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Jones; Mark Lorenzen; Jonathan Sapsed. Oxford : Oxford University Press, 2015. p. 184-199. 

 

Wiegand, Frauke (Editor); Michelsen, Anders (Editor); Kristensen, Tore (Editor) /Transvisuality : The 

Cultural Dimension of Visuality [Vol 2]. Liverpool : Liverpool University Press, 2015. 272 p. 

 

2014 
 

Book Chapters: 
Moeran, Brian / Business, Anthropology, and Magical Systems : The Case of Advertising. Ethnographic 

Praxis in Industry Conference Proceedings. EPIC 2014. ed. / Gary F. Gebhardt; Melea Press. Hoboken, NJ : 

Wiley-Blackwell, 2014. p. 119-132 (Ethnographic Praxis in Industry Conference. Conference Proceedings, Vol. 

2014). 
 

Moeran, Brian / Juxtapositions : Social and Material Connectedness in a Pottery Community. 

Anthropology Now and Next: Essays in Honor of Ulf Hannerz. ed. / Thomas Hylland Eriksen; Christina Garsten; 

Shalini Randeria. Brooklyn : Berghahn Books, 2014. p. 29-47. 
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