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In the light of higher education
CBS Entrepreneurship Platform seeks to act as an extended
arm of CBS as a Higher Education Institution with regard to research, teaching and society engagement within entrepreneurship. The dissemination of new knowledge, practices, business
models and scientific discoveries is central for CBS as an institution of higher education. Thus, the Platform aims to boost the
quality of existing entrepreneurship programmes and courses
at CBS, thereby supporting CBS’ role in providing society with
novel perspectives on business and entrepreneurship.
The role of higher institutions
EDITORIAL The CBS Entrepreneurship Platform is cognisant
of being part of CBS, a higher education (HE) institution. The Entrepreneurship Platform therefore seeks to act as an extended arm
of CBS and assist in achieving and fulfilling one or more of the
roles CBS is called upon to enact. In particular those that regard
or have an overlap with entrepreneurship as an area of research,
education or societal engagement. CBS is expected to play multiple roles. The dissemination of new knowledge, practices, business models and scientific discoveries is one of its central roles.
Another is to synthesise and codify the new, acting as an engine
for application and utilisation in a broader range of settings. This
ultimately feeds into the general development. HEs thereby play
a central role in the diffusion and adoption of new ways of thinking and operating, which in turn may become an engine for opportunity discovery and innovation.
One way that CBS can support these functions is to interact
and engage with society through collaborative activities, by participating in ongoing public debates, by taking on consulting-like
roles or by organising workshops, conferences and similar events.
Another, more indirect way is by furnishing our students with an
understanding of new developments in the area of entrepreneurship – transforming students into facilitators for the dissemination of the novelty.
The CBS Entrepreneurship Platform has already generated activities and initiatives focused on engaging directly with society.
We have organised workshops and conferences and supported
numerous research-related initiatives among CBS faculty. Indeed,
the Entrepreneurship Platform has been fortunate enough to be
able to assist and provide a service to talented and skilful individuals at CBS, without whom the strength, achievement and impact of the platform would most certainly be significantly reduced.

We have also been privileged that key external stakeholders have
openly collaborated with us and played an instrumental role in allowing us to engage in and organise events – events that specifically aimed to disseminate and generate new values and beliefs,
not only at CBS but also in society. We hope to be able to stage
similar events in the future as well.

Improving teaching, training and extracurricular activities

The Entrepreneurship Platform, however, will also seek to secure
activities that may equip students with the newest tools and capabilities conducive to entrepreneurship. We aim to pursue such
activities alone or in collaboration with others and by supporting
initiatives of faculties and institutions across CBS. This entails putting a greater focus on students and identifying opportunities for
improving teaching, training and extracurricular activities. A number of new initiatives are already on their way.
First, we aim at providing students with more insights into the
latest academic research achievements, especially those of entrepreneurship scholars at CBS, and at translating those into more
practical takeaways. We will establish a forum that, on the one
hand, offers direct access to CBS entrepreneurship researchers
and their output and, on the other hand, gives researchers an audience and an opportunity to apply a more practical perspective
on their research achievements.
Another initiative is a series of events that give students of entrepreneurship direct access to external stakeholders that are
central for the entrepreneurship community. The goal is to create awareness among CBS students about the possibilities and
the most prolific stakeholders in the local entrepreneurship community. This initiative would seek to involve stakeholders from all
levels of the entrepreneurship processes and furnish both formal
and informal network ties.
We also believe that boosting the quality of the very rich portfolio of existing entrepreneurship programmes and courses at
CBS will be essential for supporting CBS’s role in providing society with novel ways of thinking about business in a more entrepreneurial manner. Entrepreneurship is indeed an area of teaching and research that is currently undergoing great growth and
development. There is hence a need for adjusting and amending
existing materials and teaching approaches. We hope to be able
to assist and provide CBS faculty with inputs and settings that are
conducive for further developing their ongoing teaching activities
in the area of entrepreneurship.
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Why especially The Entrepreneurship Platform

Entrepreneurship deals with the introduction and adaption of new
and novel activities. Entrepreneurship students are characterised
by having a particular interest in development and novelty and are
likely to work with business development and innovation in the
future. Providing those students with the newest developments
and access to the entrepreneurial community will certainly channel this into society in the right settings and among the appropriate set of individuals.
Entrepreneurship students are also instrumental in spawning
a virtuous cycle feeding back into HEs. Equipping these students
with the tools and capabilities needed for identifying and adopting
the new and novel and for engaging actively in generating novelty
may provide renewed insights and case-based learnings. Not only
will CBS become an engine for dissemination but also an instigator of the tools and capabilities that may furnish further novelty.
With this in mind, it is essential to engage students and ensure the perception among students that CBS values and actively seeks societal engagement. These students become CBS
alumni from whom we may, in the future, be able to secure additional resources for fulfilling the roles that have been assigned to
CBS. The above-mentioned initiatives will hopefully sow this seed
of attitude among the students, allowing CBS to reach out and
have a rich and rewarding engagement in society in the future.
Toke Reichstein
Professor and academic co-director
The Entrepreneurship Platform
Copenhagen Business School
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Professor Daniel Hjorth, academic codirector of The Entrepreneurship Platform
at Copenhagen Business School.

Copenhagen as entrepreneurial hotspot?
‘What will it take to make Copenhagen an entrepreneurial hotspot?’ This ambitious question was put to the debate when
Copenhagen Business School Entrepreneurship Platform
brought together actors working with innovation and entrepreneurship at the conference ‘Copenhagen – an entrepreneurial
city?’ this September. The goal of the event was to inspire a
debate about entrepreneurship and innovation with a focus
on Copenhagen as the engine of the Danish economy and to
discuss how business, industry, educational institutions and
public organisations can help realise Copenhagen’s potential
for creating an even stronger entrepreneurial environment.
CONFERENCE Participants from public institutions, Copenhagen Business School, business and industry and other actors from
the field of entrepreneurship met at the conference, which was the
first in a new series of annual events on entrepreneurship policy.
Professor Daniel Hjorth, academic co-director of The Entrepreneurship Platform at Copenhagen Business School, opened the
conference with a look at the Danish government’s innovation
strategy, which emphasises the need for a mutual exchange of

knowledge among businesses, universities and public organisations and the importance of more efficient innovation schemes.
Daniel Hjorth emphasised that CBS is very interested in contributing to an innovation strategy for Copenhagen, but that it is also
crucial to involve business, industry and the public organisations
in this debate.

Copenhagen is in a good position
In his introduction, Daniel Hjorth presented a world map of The
Top 20 Startup Ecosystems by the Startup Genome, which lists
Silicon Valley as the world’s leading start-up ecosystem, and
Berlin as number 15. Copenhagen did not make the Top 20, but
Denmark is included in Wall Street Journal’s list of Europe’s most
entrepreneurial countries. In Daniel Hjorth’s assessment, Copenhagen is well positioned culturally; in part because one of the keys
to start-up success, according to The Startup Genome, is a correlation between large art and music scenes and entrepreneurship.
In terms of creative industries, Copenhagen is ranked the fourth
most specialised city in Europe after London, Berlin and Stockholm, said Daniel Hjorth.
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in connection with innovation and starting up companies and projects. He recommended instituting a ‘Friday afternoon fail meeting’
to discuss the lessons of failures and mistakes during the week.
A point that Kirsten Drejer, CEO of Symphogen A/S, supported
in the closing debate, where she also highlighted the importance
of promoting a culture that celebrates failures – because it is only
after three or four failures that success really becomes an option.
Thomas Aakjær Jensen of the Universe Foundation echoed
this point of view. He highlighted the role of humour as a key factor in relation to failure and the importance of extracting learnings from failure.

Idea + people + money

Peter Torstensen, CEO of Symbion A/S and
Accelerace.

Organisational entrepreneurship

Denmark is also in a good position in terms of organisational
entrepreneurship, said Daniel Hjorth. Along with Sweden, Denmark is a leader in terms of employee entrepreneurial activity,
according to the Global Entrepreneurship Monitor 2011.

Critical mass of serial entrepreneurs

Peter Torstensen, CEO of Symbion A/S and Accelerace, drew parallels to the world of sport and recommended taking a systematic approach in setting up thriving entrepreneurial ecosystems.
Entrepreneurship can be trained, the same way athletes train for
a competition. He pointed out that studies headed by Symbion
indicate that the success rate for start-ups increases with the number of start-ups the founder has established. The analysis suggests that founders starting up for the fourth time have an 80%
chance of business success.
Peter Torstensen emphasised that a key factor for creating successful entrepreneurial ecosystems is that the system has a critical mass of successful serial entrepreneurs, and that these entrepreneurs reinvest their time, money and skills to create a positive
spiral, which in turn attracts more talent and more capital.

Excellence in failure?

According to Daniel Hjorth, nine out of ten attempts to create new
projects or enterprises fail. He believes that we need a new mindset around handling and taking advantage of learnings from failure

Kirsten Drejer highlighted the crucial importance of funding along
with a good idea and good people when launching a start-up.
Good relations among the venture capital market, large global
companies, universities and the entrepreneurial community are
essential, she said.
Kirsten Drejer also mentioned the cultural factor, which has
a key impact on entrepreneurial activity: When young people
are asked whether they expect to be dollar millionaires before
they reach the age of 30, 70% of surveyed American teenagers say ‘yes’, while only 5% of Swedish teens have the same expectation. She closed her presentation by quoting John Ford:
‘whether you think you can, or you think you can’t … you’re right’ to
emphasise the importance of the cultural factor.
Classical guitarist Thea Vesti Pedersen teaches and develops
entrepreneurship at The Royal Academy of Music in Aarhus, where
the students take the subject for three-and-a-half years. According to her, one of the challenges is that the educational system at
the art schools is based on the tradition of apprenticeship. Traditionally, The Royal Academy of Music has prepared the students
for employment in public art institutions. This is a very small job
market, however, most of the students have to create a market
for their skills. Here, an introduction to entrepreneurship as part of
their education can help them, Thea Vesti Pedersen said.

Perspectives for policy-making

Deputy Director General, Anders Hoffmann, of the Danish Business Authority pointed out that although many of the challenges
Daniel Hjorth, Peter Torstensen, Anders
Quitzau and Thomas Aakjær Jensen
debated the importance of creating a mindset that allows for the possibility of failure
while promoting a culture of success.
Thomas Aakjær Jensen mentioned that
there might be a benefit in having a corporate jester, who can add an air of humour
to failure, making it more acceptable to fail
and to fool around – and in turn generating
more innovation.
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concerning the general conditions of entrepreneurial activities
have been addressed. Both educational and business policies
are needed to promote the establishment of entrepreneurial ecosystems in Copenhagen.
Christian Vintergaard, CEO of Foundation for Entrepreneurship – Young Enterprise Denmark, spoke of the role of state and
municipal activities in relation to entrepreneurship. Some of the
challenges can be handled at a municipal level, he argued. A key
factor for entrepreneurship is to teach it already in primary and secondary schools, he said. In his assessment, there is not enough
emphasis on entrepreneurship teaching in Copenhagen schools,
compared to the rest of the country. He added that the same is
true of higher education programmes in general.

The everyday entrepreneur

Kirsten Drejer, CEO of Symphogen A/S;
Sten Verland, partner at Sunstone Capital;
Jens Reimer Olesen, CEO and co-founder
of Graduateland; and Serden Ozcan, professor and chair at WHU – Otto Beisheim
School of Management debated start-up
funding.

Toke Reichstein, professor at CBS and academic co-director of
the Entrepreneurship Platform, referred to research showing that
teaching entrepreneurship at universities has a positive effect. He
mentioned recent research, which suggests that teaching entrepreneurship at earlier stages of schooling has a greater impact.
Toke Reichstein also highlighted that CBS is turning to a model
of teaching entrepreneurship where role models are more central. Students should, however, be aware that entrepreneurs are
not and should not be portrayed as ‘superhumans’. On the contrary, it is important – and in the closing debate, the panel largely
agreed – that the entrepreneur appears as a ‘realistic’ role model:
‘the everyday entrepreneur’.
Pictures: Christoffer Regild

Entrepreneurship in culture. Uffe Elbæk,
member of the Danish Parliament, former
minister of culture; Christina Wilson, art
consultant; Thea Vesti Pedersen, musician;
and Søren Friis Møller, assistant professor
at CBS, debated, among other things, the
need to bring entrepreneurship into art
education programmes.

Toke Reichstein, Anders Hoffmann and
Christian Vintergaard debating the perspectives for entrepreneurship policy-making.
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The Baton: views on entrepreneurship
The Baton of Entrepreneurship is a feature of the CBS Entrepreneurship Platform that aims to stimulate dialogue and share
insights into entrepreneurship research across the boundaries
of CBS. Ten CBS researchers offer scientifically sound opinions
on the topic. Each person answers the same five questions and
passes the baton on to a researcher of their own choice outside
their own department. enter Magazine presents the two first
batons by Toke Reichstein and Anders Sørensen.
#1 TOKE REICHSTEIN
Professor at Department of
Innovation and Organizational Economics

Toke Reichstein’s research interest in entrepreneurship is to
investigate regularities at the individual level, aiming to disentangle the premises that drive individuals into self-employment and
identifying under what circumstances the newly established firm
are likely to succeed. His work in technology licensing and innovation takes its point of departure at the level of the firm and seeks
to marry contractual economics and management of open innovation in the pursuit of a more complete understanding of the best
practices in terms of drawing on external partnering to retrieve useful information and knowledge for the firm’s innovation activities.

1. What is your understanding of entrepreneurship?
Entrepreneurship is a process of business establishment triggered
by an individual’s choice to pursue a discovered business opportunity given the context in which he operates - either alone or as
a member of a team. Accordingly, entrepreneurship regards the
contextual, dispositional and opportunity-related mechanisms that
hamper or trigger the establishment of new businesses or practices.
2. What characterises an entrepreneur as an individual?
Characterising the typical entrepreneur is a difficult task. Multiple
research streams (psychology, sociology, economics, neurobiology etc.) have found the entrepreneur interesting and worth studying. This is not least because the character is dynamic and often highly visible among peers. Yet, common across disciplines is
that the typical entrepreneur is professionally footloose and relatively unconstrained by the established. From a management perspective, the entrepreneur thrives with challenges, seeks new opportunities and positions himself in the information corridor, which
allows him to discover, develop and exploit opportunities. Such
traits provide the entrepreneur with advantages in the context of
entrepreneurship. But it also represents specific disadvantages.
3. What does this mean for university education or education more generally?
Universities should offer educational opportunities that provide
students insights into the stages and process of entrepreneurial
venturing. Not only to feed the entrepreneurial process directly.
But also to provide capabilities in assessing and evaluating entrepreneurial opportunities and ventures as a stakeholder or form
useful and sustainable policies targeted at entrepreneurial activities. It will also feed the labour market with capacities and capabilities that may prove central in the further development of the
population of organizations across economies. The aim should be
to furnish an understanding of advantages and disadvantages to

THE BATON: VIEWS ON ENTREPRENEURSHIP

enable the business decision makers to better manage entrepreneurship and the entrepreneurial individual.
4. What is the role and function of entrepreneurship for private companies and for the public sector?
Many established organisations, private and public alike, are characterised by bureaucratic and formalised ways of operating. Accordingly, such organisations may often lack the qualities necessary for generating competitive advantages. The static and rigid
organisation often fails to act in times of turmoil or economic shocks.
And it is far from proactive in taking initiative for change and development. Unfortunately, the entrepreneurial individual does not
consider such organisations attractive in the pursuit of a career.
Indeed, they tend to leave relatively quickly for a more fitting environment if, for some reason, they find themselves working for
such an organisation. That is a major challenge for the established
and the public sector, since these co-workers can be key for generating a more dynamic organisational environment. They may
prove essential for innovation, development and, ultimately, performance. To harness these qualities, it is imperative to organise
in a way that attracts and retains the entrepreneurial individual.
5. In what sense is entrepreneurship important for society?
Entrepreneurship is important for society since it challenges the
existing hierarchies of markets and industries and rattles the ranking among firms as well as among individuals by redistributing
wealth and profits. It upsets the status quo by being an engine
for change, challenging traditional and entrenched ways of operating and the habitual perception of reality. It fosters Schumpeterian creative destruction where old and obsolete ways and assets
are replaced by younger and more promising alternatives. Finally,
recent research suggests that entrepreneurship plays a decisive
role in offering high-quality career alternatives to a subpopulation
of individuals that otherwise accounts for a greater share of the
costs and welfare loss associated with high employment turnover. Entrepreneurship thereby represents a major contributor to
societal welfare and growth.
6. To whom do you pass the baton?
Anders Sørensen
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#2 ANDERS SØRENSEN
Professor at the Department
of Economics

Anders Sørensen holds an MSc degree in economics from Aarhus
University (1993) and a PhD from Copenhagen Business School
(1997). During his doctoral studies he was a visiting graduate student at the University of California, Berkeley. He is professor of
Empirical Economics at the Department of Economics, CBS, and
co-director of CBS’s Human Capital, Organization Design, and Performance (HOPE) research environment. Previously, he was Assistant Professor at Johns Hopkins University (USA) and director
of CBS’s Centre for Economic and Business Research (CEBR)
and also served as a member of the Danish Productivity Commission. His main research interest is in productivity, human capital and innovation as well as empirical economics. Sørensen has
published his research in a range of journals, including American
Economic Review, Journal of Economic Growth and Small Business Economics. He has been with CBS since 2004.
1. What is your understanding of entrepreneurship?
An entrepreneur is a person who organises and manages the
start-up of a firm. Thus, an entrepreneur identifies an opportunity,
develops a business plan, starts the firm and manages the business. Hopefully, the entrepreneur earns a profit.
2. What characterises an entrepreneur as an individual?
To be successful, entrepreneurs need both theoretical skills obtained through schooling and practical skills acquired through wagework. In other words, formal schooling and wage-work experience
are complementary types of human capital for entrepreneurs.
3. What does this mean for university education or education more generally?
This idea that entrepreneurs require two types of skills to be successful is related to Lazear’s ’Jack-of-all-Trades’ theory. He argues
that entrepreneurs should be generalists, whereas wageworkers
should be specialists. Consistent with this theory, Lazear finds that
for a group of Stanford MBAs, the probability of becoming an entrepreneur increases with a more field-dispersed set of courses
in the MBA programme. Hence, large variation in the curriculum
is important for prospective entrepreneurs.
4. What is the role and function of entrepreneurship for private companies and for the public sector?
Entrepreneurship may have an important effect on incumbent firms.
Entrepreneurs are often considered to have an important role as
an engine for growth and prosperity. In the words of Schumpeter,
entrepreneurs create combinations of inputs and outputs. They
pioneer new activities, exploit new market opportunities and allocate labour to its most productive use. If this is the case, entrepreneurs will influence the conditions for incumbent firms.
However, entrepreneurship is not always found to be good
business for those who are involved in entrepreneurial projects.
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Earlier research surveyed by van Praag and Versloot (2007) indicates that jobs created by entrepreneurs are insecure and relatively low-paid. And in contrast to the impression created by
famous high-tech start-ups, van Praag and Versloot (2007) conclude that employees in start-ups often have shorter education
than employees in other firms, and that productivity levels in entrepreneurial start-ups are not higher than or even lower than levels in established firms.
For the public sector, entrepreneurs may be of importance if
they are able to drive innovations that can make the public sector more effective.
5. In what sense is entrepreneurship important for society?
Entrepreneurs are generally considered as being of key importance for generating new jobs and economic growth.
6. To whom do you pass the baton?
Ulrich Kaiser
Follow the Baton of Entrepreneurship and find further answers
from Ulrich Kaiser, Wolfgang Sofka, William B. Gartner and more
at http://www.cbs.dk/viden-samfundet/business-in-society/entrepreneurship/media/the-baton-of-entrepreneurship
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Learning to innovate
Sort of skills, graduates’ positions in businesses, contribution
to society? Follow the Q&A’s to different master’s programs
within the realm of innovation and entrepreneurship at CBS.
Associate Professor Stefan Meiziek, program coordinator of
the master’s program of Organisational Innovation and Entrepreneurship (OIE) is first to answering the enter Q&A.
INTERVIEW
What is the focus of the Organisational Innovation and
Entrepreneurship (OIE) master’s programme?
Innovation and entrepreneurship take an equal role in this programme. We are interested in those entrepreneurial ventures that
bring novel products and services to the market or reinvent how
business is being done in an existing industry. We are not interested in the countless ‘me too’ start-ups that merely imitate existing business practices or reverse-engineer products and services that others have introduced before them and found viable.
Equally, we are interested in how established organizations create breakthrough innovations in a persistent fashion and in the
entrepreneurial mindset and behaviours they need to apply to
bring these innovations to the marketplace.

What different sorts of skills do the students acquire?
OIE offers a set of capabilities required to meet the challenges
involved in starting ventures, creating innovations, managing
resources and leading people. Students who have completed the
programme will have acquired the necessary knowledge, skills
and competencies to act as innovators and entrepreneurs. The
programme’s central learning processes are designed to provide creative, analytical, communicative and organisational skills.
What positions do graduates from OIE typically occupy after their graduation, and how can they contribute to companies and society?
The programme is for those who want to build a professional career in entrepreneurial endeavours and innovation teams in established organisations.
For students who would like to start their own venture, the program provides theoretical knowledge on entrepreneurship and innovation as well as projects where students develop the practical skills needed in the start-up phase. Students who start up and
grow a fledgling business into an established company obviously
contribute to society by providing needed products and services,
creating employment opportunities and paying taxes.
Students who would prefer to join an established company
may take the role of ‘bridge personality’ between innovation pro-
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jects and the continuous core activities of the organisation. Innovation is a common topic, but still, many corporations have difficulties finding an adequate answer to the competitive challenges
that come with it. OIE graduates possess knowledge and competencies that are valuable for companies wanting to develop an
innovation culture and innovation processes.
Stefan Meisiek
Associate professor of leadership, director of the CBS Studio
and coordinator of the OIE master program.
Read more about the program at
http://www.cbs.dk/uddannelse/
kandidatuddannelser/candsocmsc-in-social-science/mscsocscin-organisational-innovation-andentrepreneurship
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New partnership

The CBS Entrepreneurship Platform has partnered up with ‘Vækst
og Iværksætterugen’ www.uge47.dk (the Danish Growth and StartUp Week), which is held in week 47 and organised by the Danish Business Authority.

New PhD course in entrepreneurship research

Maersk Mc-Kinney Møller Professor of Entrepreneurship Mirjam
van Praag, working in collaboration with the CBS Entrepreneurship Platform, organises and offers a new PhD course in Entrepreneurship. The course, ’Research Foundations in the Economics of Entrepreneurship‘, is a new initiative offering PhD students
an in-depth understanding of the core terms and challenges in
entrepreneurship research, focusing primarily but not exclusively
on economics of entrepreneurship. Read more at www.cbs.dk/en/
cbs-news-en/2999/new-phd-course-in-entrepreneurship-research

Intellectual property management: web tool and book

A project supported by The Danish Industry Foundation and the
Danish Patent and Trademark Office has just been completed.
The project is a cross-university collaboration between Assistant
Professor Lars Alkjærsig (DTU, Technical University of Denmark),
Assistant Professor Karin Beukel (University of Copenhagen), and
Professor Toke Reichstein (CBS), which maps intellectual property (IP) conduct among Danish firms. Based on extensive data
collection and drawing on both quantitative and qualitative studies, the project offers important insights into the challenges facing firms in terms of (IP) conduct. In addition, the project demonstrates how firms should handle IP in order to turn it into profits.
Read more at www.cbs.dk/en/cbs-news-en/2999/intellectual-property-management-web-tool-and-book

Funded projects

Dana Minbaeva		
				

Three teaching cases with teaching
notes

Alexander Josiassen
				

Linking Entrepreneurial Orientation
and Service Orientation

Finn Valentin		
				
				
				

Conference of Society for International
Bioentrepreneurship Education and
Research (SIBER) at CBS June 4-6
2015

Anders Ravn Sørensen

Scandinavian Business Cases

Kai Hockerts		
				

Mapping the Social Entrepreneurship
Landscape in Denmark

Next deadline for applications is 30 April. More information about
the application process at www.cbs.dk/viden-samfundet/businessin-society/entrepreneurship/research/call-applications

Upcoming events and activities
The recipient of The Global Award for Entrepreneurship Research 2014 visits CBS
Tuesday, 2 December 2014 – 10:00 to 12:00
The Birth of Danish Modern as an Entrepreneurial Event
Wednesday, 10 December 2014 – 15:00 to 17:00
Book launch: The Routledge Companion to Entrepreneurship
Monday, 15 December 2014 – 13:00 to 15:00

The CBS Entrepreneurship Platform supports several kinds of activities of relevance to entrepreneurship research and education
at CBS. See the list of approved applications below.

Book launch: Handbook of Research on Entrepreneurship
and Creativity
Wednesday, 17 December 2014 – 10:00 to 12:00

Kirsti Reitan Andersen
				

Teaching Case: Manufacture New
York

Søren Friis Møller		
				
				

Cultural Entrepreneurship: Doing,
Studying, Teaching – a Workshop
Series

For more details keep an eye on the Entrepreneurship Platform
activity list at www.cbs.dk/viden-samfundet/business-in-society/
entrepreneurship/events-and-activities
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