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Books  
Chouliaraki, L., & Vestergaard, A. (Eds.). (2022). Routledge Handbook of Humanitarian Communication. 

Routledge. 
Uldam, J. & Vestergaard, A. (2015). Civic Engagement and Social Media. Political Participation Beyond 

Protest. Basingstoke : Palgrave Macmillan 
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Lundgaard, D., Uldam, J., Bogner, L., & Vestergaard, A. (2024). Sustainability and Fear of Criticism: 
Challenges to Aspirational Talk on Social Media. In EGOS 2024: Crossroads for 
Organizations: Time, Space, and People. 

Vestergaard, A. (2023) Corporate Civic Imaginaries. Exploring the democratic implications of corporate 
societal governance. European Group of Organization Studies 

Vestergaard, A., & Uldam, J. (2022). Legitimacy and cosmopolitanism: Online public debates on (corporate) 
responsibility. Journal of Business Ethics, 176(2), 227-240. 

Vestergaard, A., & Uldam, J. (2022). Corporate Activism as PCSR Communication. In Academy of 
Management Proceedings (Vol. 2022, No. 1, p. 14823). Briarcliff Manor, NY 10510: Academy 
of Management. 

Vestergaard, A., Langevang, T., Morsing, M., & Murphy, L. (2021). Partnerships for development. 
Assessing the impact potential of cross-sector partnerships. World Development, 143, 105447. 

Vestergaard, A., & Uldam, J. (2021). Legitimacy and cosmopolitanism: Online public debates on (corporate) 
responsibility. Journal of Business Ethics, 1-14. 

Vestergaard, A., Murphy, L., Morsing, M., & Langevang, T. (2020). Cross-sector partnerships as 
capitalism’s new development agents: Reconceiving impact as empowerment. Business & 
Society, 59(7), 1339-1376. 
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Etter, M. & Vestergaard, A.  (2016). Facebook and the public framing of a crisis. Corporate 
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Vestergaard, A. (2015) The Ironic Spectator. Posthumanitarian Solidarity. Visual Communication. Vol. 14, 
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Vestergaard, A. (2014) Mediatized Humanitarianism. Trust and Legitimacy in the Age of Suspicion. Journal 
of Business Ethics. Vol. 120, Nr. 4, 2014, s. 509-525 

Vestergaard, A. (2013) Humanitarian Appeal and the Paradox of Power. Journal of Critical Discourse 
Analysis, vol. 10, 4. 

https://journals.aom.org/doi/abs/10.5465/AMPROC.2025.24606abstract
https://journals.aom.org/doi/abs/10.5465/AMPROC.2025.24606abstract


  

 3 
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century. Routledge Handbook of Humanitarian Communication, 1-22. 
Vestergaard, A. (2021). Text-analytical approaches to humanitarian communication. In Routledge Handbook 

of Humanitarian Communication (pp. 104-118). Routledge. 
Hansen, H.K & Vestergaard, A. (2018) On the Contest of Lists and their Governing Capacities. In: Lindblad, 

S., Pettersson, D., & Popkewitz, T. S. (Eds.). Education by the Numbers and the Making of 
Society: The Expertise of International Assessments. Routledge. 

Vestergaard, A. & Etter, M (2018) Business and Human Rights : Exploring the Limits of an Expanding 
Agenda on Corporate Responsibility. In: Brysk, A. & Stohl, M. (Eds), Contracting Human 
Rights: Crisis, Accountability, and Opportunity. Cheltenham : Edward Elgar Publishing 
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& M. McCombs (Eds.), The Power of Information Networks: New Directions for Agenda 
Setting. New York: Routledge 

Uldam, J. & Vestergaard, A. (2015) Introduction: Social Media and Civic Engagement. In: Uldam, J. & 
Vestergaard, A. (eds) Civic Engagement and Social Media: Political Participation Beyond 
Protest. Basingstoke : Palgrave Macmillan 2015, s. 1-20 

Vestergaard, A. (2010) Identity and Appeal in the Humanitarian Brand. In Chouliaraki, L. & Morsing, M. 
(eds): Media, Organisations and Identity, Palgrave Macmillan  
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