






2726

COMMUNICATION 
AND ENGAGEMENT
It is crucial to communicate what the attendees can expect and why certain 
initiatives have been implemented in order to get everyone on board with 
the sustainable efforts.

At the Sustainable Consumption Conference, the reasons behind the initia-
tives were communicated to the event participants in the following manner:

CONCLUDING 
REMARKS
One of the most important purposes of having sustainable initiatives at your 
event is to create a forum for enthusiasm and conversation about sustain-
ability among the participants. 

Through good communication and engagement, participants are more likely 
to be inspired by and responsive to your sustainable initiatives. 

As the conference coordinator, always ask what you can do to help event 
participants and staff with the implementation of the initiatives. 

Hosting events in new and more sustainable ways requires the collaboration 
of everybody involved. If everyone is motivated and ready to help, it can be 
a great process of shared learning and mutual inspiration.

Thank you to the VELUX Foundations for sponsoring the production of this 
guide. Thank you also to Spisestuerne for their contributions to the guide, 
including their willingness to test the initiatives and share vital data with the 
guide’s creators.

Information on event website: The conference website had a 
subpage with information about the sustainable initiatives.

E-mail notice: Prior to the conference, all participants received 
an e-mail informing them about the sustainable initiatives. 

T-shirts with key messages: The conference staff wore sustain-
able organic cotton T-shirts with simple key messages about the 
impact of the vegetarian meals and the glass bottles.

Informative posters and signs: Posters with information about 
the benefits of the glass bottles and the vegetarian meals were 
displayed around water dispensers and catering tables.

Focus on initiatives in welcome speech: The sustainable initia-
tives were highlighted in the conference’s welcome speech. 

Social media engagement: Participants were encouraged to 
share their experiences from the conference on social media. 

Photo and video documentation: High quality photos and a vid-
eo crew documented the sustainable initiatives so that the ideas 
and experiences could be shared after the conference.

CBS Sustainability
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CONTACT  
AND SUPPLIERS
PRIMARY CONTACT

Louise Thomsen
Centre manager at CBS Sustainability

sustainability@cbs.dk

SUPPLIERS

3L Office (through Lyreco)

Biodegradable name tags

www.3loffice.com

Atmosfair
Carbon offsetting

www.atmosfair.de

Dansk Kildevand
Water dispensers

www.danskkildevand.dk

DropBucket
Waste sorting bins

www.dropbucket.com 

FIRMA Botanik
Plant rental service

www.firmabotanik.dk

Goodwings
Charitable hotel booking

www.goodwings.com

Ikast Etiket
Recycled polyester lan-yards

www.ikastetiket.dk 

Retap
Reusable glass bottles

www.retap.com 

Savvy Copenhagen
Organic cotton T-shirts

www.savvycph.com

Sched
Free app building tool

www.sched.com

Spisestuerne
Catering

www.spisestuerne.dk

SOURCES
Life cycle assessments on water supply and catering from DTU for the 
Sustainable Consumption Conference 
www.cbs.dk/sustainability/resources

Life cycle assessment on coffee cups from Recyc-Québec  
www.recyc-quebec.gouv.qc.ca/a-propos/gouvernance

‘Green your meeting’ tips from the American Anthropological Association 
www.americananthro.org 
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If you have comments or feedback, feel free to 
send an e-mail to sustainability@cbs.dk.
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