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M.Sc. (cand.merc.) in International Business (IBS) 
 

Target Group and Prerequisites 

Candidates must have a B.Sc. in Economics and Business Administration or an equivalent degree.  

English is used in classes, seminars, workshops, and exams. Excellency in English is required. 

Students from non-English speaking countries must pass the TOEFL test with a score of at least 575 

prior to enrolment. Please contact CBS Admission Office for further information. 

The mandatory courses are only open to the students accepted to the concentration.   

Exchange students from foreign universities are given greater flexibility as to the extent of their 

participation. However, it is recommended that they follow the entire semester. 

 

Faculty  

Department of International Economics and Management – INT. 

Ari Kokko (Dept. of International Economics and Management) 

Bersant Hobdari (Dept. of International Economics and Management) 

Can Seng Ooi (Dept. of International Economics and Management) 

Georg Wernicke (Dept. of International Economics and Management) 

Lars Håkanson (Dept. of International Economics and Management) 

Nicolai Pogrebnyakov (Dept. of International Economics and Management) 

Niels Mygind (Dept. of International Economics and Management) 

Ole Risager (Dept. of International Economics and Management) 

Juliana Hsuan (Dept. of Operations Management) 

Aseem Kinra (Dept. of Operations Management) 

Jacobo Ramirez (Dept. of Intercultural Communication and Management) 

 

Program Coordinator  

Professor Steffen Brenner (INT), email: sbr.int@cbs.dk  phone: 3815 2522  

 

Program Administrator  

Zahra Karoline Lindberg Olsen (INT). email: zo.int@cbs.dk phone: 3815 2537 

IBS Office hours: Monday-Wednesday and Friday 9am - 2pm Thursday 9am-4pm at the Graduate 

House 

 

Themes  

The IBS concentration has the multinational firm as its core focus area. The concentration studies in 

particular the strategic choices firms need to make in order to compete in the global economy. To 

this end we take a holistic view of the international corporation and its business environment. The 

concentration therefore deals with a number of aspects of the business environment including trade 

and competition, global finance and macroeconomics, politics and culture. We also study how the 

business environment in itself is affected by governments and policies, regulations, social norms 

and international organisations. International Business is a study concentration that explicitly 

focuses on creating a cross-disciplinary understanding of its subject matter. 

 

IBS concerns itself with the following topics: the international business environment in a global 

world that is suffering from the worst crisis since the 1930s; the strategic choices firms make to 

compete in this challenging world; the policies governments formulate and implement to steer 

economies out of the financial crisis and to gain competitive advantages; the complexities of 

international business including the management of new organisational forms within the 

multinational enterprise; the complexities of growing regional integration. 
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The world economy has been undergoing profound changes in the last couple of decades. The world 

is “flat” now due to advances in communication and trade technologies and due to liberalization of 

markets, and the multinational firm is to a large extent a result of all these changes. Governments 

and supra-national institutions are increasingly concerned with managing this complex new global 

world order characterized by extensive outsourcing of manufacturing production in particular to 

China and by extensive outsourcing of services to India, and therefore characterized by an 

increasing role of emerging market economies. 

 

Governments and international agencies such as the World Trade Organisation (WTO), the 

International Monetary Fund (IMF), the OECD, and the IBRD attempt to deal with this globalized 

world by designing global rules for trade, investment, finance, and competition. They are, however, 

not always successful – national differences in doing business remain powerful obstacles to the 

diffusion of international best practices. Moreover, there is now increasing risk that the severe 

global downturn will lead to protectionism and set-backs in international trade and competition. 

That also raises a number of challenges for multinational companies that will be addressed at IBS.  

 

Increasingly, firms take responsibility for areas that until recently were chiefly governmental 

concerns: social safety nets, technical standards, and global regulations. Also, consumers are 

beginning to hold international firms accountable for how they produce. Stakeholder pressure has 

convinced many multinationals to adopt codes on corporate citizenship, including policies on 

environmental responsibility, on child labour and workplace conditions, and principles of ethics in 

business practices. All these issues are therefore core areas for IBS. Finally, as business conditions 

often have a strong local flavour and hence differ substantially across markets. IBS also addresses 

these important cultural dimensions to doing business across the world.  

  

Aim of the concentration 

The M.Sc. IB has two aims. First, the concentration helps students make sense of the international 

business environment, spanning many countries and industries. Second, the concentration develops 

research and analytical tools for finding appropriate solutions to IB complexities. The M.Sc. IB is 

directed at students with diverse backgrounds interested in taking a broad and holistic view of 

management and international business. Upon completion of the study concentration, students will 

be qualified for positions in both multinational corporations and in public organizations, including 

international agencies and non-governmental organisations.  

 

Structure  

The study concentration addresses the international business environment and its strategic 

implications. Each course emphasises how academic insights can be made useful for business 

practice and examines “What’s going on, and why?” and “How do we deal with it?”  

 

The introduction to the concentration takes place in late August and is a combination of work, fun 

and socialising.  

 

In the first semester we provide the ‘basic’ tools that students will be able to use throughout the 

concentration. Students learn about the complexity of the international business environment and 

the significance and operation of international financial markets. They will also gain knowledge of 

various research tools to enhance their analytical skills, in particular a strong knowledge of Excel 

and other useful software programmes. 
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In the second semester students broaden their understanding of various industries to develop 

competitive strategies. They discuss in depth how managers in international corporations design and 

implement corporate strategies, and how multinational firms respond to the opportunities and risks 

that derive from the international business environment. We also introduce the particular challenges 

of doing business in the emerging markets of Latin America, Eastern Europe, and East Asia. 

Finally, we discuss the rationale behind location decisions of international production activity, and 

the significance of international corporate governance in determining management and company 

performance.  

 

In the third semester students can make good use of CBS’ partnership agreements and spend their 

third semester abroad or choose among a series of elective courses at CBS.   

 

In the fourth semester students write master’s thesis. 
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 1
st
 Semester 

 

CIBSO1002U: International Financial Markets  

7,5 ECTS  

 

Course duration 

September /December 2015 

 

Class hours  

3 hours once a week  

 

Exam date 

Regular exam: December 2015 

Re-exam: January/February 2016 

 

Course Coordinator  

Ole Risager, Professor (INT) or.int@cbs.dk 

 

 

Aim of the course 

The course aims is to give students an understanding of global macroeconomic and financial market 

developments with particular emphasis on how these developments affect international 

corporations. We also discuss various hedging techniques that are available to corporations, 

including futures, options, and swap contracts.  

 

Content  

The course first outlines current macro and financial market trends within a historical context that 

enables students to get a proper perspective on the current financial crisis and the global recession. 

Then the course presents a menu of useful early warning signals and leading indicators that 

companies use in their risk management. Subsequently follows a presentation of different theories 

that seek to explain key developments in currency markets in particular. How multinational 

companies can manage these currency market movements, including upside and downside risks, is 

the next topic. In this context we also present and discuss various ways of hedging risks including 

futures, options and swap contracts. 

 

Teaching method  

Combination of lectures, exercises, and cases. Students are expected to participate in class 

discussions.  

 

Indicative literature 

Moffett, Stonehill, and Eiteman (2006). Fundamentals of Multinational Finance, 2
nd

 Edition. 

Addison-Wesley.  

Yamarone, Richard (2004). The Trader's Guide to Key Economic Indicators. Bloomberg.  

Risager, Ole. Investing in Value Stocks. McGraw-Hill, November 2009. 

 
Examination 

Written 4-hour closed book exam  
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CIBSO1061U: Applied Business Research 

7.5 ECTS   

 

Course duration 

September/November 2015 

 

Class hours  

3 hours once a week. 

 

Exam date 

Regular exam: November/December 2015 

Re-exam: January/February 2016 
 

Course Coordinator 

Bersant Hobdari, Associate Professor (INT) bh.int@cbs.dk 

 

Aim of the course 

The aim of this course is to gain a profound understanding of the research methods applied in 

international business research and practice. In this course students will be provided with powerful 

skills and research tools necessary to critically evaluate research papers and to undertake both 

qualitative and quantitative research projects of their own. Accordingly, this course provides the 

students with capabilities that will help them: 

1) Get a greater learning output from the course materials used at the International Business 

concentration. 2) Design and execute research projects related to the courses offered at the master 

level and the master thesis. 3) Get familiar with statistical analysis and the use of Microsoft Excel to 

solve statistical problems.  

 

Contents 

This course will introduce students to key methods of quantitative analysis that are widely applied 

in business and economic research. Topics covered include, among others, representing quantitative 

data, characterizing the data using numerical and graphic representations, performing tests and 

drawing inference from them, recognizing potential weaknesses and/or pitfalls of quantitative 

analysis, and using data for business decision making such as forecasting. The purpose of the course 

is to make students educated users of quantitative analysis by introducing the main theoretical 

concepts and issues rather than giving you an extensive training in the underlying mathematical and 

statistical theory. The course emphasizes how to apply various statistical techniques in the support 

of decisions in the various functional areas of business and economics. 

 

Teaching methods 

The course consists of 10 lectures and 5 tutorials. A detailed plan of topics to be covered in each 

lecture, as well as respective readings for each topic, is presented in the study plan timetable below. 

Lectures focus on presenting theory and insights, although numerical examples will be presented to 

help better understanding of theoretical concepts. On the other hand, tutorials focus exclusively on 

applying the concepts to concrete examples using real world data. The tutorials also provide the 

hands-on experience to problem solving. Prior to coming to the written examination students will 

receive a 72-hour take home assignment in which they will be asked to apply analytical skills 

learned during the course, especially tutorial sessions. The data and problems for the assignment 

will be delivered by the instructor through CBS Learn. The solution of assignment problems will 

mailto:bh.int@cbs.dk
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then be brought to the written exam. Detailed instructions on what exactly to bring along will be 

given when the assignment is distributed by the end of the course. 

 

Indicative Literature 

CIBSO1061U Course Reader: Applied Business Research: Statistical Analysis of Business and 

Economic Data, 3rd Custom Edition, available from the bookstore. Instructor’s  PP slides and 

supplementary notes.  

 

Examination 

Written 4-hour closed book exam will be assessed by teachers and internal examiner/censor. In the 

exam students must demonstrate their knowledge and understanding of research methods and 

statistical analysis. 
 
 

 

ATT. – IBS new course from Fall 2015 

CIBSO1012U: Leadership and governance at MNEs 

7,5 ECTS 

 

Course duration 

September/December 2015 

 

Class hours 

3 hours once a week in 11 weeks 

 

Exam date 

Regular exam in November/December 2015 

Re-take in January/February 2016 

 

Course Coordinator 

Jacobo Ramirez, Assistant Professor (INT) jra.ikl@cbs.dk 

 

Aim of the course 

The aim of this course is to provide a knowledge base in order to analyze leadership and corporate 

governance challenges in the context of multinational enterprises. Using the framework this course 

provides will enable course participants to discuss the links between characteristics of the top 

executives and corporate governance arrangements and managerial choices and corporate 

performance of MNEs. Moreover, the course will acquire the competence to undertake a leadership 

and corporate governance review of an individual company including an assessment of how 

ownership, board structure, managerial incentives and system characteristics influence company 

performance.  

 

Learning objectives 

Students will upon completion (within the practical limitations of a single course) be able to: 
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 Measure important traits and characteristics of top executives. 

 Analyze how leadership characteristics influence behavior and corporate performance. 

 Identify and analyze corporate governance (agency) problems using agency theory and 

competing perspectives in an international environment. 

 Analyze how corporate governance mechanisms relevant in an international environment 

like law, ownership, boards and compensation mitigate agency problems. 

 Analyze how the corporate governance of a particular multinational company is likely to 

influence its economic behavior and performance. 

 Identify how the governance, behavior and performance of individual companies are shaped 

by the national governance system, in which they operate. 

 

Content 

The decision-making of top executives at multinational enterprises is the focus of this course. 

Decisions at this level are associated with high complexity, uncertainty, and information 

asymmetry. Moreover, agency problems may plague the choices of MNEs' top executives. This 

course provides concepts from economic research, psychology, neurobiology and neuroscience to 

measure and predict the behavior and the leadership style of top executives in the international 

business context. For example, we will consider concepts related to risk aversion, overconfidence, 

and hubris, learn how to measure them and what behavioral consequences to expect when 

individual score high or low on these traits. Further, we will analyze the institutional environment 

that helps to make top executives internalize the interests of shareholders and stakeholders when 

taking important decisions. Specifically, we will consider corporate governance issue that are 

relevant for the international environment such as cross-border ownership, cross-listing, top 

executive compensation and the international market for CEOs. The main objective of this course is 

to equip students with a knowledge base such that they are able to participate in general decision-

making concerning leadership and governance activities in a multinational corporation. 

 

Teaching method  

Dialogue-based lectures and case discussions. 

 

Examination 

Individual exam; 48-hour case (max. 5 pages per student). The regular exam takes place in 

November/December. Make-up/ re-exam takes place in January. 

 

Literature 

Since this is a topic course, there does not exist one single course book covering the material in the 

course. Most of the required material is free to download when you are logged into the CBS 

network.. Some material may be uploaded in LEARN. 

 

 

CIBSO1063U: The International Business Environment 

7.5 ECTS  

  

Course duration  

September/November 2015 
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Class hours  

3 hours once a week 

 

Exam date 

Regular exam: November/December 2015 

Re-exam: January/February 2016 

 

Course Coordinator 

Can Seng Ooi, Professor (INT) cso.int@cbs.dk 

 

 

Aim of the course  

The aim of the course is to provide students with an understanding of international business and 

trade, providing students with the necessary background theories and concepts that they will need 

during the concentration. It will focus on providing a ‘toolkit’ to students of frameworks, theories 

and concepts that will facilitate the understanding of the complex environment within which the 

multinational corporation operates. This includes international business and trade theories, political 

economy, government policies and regulations, cross-cultural differences as well as supra-national 

institutions such as the World Trade Organization.  

 

Contents 

The course sheds light on what managers of internationally active firms do to remain competitive in 

diverse business environments. The course presents conceptual frameworks that make sense of the 

linkages between national economic and developmental policies, and domestic and foreign firm 

strategies. Finally, it addresses whether contemporary capitalism is characterized by inexorable 

trends toward a truly global market or by resilient national differences. The course is divided into 

three distinct components. The first component provides a basic set of ‘tools’ and theories from 

international trade, international business, economics, and management that will empower the 

student throughout the concentration. The second component presents elements of the ‘macro’ 

external environment that the multinational firm faces, combining concepts from technology policy, 

economic geography and political economy.  

The third component examines the particular challenges managers face within their organizations. 

This component discusses the various options available to managers in responding to 

organizational, managerial, and technical complexities that the forces of rapid globalization and 

intense cross-border competition present.  

 

Teaching methods  

The course relates theoretical concepts and management frameworks to cases. It is based on a mix 

of lectures and case discussions. Student participation is highly desirable; student teams are actively 

involved in the presentation and discussion of cases.  

 

Indicative literature  

Journal readings available from the CBS Library’s electronic databases, or the Internet. Book 

chapters are available on CBS LEARN. 

 

Examination  

Each student will submit a scientific paper of 15 (fifteen) pages. The exam question will be issued 

one week before the submission deadline. Students are expected to address many issues covered in 

the course. The project will be assessed by examiner and external examiner. 

mailto:cso.int@cbs.dk
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2
nd

 Semester 

 

CIBSO1058U: International Business and Strategy  

7.5 ECTS 

 

Course duration 

February/May 2016 

 

Class hours  

3 hours once a week. 

 

Exam date 

Regular exam: April/May 2016 

Re-exam: June 2016 

 

Course Coordinator 

Lars Håkanson, Professor (INT), lh.int@cbs.dk  

 

Teacher 

Nicolai Pogrebnyakov, Assistant Professor, (INT.) nicolaip@cbs.dk  

 

Aim of the course 

To develop an understanding of strategy and competition issues that arises when firms operate 

internationally. 

To discuss the impact of international operations on organizational and value chain issues, building 

on students’ experience and existing knowledge. To understand the larger institutional and 

macroeconomic environment of international operations. 

 

Contents 

The course focuses on the design of organizational structures, systems and procedures for the 

implementation of international strategy in complex business environments and on common 

managerial challenges associated with such implementation. The issues discussed range from 

international entrepreneurship in small start-up companies to the design of organizational structures 

in multinational organizations. The course analyzes the drivers behind the globalization process and 

examines its strategic and managerial consequences in areas including e-commerce, outsourcing, 

internationalization of research and development and international mergers and acquisitions. 

 

Teaching methods 

Case studies and real life examples are used as vehicles to explore and sensitize students to a range 

of common issues in the formulation and implementation of international strategies. Assigned 

readings and lecture-discussions provide theoretical and conceptual perspectives on such issues, the 

application of which is exercised in class-room case discussions. Students are encouraged to share 

their insights and experience with the class and to help create a constructive learning environment. 

Class discussion and interaction are expected, and preparation and class participation are essential 

for learning outcomes. 

 

Indicative Literature 

Text book: Bartlett, C. A. & Beamish, P. W. (2011) Transnational Management. Text, Cases and 

Readings in Cross-Border Management, 6th edition, McGraw-Hill. (ISBN 978-007-126743-4.) a 
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copy of this book is available on reserve at CBS library. All readings are downloadable from the 

CBS Library. Cases are included in the text book or posted on CBS Learn. 

 

Examination 

4-hour closed book exam, no aids allowed.  

 

 

CIBSO1059U: International Business in Emerging Markets  

7.5 ECTS  

 

Course duration  

February/May 2016 

 

Class hours  

3 hours once a week  

 

Exam date 

Regular exam: May/June 2016 

Re-exam: August 2016 

 

Course Coordinator  

Ari Kokko, Professor (INT) ako.int@cbs.dk 

 

Learning objectives 

The course aims to enable students to analyze issues of international business in emerging markets 

in Asia, Eastern Europe/Russia, Africa and Latin America. Furthermore, the course will enable 

students to analyze international business relationships from the perspectives of both the 

multinational enterprise and local stakeholders. At the end of the course students should be able to  

understand cross-country differences in development strategies across emerging markets, analyze 

the role of emerging markets as destinations for Western exports and FDI, analyze the role of 

emerging markets as exporters and investors in the global economy, discuss the effects of 

internationalization and globalization on emerging markets, assess risks and opportunities in 

emerging markets and transitional economies.  

 

Course Content 

The course focuses on the following issues faced by international business across emerging markets 

drawing on literature covering the above mentioned regions. Business Environment: How do 

emerging markets differ from established market economies? What development strategies have 

generated growth and internationalization? Why is the development of institutions so important? 

How do the specific business conditions impact on the strategies and operations of local businesses?  

 

Internationalization: How internationalized are emerging market firms? What are the obstacles to 

export development and internationalization?  What is the role of emerging market MNCs in the 

global economy? Markets and Market Conditions: Why do multinational firms consider engaging in 

business in less advanced economies? What adjustments are necessary to established business 

practices? How are emerging markets influenced by the presence of Western enterprises? What are 

the specific risks in emerging markets? How are emerging markets influenced by global crises?  

mailto:ako.int@cbs.dk
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Course progression and prerequisites 

The course is designed as a core course in the M.Sc. IBS program at the second semester of the first 

year. It is an applied course in which students are expected to be able to employ concepts and 

theories from other IBS courses, especially IB55 and IB40 in addition to new material presented in 

this course, to understand the development of international business in emerging markets. Students 

are expected to demonstrate a theoretical knowledge of the subjects taught and to be able to (1) 

analyze different business environments, (2) identify implications for business strategies and 

operations in emerging economies, and (3) understand the role of emerging market firms in the 

global economy. Participants who are not part of the M.Sc. IBS program should have a 

corresponding prior knowledge in international economics or international business, as well as an 

understanding of the role of business in development and society. 

 

Learning Method 

The method is based on a pedagogical concept of learning by doing. Most of the learning occurs as 

participants prepare themselves individually before class and thereafter reflect upon the lecture in 

their groups. Students are highly recommended to form study groups. During the course, the 

instructors will ask various groups to prepare presentations on specific questions or aspects for the 

rest of the class. Students should deliver a group presentation in the class as a part of the exam 

preparation. Furthermore, instructors reserve the right to "cold-call" on students at any time during 

class. Then the students should answer questions about the readings from both the instructors and 

fellow students in an in-depth and well-informed manner from a variety of case-based and 

theoretical perspectives. 

 

Readings 

There is no compendium for this course. A full reading list will be specified before the first lecture, 

and posted on LEARN. The course coordinator uploads as much of the required readings as 

possible to LEARN Additional course material will available in electronic form from the CBS 

library. 

 

Examination Requirements 

Group project (4 students, 10 A4 pages per student), cf. the General Degree Regulation § 27, S. (4). 

The project will be graded by a teacher and an external examiner (censor) cf. the General Degree 

Regulation § 25, S. (1) no.2. Retakes take place in August. The grading scale is based on the new 

Danish 7-grade scale. 

 

Group project 

The details for the group project will be specified at the beginning of the course. The project 

assignment will focus on the internationalization and globalization of selected emerging markets. 

Skillful application of theoretical concepts taught in this course and other IBS courses is expected. 

 

ATT. – IBS new course from Spring 2016 

CIBSO1075U: Global supply chain management  

7.5 ECTS  

  

Course duration 

February/April 2016 
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Exam date 

Regular exam: April/May 2016 

Re-exam: June 2016 

 

Course Coordinator 

Aseem Kinra, Associate Professor, (IKL) 

 

Teacher 

Juliana Hsuan, Professor, jh.om@cbs.dk 

 

Contents 

An increasing level of internationalization has moved the focus from national to international 

logistics and other value chain activities. On the supply side, local or domestic suppliers have been 

replaced by a complicated pattern of international sourcing. The organization and management of 

production processes has changed into more flexible and specialized forms. New inter-

organizational relationships between firms in vertical systems are emerging. On the demand side 

international markets have become more important, and many companies are reconfiguring their 

international logistics systems. International competition has forced companies to be both 

market/customer oriented and cost effective at the same time. Mass customization, flexibility and 

time compression are keywords in this development.  

The scope of the supply chain spans the entire set of organizations from the procurement of 

materials and product components to delivery of the finished product to the end consumer.  In a 

global context this means that sourcing, production and distribution have to take into account 

differences and similarities between various markets. This includes transport systems, distribution 

channels, communication systems, competition, and technology. Both logistics and supply chain 

management are key within these developments. While SCM focusses on the design of various 

flows (e.g. flows of goods, information and nominal goods) between a point of origin and a point of 

consumption, logistics helps to solve specific connection problems. Both resolve problems that can 

refer to technical as well as organizational issues, depending on the level of analysis.  

 

The aim of the course is to give students knowledge and understanding of the global supply chain in 

a dynamic, international environment, and to enable students to analyze and evaluate alternative 

ways of organizing and managing its value networks and systems. The course will focus on 

concepts, structures, network relationships and processes in global logistics and supply chain 

management. The typical problems, which occur in these networks, are challenging potential thesis 

topics of theoretical and practical interest. Supply Chains and logistics networks pose transaction 

cost, resource allocation, network design and flow optimization decisions. 

 

Some of the central issues of the course are: 

- The concepts of logistics and supply chain management 

- Structuring the global supply chain 

- Inter-organizational relationships in the global supply chain 

- Development of global supplier strategies and networks 

- Logistics information systems and standard applications 

- Third party logistics 

- Logistics excellence as a competitive strategy 
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Learning objectives 

Upon course completion, the individual student should be able to demonstrate knowledge on the 

different supply chain functions, activities and processes in a global environment, while at the same 

time being able to relate to the broader supply chain design and management issues. The goals of 

this course in relation to what the students will achieve on completion are that students: 

 

 can identify and illustrate the basic flows and problems that logistics and supply chain 

management solve in an international environment, 

 can enumerate, describe and offer remedy for different conditions that set the context for 

managing the global supply chain e.g. risk and sustainability, 

 can enumerate and describe the different processes, activities and considerations with 

respect to each supply chain function e.g. procurement, production, logistics and 

distribution, 

 can identify and contrast the different strategies that are applicable in the design of supply 

chains, 

 can reflect on the most prominent theories and dilemmas in international logistics and SCM. 

 

Literature 

Text book: Managing the Global Supply Chain, Ed. 4, Copenhagen Business School Press, 

Copenhagen. Mikkola, J.H., Skjøtt-Larsen, T., Kinra, A. and Kotzab, H. (expected 2015). 

 

Additional readings in the form of articles and cases will be assigned during the course. 

 

 

CIBSO1003U   Business Project in International Business    

7.5 ECTS 

 

Course duration 

Spring semester 2016 

 

Exam date 

Regular exam: June 2016 

Re-exam: August 2016 

 

Course Coordinator 

N.N. (INT)  

 

Aim of the course 

Apply the analytical skills and techniques acquired during the first year of the program on a 

problem that is relevant to a company, an organization or another outside partner.  

The analysis should result in a “consultancy” report addressing a relevant problem for an external 

partner with emphasis on problem solving and less on theorizing. 

 

Contents 

International Business, finance and macro economics 

 

Curriculum 

This course is a foundation course and complementary to all courses taught in the first year of the 
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IBS concentration.  

 

Examination 

The exam has the form of a written report (max. 60 standard pages). The report is written by a team 

of 4 students. As each student receives an individual grade, each group member must identify the 

exam sections he/she has authored. Each group will be given 4 hours of supervision. Deadline for 

the handing in the report will be in June and will be announced by the program secretary. Make-

up/re-exam will take place in August. If the student did not pass the regular exam, a new or a 

revised project, cf. advice for the examiner from the ordinary exam, must be handed in at a new 

deadline announced by the program secretary. The make-up/re-exam report can be written 

individually or in groups (provided that other students are taking the make-up/re-exam). 

 

 

3
rd

 Semester 

Most electives are worth 7.5 ECTS and there are 30 ECTS needed for completing the 3
rd

 semester. 

 

Studying abroad 

As an alternative to electives at CBS, students can study abroad or at other Danish universities. 

However, all elective courses offered by other universities must be approved by the Study Board for 

M.Sc. Studies at CBS, Solbjerg Plads 3, 1
st
 floor, DK-2000 Frederiksberg.  

 

 

4
th

 Semester  

Master's Thesis   

 

Overview of Exams and Weights 

 

1
st
 semester: Exams: Weight: 

The International Business Environment: 

Strategy, Policy, and Organisation 

Individual Project (15 pages) 

Home assignment  

7.5 

 

Applied Business Research 

 

4-hour written exam(closed book 

exam) 

 

7.5 

 

International Financial Markets 

 

 

 

New Course : Leadership and governance at 

MNEs 

 

 

4-hour written exam 

(closed book exam) 

 

 

48-hour case, individual written 

exam, home assignment                       

 

7.5 

 

 

 

7.5 

2
nd

 semester:   

International Business in Emerging Markets Group Project (10 pages pr. 

student) 

 

7.5 

Global supply chain management  48-hour case, individual written 

exam, home assignment      

                  

7.5 

 



Page 15 of 15 

 

International Business and Strategy 4-hour closed book exam 7.5 

 

Business Project   

 

 

 

Group Project (Maximum length 

of the report is 40 pages (10 pages 

per student)  

7.5 

3
rd

 semester:    

4 electives of 7.5 ECTS each  30 

   

4
th

 semester:    

Master’s Thesis  30 

Total  120 

   

 

Disclaimer:  

Since the course catalogue is finalized several months before the start of a new academic year, 

minor changes concerning literature, syllabi, class schedules, and exam dates or exam forms can 

occur. 

 

 


