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2010 –2019 Guest Lecturer, International Business Negotiations, BSc, CBS 
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CBS/CEMS  
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Positions: Associate Professorship in International Business, CBS. Committee Member, 

Professorship, University of Durham. Committee Member, Associate Professorship, 
University of Reykjavik.  

PhD:  Committee Member, PhD Committees for Marianne Storgaard, Aarhus Business School; 
Morten Lindholst, CBS; Olaf Lindahl, University of Uppsala; Jacqueline Mees-Buss, 
University of Sydney; Smita Paul, University of Auckland; and Pawlina Jakowski, 
University of Technology, Sydney; Alexander N. Gorgijevski, University of Uppsala.  

Funding: Sveriges Riksbank, and Austrian Science Fund. 
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