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Communication and Management. Copenhagen, De-cember 2013.

(2013) [Lucia A. Reisch, Wencke Gwozdz, Sarah Bly, Sarah Netter, Julia Geyer, Susanne
Sweet & Tom Nielsson]. Annual Project Report 2012. Project 7. Report published by Mistra
Future Fashion and Copenhagen Business School, Department of Intercultural
Communication and Management. Copenhagen, January 2013.

(2013) [Sabine Bietz, Lucia A. Reisch & Roland Perz]. Nanotechnologie:
Verbraucherwahrnehmung und verbraucherpolitische Handlungspotentiale. Update January
2013. Study on behalf of the Ministry for Rural Area and Consumer Protection Baden-
Wirttemberg, Stuttgart.
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(2013) [CORPUS consortium with Lucia A. Reisch]. Final Publishable Summary Report.
CORPUS Knowledge Brokerage for Sustainable Consumption. Funded by the European
Commission in FP 7 | Project No. 244103. Berlin: IOW.

(2012) [IDEFICS consortium with Lucia A. Reisch]. Final Activity Report. IDEFICS -
Identification and prevention of dietary- and lifestyle-induced health effects in children and
infants. Funded by the European Commission in FP 6 | Project No. 016181. Bremen:
University of Bremen (UNIHB).

(2011) [CORPUS consortium with Lucia A. Reisch]. First Periodic Report. Publishable
Summary. CORPUS Knowledge Brokerage for Sustainable Consumption. Funded by the
European Commission in FP 7 | Project No. 244103. Berlin: IOW.

(2011) [Lucia A. Reisch & Sabine Bietz]. Evaluation des Projekts Energieeffizienz-jetzt!.
On behalf of the Deutsche Bundesstiftung Umwelt (DBU). (German Federal Environmental
Foundation). SRH Calw: Calw.

(2011) [Kornelia Hagen, Hans-W. Micklitz, Andreas Oehler, Lucia A. Reisch & Christoph
Striinck]. Empirisch fundierte Entscheidungshilfen fur die Verbraucherpolitik. Gutachten im
Rahmen der Leistungsbeschreibung “Verbraucherpolitische Bewertungs- und
Folgeabschatzungsmethodik™ des Verbraucherzentrale Bundesverband e.V.
Berlin/Florenz/Bamberg/Copenhagen: vzbv e.V..

(2011) [Lucia A. Reisch & Sabine Bietz]. Studie zu Mdglichkeiten der
Verbraucherinformation fiir die Zielgruppe ,,Digital Natives* (Study on the Possibilities of
Consumer Information for the "Digital Natives™). On behalf of the Baden-Wuerttemberg
Ministry of Consumer Protection (MLR), Stuttgart. Final Report.

(2011) [Lucia A. Reisch & Sabine Bietz]. Studie zur ,,Nanotechnologie — Verbrau-
cherwahrnehmung und verbraucherpolitische Handlungspotentiale* — Aktualisierung 2011
(Study on Nanotechnology - Consumer Perception and Consumer Policy Options). On behalf
of the Baden-Wuerttemberg Ministry of Consumer Protection (MLR), Stuttgart. Final
Report.

(2010) [Lucia A. Reisch, Sabine Bietz, Manuela Wiest & Christoph Fasel].
Seniorengerechte Verbraucherinformation. Ein Praxisprojekt der Robert-Bosch Stiftung
Stuttgart. Final Report.

(2010) [Wencke Gwozdz & Lucia A. Reisch]. Internal and external factors influencing food
preferences and actual food choices. IDEFICS Deliverable D 7.5. Copenhagen: CBS.
Internal Deliverable.

(2010) [Lucia A. Reisch & Wencke Gwozdz]. Children’s food choice and the role of
commercial communication.IDEFICS Deliverable D 7.3. Copenhagen: CBS. Internal
Deliverable.

(2010) [Kathrin Graulich, Laura Degallaix, Sylvia Maurer, Nicole Bernfeld, Lucia A.
Reisch]. Work on Preparatory Studies for Ecodesign Requirements for EuPs (111) and on
Stakeholder Representation. Lot C: Stakeholder Representation: Consumers. Final. Report
of the EUP Project. Freiburg, Brussels, Copenhagen.

(2010) [André Martinuzzi, Gerald Berger, Maria Miguel Ribeiro, Gerd Scholl, Siegmar Otto,
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Lucia A. Reisch, Olof Soebech, Harri Kalimo, Francois Jégou, Marton Herczeg, on behalf
of the CORPUS consortium]. Inception Report. CORPUS Project Deliverable. Berlin, April
2010.

(2010) [Gerd Scholl, Sabine Bietz & Lucia A. Reisch]. Forderung von Ressourceneffizienz
im Rahmen der Verbraucherberatung im Web 2.0. Dokumentation eines Experten-
Workshops, 16.11.2009 im BMU. MaRess Internal Report. Berlin: IOW.

(2010) [Kora Kristof, Elisabeth StRbauer with Carolin Baedeker, Gerd Scholl, Siegmar Otto,
Institut & Lucia A. Reisch]. Handlungsoptionen zur Steigerung der Ressourceneffizienz im
Konsumalltag. Hintergrundpaper zu Arbeitspaket 12 des Projekts ,,Materialeffizienz und
Ressourcenschonung®. MaRess Internal Report. Wuppertal: Wuppertal Institute for Climate
Energy Environment.

(2009) [Lucia A. Reisch & Sabine Bietz]. Nanotechnologie - Verbraucherwahrnehmung
und verbraucherpolitische Handlungspotentiale. Eine Vorstudie im Auftrag des
Ministeriums fiir Ernahrung und Landlichen Raum Baden-Widirttemberg (MLR).
Abschlussbericht/ Final Report. Stuttgart / Calw: SRH Hochschule Calw, June 20009.
(2009) [Kornelia Hagen & Lucia A. Reisch]. Verbraucherpolitische Strategie Baden-
Wirttemberg — Erhebung von volkswirtschaftlichen Basisdaten flir eine zielorientierte
Weiterentwicklung der Verbraucherpolitik. Ein Projekt im Auftrag des Ministeriums fur
Erndhrung und Landlichen Raum Baden-Wirttemberg (MLR). Projektbericht/ Final Report.
Stuttgart /Berlin / Calw: SRH Hochschule Calw, May 20009.

(2008) [Lucia A. Reisch, Ina Ridenauer, ANEC & BEUC]. General consumer-related
aspects of (energy-using) products. Background Paper within the Project on ”"Consumer
organisations’ representation in the European energy-using products process.”
Copenhagen/Freiburg/Briissel: CBS, Oko-Institut, ANEC, BEUC.

(2008) [Andreas Oehler & Lucia A. Reisch]. Behavioural Economics — eine neue Grundlage
fur die Verbraucherpolitik? A Study on behalf of the vzbv e.V.
Bamberg/Berlin/Copenhagen: vzbv e.V.

(2008). Democratization and consumption. Background document delivered for the
,»Citizen’s Guide for Sustainable Consumption*, published by the Council of Europe.
Stralbourg, January 2008.

(2008) [Lucia A. Reisch & Sabine Bietz]. Transparenz von Altersvorsorgevertragen und
Dokumentation des Runden Tischs ,,Altersvorsorge-Produkte* des Ministeriums fr
Erndhrung und Landlichen Raum Baden-Wirttemberg (MLR). Ein Projekt im Auftrag des
Ministeriums fir Erndhrung und Landlichen Raum Baden-Widirttemberg (MLR).
Abschlussbericht/ Final Report. Stuttgart / Calw: SRH Hochschule Calw, February 2008.
(2007) [Rainer Griethammer, Matthias Buchert, Carl-Otto Gensch, Christian Hochfeld,
Andreas Manhart, Lucia A. Reisch & Ina Riidenauer]. PROSA — Product Sustainability
Assessment. Guidelines. Freiburg: Oko-Institut e.V..

(2007) [Lucia A. Reisch & Alena Schuster]. Untersuchungen zur Wechselwilligkeit der
Verbraucher in einem liberalisierten Gasmarkt (Versorgerwechsel). Ein Projekt im Auftrag
des Ministeriums flr Erndhrung und Landlichen Raum Baden-Wiirttemberg (MLR).
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Abschlussbericht / Final Report. Stuttgart / Calw: SRH Hochschule Calw.

(2002) [Susanne Friese, Lucia A. Reisch, Linda Steg, Birgitta Gatersleben, Alison Anderson
& Marleen Strategier]. Environmental socialisation within the European news media. Final
Report to the European Science Foundation (ESF). Copenhagen: Copenhagen Business
School, February 2002.

(2000) [B. Aarset, S. Beckmann, J. Bigne, M. Beveridge, T. Bjorndal, M. Bunting, P.
McDonagh, C. Mariojouls, J. F. Muir, A. Prothero, Lucia A. Reisch, A. P. Smith, R.
Tveteras & J. Young]. Organic salmon production and consumption: Ethics, consumer
perceptions and regulation — ,,Orgsal““. Synthesis of findings: results and im-plications.
European Union Commission DG XIlI, June 2000.

(2000) [B. Aarset, S. Beckmann, J. Bigne, M. Beveridge, T. Bjorndal, M. Bunting, P.
McDonagh, C. Mariojouls, J. F. Muir, A. Prothero, Lucia A. Reisch, A. P. Smith, R.
Tveteras & J. Young]. Organic salmon production and consumption: Ethics, consumer
perceptions and regulation — ,,Orgsal*“. Assessment of the sustainability of or-ganic salmon
farming. European Union Commission DG XII, May 2000.

(2000) [B. Aarset, S. Beckmann, J. Bigne, M. Beveridge, T. Bjorndal, M. Bunting, P.
McDonagh, C. Mariojouls, J. F. Muir, A. Prothero, Lucia A. Reisch, A. P. Smith, R.
Tveteras & J. Young]. Organic salmon production and consumption: Ethics, consumer
perceptions and regulation —,,Orgsal*“. Perspectives on the use of chemo-therapeutics in
Organic Salmon. European Union Commission DG XIlI, February 2000.

(1999) [B. Aarset, S. Beckmann, J. Bigne, M. Beveridge, T. Bjorndal, M. Bunting, P.
McDonagh, C. Mariojouls, J. F. Muir, A. Prothero, Lucia A. Reisch, A. P. Smith, R.
Tveteras & J. Young]. Organic salmon production and consumption: Ethics, consumer
perceptions and regulation— ,,0Orgsal**. Animal welfare issues. European Union Commission
DG XII, September 1999.

(1999) [Charles Vlek, Gerhard Scherhorn & Lucia A. Reisch]. Transformation of
unsustainable consumer behaviors and consumer policies. Problem analysis, solution
approaches, and a research agenda. Report prepared for the subprogramme on ,,Industrial
Transformation” (IT) of the International Human Dimensions Programme (IHDP) on Global
Environmental Change. Amsterdam (NL), December 1999.

Conference and Workshop Presentations

470.

471.

472.

08.11.2019: Nachhaltiger Konsum jetzt!.Invited talk at an experts’ workshop of the
“NakoWei (Nachhaltigen Konsum Weiterdenken)” project on behalf of the
Umweltbundesamt (German Environment Agency)/German Federal Ministry of the
Environment, Berlin (D)

30.09.2019: Strengthening sustainable consumption in Germany. What can policy do?
Invited keynote at the “Sustainable Consumption for Biodiversity and Ecosystem Services
Worldwide” Conference hosted by the German Federal Ministry for the Environment, Nature
Conservation and Nuclear Safety (BMU), Berlin (D).

24.09.2019: Dark nudging? A “Bill of Rights™ for Digital Nudging. Invited talk at the
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,»Verbraucherforschungsforum des Netzwerks Verbraucherforschung und dem Bundesamt
flr Sicherheit in der Informationstechnik”, hosted by the German Network Consumer
Research and Wissenschaftszentrum Bonn, Bonn (D).

18.09.2019: Forschungsansatz Reallabor: Konzept, Chancen und Grenzen. Invited talk at
the “Kick-off Event AP Reallabore, DAFA-Projekt ‘Social Lab II’”” hosted by the University
of Dusseldorf, Dusseldorf (D).

10.08.2019: [Rosina Watson, Kristian Roed Nielsen, Christine Mera, Lucia A. Reisch &
Hugh Wilson]. Policy for sustainable entrepreneurship: A crowdsourced framework. Oral
presentation in a Divisional Paper session at the 79th Annual Meeting of the Academy of
Management, 8.-12 August 2019, Boston, MA (US).

13.06.2019: Research on sustainable consumption — scetching the theme. Invited keynote at
the Workshop “Transformative strategies to promote sustainable consumption in, by and
with Germany”, on invitation of the Working Group Sustainable Consumption of the Science
Platform Sustainability 2030, Berlin (D).

11.06.2019: What drives consumer behaviour? Invited talk at the “Danish National Food
Institute’s Annual Conference” hosted by the DTU National Food Institute, Kgs. Lyngby
(DK).

13.05.2019: Policies for sustainable consumption — What works? Invited talk at
“Klimaradets interessentkonference - Udfordringer og muligheder pa vej mod et
klimaneutralt samfunda conference”, hosted by the “Danish Council on Climate Change”,
Copenhagen (DK).

02.05.2019: The role of sustainable consumption in achieving the Sustainable Development
Goals. Invited talk at the Annual Conference of the Danish Ethical Trading Initiative —
“Danmark som verdensmalspioner gennem etisk handel”, Copenhagen (DK).

23.03.2019: [Lucia A. Reisch, Cass R. Sunstein & Micha Kaiser]. Trusting Nudges?
Lessons from an international survey. Competitive paper at the Western Economic
Association International (WEAI) 15th International Conference / Society of the
Advancement of Behavioural Economics (SABE) Track, 21-24 March 2019, Keio
University, Tokyo (J).

07.03.2019: Consumer informatics: Research and policy for consumer friendly algorithms &
Al. Invited expert at the Brainstorming session on “Shaping future EU consumer policy”
hosted by the European Commission, Directorate General for Justice and Consumers,
Brussels (B).

24.02.2019: [Nadine Gier, Caspar Krampe, Lucia A. Reisch & Peter Kenning]. Besser statt
mehr! Vom Daten-DIY zur “Verbraucherinformatik™. Talk at the CfP: Workshop "Digitaler
Konsum" at the 14th International Conference Business Information Systems (Human
Practice. Digital Ecologies. Our Future.), University Siegen, Siegen (D).

18.02.2019: Behavioural insights for sustainable consumption. Invited talk at the Western
Cape Government, Chief Directorate: Policy and Strategy. Cape Town, South Africa (ZAF).
13.-14.02.2019: Invited expert to the “International Workshop on Choice Architecture”, 13-
14 February 2019, hosted by the Behaviour Change by Design Programme, University of
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Cambridge School of Clinical Medicine, Cambridge (UK).

06.02.2019: Nudging sustainable consumption. Invited keynote at the “EAAE-Seminar
Behavioural Perspectives in Agricultural Economics and Management”, hosted by Swedish
University of Agricultural Sciences (SLU Uppsala), 6 February 2019, Swedish University of
Agricultural Sciences, Uppsala (S).

07.12.2018: A bill of rights for nudging. Invited keynote at the WZB-Mercator-Forum “Big
Data 4 Policy — Experimentelle Politikberatung und -gestaltung durch Big Data”, December
6/7 2018, Wissenschaftszentrum Berlin, Berlin (D).

04.12.2018: Friend or foe? A toolbox for consumer-friendly algorithms. Invited key note at
the Symposion ,,Consumer behavior in a digitalized world”, on invitation of the Danish
Competition and Consumer Authority. Copenhagen (DK).

21.11.2018: Neue Forschungsthemen fiir das Bundesprogramm Verbraucherforschung.
Invited talk at the Workshop “Ensuring Evidence Base - Improving Quality”, German
Bundestag and Ministry of Justice and Consumer Protection, Berlin (D).

26.09.2018: Wachstum versus Sicherheit: Wieviel Regulierung braucht das Land? Invited
talk at the “Deutscher Versicherungstag” hosted by the German Insurance Association
(GDV), Berlin (D).

21.09.2018: [Jan M. Bauer, Sabine Bietz, Julius Rauber & Lucia A. Reisch]. Nudging
healthier food choices in a cafeteria setting: a sequential multi-intervention field study.
Presentation at the International Symposium on “Food at Work”, Institut Paul Bocuse
Research Center, Ecully (F).

20.09.2018: Biases, illusions, and noise: Why providing scientific facts is good - but not
enough. Invited talk at the “EFSA Conference 2018 — Science, Food & Society”, hosted by
the European Food Safety Authority (EFSA), 18-21 September 2018, Parma (IT).
27.06.2018: [Jan M. Bauer, Lucia A. Reisch & Sabine Bietz]. Nudging sustainable food
consumption — small steps in the right direction? Presentation at the “Third International
Conference of the Sustainable Consumption Research and Action Initiative” (SCORALI), 26-
29 June 2018, Copenhagen Business School, Copenhagen (DK).

27.06.2018: Do people like nudges? Behavioural insights and sustainability policy.
Presentation at the “Third International Conference of the Sustainable Consumption
Research and Action Initiative” (SCORALI), 27-29 June 2018, Copenhagen Business School,
Copenhagen (DK).

14.06.2018: Behavioural insights and consumer policy. Presentation at the “Consumer
Policy Network Meeting” hosted by the European Commission, DG Justice and Consumers,
14-15 June 2018, Ministry of Finance Lisbon, Portugal (PRT).

12.06.2018: Verbraucherpolitik und Digitalisierung. Invited lecture at Heinrich Heine
University Duesseldorf, 12 June 2018, Duesseldorf, Germany (DE).

04.06.2018: [Leonie H. Bogl, Kirsten Mehlig, Guiomar Masip, Anna-Keski-Rahkonen,
Timm Intemann, Paola Russo, Nathalie Michels, Lucia A. Reisch, Valeria Pala, Laura
Johnson, Dénes Molnér, Michael Tornaritis, Toomas Veidebaum, Luis A. Moreno,
Wolfgang Ahrens & Lauren Lissner, Jaakko Kaprio, Antje Hebestreit, on behalf of the
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I.Family Consortium]. A within-sibling pair analysis of lifestyle-related behaviours and BMI
z-score in the multi-centre I.Family study. Presentation at the International Society of
Behavioral Nutrition and Physical Activity (ISBNPA) Conference 2018, 2-5 June 2018,
Hong Kong (HKG).

01.06.2018: [Rosina Watson, Kristian Roed Nielsen, Christine Mera, Lucia A. Reisch &
Hugh Wilson]. Policy for sustainable entrepreneurship: A crowdsourced framework.
Presentation at the European Marketing Academy (EMAC) 2018, University of Strathclyde,
Glasgow (UK).

27.04.2018: Die Reallabor-Forschung in Baden-Wirttemberg als Motor der
Weiterentwicklung einer nachhaltigkeitsbezogenen Transformationsforschung und —praxis?
Invited keynote at the “Reallabor Symposium 2018”, hosted by Ministery for Science,
Research and Arts Baden-Wdrttemberg, 27 April 2018, Karlsruhe (DE).

13.04.2018: Zukunftsforum 5: Nachhaltiger Konsum (SDG 12). Invited talk at the
»Nachhaltigkeitskongress Mehr TateN! - Mehr Zukunft", organised as part of the ten-year
jubilee of the Sustainability Strategy of the federal state of Baden-Wirttemberg, Stuttgart
(DE).

15.03.2018: Nachhaltiger Konsum und Verhaltenspolitik. Invited keynote at the
Verbraucherforschungsforum 2018 ,,Konsum und Nachhaltige Entwicklung:
Verbraucherpolitik neu denken®, hosted by Hochschule Pforzheim and the Center for
Consumer, Markets and Politics (CCMP), Zeppelin University, 15 March 2018, Hochschule
Pforzheim, Pforzheim (DE).

01.03.2018: Beyond impact assessment — the use of interdisciplinary ““behavioral’ research
by national governments and the EU: towards a more science based legislation improving
the behavior of citizens and governments? Invited keynote at the conference “Nudging and
information 2018: Is there a new approach of regulating the behavior of consumers and
businesses?”, 1-2 March 2018, University of Graz, Department of Law, Graz (AUT).
16.02.2018: [Caezilia Loibl, Cass R. Sunstein, Julius Rauber & Lucia A. Reisch]. Which
Europeans like nudges? Approval and controversy in four European countries. Presentation
at the NBER “Law and Economics Program Meeting”, 16 February 2018, Cambridge, MA
(US).

10.01.2018: Opt-In vs. Opt-Out — Eine Frage der Tragheit? Invited talk at the “Die e-
Privacy Verordnung — Wo stehen wir? DatenTag der Stiftung Datenschutz*, 10 January
2018, Berlin (DE).

04.12.2017: Sustainable and healthy diets: Why and how behavioural nutrition policy can
help. Invited keynote at the “FAO/WHO Regional Symposium - Sustainable Food Systems
for Healthy Diets in Europe & Central Asia”, hosted by the Food and Agriculture
Organization of the United Nations (FAO) and the World Health Organization (WHO), 4-5
December 2017, Budapest, Hungary (HUN).

01.12.2017: Mit Nudging zur Genugsamkeit. Contribution to the “Gentigsamkeits-
Workshop”, hosted by the “Institut fiir Markt-Umwelt-Gesellschaft e.VV” (imug Institut), 1
December 2017, Leibniz University Hannover, Hannover (DE).
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24.11.2017: The fall of homo economicus — an introduction to behavioural economics.
Invited talk at the “Behavioural Insights & Consumer Policies” Conference, hosted by the
Danish Competition and Consumer Authority, 24 November 2017, Copenhagen (DK).
17.11.2017: Policies tackling health inequalities in European families. Contribution to the
Symposium “The social divide in obesity, health behaviours, and their determinants in
European children and adolescents”, 27" European Childhood Obesity Group (ECOG)
Annual Congress 2017, 15-17 November 2017, Rome (IT).
http://www.ecog-obesity.eu/index.php/ECOG_2017

25.10.2017: Nudging for Good — Sollte man Konsumenten zum Nachhaltigem Konsum
anstupsen? Invited keynote. Studium Generale der Hochschule Pforzheim, 25 October 2017,
Pforzheim (DE).

19.09.2017: Bicycles first! Can we nudge people into active mobility? Keynote at the Velo-
City International Cycling Conference (ICC), 19-21 September 2017, Mannheim (DE).
https://10times.com/icc-s

14.07.2017: Individual decisions concerning the environment — An economic perspective.
Invited talk at the conference ,,Theories of Choice. The Social Science and the Law of
Individual, Collective and Organizational Decision Making“, 13-14 July 2017, European
University Institute (EUI), Florence (IT).

23.06.2017: Do people like green nudges? Results from two empirical studies (with Cass
Sunstein). Invited key note to “Wink - the Nudge Conference” hosted by “Welfare
Improvement through Nudging Knowledge” (WINK) Project, 23-24 June 2017, University
of Utrecht, Utrecht (NL).

09.05.2017: Ask the people: Empirical evidence on what we think about behavioural insight-
based policies. Seminar with Lucia A. Reisch, 9 March 2017, Stockholm School of
Economics (SSE), Stockholm (SE).

27.04.2017: “Nudging” for a Green and Inclusive Economy: Concept, Opportunities and
Challenges. Invited keynote at the “2do Foro de Dialogo Regional de Intercambio y Expertos
Poniendo en Practica la Economia Verde e Inclusiva en América Latina y el Caribe in
Montevideo®, 27 April 2017, Montevideo, Uruguay (URY).

17.02.2017: Digitalisierung aus Verbrauchersicht. Invited keynote at the “Haushalt in
Bildung und Forschung* Conference (HabiFo-Tagung) on “Ernahrung in der digitalen Welt:
Chancen und Herausforderungen fiir die Erndhrungs- und Verbraucherbildung”.
Padagogische Hochschule Karlsruhe, Karlsruhe (DE).

22.11.2016: [Lucia A. Reisch, Kristian Roed Nielsen, Hugh Wilson, Rosina Watson &
Christine Mera]. Creating the conditions for success: Policies for sustainable en-
trepreneurship. Talk at the “Transforming Europe through Citizen Innovation & Sus-tainable
Entrepreneurship: The EU-InnovatE Project Final Conference* hosted by EU-InnvatE
Project and ABIS - The Academy of Business in Society, 22 November 2016, Les Ateliers
des Tanneurs, Brussels (BE).

09.11.2016: Nudging for Health: Internationale Forschung zu Verhaltensékonomik,
Erndhrung und Gesundheit. Invited talk at the “Jahres-Symposium of DIE
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LEBENSMITTELWIRTSCHAFT e.V. 2016”, 09 November 2016, Berlin (DE).
02.11.2016: Nachhaltiger Konsum: Wirksamkeit und Effekte von Einflussoptionen. Invited
talk at the “Green Economy Conference 2016” hosted by the Federal Ministry of Education
and Research (BMBF) and the Federal Ministry for the Environment, Nature Conservation,
Building and Nuclear Safety (BMBU), 02 November 2016, Deutsche Telekom
Hauptstadtreprasentanz, Berlin (DE).

29.10.2016: [Wencke Gwozdz, Lucia A. Reisch et al.] The effect of smileys as mo-tivational
incentives on children's food choices: A field experiment in European primary schools.
Competitive paper accepted for the “Association of Consumer Research (ACR) North
American Conference: “Wanderlust’”, 27-30 October 2016, Berlin (DE).

21.10.2016: Nudging for health: Fakten, Chancen, Grenzen. Keynote at the 13th Swiss
Congress for Health Economics and Health Sciences, 21 October 2016, Universitatsspital
Bern, Bern (CH).

10-12.10.2016: Innovative policies for healthier and more sustainable food systems. Invited
talk at the ,,Uppsala Health Summit 2016 - Ending Childhood Obesity: Actions through
health and food equity* at Uppsala Castle hosted by Uppsala University, the Swedish
University of Agricultural Sciences, Uppsala County Council, Uppsala City Council and
World Class Uppsala, 10-12 October 2016, Uppsala (SE).

06-08.10.2016: Big Nudging. Roundtable Discussion at the Conference of the Association of
Internet Researchers (AolR) hosted by Wissenschaftszentrum Berlin fur Sozialforschung
(WZB; Berlin Social Science Centre), Humboldt University and University of Duisburg-
Essen, 06-08 October 2016 Berlin (DE).

16.08.2016: Sustainable Development "Made in Germany" — Challenges, pitfalls, and
learnings. Invited keynote at the “5th After-Work-Talk of the Environmental Economics
Network of Namibia in cooperation with the Sustainable Development Advisory Council of
Namibia”, hosted by the Environmental Economics Network of Namibia and the Sustainable
Development Advisory Council of Namibia, 16 August 2016, Ministry of the Environment
and Tourism, Windhoek (NAM).

09.07.2016: [Julius Rauber, Manuela Bernauer & Lucia A. Reisch]. Green defaults of
energy providers in Germany — self-propelling process or political challenge? Competitive
paper presented at the SABE / IAREP Conference 2016 “Behavioural Insights in Research
and Policy Making”, 8-10 July 2016, Wageningen (NL).

09.07.2016: [Lucia A. Reisch & Cass R. Sunstein]. Do Europeans like nudges? Competitive
paper presented at the SABE / IAREP Conference 2016 “Behavioural Insights in Research
and Policy Making”, 8-10 July 2016, Wageningen (NL).

17.06.2016: [Kristian Roed Nielsen & Lucia A. Reisch]. Crowdfunding for sustainability —
The role of value orientation frames in guiding individual investment behavior. Presentation
at the “International Conference on Business, Policy and Sustainability” at Copenhagen
Business School (CBS) hosted by the CBS Sustainability Platform, Carlsbergfondet, The
Velux Foundations, Danish Society for Education and Busi-ness (DSEB), Ministry of Higher
Education and Science and Governing Responsible Business Research Environment, 16-17
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June 2016, Copenhagen Business School, Copenhagen (DK).

16.06.2016: Implementing sustainable consumption: the science policy interface. Invited
keynote at the Second International Conference of the Sustainable Consump-tion Research
and Action Initiative “Transitions beyond a Consumer Society” hosted by SCORAI
(Sustainable Consumption Research and Action Initiative), 15-17 June 2016, University of
Maine, Orono (US).

02.06.2016: Sustainable consumption and behavioural economics. Invited keynote at the
Humboldt Comparative and European Law Lectures (HUCELL) hosted by Humboldt
European Law School (HELS), 02 June 2016, Humboldt University, Berlin (DE).
26.04.2016: Resilient people — resilient planet? The health sustainability nexus from a
consumer policy perspective. Invited keynote at the Potsdam Institute for Climate Impact
Research hosted by the Potsdam Institute for Climate Impact Research (PIK), 26 April 2016,
Potsdam (DE).

13.04.2016: Nudging for better health — concept, choices and critique. Presentation at the
Nudge-it Public Symposium “Healthy food choice — state of the art, challenges & solutions”
hosted by Nudge-it in collaboration with UMC Utrecht, 13 April 2016, Utrecht (NL).
06.04.2016: Does information help? A view from consumer research and policy. Presentation
at the conference “Consumers and information — Less is more” hosted by Berlin Campus on
Consumer Policy and Leibniz-Gemeinschaft, Deutsches Institut fur Wirtschaftsforschung
(DIW; German Institute for Economic Research), 06 April 2016, Humboldt-Universitat zu
Berlin, Berlin (DE).

04.03.2016: Liberaler Paternalismus (Nudging) — ein alternativer Regulierungsansatz.
Presentation at the ,,4. Kadener Gesprach®, “Weil} der Staat alles besser? Staatseingriffe und
Verbraucherschutz zwischen sinnvoller Marktregulierung und planwirtschaftlicher
Bevormundung” hosted by Stiftung Marktwirtschaft and DIE ZEIT, 04 March 2016,
Alveslohe (DE).

26.01.2016: Novel consumer products — how consumer decisions are made. Invited keynote
at the 4th Symposium “Beneficial microbes - Microbes in health and history”, hosted by
Organobalance, Berlin Museum of Medical History at the Charité, 26-27 January 2015,
Berlin (DE).

26.01.2016: Vorstellung der Arbeit des Sachverstandigenrates Verbraucher. Sitzung der AG
Recht und Verbraucherschutz der SPD-Bundestagsfraktion (Committee for Law and
Consumer Protection of the German Federal Parliament), Deutscher Bundestag, 26 January
2016, Berlin (DE).

28.10.2015: [Lucia A. Reisch & Andrea Farsang]. Corporate impact and the SDGs. The
potential of corporate impact assessment tools to contribute to better monitoring of
corporate contributions to the SDGs. Presentation at the symposium “Evaluating the
Sustainable Development Goals — New Challenges for Research, Policy and Business”
hosted by the Institute for Managing Sustainability at Vienna University of Economics and
Business in collaboration with the Austrian Development Agency (ADA) and the European
Evaluation Society (EES), 28 October 2015, Vienna (AT).
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21.10.2015: [Wencke Gwozdz & Lucia A. Reisch]. Food advertising targeting children —
Results from the I-family study. Presentation at the 121" European Nutrition Conference
FENS 2015 “Nutrition and health throughout life-cycle - Science for the European
consumer” hosed by the German Nutrition Society on behalf of the Fed-eration of European
Nutrition Societies (FENS), 20-23 October 2015, Berlin (DE).

20.10.2015: [Lucia A. Reisch & Wencke Gwozdz]. Sustainable diets from a consumer
perspective — the nutrition-sustainability-health nexus. Presentation at the 12" European
Nutrition Conference FENS 2015 “Nutrition and health throughout life-cycle - Science for
the European consumer” hosted by the German Nutrition Society on behalf of the Federation
of European Nutrition Societies (FENS), 20-23 October 2015, Berlin (DE).

22.09.2015: Bioeconomy: Innovation and Sustainability Policy in Germany. Presentation at
conference “Innovation for a Sustainable Future — U.S. Bioeconomy meets German
Bioeconomy” on the invitation of the US Counselor for Agricultural Affairs, hosted by the
United States Embassy in Berlin in partnership with the German Council for Bioeconomy,
22 September 2015, Berlin (DE).

12.09.2015: [Manuela Bernauer & Lucia A. Reisch]. Nudging fiir Nachhaltigen Konsum?
What works? Presentation at the Annual Summer Meeting of the Zeppelin University, 12
September 2015, Friedrichshafen (DE).

12.09.2015: Architektur der Wahl: Wie wir Entscheidungen treffen. Presentation at the
Annual Summer Meeting of the Zeppelin University, 12 September 2015, Friedrichshafen
(DE).

10.06.2015: Push, pull, nudge — Wie werden Lieferketten griiner? Invited keynote at the
Cargo Climate Care Conference 2015 “Mehr Logistik und weniger CO,”, hosted by
Lufthansa Cargo AG, 10 June 2015, Frankfurt am Main (DE).

08.06.2015: Nudging for better health — concept, choices and critique. Invited talk on behalf
of the Helmholtz Zentrum Miinchen, Deutsches Forschungszentrum fiir Gesundheit und
Umwelt as part of the EU project consortium “Nudge-it”, 08 June 2015, Eberhard Karls
Universitat Tlbingen (DE).

01.06.2015: Nachhaltiger Konsum. Input at an expert hearing on invitation of the
Staatssekretar-Ausschuss fur Nachhaltige Entwicklung (“Green Cabinet”), chaired by Peter
Altmaier, Federal Minister for Special Affairs and Chief of Staff of the German Chancellery,
01 June 2015, Bundeskanzleramt, Berlin (DE).

12.05.2015: Consumers in the spotlight: Research on sustainable consumption, intercultural
issues and social transformation. Keynote speaker in Session 2 on Behavioral trends,
intercultural values and social norms at the Scoping Workshop ,,Social Transformations to
Sustainability Programme* co-hosted by the European Commission, the International Social
Science Council (ISSC) and NORFACE in liai-son with the Belmont Forum, 11-12 May
2015, Brussels (BE).

06.05.2015: Vorstellung der Arbeit des Sachverstandigenrates Verbraucher.
Bundestagsanhdrung im Ausschuss fiir Recht und Verbraucherschutz des Deutschen
Bundestags (Committee for Law and Consumer Protection of the German Federal
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Parliament), 06 May 2015, Berlin (DE).

22.04.2015: ,,Nudging‘“: Konzept, Chancen und Grenzen der verhaltensinformierten
Regulierung. Presentation at a “Learning Lunch” at CDU Bundesgeschaftsstelle
(Headquarters of the Christian Democratic Party Germany), 22 April 2015, Berlin (DE).
20.04.2015: Regulating with nudges — and the power of supposedly irrelevant factors.
Lecture on the invitation by the Hertie School of Governance, Behavioural Insights Series,
20 April 2015, Berlin (DE).

26.03.2015: Kann (und sollte) die Verbraucherpolitik nachhaltigen Konsum fordern?
Keynote at the Expert Workshop “Starkung des nachhaltigen Konsums durch Anpassungen
im Zivilrecht und Offentlichen Recht”, hosted by the Federal Ministry for the Environment,
Nature Conservation, Building and Nuclear Safety, 26 March 2015, Berlin (DE).
10.03.2015: Zeit, Wohlstand und Gutes Leben: Zeitpolitik fir Transformation. Keynote at the
conference “Politische Okonomik groRer Transformationen”, Conference Series “Normative
und institutionelle Grundfragen der Okonomik” hosted by Protestant Academy Tutzing, 9-11
March 2015, Tutzing (DE).

07.03.2015: “Nudges’ als Instrument der Verbraucherpolitik — Konzept und Kritik.
Presentation at the session of the Council of Sustainable Development Baden-Wrttemberg,
07 March 2015, Stuttgart (DE).

26.02.2015: “‘Nudges’ als Instrument der Verbraucherpolitik — Konzept, Kalkil und Kritik.
Keynote at the 3rd Forum Business and Consumer (Forum Wirtschaft und Verbraucher)
“Zwischen Globalisierung und nationaler Agenda — aktuelle Herausforderungen in der
Verbraucherpolitik™ hosted by the Federation of German Industry (BDI) in cooperation with
Handelsverband Deutschland (HDE), Markenverband and ZAW, 26 February 2015, Berlin
(DE).

24.02.2015: [Lucia A. Reisch & Cass R. Sunstein]. Regulating with nudges — concept,
challenges and concerns. Introduction to the workshop “Nudging and energy policies™
hosted by acatech — Deutsche Akademie der Technikwissenschaften (German National
Academy of Science and Engineering), 24 February 2015, Berlin (DE).

26.01.2015: Zeitwohlstand und Nachhaltigkeit — Impulse flir eine Lebensqualitéatspolitik.
Presentation at the meeting of expert commission on “Nachhaltig leben - Lebensqualitat
bewahren” convened by the Christian Democratic Union (CDU) Party, 26 January 2015,
Berlin (DE).

18.12.2014: Zeitpolitik als Nachhaltigkeitspolitik: Innovative Elemente und Anwendungen.
Invited keynote at the lecture series “Auf dem Weg in eine zeitachtsame Gesellschaft?
Gelebte Zeit und gezahlte Zeit” hosted by German Academy of Sciences of the Hansestadt
Hamburg, Hamburg (DE).

18.12.2014: Nudging fiir Nachhaltigen Konsum — Uberlegungen. Invited talk at Greenpeace
e.V., German Headquarter, 18 December 2014, Hamburg (DE).

15.12.2014: Sustainable food consumption — How does German sustainability politics deal
with the challenge? Presentation at the City Food Symposium ,,Sustainable Diets: what is a
good diet for the 21st century?* during the session “Addressing the problem at a national
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State level” hosted by the Food Research Collaboration, City University London, 15
December 2014, London (UK).

11.12.2014: Nudging — Die Kunst der Entscheidungshilfe. Panel discussion together with
Cass. R. Sunstein, Harvard Professor and the Federal Minister of Justice and Consumer
Protection, Heiko Maas. Federal Ministry of Justice and Consumer Protection, 11 December
2014, Berlin (DE).

03.12.2014: Zeit fur Nachhaltigkeit — Zeiten der Transformation: Elemente einer Zeitpolitik
fur die gesellschaftliche Transformation zu nachhaltigeren Lebensstilen. Presentation at the
German Federal Environmental Agency (Umweltbundesamt). 03 December 2014, Dessau
(DE).

24.11.2014: Energiewende und ,,Klima-Citoyen”. Presentation at the Workshop “Rollen der
Biirgerinnen und Burger in der Energiewende in Heidelberg“ as part of the research project
“Klima-Citoyen — Neue Rollen, Méglichkeiten und Verantwortlichkeiten der Burger in der
Transformation des Energiesystems®, 24 November 2014, Heidelberg (DE).

24.11.2014: Baden-Wrttemberg auf dem Weg zu einer Verbraucherpolitik? Presentation at
the conference ,,Energie- und Energiespeichertechnologien* hosted by the Ministry for
Environment, Climate and Energy Economy Baden-Wurttemberg, 24 November, Stuttgart
(DE).

23.10.2014: [Tina Mdiller, Wencke Gowzdz & Lucia A. Reisch]. Responsibility in
sustainable consumption: A consumer perspective. Presentation at IARU Sustainability
Science Congress, session “From Knowledge to Action”, organized by the International
Alliance of Research Universities, 22-24 October 2014, Copenhagen (DK).

10.10.2014: Aufgaben, Moglichkeiten und Grenzen von Verbraucherinformationen — die
Rolle von ,Nudges’ fiir die Starkung der Verbrauchersouveranitét. Presentation at the
workshop ,,Gute Verbraucherinformation* hosted by the Federal Ministry of

Justice and Consumer Protection, 10 October 2014, Berlin (DE).

29.09.2014: Consumer research on the move? Rethinking the European Consumer Agenda,
Horizon 2020 and the research strategy “Progress NRW”. Panel discussion at the
“International Conference on Consumer Research and Consumer Policy in Europe:
Challenges for Consumer Research and Consumer Policy in Europe” hosted by the
competence center Consumer Research NRW, 29 September 2014, Bonn (DE).
25.09.2014: Nachhaltiger Konsum — machbare Utopie? Presentation at the REWE Dialog
Forum 2014 “Raus aus der Nische — Die Zukunft des nachhaltigen Konsums. Wie kénnen
Handel und Industrie die Verbraucher fiir den nachhaltigen Konsum gewinnen?”, 25
September 2014, Berlin (DE).

08.07.2014: Sustainable Consumption — Selected papers from: Reisch, Lucia and Thaggersen,
John (eds.) (2014): Handbook of Research on Sustainable Consumption. Edward Elgar
Publishing. Symposium and presentation of the book “Handbook of Research on Sustainable
Consumption”, 28" International Congress of Applied Psychology (ICAP) “From crisis to
sustainable well-being”, 8-13 July 2014, Paris (FR).

27.06.2014: Sustainable — by default? Presentation at the conference “THE NEW POLICY
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ABsC: 5 Years of Applied Behavioral Science in Public Policy, hosted by TEN, the
European Nudge Network, Roskilde University, 27 June 2014, Roskilde (DK).

27.05.2014: Sustainable by default? Beyond incentives. Inauguration Talk of Lucia Reisch.
Copenhagen Business School, 27 May 2014, Copenhagen (DK).

25.03.2014: Nachhaltigkeit — Konsum — Gesundheit 2025. Presentation at the bhz
Zukunftsforum, bhz Stuttgart e.V., 25 March 2014, Stuttgart (DE).

24.03.2014: Sustainability ““Made in Germany’”: Initiatives challenges and lessons learned
from the German Sustainability Strategy. Presentation at the International Conference “21%
Century Challenges for Urbanization in the Arab Gulf Countries” based on the findings of
the research project “Sustainable Urbanization Patterns in Oman”, GU-Tech German
University of Technology in Oman, 23-25 March 2014, Muscat (OM).

22.02.2014: Verbraucherpolitik 2014: Stand und Impulse aus der Wissenschaft. Presentation
at the top management meeting of the Federal Ministry of Justice and for Consumer
Protection, 22 February 2014, Kremmen (DE).

12.12.2013: The German Bioeconomy Council. Invited talk at the first meeting of the Danish
Bioeconomy Panel, Copenhagen (DK).

05.12.2013: Chancen der Nachhaltigkeit. Warum wir nicht nur nachhaltig leben, sondern
auch wirtschaften sollten. Keynote at the Management Seminar of Viessmann Werke, 05
December 2013, Allendorf (Eder) (DE)

11.10.2013: [Lucia A. Reisch & Cass R. Sunstein]. Automatically green? Green defaults.
Keynote at the conference ,,Energy Systems in Transition: Inter- and Transdisciplinary
Contributions®, Helmholtz-Alliance ENERGY-TRANS, 09-11 October 2013, Karlsruhe
(DE).

25.09.2013: Kann die Politik erfolgreich Verbraucherverhalten verandern? Empirische
Befunde und Praxiserfahrungen der verhaltensbasierten Regulierung. Invited talk at the 53rd
Annual GEWISOLA Conference ,,Wie viel Markt und wie viel Regulierung braucht eine
nachhaltige Agrarentwicklung?“, Gesellschaft fir Wirtschafts-und Sozialwissenschaften
(GEWISOLA), Humboldt University Berlin, 25-27 September 2013, Berlin (DE).
23.09.2013: [Wencke Gwozdz, Sarah Netter & Lucia A. Reisch]. In-store textile recycling
in Sweden: Nudges, shoves and choice architecture to promote more sustainable disposable
behavior. 10" Biennial Conference on Environmental Psychology organized on behalf of the
Environmental Psychology Division of the German Association of Psychology, 22
September 2013, Otto-von-Guericke-University, Magdeburg (DE).

14.09.2013: Information ist gut — niitzt aber nichts. Wie sieht gute Verbraucherbildung aus?
Presentation at the Annual University Celebration of Zeppelin University, 14 September
2013, Friedrichshafen (DE).

21.08.2013: [Wencke Gwozdz, Sarah Netter & Lucia A. Reisch]. Resistance to dispose your
old clothes? An in-store textile recycling program on the test bed. Presentation of
competitive paper at the 22" Nordic Academy of Management Conference, 21-23 August
2013, University of Reykjavik, Reykjavik (1S).

25.06.2013: Transforming the Energy System — Chances and Challenges in Germany and
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Denmark. Panel discussion hosted by the Embassy of the Federal Republic of Germany,
Copenhagen in cooperation with the European Environmental Agency (EEA), Copenhagen
(DK).

13.06.2013: [Sarah Bly, Wencke Gwozdz & Lucia A. Reisch]. Exit from High Street: An
exploratory study of sustainable fashion pioneers. Presentation of competitive paper at the
Sustainable Consumption Research and Action Initiative (SCORALI) Conference “The Future
of Consumerism and Well-Being in a World of Ecological Constraints”, 12-14 June 2013,
Clark University, Worcester, MA (US).

07.06.2013: Growing Consumer Empowerment - how can the industry respond? Invited talk
at the conference “Challenges and Trends in the next 3 years for the Consumer Credit
Industry” hosted by the Association of Consumer Credit Information Suppliers (ACCIS), 05-
07 June 2013, Vienna (AT).

05.06.2013: Comment on Cass R. Sunstein’s keynote “Simpler: The Future of Government”
at a closed seminar hosted by CBS Public-Private Platform and CBS Sustainability Platform,
Copenhagen Business School, Copenhagen (DK).

13.05.2013: Junge Impulse fur die Nachhaltigkeit. Panel discussion at the annual conference
of the German Council for Sustainable Development, Berlin (DE).

30.04.2013: [Lucia A. Reisch & Hannelore Daniel]. Biobkonomie — Forschungsstrategie flr
Ernahrung und Gesundheit. Invited talk at the third session of the Bio6konomierat (German
Council for Bioeconomy), 29-30 April 2013, Berlin (DE).

19.04.2013: Transdisziplinaritat und nachhaltige Wissenschaft. Invited talk at
Kuratoriumssitzung of the Oko-Institut, 19 April 2013, Oko-Institut, Berlin (DE).
18.04.2013: Gutachten zur Lage der Verbraucherinnen und Verbraucher in Deutschland
(Report on the state of consumers in Germany). Panel discussion, Federal Ministry of Food,
Agriculture and Consumer Protection, Berlin (DE).

15.03.2013: Strategische Steuerung auf Bundesebene: Die Nachhaltigkeitsstrategie der
Bundesrepublik Deutschland. Invited talk on the occasion of the interdepartmen-tal
Ukrainian delegation’s visit “Reform 6ffentliche Finanzen” (Reform of Public Fi-nances),
11-16 March 2013, Deutsche Gesellschaft fiir International Zusammenarbeit (G1Z) GmbH,
Stuttgart (DE).

06.03.2013: Land Sourced Litter — wie kann man Verbraucherverhalten &ndern? Keynote at
the Workshop “Land Sourced Litter. Wie kdnnen Kunststoffabféalle im Meer vermieden
werden?” on invitation of Oko-Institut, Freiburg in cooperation with BKV Plattform fiir
Kunststoffe und Verwertung, 6-7 March 2013, Berlin (DE).

05.03.2013: Nanotechnologien und Verbraucherschutz — Quo vadis? Expert talk on
invitation of the Ministry for Rural Area and Consumer Protection Baden-W(rttemberg, 05
March 2013, Representation of the State of Baden-Wiirttemberg, Brussels (BE).

17.01.2013: Hard defaults and soft nudges: How insights from behavioural econom-ics can
inform effective nutrition policy. Presentation at the symposium “Marketing, Food and the
Consumer, 17 January 2013, Aarhus University, Aarhus (DK).

10.12.2012: [Kornelia Hagen, Lucia A. Reisch, Hans-W. Micklitz, Andreas Oehler &
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Christoph Striinck]. Mehr empirische Evidenz, mehr Realitéatssinn - Vorschlag fur einen
,,Check Verbraucherpolitik und Verbraucherbeteiligung“. (More empirical evidence, more
realistic approaches towards policy making). Invited talk at the Fachgesprach Friedrich-
Ebert-Stiftung "Verbrauchercheck™, 10 December 2012, Friedrich-Ebert Stiftung, Berlin
(DE).

10.12.2012: Nachhaltiger Konsum — Politikinstrumente. (Sustainable consumption — Which
policy measures are needed). Expert statement on invitation of the “Enquete-Kommission
Wachstum, Wohlstand, Lebensqualitét* (Parliamentary Enquete Commission on Growth,
Wealth, Quality of Life) of the German Parliament, Parliamentary Hearing on 10 December
2012, Deutscher Bundestag, Berlin (DE).

23.11.2012: Die Energiewende meistern: Systeminnovationen, Konsumverhalten und
Energienachfragepolitik. (Making the ,,Energiewende a success: systems innovations,
consumer behaviour, and energy policy for consumers). Keynote at the 6" International
Conference on Indicators and Concepts of Innovation ,,Sustainability of Innovation,
Innovation of Sustainability”, European Center for Sustainability Research (ECS) at the
Zeppelin University, 22-23 November 2012, Friedrichshafen (DE).
http://innocon.wordpress.com/

22.11.2012: A note on the trajectories of the concept of sustainable development.
Presentation at the “10 Years Celebration Conference CSR 10+”, Copenhagen Business
School, Copenhagen (DK).

09.11.2012: Wege nach Utopia: Was jetzt zu tun ist, damit nachhaltiger Konsum eine
Chance hat. (Paths towards Utopia: What we have to do today to make sustainable
consumption a reality tomorrow). Invited talk at the Utopia Day 2012 — ,,5 Jahre Utopia*“,
Munich (DE).

27.10.2012: Die Energiewende im Land gemeinsam gestalten. (Designing the
»Energiewende" together). Expert Statement at the Panel Discussion ,,Die Energiewende im
Land gemeinsam gestalten®. Annual Conference 2012 of the Heinrich B6ll Foundation
Baden-Wuerttemberg, ,,Grine Energie: Wende flr Baden-Wirttemberg“, Pforzheim (DE).
23.10.2012: The health-sustainability nexus: resilient people — resilient planet. Invited talk
on invitation of Charité Berlin and the M8 Alliance of Academic Health Centers and Medical
Universities’ at the 4" World Health Summit, Workshop “Governance for healthy planet”,
21-24 October 2012, Berlin (DE).

19.10.2012: [Wencke Gwozdz & Lucia A. Reisch, on behalf of the IDEDICS consortium].
Consumer behaviour and obesity: A European analysis of individual factors influencing diet
quality and obesity. Conference paper at the 22" Workshop of the European Childhood
Obesity Group (ECOG) 2012, 17-19 October 2012, Palma de Mallorca (ES).
http://www.mastercongresos.com/ecog/programaz2.asp

06.10.2012: [Gerd Scholl, Gerald Berger, Marton Herczeg, Francois Jégou, Harri Kalimo,
Tamas Kallay, Lucia A. Reisch, Benoit Simon & P4l Strandbakken]. Designing the science
policy interface — Experiences from a European project on knowledge brokerage for
sustainable consumption. Competitive Paper at 2012 Berlin Conference on the Human
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Dimensions of Global Environmental Change, 05-06 October 2012, Berlin (DE).
http://www.berlinconference.org/2012/wp- content/uploads/2012/10/Berlin-Conference-
2012- -Programme.pdf

28.09.2012: Nachhaltiger Konsum — machbare Utopie? (Sustainable consumption — realistic
utopia?). Invited talk at the Conference ,,Nachhaltiger Konsum — die

Verantwortung von Industrie und Handel*, on invitation of Budnikowsky Retail, in
cooperation with Unilever. Hamburg (DE). http://www.budni.de/gutes-

tun/fachkonferenz/

27.09.2012: [Christoph Buck, Hermann Pohlabeln, llse De Bourdeaudhuij, Yannis Pitsiladis,
Lucia A. Reisch & Iris Pigeot]. Messung von Bewegungsmdglichkeiten in der urbanen
Lebensumwelt von Kindern. Entwicklung und Anwendung eines Moveability Index.
(Measurement of opportunities for physical activity for children in urban settings).
Competitive paper presented at the ,,7. Jahrestagung der Deutschen Gesellschaft fiir
Epidemiologie®, Regensburg (DE) _http://www.dgepi2012.de/jahrestagung/einladung
26.09.2012: Verbraucherpolitik 2.0 — Politik fir die Verbraucher oder Politik fir den
Konsum? (Consumer Policy 2.0 — Politics for consumers or politics for consumption?).
Keynote on invitation of the Finanzgruppe Deutscher Sparkassen- und Giroverband at the
Sparkassen-Priifertag 2012, 24-26 September 2012, Minster (DE).

21.09.2012: Nachhaltigkeit — mehr als nur ein Schlagwort? (Sustainability — more than a
catch word?). Keynote on invitation of the ZG Raiffeisen eG at the 62™ “Internationale
Bodenseetagung”, 20-21 September 2012, Ilimensee (DE).

20.09.2012: Was ist ,,gute Werbung** aus Sicht der Verbraucher? (What is ,,good
advertisement in the consumer perspective?). Keynote at the 7th Dialog Kosmetik ,,Alles
nur Werbung, oder was?“, Industrieverband Korperpflege und Waschmittel IKW,

20 September 2012, Frankfurt am Main (DE).

07.09.2012: [Lucia A. Reisch, Wencke Gwozdz, Gianni Barba, Stefaan De Henauw,
Nathalia Lascorz, Kenn Konstabel & Iris Pigeot]. The role of food commercials on children’s
food knowledge and preferences and its impact on diet and weight. Competitive paper at the
IAREP - International Association for Research in Economic Psychology, Wroclaw, 05-08
September 2012, Poland (PL).

07.09.2012: [Sarah Bly, Wencke Gwozdz & Lucia A. Reisch]. Exit from High Street: a
study of sustainable fashion pioneers’ strategies for sustainable fashion consumption.
Competitive paper at the IAREP - International Association for Research in Economic
Psychology, Wroclaw, 05-08 September 2012, Poland (PL)
http://iarep2012.org/images/iarep%202012%?20conference%20proceedings.pdf

06.09.2012: [Wencke Gwozdz, Lucia A. Reisch & Gerhard Raab]. Compensatory and
compulsive buying behavior in Denmark: Who is a shopaholic? Competitive paper at the
IAREP - International Association for Research in Economic Psychology, Wroclaw, 05-08
September 2012, Poland (PL)

06.09.2012: [Gerhard Raab, Lucia A. Reisch, Wencke Gwozdz, Karl Kollmann, Anna-
Maria Schubert & Alexander Unger]. Pathological buying behaviour: Investigating the trend
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of compensatory and compulsive buying in Austria, Denmark and Germany. Competitive
paper at the IAREP - International Association for Research in Economic Psychology,
Wroclaw, 05-08 September 2012, Poland (PL)
http://iarep2012.org/images/iarep%202012%20conference%20proceedings.pdf

22.08.2012: CORPUS: A European research project on knowledge brokerage in sustainable
consumption policies. Presentation on invitation of the Deutsche Gesellschaft fur
Internationale Zusammenarbeit (G1Z) GmbH and the Sino-German Consumer Protection and
Product Safety Programme (CPPS) for the Chinese delegation of representatives of the
Qingdao Protection Commission on Consumers’ Rights and Interests (QPCCRI),
Copenhagen (DK).

20.08.2012: Sustainable consumption and behavioural economics. Invited keynote at the 18"
Asia-Europe Foundation (ASEF) Summer University: "Conscious consumers for
environmental sustainability". Tartu, 20 August 2012, Estonia (EST).

04.07.2012: [Wencke Gwozdz, Alfonso Sousa-Poza, Lucia A. Reisch, Gabriele Eiben, Jaun
Fernandez, Charalampos Haddjugeorgiou, Eva Kovécs, Fabio Lauria, Toomas Veidebaum,
Garrath Williams, Wolfgang Ahrens, Karin Bammann on behalf of the IDEDICS
consortium]. Maternal employment and child obesity — A European perspective. Competitive
paper at Gender, Marketing & Consumer Behavior Conference, 2-4 July 2012, Queenstown,
New Zealand (NZ).

29.06.2012: [Wencke Gwozdz, Lucia A. Reisch, Stefaan De Henauw, Lauren Lissner, Luis
A. Moreno, Valeria Pala, Michael Tornaritis, Denes Molnar, Alfonso Siani, Toomas
Veidebaum & Iris Pigeot]. Childhood obesity: A European cross-geographical analysis of
individual factors influencing diet quality and obesity. Competitive Paper at the 2012
International Social Marketing Conference, 27-29 June 2012, Brisbane (AUS).

28.06.2012: [Lucia A. Reisch, Wencke Gwozdz, Gianni Barba, Stefan De Henauw, Natalia
Lascorz, Ken Konstabel & Iris Pigeot]. Associations between commercial communication
and food knowledge, preferences and diet: A cross-European study. Competitive Paper at the
2012 International Social Marketing Conference, 27-29 June 2012, Brisbane (AUS).
21.06.2012: [Wencke Gwozdz, Alfonso Sousa-Poza, Lucia. A. Reisch, Stefaan De Henauw,
Gabriele, Eiben, Juan Fernandez, Charalampos Hadjigeorgiou, Eva Kovéacs, Fabio Lauria,
Toomas Veidebaum, Garrath Williams, Wolfgang Ahrens & Karin Bammann]. Maternal
employment and child obesity — A European perspective. Competitive Paper at the 26th
Annual Conference of the European Society for Population Economics (ESPE), 20-23 June
2012, Bern (CH).

15.06.2012: Gesundheit, Essen und Nachhaltigkeit: Anspriiche an die Ernahrungs-
aufklarung der Zukunft. (Health, food, and sustainability: Implications for the future of
nutritional advice). Invited speech at the Panel ,,VVon der Vielfalt in der Forschung zur
Umsetzung in der Ernahrungsaufklarung®, Dreilandertagung of the ,,Deutsche Gesellschaft
fir Erndhrungsmedizin e.V.“ (DGEM), the ,,Osterreichische Arbeitsgemeinschaft Klinische
Ernahrung” (AKE) and the ,,Gesellschaft fur Klinische Erndhrung der Schweiz“ (GESKES),
»Erndhrung 2012, 15 June 2012, Nuremberg (DE).
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13.06.2012: Konsumwende: Wie viel Wende wollen wir? — Und wie viel Wende kénnen wir?
(Transformation in consumption — How much transformation do we want? And how much
transformation are we able to perform?). Invited keynote at the ,,15th Mainauer
Mobilitatsgesprach — Energiewende - Mobilitdtswende — Konsumwende® on invitation of the
Ministry of Environment, Climate Change and Energy Sector Ba-den-Wuerttemberg. 13
June 2012, Insel Mainau (DE).

07.06.2012: Sustainability made in Germany: The German Sustainability Code.
Sustainability Seminar Series, CBS Sustainability Platform, 7 June 2012, Copenhagen
Business School, Copenhagen (DK).

05.06.2012: All inclusive - Freizeit im Grinen ohne Grauen fiir die Natur. (All inclu-sive —
opportunities for sustainable tourism). Panel session at the ,,Woche der Umwelt“ on
invitation of the Federal President of Germany and the German Environmental Foundation
(Deutsche Bundesstiftung Umwelt), Schloss Bellevue, 5-6 June 2012, Berlin (DE).
31.05.2012: [Sarah Bly, Wencke Gwozdz & Lucia A. Reisch]. Exit from High Street: a
study of sustainable fashion pioneers’ strategies for sustainable fashion consumption.
Competitive paper at the 2nd Nordic Conference on Consumer Research, 30. May - 1. June
2012, Gothenburg (SE) http://www.cfk.gu.se/nccr2012

15.05.2012: [Christoph Buck, Claudia Boérnhorst, Hermann Pohlabeln, Anne Lanfer, Antje
Hebestreit, Inge Huybrechts, Valeria Pala, Lucia A. Reisch & Iris Pigeot]. Does
environmental food supply influence junk food consumption of preschool and school
children? First results of the IDEFICS study. Abstract at the 8" International Conference on
Diet and Activity Methods. 14-17 May 2012, Rome (I).
http://www.eurosfaire.prd.fr/7pc/documents/1332769467_icdam_8th_.pdf

02.05.2012: [Gerd Scholl, Gerald Berger, Marton, Herczeg, Francois Jégou, Harri Kalimo,
Tamas Kallay, Lucia A. Reisch, Frieder Rubik, Benoit Simon & P4l Strand-bakken].
Knowledge for sustainable consumption policies — experiences form CORPUS, a European
project on knowledge brokerage. European Roundtable on Sustainable Consumption and
Production (ERSCP). Bregenz, 02-04 May 2012, Austria (AT).

29.04.2012: [Wencke Gwozdz, Alfonso Sousa-Poza, Lucia A. Reisch, Stefaan de Henauw,
Gabriele Eiben, Juan Fernandez, Charalampos Hadjiegeorgiou, Eva Kovéc, Fabio Lauria,
Toomas Veidebaum, Garrath Williams, Wolfgang Ahrens & Karin Bammann]. Maternal
employment and child obesity — A European perspective. Competitive Paper at the 4th
Annual Meeting on the Economics of Risky Behaviors (AMERB), 27-29 April 2012,
Istanbul (TR). http://www.iza.org/conference_files/riskonomics2012/sousa-poza_al667.pdf
20.04.2012: Die neue Nachhaltigkeitsstrategie Baden-Wirttemberg: Erwartungen, Beitrége,
Perspektiven. (The new Strategy for Sustainable Development of the state of Baden-
Wouerttemberg: Expectations, contributions, and perspectives). Expert statement at the
»Auftaktveranstaltung zur neuen Nachhaltigkeitsstrategie* on invitation of the Ministry of
Environment, Climate Change and Energy Sector, Baden-Wuerttemberg. Neues Schloss,
Stuttgart (DE).

18.04.2012: [Wencke Gwozdz, Alfonso Sousa-Poza, Lucia A. Reisch, Stefaan de Henauw,
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Gabriele Eiben, Juan Fernandez, Charalampos Hadjiegeorgiou, Eva Kovéc, Fabio Lauria,
Toomas Veidebaum, Garrath Williams, Wolfgang Ahrens & Karin Bammann]. Maternal
employment and child obesity — a European perspective. Faculty Seminar at the University
of Utrecht, Economics Department, Utrecht (NL).

27.03.2012: Von der Bedeutung der Nachfrageseite flir die Energiewende. (The re-levance of
the demand side for the ,,Energiewende®). Invited talk on the 11th Kolloguium ,,Wege aus
der Wachstumsgesellschaft* on invitation of the Stiftung Forum fur Verantwortung, 25-28
March 2012, Européaische Akademie Otzenhausen, Nonnweiler/Saarland (DE).

20.03.2012: Die Wissens-Broker: Was kann gesellschaftsbezogene Nachhaltigkeitsforschung
leisten? (The knowledge-brokers: What role for social science sustainability research?).
Invited Keynote at the BMBF-Agenda-Konferenz "Sozial-6kologische Forschung fur eine
zukunftsfahige Gesellschaft” on invitation of the German Federal Ministry of Education and
Research, 19-20 March 2012, Bonn (DE).

13.03.2012: [Wencke Gwozdz, Alfonso Sousa-Poza, Lucia A. Reisch, Stefaan De Henauw,
Gabriele Eiben, Juan Fernandez, Charalampos Hadjiegeorgiou, Eva Kovéc, Fabio Lauria,
Toomas Veidebaum, Garrath Williams, Wolfgang Ahrens & Karin Bammann]. Maternal
employment and child obesity — a European perspective. University of Stirling. Stirling
(UK).

10.02.2012: Consumer perceptions on nanotechnologies. Expert statement at the Expert
Workshop "Internationale Untersuchung von Einflussfaktoren auf die Wahrnehmung der
Nanotechnologie in Deutschland”. 10 February 2012, Bundesinstitut fir Risikobewertung
(BfR), Berlin (DE).

07.02.2012: Mindige Blrger und sorgender Staat — ein Widerspruch? (Souvereign
consumers in a caring state — a contradiction?). Invited talk at the conference: ,,Der sanfte
Diktator — weil3 Vater Staat alles besser?* on invitation of the Stiftung Marktwirtschaft.
Deutscher Bundestag, Berlin (DE).

26.01.2012: Kinder als Verbraucher: Einfluss von Marketing und Werbung auf Kinder
(Children as consumers: The influence of marketing and advertisement on children). Invited
talk at the ,,IGW-Forum: Konsumfalle Kinderlebensmittel, Verbraucherpolitisches Forum
zur Internationalen Griinen Woche 2012* on invitation of the Federation of German
Consumer Organisations (vzbv), Berlin (DE).

25.01.2012: [Wencke Gwozdz, Alfonso Sousa-Poza, Lucia A. Reisch, Stefaan De Henauw,
Gabriele Eiben, Juan Fernandez, Charalampos Hadjiegeorgiou, Eva Kovéc, Fabio Lauria,
Toomas Veidebaum, Garrath Williams, Wolfgang Ahrens & Karin Bammann]. Maternal
employment and child obesity — a European perspective. University of Hanover, Hanover
(DE).

20.01.2012: Brauchen wir sozialwissenschaftliche Forschung in den Ernahrungs-und
Gesundheitswissenschaften? Invited speech at the Conference ,,Die Zukunft im Sektor
Lebensmittel, Erndhrung und Gesundheit” (“The future of the food, nutrition and health
sector”) on invitation of the BioOkonomieRat. 19-20 January 2012, Berlin (DE).
02.12.2011: Kommentar: Kongress Stromeinsparung in Haushalten - 1.000 kWh Strom pro
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Haushalt sparen. Commentary on the Congress ,,Stromsparen im Haushalt*, on invitation of
the Oko-Institut Freiburg e.V., 2 December 2011, Berlin (DE).

01.12.2011: Im Nano-Dialog: Kernfragen, Hintergrund und Herausforderungen des Nano-
Dialogs. Baden-Wirttemberg. Keynote at the Nano-Dialog Baden-Wurttemberg — ,,Kleine
Teilchen, groRe Fragen!* Kongress zu Verbraucheraspekten im Umgang mit
Nanotechnologien, 1 December 2011, Stuttgart (DE).

29.11.2011: Konsum und Energie — Ansétze flir eine verhaltensorientierte Ener-
gienachfragepolitik. Keynote on invitation of the Austrian Energy Agency and the Climate
Fonds Austria at the Congress ,,Ergebnis-Workshop zum Projekt ,,Outlook Life Style 2030 —
Determinanten flir den Energieverbrauch in Osterreichischen Haushalten - On the track 2020:
Effektive Instrumente und Programme zur Senkung des Stromverbrauchs im Haushalt®. 29
November 2011, Vienna (AT).

24.11.2011: Wirtschafts- und Sozialwissenschaften: Wo stehen wir? Welche Forschung
brauchen wir? Keynote at the ,,1st Verbraucherschutz Netzwerkkonferenz* on invitation of
Bundesamt fur Verbraucherschutz und Lebensmittelsicherheit / Bun-desministerium fiir
Ern&hrung, Landwirtschaft, 24 November 2011, Berlin (DE).

21.11.2011: Wer spricht, wenn die Wissenschaft spricht? Bremer Forum fur Wissen-
schaftsjournalismus, 21-23 November 2011, Bremen (DE).

18.11.2011: Energiewende in Deutschland 2011 - Ziele und Wege. Keynote at the Congress
»Sustainable Development — a Global Challenge® on invitation of the DAAD (Deutscher
Akademischer Austausch Dienst) and Birzeit University, Ramallah, 18-19 November 2011,
Ramallah (PS).

08.11.2011: Waltzing with a monster: The challenge of knowledge brokerage between
research and policy in the field of SCP. Keynote at the International Conference “Sustainable
Consumption — Towards Action and Impact”. International Scientific Conference on behalf
of the German Federal Ministry of Research, 5-8 November 2011, Hamburg (DE).
31.10.2011: How can Behavioural Economics improve energy consumption policy? Invited
talk at the 4" Singapore International Energy Week on invitation of the Energy Studies
Institute (ESI), National University of Singapore, Singapore (SG).

28.10.2011: [Steingerdur Olafsdottir, Gabriele. Eiben, Hillevi Prell, Sabrina Hense, Lauren
Lissner, Staffan Marild, Lucia A. Reisch & Christian Berg]. Lower consumption of soft
drinks among children with parents who limit tv.commercials. Poster presented at the 111
European Nutrition Conference (FENS), “Diversity versus Globalization: A Nutritional
Challenge for a Changing Europe”. Madrid Convention Centre, 26-29 October 2011, Madrid
(ES).

28.10.2011: [A. Santaliestra-Pasias, T. Mouratidou, V. Verbestel, K. Bammann, D. Molnar,
S. Sieri, A. Siani, T. Veidebaum, S. Mé"lrild, L. Lissner, C. Hadjigeorgiou, L. Reisch, I. De
Bourdeaudhuij & L. Moreno]. Screen time and availability of European children (2 to 10
years old): the IDEFICS study. Poster presented at the 11™" European Nutrition Conference
(FENS), “Diversity versus Globalization: A Nutritional Challenge for a Changing Europe”.
Madrid Convention Centre, 26-29 October 2011, Madrid (ES).

66



605.

606.

607.

608.

609.

610.

611.

612.

613.

27.10.2011: [Wencke Gwozdz & Lucia A. Reisch]. Internal and external factors influencing
food preferences and actual food choices in the IDEFICS study: a consumer science
perspective. Competitive paper presented at the 11" European Nutrition Conference (FENS),
“Diversity versus Globalization: A Nutritional Challenge for a Changing Europe”. Madrid
Convention Centre, 26-29 October 2011, Madrid (ES).

25.10.2011: [Lucia Reisch & Hartwig de Haen]. Charta fiir Landwirtschaft und
Verbraucher. Zusammenfassende Schlussfolgerung aus den vier Workshops. Ergebnisse des
Dialogs mit gesellschaftlichen Gruppen. Presentation at the Final Workshop of the “Charta
far Landwirtschaft und Verbraucher” (Charter for Agriculture and Consumers), on behalf of
the German Federal Ministry of Agriculture, Food and Consumer Protection, Berlin (DE).
21.10.2011: Worauf kommt es an? Faktoren fir Glaubwiirdigkeit und Erfolg eines
Nachhaltigkeitssiegels. Nachhaltigkeitssiegel. Strategischen Konsum starken. Parliamentary
Expert Hearing on Invitation of the ,,Biindnis 90/Die Grlinen*, Bundestagsfraktion, Berlin
(DE).

13.10.2011: Verbraucher — das mindige und selbstbestimmte Wesen? Von Information bis
staatlicher Regulierung — Was setzt Verbraucherrechte effektiv durch? Keynote at the
»Verbraucherpolitischer Kongress des Landes Nordrhein-Westfalen, 13 October 2011,
Cologne (D).

29.09.2011: Energiewende in Deutschland — Auswirkungen auf Wirtschaft und Gesellschaft.
WirtschaftsForum 2011, on invitation of the ,,Initiative Wirtschaftsraum Memmingen-
Unterallgdu®, 29 September 2011, Memmingen (DE).

10.09.2011: Energiewende — und wie soll das bitte gehen? Birger. Macht. Staat.
Presentation at the ,,Hochschultag der Zeppelin University Friedrichshafen“, 10 September
2012, Friedrichshafen (DE).

08.09.2011: [W. Ahrens, A. Siani, K. Bammann, S. De Henauw, L. Lacoviello, A. He-
bestreit, S. Marild, D. Molnar, LA. Moreno, L. Reisch, M. Tornaritis, T. Veidebaum & |
Pigeot on behalf of the IDEFICS consortium]: The IDEFICS study — updated insight into a
multilevel European intervention study on children. Presentation at the 21% Workshop of the
European Childhood Obesity Group (ECOG) and 1% European Congress of Childhood
Obesity, 8.-9. September 2011, Pécs (HU).

15.07.2011: [Wencke Gwozdz & Lucia A. Reisch]. Enhancing healthy lifestyles - An
analysis of factors influencing diets of European children. Presentation at the Joint
International Association of Research in Economic Psychology (IAREP) / Society for the
Advancement of Behavioral Economics (SABE) / International Confederation for the
Advancement of Behavioral Economics and Economic Psychology (ICABEEP) Conference,
13-16 July 2011, Exeter University, Exeter (UK).

14.07.2011: [Gerhard Raab, Lucia A. Reisch, Karl Kollmann, Alexander Unger & Wencke
Gwozdz]. Compulsive buying from Skagerrak to Styria: How similar are the consumers
concerning their compulsive buying tendencies — A comparative study of Denmark, Germany
and Austria. Presentation at the Joint International Association of Research in Economic
Psychology (IAREP) / Society for the Advancement of Behavioral Economics (SABE) /
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International Confederation for the Advancement of Behavioral Economics and Economic
Psychology (ICABEEP) Conference, 13-16 July 2011, Exeter University, Exeter (UK).
07.07.2011: Welche Verbraucherforschung benétigt eine gute (Verbraucher)Politik? Invited
Keynote at the ,,Gesprachskreis Verbraucherpolitik® (Expert Workshop) ,,Verbraucherpolitik
ohne Fundament? Ansétze politikbegleitender Verbraucherforschung®, Friederich-Ebert-
Stiftung, Verbraucherzentrale NRW & Land Nordrhein-Westfalen, 7 July 2011, Bonn (DE).
23.06.2011: [Wolfgang Ahrens, Alfonso Siani, Karin Bammann, Stefaan De Henauw, Licia
lacoviello, Antje Hebestreit, Staffan Marild, Dénes Molnar, Luis A. Moreno, Lucia A.
Reisch, Michael Tornaritis, Toomas Veidebaum, Iris Pigeot, on behalf of the IDEFICS
Consortium]. IDEFICS Study — Obesity prevalence and risk factors in Eu-ropean children.
Competitive presentation at the 3™ North American Congress of Epidemiology, Montreal,
21-24 June 2011, Montreal (CD).

22.06.2011: [Iris Pigeot, Christoph Buck, Hermann Pohlabeln, Inge Huybrechts, Yian-nis
Pitsiladis, llse de Bourdeaudhuij, Lucia A. Reisch, on behalf of the IDEFICS Consortium].
Development and application of a moveability index to quantify possi-bilities for physical
activity in the built environment of children. Competitive presentation at the 3 North
American Congress of Epidemiology, 21-24 June 2011, Montreal (CD).

25.05.2011: [Iris Pigeot, Alfonso Siani, Karin Bammann, Stefaan De Henauw, Licia
lacoviello, Antje Hebestreit, Lauren Lissner, Staffan Marild, Dénes Molnar, Luis A. Moreno,
Lucia A. Reisch, Michael Tornaritis, Toomas Veidebaum, Garrath Williams, Wolfgang
Ahrens, on behalf of the IDEFICS Consortium]. IDEFICS study — baseline results and future
perspectives. Presentation at the 18" European Child-hood Obesity Congress (ECO), 24-28
May 2011, Istanbul (TR).

25.05.2011: [Lucia A. Reisch & Christoph Struenck]. Waren testen, Verbraucherpolitik
testen. Keynote at the ,,Deutscher Verbrauchertag®, on behalf of the Verbraucherzentrale
Bundesverband vzbv e.V., 25 May 2011, Berlin (D).

12.05.2011: Scenarios for sustainable food futures. Presentation at the 3" CORPUS
Knowledge Brokerage Interaction Exercise on “Sustainable Food Consumption”,
Lebensministerium Austria (Ministry for the Environment, Food, Consumers), 26-28 May
2011, Vienna (AT).

02.05.2011: Shoppen, Surfen, Simsen: Verbraucherinformation fir die Digital Natives.
Invited presentation at the ,,Stuttgarter Medienkongress®, Stuttgart (DE).

28.04.2011: Can behaviourally informed social regulation nudge us towards more sus-
tainable consumption patterns? Conference paper on invitation of the Helsinki Collegium for
Advanced Studies (HCAS) and the University of Manchester / Sustainable Consumption
Institute (SCI) for the Conference “Social Science and Sustainable Consumption”, Helsinki
Collegium for Advanced Studies (HCAS), 26-29 April 2011, Helsinki (FI).

15.04.2011: [Lucia A. Reisch & Wencke Gwozdz]. Childhood obesity, sustainable
development, and behavioural economics. Paper presented at the SCORAI (Sustainable
Consumption Research and Action Initiative) Seminar “Socio-technical Transitions, Social
Practices, and the New Economics: Meeting the Challenges of a Constrained World”.
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Mountain Lakes House, Princeton University, 14-16 April 2011, Princeton, NJ (US).
01.03.2011: Consumers and climate. Statement at the Lufthansa Cargo Climate Care
Conference 2011: Energieeffizienz in der Luftfracht — Realitit und Vision. Frankfurt Airport
Sheraton Conference Centre, Frankfurt/Main (D).

21.02.2011: Vom sanften Stupsen und smarten Settings: Verhaltensokonomik in der
Verbraucherpolitik. Inauguration lecture for Guest Professorship at the Zeppelin University,
Friedrichshafen (DE).

12.02.2011: [Nicholls, S. G., Voigt, K., Siani, A., De Henauw, S., Marild, S., Molnér, D.,
Moreno, L.A., Tornaritis, M., Veidebaum, T., Pigeot, I., Ahrens, W., Reisch, Lucia A. - on
behalf of the IDEFICS consortium]. Price strategies and health inequalities: support for
taxation of unhealthy foods among low-income groups in European countries. Poster
Presentation at the international Conference “Promoting Health Equity: Action on the Social
Determinants of Health”, 11-12 February 2011, Ryerson University, Toronto (CD).
02.02.2011: Stellungnahme der Verbraucherkommission Baden-Wirttemberg zum Ab-
schlussbericht der Arbeit der NanoKommission. Invited speech at the Conference
»Ergebnisse des NanoDialogs 2009-2011“, Vertretung des Landes NRW, Berlin (D).
27.01.2011: Policies for sustainable food consumption. Presentation at the 2" CORPUS
Knowledge Brokerage Interaction Exercise on “Sustainable Food Consumption”: Workshop,
“Lebensministerium” Austria (Ministry for the Environment, Food, Consumers), 26-28
January 2011, Vienna (AT).

11.11.2010: Behavioural economics: A new base for consumer policy? Invited paper
presented at the DG Research Workshop “Consumer Science for Today and Tomorrow.
Challenges for Research in the Area Food, Health and Well-Being". DG Research, Brussels
(BE).

08.11.2010: [Ahrens, W., Pigeot, I., Bammann, K., Hebestreit, A., De Henauw, S., Krogh,
V., Marild, S., Molnar, D., Moreno, L., Reisch, Lucia A., Tornaritis, M., Veidebaum, T.,
Siani, A. - on behalf of the IDEFICS consortium]. Introduction to the IDEFICS Study —
Obesity prevalence in European children. Presentation at the International Symposion
“Child health in Europe. The IDEFICS Study: towards a better understanding of obesity”, 8-
9 November 2010. University of Zaragoza, Zaragoza (ES).

08.11.2010: [Lucia A. Reisch, Wencke Gwozdz & Karin Bamann]. Socio-demographic risk
factors for obesity. Paper presentation at the Symposion “Child health in Europe. The
IDEFICS Study: towards a better understanding of obesity”, 8-9 November 2010. University
of Zaragoza, Zaragoza (ES).

29.-30.09.2010: Wie ,,ticken* Verbraucher? Die wichtigsten Erkenntnisse aus der
Verhaltensékonomik. and: ,,Wie sieht eine gelungene Verbraucherpolitik aus*“? Two
Presentations at the ,,14. Heidelberger Ernédhrungsforum®: Neues aus der
Verbraucherforschung: Erkenntnisse und deren Umsetzung in Politik und Praxis, September
29-30 September 2010, Dr. Rainer Wild Stiftung, Heidelberg (DE).

15.09.2010: Kann der Konsumwandel gelingen? Wie die Verhaltensékonomik Hoffnung und
Zweifel nahrt. Invited Keynote at the Conference ,,Growing by Shrinking? Konsum, Gliick
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und Lebensqualitat” on invitation of the “Kulturwissenschaftliches Institut Essen* (KWI) /
Center for Responsibility, 14-15 September 2010, Essen (DE).

06.09.2010: [Lucia A. Reisch & Wencke Gwozdz]. How can behavioural economics inform
policy making in food and public health issues? Paper presented at the Joined IAREP
(International Association for Research in Economic Psychology) / SABE (US Society for
the Advancement in Behavioral Economics) Annual Conference, 5-8 September 2010,
Cologne (DE).

12.07.2010: [Ahrens, W., Pigeot, I., Bammann, K., Hebestreit, A., De Henauw, S., Krogh,
V., Marild, S., Molnar, D., Moreno, L., Reisch, Lucia A., Tornaritis, M., Veidebaum, T.,
Siani, A. - on behalf of the IDEFICS consortium]. Prevalence of overweight, obesity and
cardio-metabolic risk factors in European children - The IDEFICS study. Paper presented at
the International Congress on Obesity (ICO), 11-15 July 2010, The Official Congress of the
International Association for the Study of Obesity, Stockholm (SE).

14.06.2010: Taking energy practices into account: Towards a behaviorally informed
approach to regulation. Presentation on invitation by the University of Oslo interfaculty
initiative “Environmental change and sustainable energy” (www.milen.uio.no), Oslo (NO).
02.06.2010: Nudging consumers into more sustainable lifestyles: Some lessons from
behavioural economics. Invited Keynote at the Conference “Biotechnology Research for a
Complex World” on invitation of the Spanish EU Presidency, at the occasion of the 20™
anniversary of the EC-US Task Force on Biotechnology Research, Barcelona Biomedical
Research Park, Barcelona (ES).

14.05.2010: [Gerhard Raab, Lucia A. Reisch & Alexander Unger]. Unkontrolliertes und
stichtiges Kaufverhalten in Deutschland: Wen interessiert die Wirtschaftskrise? Paper
presented at the 8" Kongress fiir Wirtschaftspsychologie* (Congress for Eco-nomic
Psychology), 14-15 May 2010, Potsdam (DE).

14.04.2010: Die ,,Fixing Business Schools Debatte: Was konnen die UN PRME Principles of
Responsible Management Education bewegen? Invited presentation at the “6. Deutsches
CSR Forum — Forum EnviComm: ,,Rio wird 18: Nachhaltige Unternehmensfiihrung von Rio
bis Delhi*. 13-14 April 2010, Stuttgart (DE).

01.03.2010: Verbraucherzentralen im politischen Prozess. Gesellschaftliche Akteure
zwischen Interessenvertretung und Zivilgesellschaft. Presentation at the Joined vzbv
(Verbraucherzentrale Bundesverband e.V.) & AGEV (Arbeitsgemeinschaft Ernéh-
rungsverhalten e.V.) Annual Conference “Uber den Tellerrand — Gestaltungsaufgabe
Erndhrungspolitik”, 1-2 March 2010, Charité Berlin (DE).

02.02. 2010: [Lucia A. Reisch, Sabine Bietz & Manuela Wiest]. Das Praxisprojekt
,»Seniorengerechte Verbraucherinformation*. Presentation at the Workshop ,,Consumer
information for senior consumers in Baden-Wiirttemberg*, Robert Bosch Stiftung, Stuttgart
(DE).

03.12.2009: [Wencke Gwozdz, Lucia A. Reisch & Liselotte Hedegaard]. Between voluntary
agreement and legislation — The delicate case of food advertising aimed at children in
Denmark. Competitive Paper presented at the conference “Food Marketing and Ethics
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Today”, 3-4 December 2009, Paris (FR).

30.11.2009: [Lucia A. Reisch, Wencke Gwozdz & Suzanne C. Beckmann] (2009).
Sustainability and childhood obesity. Competitive Paper presented at the Australian and New
Zealand Marketing Academy (AMZMAC), Melbourne (AUS).

26.11.2009: Wie “ticken”” Konsumenten — und was hat das mit dem ,,Change* zu tun?
Presentation at the Utopia Conference 2009, Berlin (DE).

04.11.2009: [Wencke Gwozdz & Lucia A. Reisch]. How unhealthy diets, sustainability and
corporate social responsible behaviour are related. Competitive Paper presented at the
Global Dialogue Conference 2009, 3-6 November 2009, Aarhus (DK).

05.11.2009: Libertarian paternalism — a consumer policy for ,,humans*“? Paper presented at
the 70th Anniversary Symposium of SIFO — National Institute for Consumer Research,
University of Oslo, 5-6 October 2009, Oslo (NO).

02.11.2009: Verbraucherpolitik im Windkanal. Festvortrag anlésslich des 50jéhrigen
Bestehens der Verbraucherzentrale Schleswig-Holstein, Landeshaus in Kiel (D).
08.09.2009: [Lucia A. Reisch, Wencke Gwozdz & Wolfgang Ahrens]. Gesundheit und
Konsumentenverhalten — Interne und externe Faktoren der Adipositas im Kindesalter.
Competitive Paper préasentiert auf der 54. gmds-Jahrestagung, 7-10 September 2009, Essen
(DE).

29.06.2009: Responsible management education at a time of crisis. Speech delivered at the
Conference “Higher Education at a time of crisis — challenges and opportunities”, co-
convened by IMHE, OECD and CBS, 28-30 June 2009, Copenhagen (DK).

24.06.2009: Marktmechanismen und Verbraucherverhalten im Energiebereich. Panel
contribution at the Conference “EU Charta der Rechte der Energieverbraucher”,
Landesvertretung Baden-Wurttemberg, Berlin (DE).

19.06.2009: [Lucia A. Reisch, Wencke Gwozdz & Wolfgang Ahrens]. Food choice and
consumer behavior — Internal and external factors influencing childhood obesity.
Competitive Paper presented at the International Society for Behavioral Nutrition and
Physical Activity (ISBNPA) 2009 Annual Meeting, 17-20 June 2009, Lisbon (PT).
18.06.2009: [Lucia A. Reisch, Gerd Scholl & Sabine Bietz]. Nanotechnology: consumer
perception and consumer policy options. Presentation at the NANOMAT satellite meeting:
Responsible Nanoscience and Nanotechnology, 18 June 2009, Lillehammer (NO).
10.06.2009: [Lucia A. Reisch & Wencke Gwozdz]. Obesity, sustainability and the key role
of contexts. Presentation at the Conference on “Joint Actions on Climate Change”, 8-10 June
2009, Aalborg (DK).

07.06.2009: [Lucia A. Reisch & Wencke Gwozdz]. Choice and consumer behaviour —
Achieving sustainability by preventing childhood obesity. Competitive Paper presented the
34" Annual Macromarketing Conference, University of Agder, 4-7 June 2009, Kristiansand
(NO).

28.05.2009: [Lucia A. Reisch & Wencke Gwozdz]. Financial cultures in Europe:
Similarities and differences. Invited Presentation at the Robert Schumann Centre for
Advanced Studies, European University Institute Florence, Conference: “Consumer Loans
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and the Role of Consumer Credit Bureaus in Europe”, 28-29 May 2009, Florence (IT).
27.05.2009: [Lucia A. Reisch, Suzanne C. Beckmann, Katharina Keimer, Wencke Gwozdz
& Wolfgang Ahrens]. Healthy eating and living: a comparative analysis of food based
dietary guidelines (FBDGS). Competitive Paper presented at the 38th European Marketing
Academy Conference (EMAC) 2009, 26-29 May 2009, Nantes (FR).

26.05.2009: Verbrauchervertrauen und Verbraucherkompetenz auf Finanzmarkten.
Presentation at the Conference ,,Produkte-TUV fiir den Finanzmarkt: Wie viel Schutz
brauchen die Birger* by the Stiftung Marktwirtschaft, Berlin (DE).

14.05.2009: Behavioural Economics — eine neue Grundlage fir die Verbraucherpolitik?
Keynote at the Conference ,,Die Verbraucher — Retter in der Wirtschaftskrise?
Verbraucherpolitische Strategie Baden-Wurttemberg und wissenschaftliche Erkenntnisse®,
Landesvertretung Baden-Wiirttemberg, Berlin (DE).

06.05. 2009: [Kovacs, Eva, Lucia A. Reisch, Stefaan DeHenauw, Valeria Pala, Lauren
Lissner & Dénes Molnar]. Contribution of children's consumer behaviour to childhood
obesity: A promising target for intervention. Paper presented at the 17""European Congress
on Obesity (ECO), 6-9 May 2009, Amsterdam (NL).

24.04. 2009: Habits as drivers and barriers for sustainable consumption: insights from
Behavioural Economics. Presentation at the Workshop “Economic processes in the
formation and transformation of habit”, Workshop Series *“Alternative approaches to
sustainable consumption: preparing the grounds for a research programme”, Manchester
University, The Sustainable Consumption Institute, 23-24 April 2009, Man-chester (UK).
31.03.2009: To nudge or not to nudge: Towards evidence-based consumer policy. Keynote at
the Joint Conference “EU Consumer Protection Policies: Market or Regulation?” of Stiftung
Marktwirtschaft and Friedrich-Naumann-Stiftung fur die Freiheit, European Parliament,
Brussels (BE).

14.03.2009: [Lucia A. Reisch & Wencke Gwozdz]. Gendered food consumption and
sustainability. Invited Presentation at the Gendering Climate and Sustainability Conference,
13-14 March 2009, Copenhagen (DK).

17.01.2009: [Wencke Gwozdz & Lucia A. Reisch]. Maternal employment and its effects on
obesity. Presentation at the IDEFICS gender workshop, 17 January 2009, Copenhagen (DK).
16.01.2009: [Lucia A. Reisch & Wencke Gwozdz]. IDEFICS qualitative studies on the role
of commercials — Training in Copenhagen. Presentation of the IDEFICS qualitative studies
on the role of commercials, 16 January 2009, Copenhagen (DK).

28.11.2008: How can behavioural economics improve consumer policy? Panel contribution
at the DG SANCO Conference “How can Behavioural Economics Improve Policies
Affecting Consumers? Brussels (BE).

13.11. 2008: Consumer science: Progress report. Presentation at the IDEFICS General
Assembly, 12-16 November 2008, Larnaca (CY).

14.11. 2008: [Lucia A. Reisch & Wencke Gwozdz]. IDEFICS - Qualitative Studies (QS) on
the role of commercial communication. Panel Presentation at the IDEFICS General
Assembly in Larnaca, 12-16 November 2008, Larnaca (CY).
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25.09.2008: The role of consumer behavior in academic research and policy marking.
Keynote at the Informal Working Group Meeting on Consumer Behaviour, on invitation of
DG SANCO (Directorate General of the European Commission for Health and Consumers).
DG SANCO’s Project on Consumer Behavior 2008, 25" September 2008, Brussels (BE).
26.06.2008: Systems of Provisions im Lebensmittelsektor und Ubergewicht bei Kindern.
Paper presented at the Workshop ,,Systems of Provision & Industrial Ecology: Neue
Perspektiven fiir die Forschung zu nachhaltigem Konsum?“ on invitation of the Research
Center Sustainability (artec) at the University of Bremen, 26-27June 2008, Bremen (DE).
19.06.2008: Sustainability policy, consumer policy, and behavioural economics. Keynote at
the Workshop “The Dilemma of the Sustainable Consumer” on invitation of DG SANCO
(Directorate General of the European Commission for Health and Consumers). Workshops
series on "The Sustainability of DG SANCO policies - New Consumption and Production
Patterns". 19th June 2008, Brussels (BE).

11.03.2008: [Clemens Schwender, Dennis Mocigemba, Siegmar Otto, Lucia A. Reisch &
Sabine Bietz]. Learning from commercials - Communicating sustainability issues to new
audiences. Why emotions matter. Competitive Paper presented at the SCORE! Conference
"Sustainable Consumption and Production: Framework for Action”, Conference of the
Sustainable Consumption Research Exchange (SCORE!) Network, 10-11 March 2008,
Brussels (BE).

05.03.2008: The influence of behavioural economics on consumer policy. Keynote at the
Australian National Consumer Congress 2008, 5-6 March 2008, Perth, WA (AUS).
www.ncc2008.com/programme.html

06.03.2008: [Lucia A. Reisch & Jens Karsten]. Consumer protection laws and
sustainability. Panel Speech at the Australian National Consumer Congress 2008, 5-6 March
2008, Perth, WA (AUS).

05.02.2008: Verbraucherpolitikforschung. Invited Speech at the Workshop
»Industriepolitischer Workshop: Verbraucherpolitik”, Federal Association of German Indus-
try (BDI), Haus der Wirtschaft, Berlin (DE).

03.10.2007: [Suzanne C. Beckmann, Katharina Keimer & Lucia A. Reisch]. Food based
dietary guidelines: National differences and the challenges of developing a standardised
European guideline. Competitive Paper presented at the Nordic Consumer Policy Research
Conference, 3-5 October 2007, Helsinki (FI).

04.10.2007: [Angela Jain, Lucia A. Reisch, Martin Schielfelbusch, Alexander Schulz &
Dennis Tanzler]. Sustainability as a consumer policy goal: Results from an international
study. Competitive Paper presented at the Nordic Consumer Policy Research Conference, 3-
5 October 2007, Helsinki (F1).

02.07.2007: Consumer sovereignty and the paradigm of sustainability — a behavioural
science perspective. Keynote at the Network on Product Life Spans Event “Consumers and
choice in a throwaway culture”. EPSRC Network on Product Life Spans Seminar, DTI
Conference Centre, London (UK).

03.06.2007: [Lucia A. Reisch, Sabine Bietz, Martin Kreeb]. An alternative to “preach-ing to
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the choir”’: Communicating sustainable lifestyle options to a low interest target group.
International Society of Marketing and Development and the Macromarketing Society Joint
Conference “Macromarketing and Development: Building Bridges and Forging Alliances”,
2-5 June 2007, Washington DC (US).

19.03.2007: Nachhaltigkeit und Erndhrung. Eingeladener Vortrag auf dem Seminar
»Gesundheitsférderung und Bildung fir nachhaltige Entwicklung® des vzbv e.V., Berlin und
der Landesinitiative BeKi des Ministeriums fiir Erndhrung und Landlichen Raum (MLR)
Baden-Wiirttemberg, 20-21 March 2007, Kapfenburg/Aalen (DE).

16.12.2006: Communicating sustainable life styles — The case of ““project balance”.
Competitive Paper at the ISEE 2006 9th Biennial Conference of the International Society of
Ecological Economics (ISEE) on “Ecological Sustainability and Human Wellbeing”, 15-19
December 2006, Delhi (IN).

25.11.2006: How to communicate sustainable lifestyles to hard-to-reach consumers? A
report on the large-scale experiment ““balance-f””. Competitive Paper at the SCORE! Launch
Conference, November 2006, Wuppertal, Institute for Climate, Energy, and Environment, in
cooperation with the UNEP Centre for Sustainable Consumption and Production (CSCP),
23-25 November 2006, Wuppertal (DE).

24.10.2006: Nachhaltige Produkte im Massenmarkt — Ein Kommentar. Invited Speech given
at the 3rd BMBF Forum flr Nachhaltigkeit (Forum for Sustainability), 23-25 October 2006,
Berlin (DE).

12.10.2006: [Suzanne C. Beckmann & Lucia A. Reisch]. Consumers’ perceptions of and
responses to CSR: Much ado about nothing? Competitive Paper presented at the 2"
International Conference on Corporate Social Responsibility, Humboldt University Berlin,
11-13 October 2006, Berlin (DE).

12.10.2006: Is CSR consumer information really just for the brains? Poster presented at
the2nd International Conference on Corporate Social Responsibility, Humboldt University
Berlin, 11-13 October 2006, Berlin (D).

12.09.2006: Project balance, or: How not to preach to the choir but to the uninterested
crowd. Invited speech on behalf of the Department of Marketing and Statistics, the Aarhus
School of Business, Aarhus (DK).

25.04.2006: CSR consumer information — is CSR really ““just for the brains”? Presentation
on the invitation of the “CBS? — Copenhagen Business School Cluster of Business in
Society”, Research Seminar, Copenhagen Business School, Copenhagen (DK).

20.04.2006: The symbolic value of sustainable consumption — Discussion. Invited Discussion
Paper at the SCORE (Sustainable Consumption Research Exchanges) Workshop 1:
“Perspectives on radical changes to sustainable consumption and pro-duction,” European
Environmental Agency (EEA), 20-21 April 2006, Copenhagen (DK).

18.01.2006: Konsumentenverhalten: Wie werden Verhaltensanderungen fur eine
zukunftsfahige Entwicklung angestol3en? — ein Kommentar. Invited comment at the
Conference "Impulse fur Landwirtschaft und Erndhrung - Ergebnisse der sozial-
Okologischen Forschung“, GSF / BMBF, 17-18 January 2006, Berlin (DE).
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28.11.2005: Potentials and pitfalls of intervention strategies for behavioural change in
nutrition behaviour: An overview of scientific state-of-the-art and strategies for change.
Invited speech at the EU Platform on Diet, Physical Activity, and Health, In-forming
Consumer Behaviour Working Group, European Commission, Brussels (BE).

15.10.2005: Consumer policy and sustainability policy — A European View. Invited speech at
the Conference “New Forms of Environmental and Consumer Identity and Governance from
World War One to Accession”, a co-convention of University of Wisconsin, Madison and
Harvard University, 14-15 October 2005, Boston NJ (USA).

12.10.2005: Implications of the Oslo Declaration. Opening Speech at the Session “The
politics of sustainable consumption within an era of global environmental change”, convened
by Lucia A. Reisch & Joachim Spangenberg at the 6" Open Meeting of the Human
Dimensions of Global Environmental Change Research Community (IHDP), 9-13 October
2005, Bonn (DE).

29.09.2005: Zeit gemale Ernahrung — Folgerungen fir die Ernahrungspolitik. Invited
Speech at the Conference ,,.Der Geschmack der Zeit. Grundlagen einer Zeit gemélien
Ernahrung®, organized in cooperation of Tutzinger Zeitakademie, Tutzing, Heidelberger
Erndhrungsforum and Dr. Rainer Wild-Stiftung, Heidelberg, 27-29 September 2005,
Heidelberg (DE).

10.09.2005: The politics of necessity: A consumer policy perspective. Invited Lecture at the
Interdisciplinary Workshop ,, The Politics of Necessity”, St Hilda’s College, University of
Oxford, 9-10 September 2005, Oxford (UK).

09.09.2005: Consumers and deregulation - the case of the liberalisation of electricity, gas,
and railways in Germany. Invited lecture at the international workshop ,,The politics of
necessity — An interdisciplinary workshop”. St. Hilda College, University of Oxford, ESRC
Research Programme “Cultures of Consumption”, 9-10 September 2005, Oxford (UK).
06.07.2005: A case for more consumer research in the EU. Presentation at the European
Parliament, Strasbourg, on invitation of the Health and Consumer Intergroup Meeting on the
7" Research Framework Programme, Strasbourg (FR).

29.04.2005: Compulsive buying as a consumer policy issue in maturing consumer societies.
Paper to be presented at the Symposium ,,Consumers, Policy, and the Environment”,
Honouring Folke Olander, Aarhus School of Business, Aarhus (DK).

26.02.2005: Cultivating sustainability: The long haul towards more sustainable
consumption. Competitive Paper, International Conference on Environmental, Cultural,
Economic & Social Sustainability, 25-27 February 2005, Hawaii (US).

17.12.2004: balance — Zur Medialisierung der Nachhaltigkeit. Paper presented at the
Conference of the ,,Deutsches Kompetenzzentrum Nachhaltiges Wirtschaften* of the
University Witten/Herdecke ,,Nachhaltiges Wirtschaften 2010: Towards Balanced
Economy*, 16-17 December 2005, Berlin (DE).

25.11.2004: Sustainable consumption — A business case? Invited Lecture at the Forum for
Corporate Sustainability Management (CSM), IMD Business School, 25-26 November 2004,
Lausanne (CH).
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19.11.2004: Choosing the Joneses: Status- und Positionsmotivation im Kon-sumverhalten.
Invited Speech at the Conference ,,Ethik des Konsums”, 7" Conference of the Committee
Business Ethics of the German Association of Philosophy, 18-20 November 2004, Zeppelin
University Friedrichshafen (DE).

02.11.2004: Ernahrungszukiinfte in der Prognose. Paper presented at the 2nd work-shop of
the research project ,,Zeit & Ernéhrung”, Heidelberg. Dr. Rainer Wild-Stiftung, Heidelberg /
Evangelische Akademie Tutzing (DE).

08.10.2004: Die ’balance’ Markenstrategie: ein Experiment der Medialisierung der
Nachhaltigkeit. VVortrag auf der Tagung ”Ausweitung der Markenzone. Zur interdis-
ziplnaren Analyse von Marken im Profit- und Non-Profit-Bereich.” 2. Wiesbadener
Gespréche, FH Wiesbaden / Uni Essen, 8th October 2004, Wiesbaden (DE).

06.08.2004: Kultur der Nachhaltigkeit — Kultivierungs,,event* oikos olympos? Paper
presented at the international Internet Conference ,,Oikos Olympos — Nachhaltigkeit und
Olympia®“, University Witten/Herdecke and Goethe-Institute Athens (GR).

21.07.2004: Nachhaltiger Konsum: Aufgabe der neuen Verbraucherpolitik? Invited speech
at ,,artec - Forschungszentrum Nachhaltigkeit®, Lecture Series “Nachhaltige Entwicklung”
(Sustainable Development), University of Bremen, Bremen (DE).

07.05.2004: Corporate Citizenship und Verbraucherpolitik — eine Annaherung. Paper
presented at the Symposium of the Transatlantic-Institute of the ,,Fachhochschule fir
Wirtschaft Ludwigshafen®: ,,Corporate Citizenship: Verbraucherpolitik als unternehmerische
und gesellschaftspolitische Herausforderung”, Ludwigshafen (DE).

08.04.2004: Verbraucherpolitik auf Vertrauensgutermarkten. Paper presented at the Seminar
of Agricultural Economics, University of Hohenheim, Stuttgart (DE).

03.04.2004: Compensatory and compulsive buying in maturing consumer societies: An
empirical re-inquiry. Refereed Paper Session (Competitive Paper): Consumer buying
behaviour and retailing issues. American Council on Consumer Interests (ACCI) 50th
Anniversary Conference, Washington, DC, 31 March - 3 April 2004, Washington, DC (US).
12.03.2004: Vertrauen in anonymen Transaktionen — Verbraucherpolitische Implikationen.
Invited Speech at the Conference ,,Reputation und Vertrauen”. Conference Series
,Normative und institutionelle Grundfragen der Okonomik”, Evangelische Akademie
Tutzing, 10-12 March 2004, Tutzing (DE).

16.02.2004: Nachhaltig konsumieren und produzieren. Was niitzt das? Paper presented at the
Conference "Nachhaltige Konsum- und Produktionsmuster”, on behalf of the Federal
Ministry for the Environment, Nature Conservation and Nuclear Safety, and the Federal
Environmental Agency, 16-17 February 2004, Berlin (DE).

04.12.2003: Verbraucherpolitik in Zeiten der Globalisierung. Invited Speech at the
Conference ,,Wirtschaftsethik der Globalisierung”, 6" Conference of the Committee
Business Ethics of the German Association of Philosophy, Ludwigs-Maximilians-University
of Munich, 3-5 December 2003, Munich (DE).

26.11.2003: Pladoyer fir eine nachhaltige Konsumforschung. Paper presented at the
Workshop ,,Produkt-Nachhaltigkeits-Analyse (PROSA/PLA)”, organized by the Oko-Institut

76



711.

712.

713.

714.

715.

716.

717.

718.

719.

720.

Freiburg, 25-26 November 2003, Frankfurt am Main (DE).

17.10.2003: Grune Gentechnik — Wie séhe eine ,,Politik flr die Verbraucher” aus? Invited
Speech at the Conference ,,Die richtigen Mal3e fiir die Nahrung? Biotechnologie,
Landwirtschaft und Lebensmittel in ethischer Perspektive” of the Interdepartmental Centre
for Ethics in the Sciences and Humanities (IZEW), Eberhard Karls University Tubingen, 17-
18 October 2003, Tibingen (D).

08.10.2003: Ergebnisse der Studie ,,Stand der Verbraucherforschung in Deutschland”.
Invited Speech at the Conference ,,Verbraucherforschung in Deutschland”, Federation of
German Consumer Organisations (Verbraucherzentrale Bundesverband vzbv e.V.),
8.10.2003, Berlin (DE).

03.10.2003: [Lucia A. Reisch, Michael Neuner & Gerhard Raab]. Die Schattenseiten der
Konsumgesellschaft: kompensatorisches und siichtiges Kaufverhalten. Vortrag auf dem
Deutschen Psychologentag 2003, Bonn (DE).

25.09.2003: Internationale Kaufsuchtforschung — ein Uberblick. Invited Speech at the
»Abteilung Psychosomatik und Psychotherapie in der Klinik fir Psychiatrie und
Psychotherapie der Friedrich-Alexander-Universitat Erlangen-Nurnberg”, University of
Erlangen-Nirnberg, Erlangen (DE).

24.09.2003: [Lucia A. Reisch, Michael Neuner & Gerhard Raab]. 10 Jahre
verhaltenswissenschaftliche Kaufsuchtforschung in Deutschland: Forschungsbiographie
eines emergierenden marktpsychologischen Phanomens. Competitive Paper at the 3"
Conference of the ,,Fachgruppe Arbeits- und Organisationspsychologie der Deutschen
Gesellschaft fur Psychologie”, University of Mannheim, 22-24 September 2003, Mannheim
(DE).

22.09.2003: [Gerhard Raab, Michael Neuner & Lucia A. Reisch].
Geldanlageentscheidungen als Mixed Motive Games. Competitive Paper at the 3™
Conference of the ,,Fachgruppe Arbeits- und Organisationspsychologie der Deutschen
Gesellschaft fur Psychologie”, University of Mannheim, 22-24 September 2003, Mannheim
(DE).

22.07.2003: New models of wealth: Wealth in time and wealth in goods? Competitive Paper
at the Fifth Conference of the International Society for Quality-of-Life Studies (ISQOLS),
,Challenges for Quality of Life in the Contemporary World”, Johann-Wolfgang von Goethe
University Frankfurt am Main, 20-24 July 2003, Frankfurt am Main (DE).

13.06.2003: Elements of a theory of sustainable consumption. Competitive Paper at the 6th
Nordic Environmental Social Science Conference (NESS), Session ,,Limits to growth”,
University of Turku / Abo Akademie, 12-14 June 2003, Turku (FI).

29.05.2003: [Michael Neuner, Gerhard Raab & Lucia A. Reisch]. Money investment
decisions as mixed motive games. Competitive Paper at the 12th International Conference on
Gambling and Risk-Taking, Session ,,Game theory, Information, and Wagering”, 26-30 May
2003, Vancouver (CD).

13.05.2003: ,,Nur Wasser, Getreide und Gras?’” — Sicherheit in der neuen
Verbraucherpolitik. Presentation at the ,,Landwirtschaftlicher Hochschultag der Universitat
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Hohenheim”, ,,Sicherheit und Funktionalitat von Lebensmitteln”, University of Hohenheim,
Stuttgart (DE).

26.03.2003: New opportunities and challenges for consumers. Invited Speech at the
Anniversary Conference ,,Sustainable Ties in the Information Society”, Workshop ,,How to
serve consumers better in the information age”, Tilburg University, 26-28 March 2003,
Tilburg (NL).

09.12.2002: Transparenz. Paper presented at the Conference ,,Gesunde Erndhrung —
Sicherheit, Transparenz, Vertrauen” of the German Nutrition Society, German Nutrition
Society Baden-Wiirttemberg and the Ministry of Food and Rural Area Baden-W(irttemberg,
Stuttgart (DE).

29.11.2002: [Lucia A. Reisch, Michael Neuner & Gerhard Raab]. Zehn Jahre
verhaltenswissenschaftliche Kaufsuchtforschung in Deutschland. Competitive Paper at the
Symposium ,,Psycho-bio-soziale Aspekte bei Zwangsspektrum-Stérungen (,,hicht-
stoffgebundene Abhéngigkeiten”), Conference of the German Association of Psychiatry,
Psychotherapy and Neurology, 27-30 November 2002, Berlin (D).

26.06.2002: Stoff-Wechsel. Paper presented at the Interdisciplinary Forum
»Geschlechterverhéltnisse und Nachhaltigkeit” of the University Lineburg, Liuneburg (D).
03.06.2002: Developing a time ecological perspective on consumer policy within a European
context. Position Paper delivered for EU Foresight for Transport Expert Consultation, The
Interdisciplinary Centre for Comparative Research in the Social Sciences, European
Commission 5" Framework Programme, 3-7 June 2002, Semme-ing (AT).

29.04.2002: The consumer-citizen as investor: The case of ,,Corporate Responsibility
Rating““. Paper presented at the Seminar on Environmental Psychology, Department of
Marketing, Aarhus School of Business, Aarhus (DK).

12.03.2002: Status und Position. Soziale Vergleichsprozesse und deren Einfluss auf
wirtschaftliches Verhalten. Invited Speech at the Conference ,,Experimente in der
Okonomik*, Series ,,Normative und institutionelle Grundlagen der Okonomik”,
Evangelische Akademie Tutzing, 11-13 March 2002, Tutzing (DE).

29.11.2001: Kultivierung der Nachhaltigkeit. Invited Speech at the Conference
»,Nachhaltiger Konsum — auf dem Weg zur gesellschaftlichen Verankerung?“, University of
Stuttgart / University of Hohenheim / BMBF, 29-30 November 2001, Stuttgart (DE).
16.11.2001: Internet und die Ethik nachhaltiger Konsumtion. Invited Speech at the 4th
Conference of the Committee Business Ethics of the German Association of Philosophy
»Wirtschaftsethische Fragen der e-economy*,University of Stuttgart, 15-17 November 2001,
Stuttgart (DE).

02.11.2001: Perception, communication, and the social representation of environmental risk
— Report and evaluation of Theme D. Presentation at the Final Conference of TERM
(Tackling Environmental Resource Management), Phase 11 1998-2000, Standing Committee
for the Social Sciences (SCSS), 1-4 November 2001, San Feliu de Guixols (ES).
15.06.2001: The Internet and sustainable consumption. Competitive paper presented at the
5th Nordic Environmental Research Conference on ,,Ecological Modernisation®, 14-16 June
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2001, Aarhus (DK).

01.05.2001: Vielfalt und nachhaltiger Konsum. Competitive Paper presented at the Annual
Conference of the German Association for Ecological Economics ,,Vom Wert der Vielfalt®,
Evangelische Akademie Tutzing, Tutzing (DE).

05.04.2001: Eco-labelling in Europe: Lessons to be learned from the introduction of a
national label for organic food in Germany. Poster presentation at the 47th Annual ACCI
(Association of Consumer Interest) Conference, 4-9 April 2001, Washington DC (US).
08.01.2001: The new media and the consumer. Background paper presented at the Oxford
Commission on Sustainable Consumption, Expert Workshop on ,,The Media: A resource for
sustainable consumption®, Oxford Centre for the Environment, Ethics and Society,
Mansfield College, 8-9 January 2001, Oxford (UK).

08.01.2001: The media and consumption: Empirical evidence from audience research in
Germany. Background paper presented at the Oxford Commission on Sustainable
Consumption, Expert Workshop on ,,The Media: A Resource for Sustainable Consumption®,
Oxford Centre for the Environment, Ethics and Society, Mansfield College, 8-9 January
2001, Oxford (UK).

07.10.2000: Vom Zeitwohlstand der Nation: Eine ékonomische Betrachtung. Paper presented
at the Conference ,,Zeitwohlstand und Giiterwohlstand” of the Evangelische Akademie
Mulheim an der Ruhr, 27-28 October 2000, Milheim an der Ruhr (DE).

13.10.2000: The challenge of sustainable consumption in an IT-based society. Paper
presented at the Maastricht Economic Research Institute on Innovation and Technology
(MERIT), CUSP Project ,,Sustainable Patterns in Consumption and Production vis-a-vis the
Rise of the Information-Based Economy*, Maastricht (NL).

17.07.2000: Funktionen des Konsums bei Kindern und Jugendlichen. Keynote Speech at the
Conference ,,Kids, Knete und Konsum”, Evangelische Akademie Bad Boll, 17-18 July 2000,
Bad Boll (DE).

16.06.2000: Positional goods, sustainable consumption, and new models of wealth. Invited
Speech delivered at the International Conference ,,Challenges for Science and Engineering in
the 21st Century”, International Network of Engineers and Scientists for Global
Responsibility (INES), KTH Stockholm, 14-18 June 2000, Stockholm (SE).

19.03.2000: Zeitwohlstand und Rhythmus. Paper presented at the Agency for Civic
Education Baden-Wurttemberg, Seminar ,,Alle Zeit dieser Welt”, 17-19 March 2000, Bad
Urach (DE).

10.03.2000: Zeitwohlstand und materielle Orientierung in der Okonomik. Wiedergewinnung
aller Bereiche des Wirtschaftens fiir die Theoriebildung. Paper presented at the Conference
,Nachhaltiges Naturkapital: Der Beitrag nachhaltiger Entwicklung zur Okonomik*.
Conference Series ,,Normative Grundfragen der Okonomik”, Evangelische Akademie
Tutzing, 8-10 March 2000, Tutzing (DE).

24.06.1999: Gender and compensatory consumer behavior: The case of addictive buying.
Competitive paper presented at the ACR Bi-Annual European Summer Conference, Groupe
HEC, 24-26 June 1999, Jouy-en-Josas / Paris (FR).
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28.05.1999: Zur Okonomie und Okologie der Zeit in der Giiter-Wohlstands-Gesellschaft.
Introductory Paper at the 4th Austrian Conference on Contemporary History
»Globalisierung”, Karl-Franzens-Universitat Graz, 27-29 May 1999, Graz (AT).
05.05.1999: Ethics, consumer perceptions, and regulation: The case of organic salmon in
Germany. Paper presented at the Research Seminar on Sustainable Consumption (Research
Group CEC), Copenhagen Business School, Copenhagen (DK).

25.02.1999 [Lucia A. Reisch & Charles Vlek]. Transformation of unsustainable consumer
behaviours and consumer policies. Invited Speech for the International Human Dimensions
Program UNDP / IHDP meeting on Industrial Transformation, 24-26 February 1999,
Amsterdam (NL).

21.01.1999: Zum Wert des Wertlosen. Podiumsbeitrag. Veranstaltungsreihe Okodiskurs”,
veranstaltet vom Umweltbundesamt Berlin, TU Berlin, FU Berlin, HU Berlin, Berlin.
05.01.1999: Nachhaltigkeit versus Positionalitat — Zur Leitbildfrage in der Okonomischen
Theorie. Vortrag im Rahmen der Vortragsreihe ,,Spektrum der Umweltethik”, Universitat
Greifswald, Botanisches Institut, Professur fir Umweltethik, Greifswald (DE).

20.11.1998: Sustainable household management. Opening address of session A / Invited
speech at the International NWO Conference: ,,Beyond Sustainability”: Integrating
behavioural, economic and environmental research”, 19-20 November 1998, Amsterdam
(NL).

09.11.1998: Nachhaltiger Konsum — das Beispiel Wasser. Paper presented at the ,,Akademie
fur Technikfolgenabschétzung®, Stuttgart (DE).

25.09.1998: Sustainable consumption — three questions about a fuzzy concept. Paper
presented at the Department of Marketing, Copenhagen Business School, Copen-hagen
(DK).

30.05.1997: Weniger ist mehr — Vier Thesen zum Nachhaltigen Konsum. Paper presented at
the Conference ,,Wege aus der Wachstumsfalle“, Heinrich-Béll-Stiftung e.V. in cooperation
with the Friends of the Earth Germany, 30-31 May 1997, Hamburg (DE).

03.05.1996: Zeitraffer und Zeitsparer — Materieller Wohlstand und Zeitwohlstand. Paper
presented at the International Conference ,,Zeiten der Natur - Kultur der Zeiten®,
Evangelische Akademie Tutzing, 1-5 May 1996, Tutzing (DE).

27.08.1992 [Gerhard Scherhorn, Gerhard Raab & Lucia A. Reisch]. Addictive buying:
Further investigations in West and East Germany. Competitive Paper presented at the
IAREP/ GEW Joint Conference on Economic Psychology and Experimental Economics,
Johann-Wolfgang von Goethe University, 27-30 August 1992, Frankfurt/ Main (DE).

Media Contributions (selection)

Griines Versprechen. Wie Verbraucher getéduscht werden. Interview for TV documentation
on Green Washing, ZDF-Info (German public TV) http://medi-
cine.de/portfolio/gruenesversprechen/; https://www.zdf.de/dokumentation/zdfinfo-
doku/gruene-versprechen-wie-verbraucher-getaeuscht-werden-102.html

Die Fdlle der Hille — Wie reduzieren wir den Verpackungsmull? Studio interview for
SWR2 (German public radio) on “ https://www.swr.de/swr2/leben-und-
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gesellschaft/SWR2-Forum-Die-Fuelle-der-Huelle-Wie-reduzieren-wir-den-
Verpackungsmuell,swr2-forum-2019-10-25-100.html

Wie sinnvoll ist nachhaltiger Konsum? Interview for radio eins (German commercial radio)
https://www.radioeins.de/programm/sendungen/mofr1013/ /wie-sinnvoll-ist-nachhaltiger-
konsum-.html

What is a nudge and its utility for Mexico? Interview for TV UNAM (University of
Mexico TV)
https://www.youtube.com/watch?v=FDp2ih58p-w&feature=youtu.be

Stupsen statt Schubsen. Interview for magazine article: Einzmann, Simone (2019,
September 2). My Life (17). (previously published in Focus Gesundheit (46).)

Cut greenhouse gases through better living. Frontiers in Ecology and the Environment, 76
Dispatches (Interview with Lucia A. Reisch).
https://esajournals.onlinelibrary.wiley.com/doi/epdf/10.1002/fee.2009

Which Europeans like nudges? Approval and controversy in four European countries.
Oxford Business and Law Blog, 13 April 2018. _https://www.law.0x.ac.uk/business-law-
blog/blog/2018/04/which-europeans-nudges-approval-and-controversy-four-european - by
Caezilia Loibl, Cass R. Sunstein, Julius Rauber & Lucia A. Reisch.

Chancen gestalten — Risiken minimieren. Schufa-Unternehmensbericht Wegbereiter,
SCHUFA, 2018 (Interview with Lucia A. Reisch), pp. 12-16.
https://www.schufa.de/media/editorial/ueber_uns/dateien/studien_und_publikationen_1/SC
F_Mag_Deutsch_150dpi_180515.pdf.

Germans’ wurst love also has environmental downside. Bloomberg Environment, 25 May
2018 (Article cites Lucia A. Reisch).
https://news.bloombergenvironment.com/environment-and-energy/germans-wurst-love-
also-has-environmental-downside

So gut ist die personliche Beratung der Verbraucherzentralen. AKTIV online, 21 February
2018 (Article cites Lucia A. Reisch). https://www.aktiv-
online.de/ratgeber/detailseite/news/so-gut-ist-die-persoenliche-beratung-der-
verbraucherzentralen-11903

The nation that thrived by “nudging” its population. BBC Future, 20 February 2018.
http://www.bbc.com/future/story/20180220-the-nation-that-thrived-by-nudging-its-
population?ocid=ww.social.link.email (Article cites Lucia A. Reisch’s research)

Du bist wie du klingst. ZEIT WISSEN, 18 February 2018 (Podcasts interview with Lucia
A. Reisch). https://soundcloud.com/zeitwissen/du-bist-wie-du-klingst

See also: http://www.zeit.de/wissen/2018-02/stimme-persoenlichkeit-training-karriere-
stimmbildung

Die Entscheidungsarchitektin. ZEIT ONLINE, 15 February 2018 (Article cites Lucia A.
Reisch). http://www.mut-zur-nachhaltigkeit.zeit.de/aktuelles/die-entscheidungsarchitektin

Stupsen statt schubsen. FOCUS-GESUNDHEIT - Gestinder leben, 46, February/March
2018 (Article cites Lucia A. Reisch)._https://www.focus-magazin.de/focus-gesundheit

Reducing Sludge at Six. bppblog, 25 January
2018. https://bppblog.com/2018/01/25/reducing-sludge-at-six/ - by Cass R. Sunstein &
Lucia A. Reisch.

Vom Exoten zum Trendsetter. Wirtschaftsnobelpreis an Richard H. Thaler. zu-daily, 8
December 2017. https://www.zu-daily.de/daily/zuruf/2017/12-08 reisch-vom-exoten-zum-

trendsetter.php.
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Flexible Preise im Supermarkt — Die Renaissance des Feilschens. Cicero, 13 November
2017. https://www.cicero.de/wirtschaft/flexible-preise-im-supermarkt-die-renaissance-des-
feilschens.

Erfahrungen der Fachleute: Tagung — Meinungsaustausch zum Veloverkehr. Mannheimer
Morgen, 20 September 2017. https://www.morgenweb.de/mannheimer-morgen_artikel,-
mannheim-erfahrungen-der-fachleute-_arid,1116526.html

Kaffeebecher: Greenwashing to go? ZEIT ONLINE, 3 September 2017 (Article cites Lucia
A. Reisch). http://www.zeit.de/wissen/umwelt/2017-08/kaffeebecher-pfand-nachhaltigkeit-
umweltschutz/komplettansicht

U™ AHHZHM S LA, Interview with Busan Daily News, 19th July 2017.

Nachhaltiger Warenkorb — lhr Einstieg in den nachhaltigen Konsum. Interview with N-
Journal: Nachhaltiges Handeln in Kommunen, 4. Quartal 2016.

Darum sind wie beim Umweltschutz so trage. Interview with Siiddeutsche Zeitung (SZ),
11.10.2016. http://www.sueddeutsche.de/wissen/interview-darum-sind-wir-beim-
umweltschutz- so-traege-1.3194799

Stupse gegen schlechte Gewohnheiten. PVM-magazin, 21, August/September 2016,
pp. 41-43. (Article cites Lucia A. Reisch).

Tajindustrien er den store miljgsynder. Forbruggerradet Teenk, No.174, September 2016,
pp. 26-30 (Article is based on an interview with Lucia A. Reisch). https://taenk.dk/om-
os/blad/forbrugerraadet-taenk-2016/forbrugerraadet-taenk-september-2016

Einkaufen in Zeiten von Big Data — Gewinn oder Gefahr fir den Kunden?. XING
Klartext. Article by Lucia A. Reisch, 27.06.2016.
https://www.xing.com/news/Klartext/wir-mussen-verbraucher-vor-personalisierten-
preisen-schutzen-876?sc_o=da536_dfl 1 d

Themenwoche Moral und Konsum. Interview with the German public radio station
Nordwestradio/Radio Bremen, Morgenradio, 08.06.2016.

Forskere: Torvehaller matcher tidens store fadevare-trends. Foodculture.dk,
31.05.2016. (Article is based on an interview with Lucia A. Reisch).
http://www.foodculture.dk/tema/marked/2016/torvehaller-spreder-sig/forskere-
torvehaller-matcher-tidens-store-foedevaretrends#

hrl - Restlos gliicklich. Interview with the German public radio station Hessischer
Rundfunk (hr), "hr 16-19 mit Martin Woelke”, 30.05.2016.

"Nudging’: Wie Blrger gelenkt werden sollen. Badische Zeitung (BZ), 12.05.2016
(Article quotes Lucia A. Reisch). http://www.badische-zeitung.de/bildung-wissen-
1/nudging-buerger-werden-in-bestimmte-richtung-gelenkt

Kopfgeld. Siiddeutsche Zeitung (SZ), No. 105, 07-08.05.2016, p. 23. (Article is based
on an interview with Lucia A. Reisch). http://www.sueddeutsche.de/wirtschaft/handel-
apple-besitzer-zahlen-mehr-wenn- preise-undurchschaubar-werden-1.2982331

Ein Spaziergang mit ... Lucia Reisch. Interview with Natur, No. 4/2016, pp. 50-55.

Wir brauchen einen Schubs: Was bringt es eigentlich, wenn ich weniger shoppe und
nachhaltiger lebe? Viel, sagt die Konsumforscherin Lucia Reisch — fiir uns selbst und
unsere Welt. Interview with Spiegel Wissen, No. 5/2015, pp. 88-91.

Kriminelle Energie gibt es tiberall. Interview with Zeit Campus, 12.08.2015.

Zum Glick gezwungen. Bayerische Staatszeitung, 14.08.2015. (Article quotes Lucia A.
Reisch)
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Wegwerfgesellschaft/ Tauschgesellschaft. Interview with the German public radio station
SWR 3, 13.07.2015.

Die Fallstricke der Share Economy. Interview with German public radio station
Deutschlandradio on the occasion of the “Deutscher Verbrauchertag“ (German Day of
Consumer Rights) in Berlin, 29.6.2015.
http://www.deutschlandradiokultur.de/verbraucherschutz-die-fallstricke-der-share-
economy.1008.de.html?dram:article_id=323955.

Nudging. Interview with the German public radio station Hessischer Rundfunk (hr), Series
“hr Info*, 05.05.2015.

Manipulation zum Guten? Wie die Politik unser Verhalten beeinflussen will. Discus-sion
forum with Lucia A. Reisch, broadcasted by the German public radio station SWR2, Series
"SWR2 Forum”, 16.04.2015.. http://www.swr.de/swr2/programm/sendungen/swr2-
forum/swr2-forum-manipulation- zum-guten/-
/id=660214/did=15195592/nid=660214/sdpgid=1072643/1b369gr/index.html

Mehr Zeitpolitik! Broadcast of Lucia Reisch’s keynote “Zeitpolitik als Nachhaltig-
keitspolitik: Innovative Elemente und Anwendungen** at the lecture series “Auf dem
Weg in eine zeitachtsame Gesellschaft? Gelebte Zeit und gezéhlte Zeit” hosted by
German Academy of Sciences of the Hansestadt Hamburg of 18 December 2014.
Broadcasted by German public radio station Deutschland Radio, Series “Deutsch-land
Radio Wissen”,, 22.03.2015. http://dradiowissen.de/beitrag/zeitpolitik-mehr-
zeitwohlstand-fir-mehr-nachhaltigkeit

Mit Zeitpolitik Gesellschaft verandern? Interview with ZU Daily together with Sabine
Bietz, 20.03.2015. https://www.zu-daily.de/daily/tiefenbohrung/2015/03-20 reisch- mit-
zeitpolitik-gesellschaft-veraendern.php

Blrgermanager fur Deutschland. Stiddeutsche Zeitung (SZ), 11.03.2015. (Article quotes
Lucia A. Reisch).

Wenn der Staat stupst und schubst. Neue Ziiricher Zeitung (NZZ), 28.02.2015. (Article
guotes Lucia A. Reisch).

Vertrauen in Bio, Vertrauen in Nachhaltigkeit. Interview with the German private ra-dio
station Nordwestradio, 11.02.2015.

Wir wissen was gut fur dich ist. Wie uns Politiker und Wissenschaftler in ein besseres
Leben schubsen wollen. Interview with the German radio station Bayern 2 in the interview
series “Zundfunk®, 21.12.2014.

“BMJV beruft Experten.” Lebensmittel Zeitung, No. 46, p. 24, 14.11.2014.

“Der rational handelnde Mensch ist eine Illusion”. Interview with Umweltbriefe, No.
15-16, p. 7, 31.07.2014.

Nachhaltiger Konsum beeinflusst auch die konventionellen Produkte.
Absatzwirtschaft, 09.07.2014.

Sind wir ein Volk von Wegwerfern? (Interview). Die Zeit, No. 27, pp. 30-31, 26.06.
2014.

What makes us buy what we buy? Interview with EEA Signals 2014, the magazine of the
European Environment Agency, Issue on “Well-being and the environment. Building a
resource-efficient and circular economy in Europe”, pp. 16-20, June 2014.

1 Jahr nach dem Bangladesh-Disaster. Interview with the German private radio sta-tion
Nordwestradio, 24.04.2014.

Fehlende Unterstiitzung fiir Oko-Labels. Interview with Ortszeit, a radio show of
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Deutschlandradio Kultur, 24.04.2014.

“Municipalities and cities are crucial incubators™ — Sustainability made in Germany -
Initiatives, challenges and lessons learned. SmartOman.com, 03.04.2014 (article quotes
Lucia A. Reisch).

Reparieren statt wegwerfen. Interview with Siidwestdeutscher Rundfunk (German
public radio), SWR 2 Wissen, 16.12.2013.

Automatically Green. Environmental Law Review Blog Post about Cass R. Sun-stein’s
and Lucia Reisch’s acticle Automatically green: Behavioral economics and environmental
protection. Harvard Environmental Law Review, 38(1), Fall 2013. November 2013

Unser Bild des Konsumenten sieht ganz anders aus. Interview with AcademiaNet,
09.12.2013. http://www.academia-net.de/alias/Aktuelles/Unser-Bild-des-Konsumenten-
sieht-ganz-anders-aus/1214845

Lang lebe das Produkt! Oder: Schluss mit Murks und Mill. Interview with
Deutschlandradio Kultur, 18.11.2013.

Dem Marktplatz gehort wieder die Zukunft. Office & Paper, pp. 32-33, 06.07.2013.
(Article quotes Lucia Reisch).

Leute. Schwabische Zeitung informs about Lucia Reisch’s appointment to the Ger-man
Council for Sustainable Development by Chancellor Angela Merkel. 27.07.2013.

Vorlieben pragen, Distanz abbauen. Interview with Stidwest Presse, p. 4,
17.05.2013.

»,Nachhaltiger Konsum ist nicht der ,normale’ Konsum®. Interview with Mehr.\Wert.
Das Online-Magazin der Triodos Bank, Mai 2013.
http://magazin.triodos.de/2013/05/14/nachhaltiger-konsume-ist-nicht-der-normale-
konsum/

Produkttransparenz. Interview with haut.de, 02.05.2013.
http://haut.de/service/expertenrat/Produkttransparenz_2.html

Kohlekraft: Wie die KfW Bank den Klimawandel férdert. Wirtschaftswoche, publis-hed
online: 17.04.2013. http://green.wiwo.de/kohlekraft-kfw-bank-fordert-
umweltzerstorung-in-osteuropa/

Alte Bekannte. brand eins, 04/2013. (Article quotes Lucia Reisch).

Hilfe! Wir sind kaufsiichtig. Morgenpost, 24.02.2013. (Article quotes Lucia A.
Reisch).

Skandal um Pferdefleisch — Empdrung gegen Amazon: Warum fordern wir viel und andern
wenig? Interview with the German private radio station Nordwestradio, 22.02.2013
http://www.radiobremen.de/nordwestradio/sendungen/nordwestradio_journal/audiol
06304-popup.html

Funktionierender Schrott. Stuttgarter Nachrichten, 06.02.2013. (Article quotes Lucia A.
Reisch).

Wenn Kaufen zur Krankheit wird. Hamburger Morgenpost Online, 19.01.2013. (Ar-ticle
quotes Lucia Reisch).

Das kurze Gluck im Kaufrausch. Traunsteiner Tagblatt, 02.01.2013. (Article quotes
Lucia Reisch).

Schneller Kick — kurzes Gliick: Jeder achte Deutsche ist kaufsiichtig. Focus money online,
24 December 2012 (Article based on an interview for dpa with Lucia Reisch). _
www.focus.de/finanzen/news/schneller-kick-kurzes-glueck-jeder-vierte-deutsche-ist-
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kaufsuechtig aid 887539.html

Konsumland - ,,Kaufsucht*“ entwickelt sich zur Volkskrankheit. heute.de, 23 Decem-ber
2012 (Article based on an interview for dpa with Lucia Reisch).
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