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Introduction
This report highlights the role responsible management education plays in the European Business (BA
EB) programme. Through the Curriculum Development
project, the CBS PRME office has sought to identify
and explore which competencies related to responsible management are acquired by students at BA EB
during their time in the programme. This report presents findings from student focus groups as well as
from meetings and on-going interaction with faculty
members. The purpose is to explicitly address how
these EB competencies are integrated in different
courses and to encourage a coherent progression
across the entire programme.

BA EB is a bilingual programme divided into three
strands: language, culture and business. The language and culture strands introduce students to issues of ethics and responsibility through a cultural
perspective. The business strand further provides
students with the necessary skills to work in international business environments. In this way students
acquire greater cultural awareness and intercultural
communication competencies during their time in the
EB programme. Such a holistic understanding enables
students to comprehend the differences between national and European business practices, while stressing the need to adapt to local practices.

Competency Profile
Discussions with the members of the study board and faculty have identified the following student competencies related to responsible management acquired by BA EB students:
•
•
•
•

The ability to understand that responsible management is culturally contingent.
The ability to reflect upon one’s own cultural assumptions
The ability to communicate in complex situations about competing interpretations of what a
responsible firm should do.
The ability to engage in constructive dialogue to help create and improve an organization’s
identity.

While all courses in the programme are aimed at supporting the development of these competencies in BA
EB students, they are also explicitly addressed in the flagship course International Business (3rd semester),
and further elaborated in the following cornerstone courses: Culture and Cultural Economy (1st semester) and
Communicating across Cultures and Internationalisering – uden for Europa (4th semester). These competencies
are achieved through problem-oriented pedagogics, with students encouraged to think critically and to develop
practical solutions rather than relying solely on theory-based solutions.
We would like to express our gratitude to all those who contributed to this project. In particular, we would like
to thank Minna Paunova for all her help with the development of this report and for acting as an ambassador
for the EB programme. We would also like to acknowledge the study board director, Stine Haakonsson, for her
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Semester Review of Responsible Management at BA EB
First Semester
Responsibility Day is the first opportunity for EB students to reflect on
business practices through the lens of their study programme. In the
course of this Day, responsible management education is presented
through a selected case study, which is then critically discussed by
the students. Sine Nørholm Just was the EB faculty representative for
Responsibility Day in 2015, while Maribel Blasco facilitated the event
in 2016.

Semester 1
Culture and Cultural Economy
Danske virksomheder i Europa
Sprog, tekster og virksomheden

The course Culture & Cultural Economy introduces students to the concept of culture and how it can be conceptualised in relation to business and the economy. Students are taught that culture is not merely an added element
to mainstream business but rather that all economic exchanges are culturally contingent. Empirical examples
are drawn from the European business environment and from contemporary issues of culture and identity. This
course seeks to develop students’ sensitivity to both culture and identity, as well as their ability to respond in
context. In addition, at a personal level students are encouraged to be more understanding before passing judgement in unfamiliar situations. Culture and Cultural Economy places great emphasis on learning and collaborating
through practical workshops and through the exam assignment.

Second Semester
Explicit examples of teaching input and content related to responsible
management have not been identified in this semester. Instead, responsible management issues are covered implicitly.

Semester 2
Erhvervsøkonomi
Sprog i mundtlige kontekster
Mikroøkonomi

Third Semester
The International Business course sheds light on both the economic and
social impacts of business. It introduces students to concepts of global value chains and the governance structures of multinational corporations. Students are presented with cases that focus on ethical decision-making in challenging real-life scenarios. They must then judge
what their decisions would be with reference to human rights and
international guidelines. These case studies, coupled with theoretical
knowledge, enable students to reflect upon businesses that use crisis
management strategy in order to protect the reputation of their CSR
profile. This is the flagship course of the BA EB programme in terms of
responsible management education.

Fourth Semester
The course Communicating across Cultures aims to develop students’
awareness of differing intercultural values and how these may constitute a challenge for globalised communication. To help avoid miscommunication in cross-cultural situations, students are taught to adapt
the formality and expressiveness of their language, their forms of address and perceptions of politeness. To help students consider and
adapt to cultural differences effectively, they learn practical methods
of tailoring communication to their target audience through class discussions, student-facilitated sessions and case assignments.

Semester 3
Europe as a Multicultural Business
Environment
International Business
Tekster i organisationen

Semester 4
Communicating Across Cultures
Internationalisering – uden for Europa
Videnskabsteori og metode
Kommunikation på tværs

The course Internationalisering- uden for Europa builds upon the knowledge and skills developed in previous semesters. Using the students’ prior knowledge, the course focuses on the globalisation of business, international
expansion strategies, and ethical decision-making. One such example is the case of different expansion strategies used in emerging markets. Students are challenged to devise plans for an ethical strategy of expansion
that might be used by the case-study company. In addition, students are familiarised with both the UN Global
Compact and the OECD guidelines for Multinational Enterprises and are taught how these affect businesses
through various practical case studies. Specifically, they assess the expansion of Vestas into Asia, Carlsberg’s internalisation strategy, and the controversial case of Nestle purchasing water in drought-stricken areas. Through
these analyses, students reflect upon the ethical considerations and accountability of global businesses.

Fifth Semester
The fifth semester of the EB BA programme is dedicated to an exchange, elective courses, or an internship within a company. Of the
134 electives available to the BA EB programme, 6 directly address
issues of responsible management, including the electives on Corporate Governance and, Scandinavian Sustainability and Corporate Social
Responsibility.

Sixth Semester
Explicit examples of teaching input and content related to responsible
management have not been identified in this semester. Instead, responsible management issues are covered implicitly.

Semester 5
Elective Courses, Exchange or Internship

Semester 6
Vidensdeling og projektkoordination
Oral Presentation and Interaction
Bachelorprojekt

Flagship Course
Corner Stone Course
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Contacts and Resources
Below we have a list of the key people associated with BA EB, which you may find useful:

EB Ambassador
Assistant Professor Minna Paunova has agreed to
be the ambassador for BA EB. Please feel free to
contact her if you have any questions regarding
responsible management education within the
programme.
Minna Paunova:
Tel:
E-mail:

3815 5662
mp.msc@cbs.dk

EB Study Director
Associate Professor Stine Haakonsson serves as
the study director for the BA EB programme.

EB Programme Manager

Stine Haakonsson:
Tel:
E-mail:

Paru Davé serves as the programme manager for
the BA EB programme.

3815 3124
sh.dbp@cbs.dk

Paru Davé:
Tel:
E-mail:

3815 3781
pda.stu@cbs.dk

PRME Academic Director
Professor Kai Hockerts is the Academic Director
of the Curriculum Development project.

PRME Project Manager

Kai Hockerts:

Lavinia Iosif-Lazar is responsible for the Curriculum Development project. Please send any
suggestions for amendments to her.
Lavinia Iosif-Lazar:
Tel:
E-mail:

3815 3123
li.msc@cbs.dk

This report refers to the Autumn semester, 2016.
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