
Publication list  Meike Janssen 

1 
 

PUBLICATION LIST  

(UPDATED JUNE 2019) 

 

Peer-reviewed journal articles 

RISIUS, A., HAMM, U., and JANSSEN, M. (2019). Target groups for fish from aquaculture: Consumer 
segmentation based on sustainability attributes and country of origin. Aquaculture 499:341-347. 

JANSSEN, M. (2018). Determinants of organic food purchases: Evidence from household panel 
data. Food Quality and Preference 68:19-28. 

ZANDER, K., RISIUS, A., FEUCHT, Y., JANSSEN, M. and HAMM, U. (2018). Sustainable aquaculture 
products: Implications of consumer awareness and of consumer preferences for promising 
marketing communication in Germany. Journal of Aquatic Food Product Technology 27(1):5-20. 
RISIUS, A., JANSSEN, M. and HAMM, U. (2017). Consumer preferences for sustainable aquaculture 
products. Evidence from in-depth interviews, think aloud protocols and choice experiments. 
Appetite (113):246-254. 

GERKE, M. and JANSSEN, M. (2017): Vegan Food: Labelling practice. Ernahrungs Umschau, 
64(3):54-57. 

JANSSEN, M., RÖDIGER, M. and HAMM, U. (2016). Labels for animal husbandry systems meet 
consumer preferences: Results from a meta-analysis of consumer studies. Journal of Agriculture 
and Environmental Ethics 29:1071-1100. 
JANSSEN, M., BUSCH, C., RÖDIGER, M. and HAMM, U. (2016). Motives of consumers following a 
vegan diet and their attitudes towards animal agriculture. Appetite 105:643-651. 

YIP, L. and JANSSEN, M. (2015). How do consumers perceive organic food from different 
geographic origins? Evidence from Hong Kong and Shanghai. Journal of Agriculture and Rural 
Development in the Tropics and Subtropics 116(1):71-84. 

ZANOLI, R., NASPETTI, S., JANSSEN, M. and HAMM, U. (2015). Mediation and moderation in food-
choice models: a study on the effects of consumer trust in logo on choice. NJAS - Wageningen 
Journal of Life Sciences 72-73(June 2015):41-48. 
JANSSEN, M. and HAMM, U. (2014). Governmental and private certification labels for organic food: 
Consumer attitudes and preferences in Germany. Food Policy 49(2):437-448. 

GERRARD, C., JANSSEN, M., SMITH, L., HAMM, U. und PADEL, S. (2013). UK consumer reactions to 
organic certification logos. British Food Journal 115(5):727-742. 
KARAHAN UYSAL, O., MIRAN, B., ABAY, C., BOYACI, M., JANSSEN, M. und HAMM, U. (2013). Factors 
influencing the perception of organic certification logos in Turkey. Journal of Food, Agriculture & 
Environment 11 (1):40-46. 

KARAHAN UYSAL, O., JANSSEN, M., MIRAN, B., ABAY, C. BOYACI, M. und HAMM, U. (2012). 
Consumer Willingness-To-Pay for Different Organic Certification Logos in Turkey. Revista de 
Cercetare si Interventie Sociala 39:154-175. 

JANSSEN, M. and HAMM, U. (2012). Product labelling in the market for organic food: Consumer 
preferences and willingness-to-pay for different organic certification logos. Food Quality and 
Preference 25(1):9-22. 

JANSSEN, M. and HAMM, U. (2012). The mandatory EU logo for organic food: Consumer 
perceptions. British Food Journal 114(3):335-352. 



Publication list  Meike Janssen 

2 
 

JANSSEN, M. and HAMM, U. (2011). Consumer perception of different organic certification 
schemes in five European countries. Organic Agriculture 1(1):31-43. 

STOLZ, H., STOLZE, M., JANSSEN, M. and HAMM, U. (2011). Preferences and determinants for 
organic, conventional and conventional-plus products – The case of occasional organic consumers. 
Food Quality and Preference 22(8):772-779. 

STOLZ, H., STOLZE, M., HAMM, U., JANSSEN, M. and RUTO, E. (2011). Consumer attitudes towards 
organic versus conventional food with specific quality attributes. Wageningen Journal of Life 
Sciences 58(3-4):67-72. 
JANSSEN, M. and HAMM, U. (2010). Standards und Kennzeichen für Öko-Lebensmittel aus 
Verbrauchersicht: Empfehlungen für agrar-politische Entscheidungsträger. Berichte über 
Landwirtschaft 88(1):86-102. 

JANSSEN, M., HEID, A. and HAMM, U. (2009). Is there a promising market ‘in between’ organic and 
conventional food? Analysis of consumer preferences. Renewable Agriculture and Food Systems 
24(3):205-21. 

 

Books and reports 

KORN, A., FEUCHT, Y., ZANDER, K., JANSSEN, M. and HAMM, U. (2014). Entwicklung einer 
Kommunikationsstrategie für nachhaltige Aquakulturprodukte. Abschlussbericht zum 
gleichnamigen Forschungsprojekt im Rahmen des Bundesprogramms ökologischer Landbau und 
anderer Formen nachhaltiger Landwirtschaft. Universität Kassel und Thünen-Institut 2014. 
http://orgprints.org/28279/ 
HERMANOWSKI, R., LIEBL, B., WIRZ, A., KLINGMANN, P., MÄDER, R., BUSCH, C., GIDER, D., HAMM, 
U., JANSSEN, M., KILIAN, D. and KORN, A. (2014). Final report of the research project funded by 
the Federal Ministry of Consumer Protection, Food and Agriculture.  FiBL Deutschland, FiBL 
Projekte GmbH und Universität Kassel 2014. http://orgprints.org/28149/ 
JANSSEN, M., ZANDER, K. and HAMM, U. (2012). Preferences and willingness to pay of German 
consumers for organic wine. Final report of the research project funded by the Federal Ministry of 
Consumer Protection, Food and Agriculture. University of Kassel 2012. Available online 
http://orgprints.org/20975/ 
JANSSEN, M. (2011). Labelling schemes for organic food: Consumer attitudes, preferences and 
willingness-to-pay in six European countries. Dissertation at the University of Kassel. http://nbn-
resolving.de/urn:nbn:de:hebis:34-2011121239927. 

JANSSEN, M. and HAMM, U. (2011). Consumer preferences and willingness-to-pay for organic 
certification logos: Recommendations for actors in the organic sector. Public report of the 
CERTCOST project. http://www.certcost.org/Lib/CERTCOST/Deliverable/D33_D17.pdf.  

 


