
 

LARS THØGER  

CHRISTENSEN  
Curriculum vitae - short  

 

 

PRESENT POSITION 

• Professor of Communication and Organization (2013- ) Department of Management, Society 

and Communication, Copenhagen Business School, Denmark. 

 

 

EDUCATION 

• Ph.D. in Communication and Marketing. Odense University, 1993.  

• B.A. in History. Odense University, 1989. 

• M.A. in Social and Political Sciences. Odense University, 1988. 

 

 

RESEARCH PROFILE 

I study how organizations make sense of themselves and their surroundings through communicative 

practices. Theoretically, I draw on sociology, semiotics, history, organization, and the philosophy of 

language to understand current social ideals and phenomena and their organizational manifestations. 

My research focuses on issues of transparency, visibility, secrecy, responsibility, sustainability, 

voice, and talk-action dynamics.  

 

 

SELECTED PUBLICATIONS 

• Fan, Z. & Christensen, L.T. (2024). The dialogic performativity of secrecy and transparency. 

Human Relations, 77(4), 484-504.   

• Christensen, L. T. & Christensen, E. (2022). Preparing the show: Organizational 

ventriloquism as autocommunication. Organization Theory, 3, 1-21. 

• Christensen, E. & Christensen, L.T. (2022). The interpellated voice: The social discipline of 

member communication. Management Communication Quarterly, 36(3) 496–519.  



• Christensen, L. T., Morsing, M., & Thyssen, O. (2021). Talk-action dynamics: Modalities of 

aspirational talk. Organization Studies, 42(3), 407-427.  

• Christensen, L. T., Morsing, M and Thyssen, O. (2019). Timely hypocrisy? Hypocrisy 

temporalities in CSR communication. Journal of Business Research, 114, 327-335. 

• Christensen, L.T., Kärreman, D. & Rasche, A. (2019). Bullshit and Organization Studies. 

Organization Studies, 40(10), 1587–1600.  

• Christensen, L.T., Morsing, M., & Thyssen, O. (2017). License to Critique: A Communication 

Perspective on Sustainability Standards. Business Ethics Quarterly, 27(2), 239-262. 

• Christensen, L.T. & G. Cheney (2015). Peering into transparency: Challenging ideals, proxies 

and organizational practices. Communication Theory, 25, 70-90.  

• Christensen, L.T. & Cornelissen, J.P. (2015). Organizational Transparency as Myth and 

Metaphor. European Journal of Social Theory, 18 (2), 132-149.  

• Christensen, L.T., Morsing, M. & Thyssen, O. (2013). CSR as Aspirational Talk. 

Organization, 20 (3), 372-393. 

• Christensen, L.T. & Cornelissen, J.P. (2011). Bridging corporate and organizational 

communication: Review, development and a look to the future. Management Communication 

Quarterly, 25 (3), 383-414.  

• Cornelissen, J., Oswick, C., Christensen, L.T. & Phillips, N. (2008). Metaphor in 

Organizational Research: An Introduction, a Synthesis and a Consideration of Implications for 

Research. Organization Studies, 29 (01), 7-22. 

• Christensen, L.T., Cornelissen, J. & Morsing, M. (2007). Corporate Communication and its 

Receptions: A Comment on Llewellyn and Harrison. Human Relations, 60 (4), 653-661.  

• Christensen, L.T. (2002). Corporate Communication: The Challenge of Transparency. 

Corporate Communication: An International Journal, Vol. 7/3, August 2002, 162-168.  

• Christensen, L.T. & Askegaard, S. (2001). Corporate Identity and Corporate Image Revisited. 

A Semiotic Perspective. European Journal of Marketing, 35(4), pp.292-315.  

• Christensen, L.T. (1997). Marketing as Auto-Communication. Consumption, Markets & 

Culture, 1 (3), 197-227.  

• Christensen, L.T. (1995). Buffering Organizational Identity in the Marketing Culture. 

Organization Studies, 16(4), 651-672.  


