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Introduction
This report highlights the role that responsible management education plays in the BSc in International
Business (BSc IB) programme. Through the Curriculum Development project the CBS PRME office has
sought to identify and explore which competencies
related to responsible management are acquired by
BSc IB students during their time in the programme
based on findings from student focus groups and
from on-going interaction with faculty members. This
report is based on updated information received from
faculty and study boards over the course of 2018 and
2019.
The purpose is to explicitly address how these IB
competencies are integrated in different courses and

to encourage a coherent progression across the entire programme.
Responsible management education within the BSc
IB programme is reflected in the development of students’ understanding of competing interpretations
of responsibility in different disciplines and different
cultural contexts. In such a diverse world, the IB programme introduces an interdisciplinary understanding of the current business environment in order to
equip students with the ability to become responsible managers. The programme also provides students
with a solid foundation to realise the ethical consequences of decision-making taught through real-life
business cases.

Competency Profile
Discussions with members of the Study Board and faculty have identified the following competencies related to
responsible management that are acquired by BSc IB students. The competencies were identified in Fall 2016
and are still valid for the 2018/2019 academic year.
•

•

The ability to act in accordance with the accepted principles of right and wrong that govern
the conduct of a profession on issues like transparency, increasing stakeholder demands, environmental issues, cultural differences, corruption and bribery and social responsibility.
The ability to understand ethical, normative and social issues related to the professional practice and to accept responsibility for their own actions.

While all courses are naturally aimed at supporting the development of these competencies in BSc IB students,
they are specifically addressed in the flagship course Corporate Governance (3rd semester) and further elaborated on in the following corner stone courses: Entrepreneurship and Global Strategy, Corporate Communication
(1st semester); Financial Accounting, International Economics (2nd semester); Organisational Behaviour (3rd
Semester) Industrial Organisational Analysis, Global Supply Chain Management (4th semester); International
Business Strategy, Risk Management of Multinational Enterprise (6th semester).
Finally, we would like to express our gratitude to all those who contributed to this project. In particular, we
would like to thank Bersant Hobdari for all his help with the development of this report and for acting as both
the study director and ambassador for the BSc IB programme.

Semester Review of Responsible Management at BSc IB
First Semester
Semester 1
Responsibility Day is the first opportunity for IB students to reflect on
business practices through the lens of their study programme. During
this day, responsible management education is presented through a
selected case which is then critically discussed by the students. Bersant Hobdari was the BSc IB faculty representative for Responsibility
Day from 2016 to 2018. During Responsibility Day, students are introduced to the IB programme and courses by highlighting aspects of
the case as well as responsible management education that will later
arise in their curriculum.

Entrepreneurship and Global Strategy
Corporate Communication
International Business Environment
Microeconomics

Entrepreneurship and Global Strategy is divided into two parts, with the first half of the course focusing largely on
building students’ theoretical understanding of the different perspectives of international business and introducing them to the ebbs and flows of globalization in an increasingly politicised world. Students gain an in-depth
understanding of the driving forces behind internationalisation patterns, not only those rooted in economics but
also those related to political, social and ethical contexts. The second half of the course requires the application
of theoretical tools and frameworks to practical challenges aced by companies going global. By using cases, the
course allows students to develop a balanced understanding of the internationalisation challenges that persist
in different industries around the world and stresses the intertwined nature of business strategy and society.
Corporate Communication teaches students how best to develop the practices of making choices in terms of managing relationships with the corporate stakeholders. The structure of this course falls into two equally important
parts: a theoretical part and a practical part with business cases, examples and scenarios; we aim to work with
both part in all sessions. The cases used during classes always contain an element of responsibility/irresponsibility. The responsibility question is asked during the first session with the students where they have to work
in groups and think about what it means to act responsibly in communication. This question will represent the
common thread of their work and it is part of their exam where they will analyse a case using the theoretical
models studied, the data at hand and a critical reflection on the company communication strategy.

Second Semester
Financial Accounting aims to illustrate that accounting is not only a tool
for analysing corporate financial data, but that it can also be used as
a form of communication to a broad range of stakeholders. The course
also introduces mini cases, practical examples and annual reports
from various multinational corporations and NGOs (such as UNICEF).
These are used as a point of departure for students to better understand the varying uses of accounting in corporate and non-corporate
environments. Furthermore, the course also introduces students to
the drawbacks of improper or badly understood accounting practices.

Semester 2
Financial Accounting
International Economics
Macroeconomics
Principles of International Marketing

In International Economics, students learn how international trade, as well as policies that restrict it, affect
market outcomes, such as prices, quantities and the returns of production (e.g. capital and labor). The effects
of trade policies on social welfare are analysed, and a clear distinction is made between aggregate gains from
trade and the losses imposed on particular sectors of society, e.g. low-skill workers. The presentation of each
theory of international trade is complemented by a critical assessment of its predictions and assumptions, based
both on case studies and other sources of empirical evidence.

Third Semester
Corporate Governance uses theories, frameworks and models within the
Semester 3
field of corporate governance, corporate social responsibility (CSR)
and business ethics to discuss the use of responsible management
Business Research Methodology
in reality. The role that businesses play in today’s globalised markets,
Corporate Governance
and in society over time, is addressed by assessing the strengths and
weaknesses of certain business decisions in a variety of real-life casOrganisational Behaviour
es. The Heritage Fund case that is also used in International Business
Statistics
Environment is revisited, though now from a corporate governance
perspective. The ‘Tom’s shoes’ case, where for every pair of shoes
bought a pair is given to a less-fortunate person in Africa, is critically analysed from both a CSR and a profit-seeking standpoint. Students are challenged to see how these cases could have been executed more pragmatically.
Other topics covered in this course include a broad look into CSR policies and gender equality in the corporate
world. This is the flagship course of the BSc IB programme in terms of responsible management education.

Organisational Behaviour covers organisational theory, managing people, organisational culture, leadership and
power, organizational learning and innovation. Within the discussion of managing innovation, the topics of open
and responsible innovation are addressed. Similarly, in the lecture on culture, globally different cultures as well
as cultural differences are analysed. Students delve into cultural differences, but also consider how they can be
beneficial for working in a globally connected world. Another lecture focuses on ‘managing social responsibility’
and includes discussion of the ‘risk society’. Questions of ethics and corporate behaviour are addressed, including the relationship between personal and organisational responsibility. Using the case study of a Wall Street
firm, students analyse both the organisational causes and the consequences of ethically irresponsible behaviour
and develop possible ways of overcoming such behavior in the future.

Fourth Semester
Industrial Organisational Analysis introduces students to the microeconomic aspects of an industrial organisation. As a balance to the more
benign aspects of industrial organisational analysis, students are introduced to theories of monopoly and oligopoly. They are also familiarised
with collusive behaviours, price discrimination, and market entries and
exits. In addition, students learn that dominant companies can gain
and maintain market power in real world industries both legally and
illegally. This is done by assessing various anti-trust cases.

Semester 4
Corporate Finance
Industrial Organisational Analysis
International Business Law
Global Supply Chain Management

The course Global Supply Chain Management focuses on management matters related to supply chains. In the
global context this links to topics such as sustainability. For instance, the course covers issues like choosing
more sustainable modes of transportation, relationships as well as cultural standars and norms in a global supply
chain.

Fifth Semester
This semester is dedicated to an exchange, elective courses or an
internship within a company. A number of electives at CBS directly
address issues of responsible management.

Semester 5
Elective Courses, Exchange or Internship

Sixth Semester
Semester 6
International Business Strategy is divided into two parts, with the first
half of the course focused largely on building students’ theoretical
International Business Strategy
understanding of the different perspectives of international business.
Firstly, a thorough analysis of classic internationalisation models is Risk Management of Multinational Enterprise
presented to students. This allows them to gain an in-depth underInternational Business Thesis
standing of the driving forces behind internationalisation patterns in
the rapidly globalising world. The second half of the course requires the application of theoretical tools and
frameworks to practical challenges faced by companies going global. By using two different cases per teaching
day, the course allows students to develop a balanced understanding of the internationalisation challenges that
persist in different industries around the world. As in the literature, the focus is mostly on the implications for
competitive strategy.
Risk Management of Multinational Enterprise covers responsible management issues especially in the last two sessions of the course. These sessions are squarely devoted to considering the role of core values in multinational
management and ethical leadership issues associated with risk governance including references to articles and
cases that deal with these issues. While the class starts out by examening economic and financial management
aspects of multinational business activities including the use of derivatives and operational hedging mechanisms, much of the course material includes recent prolems like the manipulation of official benchmark rates
like the LIBOR, or bribery that challenge the effectiveness of international business conduct.
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Contacts and Resources
Below we have a list of the key people associated with BSc IB, which you may find useful:

IB Ambassador & Study Director
Associate Professor Bersant Hobdari serves as
the study director and has also agreed to be the
ambassador for BSc IB. Please feel free to contact
him if you have any questions regarding responsible management education within the programme.
Bersant Hobdari:
Tel:
E-mail:

3815 2518
bh.int@cbs.dk

IB Program Manager
Pascale Florentes serves as the Program Manager for the BSc IB programme.

Pascale Florentsen:
Tel:
E-mail:

3815 2761
pf.stu@cbs.dk

PRME Project Manager
Lavinia Iosif-Lazar is responsible for the Curriculum Development project. Please send any
suggestions for amendments to her.
Lavinia Iosif-Lazar:
Tel:
E-mail:

3815 3123
li.edu@cbs.dk

PRME Academic Director
Associate Professor Caroline Aggestam Pontoppidan is the Academic Director of the CBS PRME
Office.
Caroline Aggestam
Pontoppidan
Tel:
E-mail:
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