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CURRICULUM VITAE 
 
Name: Dennis Schoeneborn 
 
Position: Professor 
 
Office Address: Copenhagen Business School 

Dept. of Management, Society, and Communication  
Dalgas Have 15 
DK-2000 Frederiksberg 
Phone: +45-3815-4225 
Email: ds.msc@cbs.dk  
 

ACADEMIC CURRICULUM      
 
Since 10/2018 Copenhagen Business School (Denmark): Full Professor of Communication,  

Organization, and Corporate Social Responsibility at the Department of  
Management, Society, and Communication (MSC) 

 
10/2018 – 09/2025 Leuphana University Lüneburg (Germany): Visiting Professor of 

Organization Studies at the Institute of Management and Organization (IMO) 
 
09/2017 – 09/2018 Leuphana University Lüneburg (Germany): Full Professor (W3) of  

Organization Studies at the Institute of Management and Organization (IMO) 
 
09/2014 – 08/2017 Copenhagen Business School (Denmark): Professor with Special Responsi-

bilities (MSO) of Communication, Organization, and Corporate Social Responsi-
bility at the Department of Management, Society, and Communication (MSC) 

 
10/2013 – 09/2014 Copenhagen Business School (Denmark): Associate Professor of Communi-

cation, Organization, and Corporate Social Responsibility at the Department of 
Intercultural Communication and Management (ICM) 

 
10/2013 University of Zurich (Switzerland): Habilitation degree at the Faculty of  

Economics, Business Administration, and IT; receiver of the “Venia Legendi” 
(authorization to teach) in Business Administration 
 

07/2008 – 09/2013 University of Zurich (Switzerland): Senior Research Associate in Organization 
Studies and Corporate Communication at the Dept. of Business Administration 

 
03/2013 – 07/2013 Copenhagen Business School (Denmark): Visiting Scholar at the Department 

of Intercultural Communication and Management 
 
03/2011 – 05/2011 University of Colorado at Boulder (USA): Visiting Scholar at the Department 

of Communication 
 
10/2003 – 04/2007 Bauhaus University Weimar (Germany): Doctoral degree in management  

(supervisors: Alexander T. Nicolai & Anna-Maria Theis-Berglmair) 
 
03/2005 – 05/2005 Bentley University, Waltham/MA (USA): Visiting Scholar at Management Dept. 
 
10/1997 – 05/2003 Hanover University of Music and Drama (Germany): Diploma degree  

in Media Management (consisting of: Media and Communication Studies,  
Empirical Methods of the Social Sciences, and Business Administration) 

  
09/1999 – 06/2000 London School of Economics and Political Science (UK): Visiting student 
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MAIN RESEARCH AREAS 
 
• Organization theory 
• Organizational communication 
• Corporate social responsibility (CSR) 
• Digital media 
• New forms of work/organizing 
• Polarization of public discourses 
 
ACADEMIC HONORS & AWARDS          
 
07/2025 Academy of Management Perspectives: Winner of Best Reviewer Award 2024 
 
06/2025 International Communication Association (ICA) Conference 2025: Top 4  

Paper Award by the Organizational Communication Division (with Peter Winkler) 
 
07/2024 European Group of Organizational Studies (EGOS) Colloquium 2024, 

Milan (Italy): Best paper at the sub-theme “Social Media and the Collective 
Destruction of Social Reality at a Crossroad” and nomination for the overall EGOS 
2024 Best Paper Award (with Peter Winkler) 

 
08/2022 Oxford University Centre for Corporate Reputation: Winner of  

Best Published Paper Award 2022 (with Patrick Haack & Dirk Martignoni) 
 
07/2022 European Group of Organizational Studies (EGOS) Colloquium 2022, Vienna 

(Austria): Runner-up for the Best paper award at the sub-theme “Performing  
Creativity, Innovation, and Change: Communicating to Reconfigure the 
Organization” (with Leonhard Dobusch & David Seidl) 

 
08/2021 Academy of Management (AoM) Meeting 2021, Philadelphia (USA): Paper  

nominated (Top 5) for the Best Paper on Environmental & Social Practices award 
by the Organization & Management Theory (OMT) Division (with Blagoy Blagoev 
& Lea von Guttenberg) 

 
07/2020 European Group of Organizational Studies (EGOS) Colloquium 2020 (online): 

Best paper at the sub-theme “Organization & Time: Understanding the Past (and 
Future) in the Present” and nomination (Top 3) for the Best Paper Award of the 
entire EGOS 2020 Colloquium (with Blagoy Blagoev & Lea von Guttenberg) 

 
08/2019 Academy of Management (AoM) Meeting 2019, Boston (USA): Paper selected 

for AoM Best Paper Proceedings by the Management Education and Develop-
ment (MED) Division (with Catharina Høgdal, Andreas Rasche & Levinia Scotti) 

 
03/2018 Leuphana Universität Lüneburg: Nomination for Leuphana Teaching Award 2018 
 
09/2017 Copenhagen Business School: Nomination for the Danish Society for Education 

and Business (DSEB) Education Prize 2017 
 
08/2016 Academy of Management (AoM) Meeting 2016: Runner-up for Best Published 

Paper Award of the Organizational Communication and Information Systems 
(OCIS) Division, Anaheim (USA) (with Leonhard Dobusch) 

 
08/2015 Academy of Management (AoM) Meeting 2015: Best Paper Award of the Social 

Issues in Management (SIM) Division, Vancouver (Canada) (with Patrick Haack)  
 
03/2015 Academy of Management (AoM) Meeting 2015, Vancouver (Canada): Paper  

selected for AoM Best Paper Proceedings by the Social Issues in Management 
Division (SIM) (with Patrick Haack) 

 
03/2014  Corporate Communications: An International Journal (CCIJ): 

Winner of Outstanding Paper of 2013 Award 
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04/2013 Credit Suisse Award for Best Teaching at the University of Zurich:  

Winner of Best Teaching Award 2013 (more info: http://www.uzh.ch/de/about/por-
trait/awards/teaching/2013.html)  

 
12/2012 Swiss Journal of Business Research and Practice (“Die Unternehmung”): 

Winner of Best Reviewer Award 2012 
 
07/2011 European Group of Organizational Studies (EGOS) Colloquium 2011, 

Gothenburg (Sweden): Top 4 Finalist of Best Paper Award (entire conference; 
with Patrick Haack and Timothy Kuhn) 

 
05/2011 International Communication Association (ICA) Conference 2011, Boston, 

MA (USA): Top 5 Finalist of Best Paper Award by the Organizational  
Communication Division (with Steffen Blaschke and David Seidl) 

 
08/2010  Academy of Management (AoM) Meeting 2010, Montréal (Canada): Paper  

selected for AoM Best Paper Proceedings by the Organization and Management 
Theory Division (OMT) (with Andreas Georg Scherer) 

 
08/2009 Academy of Management (AoM) Meeting 2009, Chicago, IL (USA): Top 4 Final-

ist for Best Interactive Paper Award by the Organizational Communication and 
Information Systems Division (OCIS) (with Steffen Blaschke and David Seidl) 
 

10/2005 Dow Jones Reuters Factiva Content Intelligence Award 2005: Award for best 
diploma thesis on corporate communication at a German-speaking university 

 
05/2005 International Communication Association (ICA) Conference 2005, New York,  

(USA): Top Student Paper Award by the Organizational Communication Division 
 
THIRD-PARTY FUNDING & INDIVIDUAL SCHOLARSHIPS       
 
01/2026 – 12/2028 Nordforsk: Co-acquisition, Co-PI, and work package leader in the project “The 

double edge of social media influencing: Participatory antagonism and communi-
cative resilience in the Nordics” (project leader: Cecilia Cassinger, Lund Univer-
sity) 

 
01/2026 – 12/2028 LIFT-C: Associate member in the research project “Collaboratively against post 

truth attacks (CAPTA)” (project leader: Milena Leybold, University of Linz) 
 
08/2018 – 12/2022 Research Council of Norway (RCN): Associated member in the research project 

”Future ways of working in the digital economy“ (project leader: Christian Fieseler, 
BI Norwegian Business School, Oslo)  

 
09/2018 – 09/2022 German Research Foundation (DFG): Member of the scientific network  

”Grand Societal Challenges & New Forms of Organizing” (main initiators and  
coordinators: Ali Gümüsay, Emilio Marti, Hannah Trittin & Christopher Wickert) 

 
07/2015 – 06/2019 Research Council of Norway (RCN): Associated member in the research project 

“Fair labor in the digitized economy“ (project leader: Christian Fieseler, BI Norwe-
gian Business School Oslo) 

 
07/2012 – 06/2015 Swiss National Science Foundation (SNSF): Co-acquisition of funding for the 

project “Organizing for Corporate Social Responsibility” (project leader: Andreas 
G. Scherer) 

 
09/2010 – 08/2013 German Research Foundation (DFG): Co-acquisition of funding and co-coordi-

nator of the interdisciplinary young scholars’ network “Organization as Communi-
cation” (with Steffen Blaschke and Gordon Müller-Seitz) 

 

http://www.uzh.ch/de/about/portrait/awards/teaching/2013.html
http://www.uzh.ch/de/about/portrait/awards/teaching/2013.html
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09/2010 – 08/2013 Swiss National Science Foundation (SNSF): Co-acquisition of funding and  
sub-project leader in the project “Corporate Legitimacy and Corporate Communi-
cation: A Meso Level Analysis of Organizational Structures within Global Business 
Firms” (with Andreas G. Scherer and Guido Palazzo) 

 
03/2011 – 05/2011 Swiss National Science Foundation (SNSF): Acquisition of funding and  

individual beneficiary of an International Short Visits Scholarship  
 
10/2008 – 12/2010 Swiss Network of International Studies (SNIS): Manager of the research pro-

ject “The Role of Private Business in Global Governance – An Analysis of Corpo-
rate Citizenship Approaches of Swiss MNEs and SMEs Participating in the UN 
Global Compact” (with Andreas G. Scherer and Guido Palazzo)  

 
10/2003 – 02/2006 Foundation of German Business (Stiftung der Deutschen Wirtschaft; sdw): 

Acquisition of funding and individual beneficiary of a PhD scholarship 
 
05/1999 – 06/2003 Foundation of German Business (Stiftung der Deutschen Wirtschaft; sdw): 

Acquisition of funding and individual beneficiary of a study scholarship  
 
09/1999 – 07/2000 German Academic Exchange Service (“Deutscher Akademischer Austausch-

dienst”; DAAD): Acquisition of funding and individual beneficiary of a foreign ex-
change scholarship 

 
CONVENORSHIPS OF ACADEMIC SYMPOSIA & WORKSHOPS      
 
07/2026 European Group of Organizational Studies Colloquium (EGOS 2026):  

Head organizer and convenor of the sub-theme “Facts, fiction, and the fabric of 
organizing: Exploring the performative and constitutive power of (non-)truth  
communication” (with Elke Nathues & Salla-Maaria Laaksonen), Bergamo (Italy) 
[online] 

 
10/2025 Copenhagen Business School: Co-organizer of the one-day workshop “The 

polarization of corporate sustainability” at the CBS Sustainability Center (with 
Onna van den Broek, Jeremy Moon & Bennet Schwoon) 

 
09/2022 International CSR Communication Conference (CSR COM 2022), Lüneburg 

(Germany): Co-organizer of the conference “CSR Communication in an Age of 
Digitalization and Disinformation” and facilitator at the PhD workshop (with  
Hannah Trittin-Ulbrich, Matthias Wenzel, Ursa Golob & Klement Podnar) 

 
02/2022 German Communication Association (DGPuK 2022), Hannover (Germany) 

(online): Head organizer of the workshop “Organization studies meets communi-
cation studies: An introduction to the CCO perspective” (in German; with Peter 
Winkler, Milena Leybold & Ellen Nathues) 

 
07/2020 European Group of Organizational Studies Colloquium (EGOS 2020),  

Hamburg (Germany) (online): Head organizer and convenor of the Paper  
Development Workshop “Digital Media, Communication & Organization”  
(with Armin Beverungen & Mie Plotnikof) [online] 

 
07/2019 European Group of Organizational Studies Colloquium (EGOS 2019):  

Head organizer and convenor of the sub-theme “Organization as communication: 
Exploring the communicative incarnation of organization” (with Boukje Cnossen & 
Joep Cornelissen), Edinburgh (UK) 

 
07/2017 European Group of Organizational Studies Colloquium (EGOS 2017),  

Copenhagen (Denmark): Head organizer of the sub-plenary session “The commu-
nicative construction of ‘good’ organizational actorhood” (with Dan Kärreman) 

 
07/2017 European Group of Organizational Studies Colloquium (EGOS 2017),  

Copenhagen (Denmark): Head organizer and convenor of the sub-theme “The 
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communicative constitution of organizing: Toward and beyond (formal) organiza-
tion” (with imothy Kuhn and James R. Barker) 

 
07/2016 European Group of Organizational Studies Colloquium (EGOS 2016), Naples 

(Italy): Head organizer and convenor of the Paper Development Workshop “CSR 
and communication” (with Mette Morsing and Andrew Crane) 

 
11/2015 German Communication Association (DGPuK), Greifswald (Germany): Co-

organizer of the annual conference of the PR and Organizational Communication 
Division; conference theme: “Strategic communication in tensions between inten-
tionality and emergence “ (with Stefan Wehmeier) 

  
07/2015 European Group of Organizational Studies Colloquium (EGOS 2015), Athens 

(Greece): Head convenor of the sub-theme “Organization as communication:  
The performative power of talk” (with François Cooren und Lars T. Christensen) 

 
07/2013 European Group of Organizational Studies (EGOS) Colloquium, Montréal 

(Canada): Head organizer and convenor of the sub-theme “The communicative 
constitution of organizations: Organizations as precarious accomplishments” 
(with François Cooren and Timothy Kuhn) 

 
06/2013 International Communication Association Annual Conference (ICA 2013), 

London (UK): Co-organizer of the ICA preconference.workshop “CSR and Com-
munication: Extending the Agenda” (with Anne Vestergaard and Julie Uldam) 

 
07/2012 European Group of Organizational Studies (EGOS) Colloquium, Helsinki  

(Finland): Head organizer and convenor of the sub-theme “Organizations as phe-
nomena of language use: Interconnecting discourse and communication” (with 
Joep Cornelissen and Timothy Kuhn) 

 
SERVICES IN ACADEMIC LEADERSHIP AND GOVERNANCE     
 
Since 01/2025 Copenhagen Business School: Member of the CBS-wide Appointment Commit-

tee (CWAC) 
 
Since 01/2025 Copenhagen Business School: Elected member of the master study board  

Technology, Digitalization & Communication (DTeC) 
 
Since 04/2018 Leuphana University of Lüneburg: Co-founder of the Leuphana Organization 

Studies (LOST) Research Group, incl. rotating head coordinator role: 
• 04/2018-09/2018 (with Hannah Trittin-Ulbrich) 
• 10/2019-03/2020 (with Thomas Gegenhuber) 
• 10/2022-03/2023 (with Ellen Nathues)  

 
04/2024 – 12/2024 Copenhagen Business School: Elected member of the study board for the com-

munication degrees on the bachelor (HA kom) and master level (Cand.merc.kom) 
 
01/2023 – 12/2024 Copenhagen Business School: PhD placement officer at the Dept. of  

Management, Communication, and Society (MSC) 
 
09/2018 – 12/2022 Copenhagen Business School: PhD coordinator at the Dept. of Management, 

Communication, and Society (MSC); member of the CBS-wide PhD committee 
 
07/2015 – 07/2020 European Group of Organizational Studies (EGOS): Head coordinator of the 

EGOS Standing Working Group “Organization as Communication” (with Nicolas 
Bencherki, François Cooren, Timothy Kuhn, and Consuelo Vásquez) 

 
07/2014 – 06/2019 Copenhagen Business School: Co-coordinator of the sub-group ”Communica-

tion and Organization“ as part of the World-Class Research Environment  
“Governing Responsible Business” (GRB) at CBS (with Lars T. Christensen) 
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02/2016 – 02/2018 German Association for Business Administration (VHB) – Organization 
Studies Commission (WK ORG): Member of the board and commissioner for 
junior scholars 

 
01/2014 – 07/2017  Copenhagen Business School: Co-coordinator of the ”Communication, Organi-

zation, and Governance“ (COG) Research Cluster at CBS (with Dan Kärreman) 
 
04/2012 – 09/2013 University of Zurich: Elected representative of the doctoral/postdoctoral  

research associates at the Department of Business Administration 
 
04/2009 – 12/2010 University of Zurich: Elected representative of the doctoral/postdoctoral re-

search associates at the Institute of Organization and Administrative Science  
 
03/2004 – 03/2005 Foundation of German Business (sdw): Elected representative of the PhD 

scholarship holders 
 

SUPERVISION OF DOCTORAL THESES         
 
Since 09/2025 Maxine Mölgen (Copenhagen Business School):  The ‘Greenlash’: How pro-  

and anti-green coalitions shape the discourse around green governance  
(2nd supervisor; with Jacob Hasselbalch) 

 
Since 03/2025 Hanna Pauline Gerland (Leuphana University of Lüneburg): “Corporate Sustain-

ability (CS) communication in an age of polarization: Why business firms either  
engage in deliberative dialogue or retract to strategic silence” (2nd supervisor; 
with Elke Schüssler) 

 
Since 01/2025 Sebastian Lüpnitz (University of Innsbruck): How to navigate polarization without 

further fueling it? Organizing for Grand Societal Challenges in polarized 
discourses (2nd supervisor; with Leonhard Dobusch) 

 
02/2020 – 02/2024 Bennet Schwoon (University of Zurich): “Towards governing Grand Societal Chal-

lenges responsibly: Examining the key role of deliberative capacities for corporate 
and stakeholder governance” (2nd supervisor; with Andreas G. Scherer) 

 
09/2019 – 02/2024 Anna Stöber (Copenhagen Business School): “The emergence of new forms of 

organizing within established organizations” (1st supervisor; with Markus Reihlen) 
 
12/2018 – 02/2024 Milena Leybold (University of Innsbruck): “The text decides who’s in or out: A 

communicative perspective on organizing situational membership” (2nd supervisor; 
with Leonhard Dobusch) 

 
04/2015 – 04/2022 Catarina Pessanha Gomes (Copenhagen Business School): “The art of occupy-

ing: A study on the influence of romanticism as political culture in French 
prefigurative politics” (1st supervisor; with Mitchell Dean) 

 
09/2014 – 03/2021 Arni Johan Petersen (Copenhagen Business School): “Collective Imaginary as 

(Residual) FantasyA Case Study of the Faroese Oil Bonanza“ (2nd supervisor; 
with Dan Kärreman) 

 
09/2011 – 08/2016 Hannah Trittin (University of Zurich): “Transcending the organization: Corporate 

social responsibility (CSR) communication in the network society” (2nd supervisor; 
with Andreas G. Scherer) 

 
05/2010 – 05/2014 Peter Winkler (University of Greifswald): “Eine PR der nächsten Gesellschaft: 

Ambivalenzen einer Disziplin im Wandel“ (2nd supervisor; with Stefan Wehmeier) 
 
 [Winner of the Dissertation Award 2015 of the PR & Organizational Communica-

tion Division of the German Communication Association (DGPuK)] 
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SERVICE AS EDITOR AND REVIEWER       
 
Associate Editor 

• Human Relations (since 06/2024) 
• Business & Society (01/2020 – 12/2023) 

 
Editorial Board Member 

• Organization Studies 
• Business & Society 
• Management Communication Quarterly  

 
Ad-hoc reviewer for further academic journals (selection) 

• Academy of Management Review 
• Business Ethics Quarterly 
• Communication Monographs 
• Communication Theory 
• Information, Communication & Society 
• Journal of Business Ethics 
• Journal of Communication 
• Journal of Management Studies 
• Long Range Planning 
• Management Learning 
• Organization Science 
• Organization Theory 
• Strategic Organization 

 
ACADEMIC MEMBERSHIPS       
 

• Academy of Management (AoM) 
• International Communication Association (ICA) 
• European Group for Organizational Studies (EGOS) 
• German Association of Media and Communication Studies (DGPuK) 
• German Association of University Professors in Business Administration (VHB) 

 
EXPERIENCE IN BUSINESS PRACTICE  
 
10/2006 – 05/2008 The Boston Consulting Group, Hamburg (Germany): Management consultant; 

strategic advice on projects in various industries (e.g., telco, insurance, energy) 
 
03/2006 – 05/2006 The Boston Consulting Group, Frankfurt (Germany): Internship in strategy con-

sulting 
 
09/2002 – 11/2002 IBM Business Consulting Services, Hamburg (Germany): Internship in 

knowledge management 
 
07/2000 – 09/2000 Pixelpark, London (UK): Internship in multi-media strategy consulting 
 
02/1999 – 04/1999 Zeitungs Marketing Gesellschaft (ZMG), Frankfurt (Germany): Internship in  

media research  
 
09/1996 – 09/1997 Haus der Begegnung, Frankfurt (Germany): Civil servant work for the integration 

of disabled people in cultural activities 
 
01/1993 – 02/1993 Frankfurter Allgemeine Zeitung, Frankfurt (Germany): Internship in journalism 
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EXTRACURRICULAR ACTIVITIES  
 
09/2006 – 05/2008 business@school, a business plan contest initiated by The Boston Consulting 

Group (BCG): Project coach of high school students 
 
04/1998 – 06/2004 Verein zur Förderung politischen Handelns (v.f.h.): Instructor in political  

education 
 
07/2000 – 11/2002 KommunikationsKultur e.V. (KKeV), the alumni network of the Institute of  

Journalism and Communication Research (IJK): Vice president 
 
07/2001 – 11/2001 startsocial 2001, a social project business plan contest initiated by McKinsey & 

Company: Project coach 
 

SKILLS  
 
Languages German (native), English (fluent), Danish (upper intermediate), French (basic) 
 
Software skills SPSS, SimStat, QDA Miner, maxQDA, NVivo, Lotus Notes, HTML 
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LIST OF PUBLICATIONS – DENNIS SCHOENEBORN 
 

ARTICLES IN PEER-REVIEWED JOURNALS  
 
(1) Winkler, P. & Schoeneborn, D. (2025). The escalating dis/organization of post-truth  

communication. Organization Theory, 6(4), https://doi.org/10.1177/26317877251392631. 
 

(2) Schüßler, E., Haase, M., Schmiel, U., Ortmann, G., Suchanek, A., & Schoeneborn, D. (2025). The 
past, present and future of the corporate actor: Ontological, epistemological, and theoretical consid-
erations. Schmalenbach Journal of Business Research. 
 

(3) Schoeneborn, D., Vásquez, C., & Kuhn, T. R. (2025). Communication-as-constitutive  
perspectives on organization. Academy of Management Collections, 4(1), 1-18. 
 

(4) Schoeneborn, D., Trittin-Ulbrich, H., Golob, U., Wenzel, M., & O’Connor, A. (2024). CSR  
communication and the polarization of public discourses: Introduction to the Special Issue.  
Management Communication Quarterly, 38(4), 751-774. 
 

(5) Schwoon, B., Schoeneborn, D. & Scherer, A. G. (2024). Enacting a grand challenge for business 
and society: Theorizing issue maturation in the media-based public discourse on COVID-19 in 
three national contexts. Business & Society, 63(4), 869-919. 
 

(6) Scherer, A. G., Neesham, C., Schoeneborn, D., & Scholz, M. (2023). New challenges to the 
Enlightenment: How 21st century socio-technological systems facilitate organized immaturity –  
and how to counteract it. Business Ethics Quarterly, 33(3), 409-439. 
 

(7) Schoeneborn, D., Vásquez, C., & Cornelissen, J. P. (2022). Theorizing the role of metaphors in  
co-orienting collective action towards grand challenges: The example of the Covid-19 pandemic. 
Research in the Sociology of Organizations, 79, 69-91. 
 

(8) Haack, P., Martignoni, D., & Schoeneborn, D. (2021). A bait-and-switch model of corporate social 
responsibility. Academy of Management Review, 46(3), 440-464. 

 
[An earlier version was honored with the Best Paper Award 2015 of the Social Issues in Manage-
ment (SIM) Division at the Academy of Management (AoM) Meeting 2015 in Vancouver (Canada)] 

 
(9) Buhmann, A. & Schoeneborn, D. (2021). Envisioning PR research without taking organizations as 

collective actors for granted: A rejoinder and extension to Hou. Public Relations Inquiry, 10(1), 119-
127. 
 

(10) Høgdal, C., Rasche, A., Schoeneborn, D. & Scotti, L. (2021). Exploring student perceptions of the 
hidden curriculum in responsible management education. Journal of Business Ethics, 168(1), 173-
193. 
 

(11) Schoeneborn, D., Morsing, M., & Crane, A. (2020). Formative perspectives on the relation between 
CSR communication and CSR practices: Pathways for walking, talking, and t(w)alking. Business & 
Society, 59(1), 5-33. 

 
(12) Schoeneborn, D., Kuhn, T. R., & Kärreman, D. (2019). The communicative constitution  

of organization, organizing, and organizationality. Organization Studies, 40(4), 475-496. 
 

(13) Høgdal, C., Rasche, A., Schoeneborn, D., & Scotti, L. (2019). Exploring the hidden curriculum in  
responsible management education. Academy of Management Best Paper Proceedings. 

 
(14) Schoeneborn, D. & Homberg, F. (2018). Goffman’s return to Las Vegas: Studying corruption as 

social interaction. Journal of Business Ethics, 151, 37-54. 
 

(15) Trittin, H. & Schoeneborn, D. (2017). Diversity as polyphony: Reconceptualizing diversity manage-
ment from a communication-centered perspective. Journal of Business Ethics, 144, 305-322. 
 

https://doi.org/10.1177/26317877251392631
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(16) Schoeneborn, D., Vasquez, C., & Cornelissen, J. (2016). Imagining organization as flux: Unpacking 
the process-entity paradox through metaphor and metonymy. Human Relations, 69(4), 915-944. 

 
(17) Vasquez, C., Schoeneborn, D., & Sergi, V. (2016). Summoning the spirits: Organizational texts and 

the (dis-)ordering properties of communication. Human Relations, 69(3), 629-659. 
 

(18) Dobusch, L. & Schoeneborn, D. (2015). Fluidity, identity, and organizationality: The communicative 
constitution of Anonymous. Journal of Management Studies, 52(8), 1005-1035. 

 
[Runner-up for Best Published Paper Award of the Organizational Communication and Information 
Systems (OCIS) Division, Academy of Management (AoM 2016), Anaheim (USA)] 
 

(19) Haack, P. & Schoeneborn, D. (2015). Is decoupling becoming decoupled from institutional theory? 
A commentary on Wijen. Academy of Management Review, 40(2), 307-310. 

 
(20) Haack, P. & Schoeneborn, D. (2015). Exploring the institutionalization of corporate responsibility:  

A formal modeling approach. Academy of Management Best Paper Proceedings, 62, 1-6. 
 

(21) Kuhn, T. R. & Schoeneborn, D. (2015). The pedagogy of CCO. Management Communication 
Quarterly, 29(2), 295-301. 

 
(22) Schoeneborn, D., Blaschke, S., Cooren, F., McPhee, R. D., Seidl, D., & Taylor, J. R. (2014). The 

three schools of CCO thinking: Interactive dialogue and systematic comparison. Management 
Communication Quarterly, 28(2), 285-316. 
 

(23) Schoeneborn, D. (2013). The pervasive power of PowerPoint: How a genre of professional commu-
nication permeates organizational communication. Organization Studies, 34(12), 1777-1801. 

 
(24) Schoeneborn, D., Blaschke, S. & Kaufmann, I. M. (2013). Recontextualizing anthropomorphic 

metaphors in organization studies: The pathology of organizational insomnia. Journal of  
Management Inquiry, 22(4), 435-450.  

 
(25) Schoeneborn, D. (2013). PowerPoint und die Einkapselung von Prozessualität im projektübergrei-

fenden Lernen. Managementforschung, 23, 127-156. 
 

(26) Schoeneborn, D., & Trittin, H. (2013). Transcending transmission: Towards a constitutive perspec-
tive on CSR communication. Corporate Communications: An International Journal, 18(2), 193-211. 

 
[Paper selected for the “Outstanding Paper of 2013” Award by Corporate Communications:  
An International Journal] 

 
(27) Schoeneborn, D. & Sandhu, S. (2013). When birds of different feather flock together: The emerging 

debate on “organization as communication” in the German-speaking countries. Management  
Communication Quarterly, 27(2), 303-313. 
 

(28) Koschmann, M., Bisel, R., Botero, I., Lin, C., Olufowote, J., Perriton, L., Schoeneborn, D. & Wie-
land, S. (2012). An eye for an I: Thoughts about Management Communication Quarterly from the 
next generation. Management Communication Quarterly, 26(4), 656-681. [invited paper] 

 
(29) Schoeneborn, D. & Scherer, A. G. (2012). Clandestine organizations, al Qaeda, and the paradox of 

(in)visibility: A response to Stohl and Stohl. Organization Studies, 33(7), 963-971. 
 

(30) Haack, P., Schoeneborn, D. & Wickert, C. (2012). Talking the talk, moral entrapment, creeping 
commitment? Exploring narrative dynamics in corporate responsibility standardization. Organization 
Studies, 33(5-6), 813-845. 

 
(31) Blaschke, S., Schoeneborn, D. & Seidl, D. (2012). Organizations as networks of communication ep-

isodes: Turning the network perspective inside out. Organization Studies, 33(7), 879-906. 
 

(32) Schoeneborn, D. (2011). Organization as communication: A Luhmannian perspective.  
Management Communication Quarterly, 25(4), 663-689. 
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(33) Schoeneborn, D., Haack, P. & Wickert, C. (2011). Von rhetorischer zu organisationaler Realität? 
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(6) Schoeneborn, D. & Wehmeier, S. (2013). (Eds.). Organizational communication in the German-
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(3) Schoeneborn, D., Winkler, P., & Kuhn, T. R. (2024). Communication constitutes organization 

(CCO). In: K. Podnar (Ed.), Encyclopedia of corporate communication (pp. 37-42). Edward Elgar. 
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(13) Winkler, P., & Schoeneborn, D. (2022). Organisationstheoretische Aspekte der Unternehmenskom-

munikation. In: A. Zerfaß, M. Piwinger & U. Röttger (Eds.), Handbuch Unternehmenskommunika-
tion: Strategie – Management – Wertschöpfung (3rd ed.). Wiesbaden: Springer. 
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