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Head of MPP department Pierre Guillet de Monthoux with mobile “If you can’t measure it you can’t manage it” 
by artist Henrik Schrat
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SELF	ASSESSMENT	OF	DEPARTMENT	
OF	MANAGEMENT,	POLITICS	AND	
PHILOSOPHY,	CBS

Self assessment is a process through which individuals and organizations look at who and what they 
are. An honest and useful self assessment calls for a full and candid disclosure of what is going on 
so that the evaluation will mirror what is actually happening. 

Since it was founded in 1995, the MPP department has grown to where it now employs more than 
one hundred people, and on the basis of size alone, the task of communicating how this large group 
of people sees itself collectively becomes a mindful expedition into illuminating territory. To begin 
with, how do our dreams, ambitions, traditions, and experiences intertwine with our perceptions 
of our workplace? And how do we as a department handle the particular limitations of academic 
bureaucracy? 

MPP is subdivided into four groups: politics, philosophy, management, and history*, and the input of 
each group will be included in this self assessment. 

Painting by Professor Ole Fogh Kirkeby, an MPP pioneer in philosophy. His visits are welcome, 
and his mind is in constant interaction with the Danish cultural scene. You can count on at 
least one new Danish book on philosophy and leadership per semester and one English book 
per year.

* The official name of each research group is: public and political management; management philosophy; 

management research; business history.

INSIDE	OUT



MPP	INSIDE	-	THE	THREE	FLOORS	AND	THE	FIVE	GROUPS
Like a flock of bats the cyclists negotiate the bike lanes of Smallegade in Frederiksberg, proud little borough 
embedded in Copenhagen. I spot many colleagues and students. Some turn left and most likely head toward the 
main campus and the three buildings we call Solbjerg Plads, Kilen, the architectural gem of CBS, and Howitzvej.

Although most of the houses of the Frederiksberg CBS Campus are within walking distance of each other, each house has a 
distinctive work atmosphere. Classrooms are scattered around campus, and offices have a “research-institute feeling” since 
students seldom pass by or drop in! 

Dalgas Have, home of CBS linguists, is less than five minutes away, but that’s not where I’m going. I turn right 
after the big chimney, a landmark from the time when the Royal Danish Porcelain Factory was housed here. In 
the buildings at Porcelænshaven where MPP and its neighbors - a number of CBS departments and CBSSIMI 
executive education unit - are located today, the finest china in Europe was being produced. Under the building, 
the door to the bike park opens automatically, and I leave my bike with hundreds of others. 

Since Denmark is flat land and cars are so 
heavily  taxed, Copenhagen is a mecca for 
bikers.
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I take one of the big freight elevators - another relic from the porcelain factory - to the fourth floor where 
ten other administrators and I have our offices. The same floor is also populated with researchers from the 
politics group. Niels, the head of the group, has his office not far from mine, and I often hear the shouting 
and merriment when he and the other boys of his team play table football. Not surprisingly, Niels recently 
published a book on the role of “play” in organizations.  

Niels Åkerstrøm is something of 
a soft patriarch; bottom line, he 
expects his boys to partake in daily 
minifoot games!

Most lecturers and professors have offices of their own; in between are open spaces for PhD students and 
foreign guests on sabbatical or working on some research project.  Before taking on the assignment as head 
of the department, I was an ordinary professor in the philosophy group on the second floor. The atmosphere 
down there was quite unique. The first time I visited I was struck by the monastic silence, even though there 
were people in most offices. 

Most of the floors are characteristically full of life, although we, as do most other university departments, have 
some guys who are present more in the Danish media and international publications than in their offices on the 
second floor. It is a rare issue of Weekendavisen, Denmark’s oldest and most highly regarded weekly newspa-
per, that does not include something on or by MPP scholars. At the risk of reducing a very complex reality to 
a simply distinction, I think of 
the second floor as populated 
by contemplative philosophers 
and the fourth floor as popu-
lated by busy administrators 
and outgoing policy ‘wonks.’  
And in between?  Two groups 
inhabit the third floor. The 
business historians occupy 
one wing, which displays post-
ers of vintage advertising on 
its walls.

Compared with the many beautiful 
coffee-table monographs turned 
out by the history group, the 
obligatory tenure-rat-race journal 
articles cannot help looking a little 
uncultured and arid.
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The other wing houses our management research 
group. They study entrepreneurship inspired by art 
and philosophy, and this generates much conversation 
with the second floor. Daniel, the research director, 
represents what some call the “European school of 
entrepreneurship,” which turns to the humanities to 
try to understand creativity and innovation.

Instead of reducing the entrepreneur to an “eco-
nomic man” or an “arbitrageur-decision-maker”, the 
third-floor team toys with literary models such as 
Don Quixote or unconventional artists like Christo 
Javacheff. Once upon a time it might have all started 
as a postmodernist skepticism to the economist´s 
“grand narrative” and the stereotypical jargon of 
“management speak.” Now the lens borrowed from 
the European intellectual legacy helps detect what 
is left unsaid by readymade paradigms and custom-
ized schools of thought shaped by easily transferred 
methodologies. I do not find those kits of ANT, new 
Institutionalism, or STS in the MPP toolbox, perhaps 
due to a preference for more continental homegrown 
perspectives. To paraphrase Hans Georg Gadamer we 
may ask: is MPP more Wahrheit than Methode?

Professor Daniel Hjorth, head of the management research 
group, also holds the position as program coordinator of the 
master of social science programme organizational inno-
vation and entrepreneurship. Here with Pierre Guillet de 
Monthoux who also teaches on the program.

Today the new President of CBS Johan Roos toys with 
the idea of changing Copenhagen Business School to 
Copenhagen Business University. In most MPP offices 
there are shelves full of books you only expect to 
see in a regular university, not in a business school.  
Sverre is the director of the philosophy group; a fact 
evidenced by the titles on his bookshelves.  

Kant, Gadamer, Foucault and Sloterdijk in original 
versions: some of the choices of Sverre Raffnsøe, 
recently appointed Professor of Philosophy of 
Management.

Like a James-Bond wannabe, I sneak in a 
photograph of the documents, the book-
shelves themselves, which prove that our 
secret mission must be to offer students 
intellectual stimulation far out of the stan-
dard management box. Here we find rock-
and-roll philosophers like Zizek, the Multitude 
Pack and the Biopolitics Boys. Along with 
the Bielefeld classics, Niklas Luhman and 
Reinhard Kosellek, we discover French illumi-
nati like Deleuze and Guattari overshadowing 
their all-too-sane German rivals Adorno and 
Habermas. The room next to Sverre’s seems 
to be occupied by a Frankfurt school scholar, 
but at the moment he is in New York keeping 
a date with the old man himself, Dr. Prof.  

  Habermas.  
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I can’t read half of the titles of the books that the business history group read. All those tattered and torn calf-
skin volumes the library forgot to repossess are stored on overloaded shelves. And in Kurt’s office I can’t help 
but take a snapshot of old Charlie M presiding over a meter of the old GDR mega complete editions of Marx and 
Engels. (I recall having bought them all for nothing on the other side of the wall in East Berlin thirty years ago.) 

But times have indeed changed since the mid-
nineties when Marxian philosophers in the 
Danish Althusserian school were commanded 
by the old CBS President to apply their criticism 
of capitalism. This and a deep knowledge of the 
history of Danish companies and insights of the 
macro-dynamics of society have been put into 
the curriculum of new generations of business 
students. In the first years business history 
became integrated with the bachelor program 
of international business and later business his-
tory became an important element in the full-
fledged 5-year bachelor and masters program in 
Business Administration and Philosophy (today 
known as FLØK) for intellectually inclined busi-
ness students. 

Today, almost a decade and several recruit-
ments later, I find not only philosophers teach-
ing management but also business historians 
lecturing on marketing and strategy and pre-
senting concrete historical cases to delighted 
CBS students in search for practical knowledge. 
I wonder whether historians seem more con-
vincing since they appear to know what really 
happened in business?

A small installation from Professor Kurt Jacobsen’s
office; Marx flanked by Kurt’s certificate as 
Program Director for BA in International Business 
at CBS. Did someone say diversity?

Head of the business history group Kurt Jacobsen
together with program director of the business 
administration and sociology program
Steen Andersen.



Operating teaching programs at CBS is not the direct business of the departments and therefore you might find MPP faculty 
“bridging management and humanism” in many different CBS programs that hire them as teachers.

• FLØK (22,4%)– Bsc and Msc in Business Administration and Philosophy
• Cand.soc. (16,35%) - MSocSc in Political Communication & Management / MSocSc in Organisational 

Innovation and Entrepreneurship
• Executive (13,9%) - Full-time MBA / Executive Master of Business Administration (EMBA) / Flexible Executive 

MBA (Executive Certificate) / Executive MBA in Shipping & Logistics (The Blue MBA) (MBS) / Master of Public 
Governance / Master of Public Administration / Master of Health Management

• PHD (11,2%) – Different courses at Doctoral School of Organisation and Management Studies (OMS)
• CM (10,29%) - MSc in Economics and Business Administration (cand.merc.)
• KOM (6%) - Business economics and organisational communication
• HA alm (4,61%) - BSc in Economics and Business Administration
• HA-IB (4,25%) - BSc in International Business
• HA soc (2,88%) – BSc in Business Administration and Sociology 
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On which programs do MPP faculty teach?



BUSINESS	UNIVERSITY
I would be surprised if MPP did not have some role in CBS’s vision of going from a traditional business school 
to a business university.  When the new slogan “Business in Society” was officially launched in the early fall of 
2010, it was heartily welcomed as an invitation for MPP to contribute to the CBS community. One member of 
the politics group said simply, “We have always focused on how business integrates society.” 

A common self-perception of the history group is that they define business history as the study of the “history 
of capitalisms.” Today young MPP philosophers seem altogether comfortable with the role of philosophy inside 
businesses, given that the position of the outside observer today seems increasingly untenable. And yes, there 
is something about this department that feels so university-like, though different. A kinder, gentler Humboldt, 
if you will, driven by the pragmatic goal of making us better prepared to meet management challenges of the 
future. I recall how MPP-ers closely monitored the Copenhagen Climate Summit last year and how one of our 
philosophers had to rush from a seminar to connect with Naomi Klein. This is also how external funding bodies 
like the Velux Foundation perceive MPP.  In personal conversations with key people of the foundation I have 
found something unique: a willingness to support humanistic research at CBS simply because MPP dares to 
venture outside the dusty ivory tower where egg-headed humanists usually hide. In other words, important 
private foundations furthering innovative humanistic research likes CBS’ new strategy on “business in society” 
and seem more than willing to help MPP in its mission to bridge “management with humanism.”

Externally funded MPP projects and internal CBS support to MPP: 
The Department’s more basic funding comes from an allocation from the dean’s office. The size of this allocation is depending 
on primarily two parameters i.e. 1) the number of permanent academic staff and the number of courses we have responsi-
bility for. However, mpp has intesively worked to improve funding from internal and external sources for administration and 
running cost improving the basic allocation by  almost 60%. This is quite remarkable compared with any other department 
of CBS. 
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MPP is distinguished by its assignment to constantly 
construct new bridges between humanism and 
management, and this challenge is evident on all 
levels of MPP. 

When I arrived here a little more than a year ago, 
I came across WHY (Hvorfor), the magazine of the 
CBS philosophy students. Its spot-on title drew 
attention to the question debated by both faculty 
and students, each from its own perspective.

This issue also covered the topic of 
stretching the identity of a “philoso-
pher” to business studies.

A few months ago, the plaza out-
side MPP was full of students for 
once; more than hundred had just 
begun their FLØK education.  FLØK 
is the philosophy-economy bachelor 
and masters program at CBS, a pro-
gram that has yet to meet its great 
international market by being taught 
not in Danish only. In the magazine, 
some students questioned the new 
role of philosophers inside organi-
zations and corporations; no ready 
answers were forthcoming, but a 
lively debate was documented.  How 
could Deleuze or Foucault help young 
CBS graduates navigate on the labor 
market? How could Kant or Gadamer 

inspire new perspectives so far glossed over by 
managerial PowerPoint magic shows? What are the 
links between Stoicism and leadership?  Identical 
questions were probably posed in old Berlin pubs 
after Hegel’s lectures two centuries ago. 

Today this discussion resurfaces in MPP at CBS. In 
order to find out what you can do with philosophy in 
business today, check out the quick interview with 
FLØK alumni on YouTube. It’s out there for everyone 
to share: Portraits of Philosophers of Management - 
http://www.youtube.com/mppseminar

Mathias Søndergaard, stu-
dent of FLØK and assistant to 
the philosophy group, acts as 
editor-in-chief of the Hvorfor 
Journal for FLØK students; he 
is also active in organizing 
FLØK alumni.  

12 mpp self assessment 2010

Professor Sverre Raffnsøe, head of the philosophy group with Associate Professor 
Steen Vallentin, program director of FLØK, are active in the discussion about making 
this unique international program available to English-speaking students.

BRIDGING	HUMANISM	AND	MANAGEMENT 

http://www.youtube.com/mppseminar 
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PLAY	-	ACTION	-	CRITIQUE
I sometimes wonder what the difference between running a theatre company and running a department is.  
After all, CBS is our playhouse. And like the famous Royal Danish Theatre, our motto might just as well be 
“Ei blot til Lyst” - not for pleasure alone! All together MPP becomes an ensemble with a mixed repertory of 
classics and avant-garde through which we hope to offer students and faculty a place to philosophize about 
the real world in good Nietzschean spirit. Like Schiller, we hope that our teaching will shed light on  important 
moral issues for business in society. Additionally our Shakespearians long to bring history to life to make future 
managers and leaders reflect on business developments. 

Some still recall with nostalgia the early strum-und-drang period of MPP almost fifteen years ago when ex-
hardcore Marxists-turned-phenomenologists could fill lecture halls with CBS students eager to experience the 
intellectual speed of French masterminds and taste the smørrebrødsbord (Classical Danish lunch with a vari-
ety of open sandwiches waiting for you at MPP) of classical Greek doxa. In fact there is still public goodwill 
grounded in this early period in Denmark. 

The international community of management scholars also looks up to MPP as a unique intellectual oasis in 
a vast conformist global business school desert. Locally there are even some successful firms and networks 
where MPP alumni have developed managerial applications of a Euro-focused intellectual approach. Had it not 
been for the philosophers and the political scientists of the early MPP I doubt there would have been local 
courses or training workshops on Foucault, Luhmann, Deleuze or Derrida on the market for management edu-
cation in Denmark. 

A decade later the sturm-und-drang party is not completely over, however, for there is still some rock´n roll 
left in the air, which is now branded as “critical management,” or as post-mod ideas cautiously brought home 
to the leftist arsenal of political correctness. “Critical management” is however just one approach that later 
has been branded one of many versions for bridging the humanities with studies of management. At least two 
more, somewhat more normative and constructive cases are firstly, the early work by professors Peter Pruzan, 
Ole Thyssen and Hans Siggaard Jensen on Ethical Accounting  being influential on global businesses’ triple bot-
tom line accounting which also spun off in large projects under the label of “Corporate Social Responsibility” 
and, secondly, the work of professor Ole Fogh Kirkeby focusing on new challenges of managers to become 
leaders using Greek Philosophy and further giving new insights to new ventures in the realm of “philosophical 
coaching” also called “protreptics”. 

Two MPP pioneer professors Ole Fogh Kirkeby and Ole Thyssen one with 
a predilection for “the event”, “phenomenology” and “essence” the other 
for “communication” and “aesthetics” - just guess who’s who
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Today the obvious audience is young students prepar-
ing for a meaningful management career in society. 
Thanks to the increasing active involvement of the MPP 
faculty in CBSSIMI executive education, international 
practitioners are increasingly looked upon as clients.

Robert Austin, MPP Professor of Innovation and Creativity has 
a background in HBS teaching and is well suited for his cur-
rent assignment to the CBSSIMI executive MBA.

Finally we are proud of the indications that show inter-
national peers turning to MPP for scholarly inspira-
tion. This is documented by the steady flow of foreign 
visitors, from young doctoral students to experienced 
senior guests, who spend their sabbaticals with us 
or serve as guest professors in our company. Other 
prominent guest researchers during the last three 
years at MPP, includes professor Chris Steyaert of St. 
Gallen, professor Alan Rosenberg, Queens College, 
New York, Professor Richard Nolan, Harvard/University 
of Washington, Professor Urs Stäheli, University of 
Hamburg,  Ass. Professor Thomas Lemke of Frankfurt 
University, and Olga Belova, University of Essex.  
During the spring of 2010 we also welcomed Professor 
Mitchell Dean whose Foucaudian analysis of govern-
mentability is especially dear to MPP politics groups. 
Professor Roberto Verganti, a specialist in design-
driven innovation based in Milano, and Professor Matt 
Statler, the philosopher responsible for ethics educa-
tion at the NYU Stern School are each distinguished 
Otto Mønsted guest professors at MPP.

I have personally enjoyed the positive feedback I have 
heard when our researchers make appearances at 
international conference venues such as Euram, Egos, 
or most recently, at the 2010 AoM-conference. There 
is immediate response when calls for papers around 

group themes 
are launched. 
Although they 
are isolated 
and scattered 
in some cases, 
scholars world-
wide are mak-
ing humanistic 
investigations of 
business in soci-
ety. Only CBS, 
it seems, grants 
long-term sup-
port to an entire 
department so 
that it can focus 
on the vitalizing, 
innovative, crea-
tive, and critical 
forces of human-
ism for business 
in society.

If CBS is our 
playhouse, and each of the MPP groups has its share 
of prima donnas, rising stars, experienced players, 
and shy debutantes, the possibility of having research-
ers interact in the classroom could foster even better 
ensemble play. The philosophy group is linked to the 
FLØK program for instance, and the management group 
performs on the cand.soc. Organisational Innovation 
and Entrepreneurship (OIE) Masters’ program and 
increasingly in MBA and other executive programs. Via 
Mette Mønsted (vice dean of Entrepreneurship), the 
Management group is also the hub for the Copenhagen 
School of Entrepreneurship (CSE). This is an umbrella 
organisation that coordinates entrepreneurship-related 
activities at CBS, primarily those evolving around 
teaching. CSE is the basis for CSE lab, which is a stu-
dent greening house where budding entrepreneurship 
is nurtures by providing a supportive environment. 
CSE collaborates closely with Venture Cup, Centre 
for Innovation and Entrepreneurship, and Øresund 
Entrepreneurship - all driven by people from MPP (or 
with background at MPP).



15

The politics group has its special stage on the masters 
program for Political Communication and Management 
(PKL) and has for more than a decade been taking 
charge of the executive program: Master of Public 
Administration bringing discourse analysis thinking to 
top public managers in many professions such as hos-
pitals, municipalities and central administration. The 
two year old executive program for public managers 
“the flexible master” is being co-managed from the 
politic group and the dominant teaching staff of this 
master derives from MPP. More than 300 public man-
agers are currently enrolled in this block buster of a 
master program.

Niels Åkerstrøm Andersen, MPP professor and head of the 
politics group is shown with Associate Professor Erik Højbjerg, 
program director of PKL.

One of MPP’s first PhD students with a PKL background: 
Helene Ratner. She won the Tuborg Foundation’s Business 
Economics Prize and a scholarship to Oxford University where 
she is currently participating in STS-Talk-Walks. Here cap-
tured in the middle of a lively discussions about the similari-
ties and differences between PhD students and cows.

Only the historians are somewhat of an exception, for 
they tend to take on gigs in many shows not only in 
business history as one should think but in courses on 
strategy, marketing, and branding. In these shows, 
they gain CBS-wide respect for the usefulness of a 
historical-ideographic perspective on business activi-
ties. Why not learn from what has really happened 
instead of overloading on empty nomothetic models in 
a pseudo-scholastic mood! When I hear such reflec-
tions among colleagues in other CBS departments, I 
take it as a sign that humanism is bridging over to 
management studies.

When the Carnegie Foundation for the Advancement of 
Teaching recently affirmed the need to bring humanism 
and liberal arts back to business education, it turned 
some heads. Thirty years ago, this same foundation 
had successfully urged business educators to be more 
scientific. Their urging was so effective that even 
the much older philosophical heritage of people like 
Chester Barnard, for example, was scrapped in favor 
of Herbert Simon’s rather narrow view of management 
as decision making alone. Revisiting and expanding on 
the Barnard legacy might be one of the challenges of 
tomorrow’s business university, a task to which MPP 
can offer CBS a leg up.

With new vistas opening up, MPP would ideally love 
to craft its own programs. In accordance with CBS’s 
academic policies, however, it’s not going to be easy. 
All CBS departments are required to ensure that 
their faculty follow the 1/3 research and 2/3 teach-
ing formula despite the fact that one would think the 
more research engaged in, the better the teaching. 
Connecting the two is not easy at CBS. Departments at 
CBS are part of the research division under the Dean 
of Research. Educational programs, however, are run 
not by the Research Dean but by the education division 
headed by the Dean of Education. In other words, CBS 
is a matrix organization where demand for teaching 
is supposed to be matched by the supply of teachers.  
And to make it even more complex, each program 
director has an education budget and the prerogative 
to choose teachers outside of CBS.

A department head wanting a perfect match between 
research and teaching is asking for frustration at 
CBS. Especially for new recruitments the CBS-way is 
a challenge. Of course we cannot resign and accept a 
somewhat schizoid split between research and educa-
tion instead of encouraging the synergy of both tasks. 
But it surely takes a lot energy to make ends meet. 
However one should also give the CBS Matrix credit 
because it has served very innovative in enabling new 
programs across departments of CBS.
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The research/education matrix makes it politically cumbersome for CBS departments to design new and research-driven teach-
ing programs on the bachelor and masters level. 
 

TENSIONS	IN	MPP
A CBS department is home to its faculty and administered by the head of the department. Evaluating and assess-
ing how these departments get things done produces data indicating how well research is carried out and how 
well it is supported. 

On the fourth floor, a busy staff under the direction of the head of the secretariat supports the work of the depart-
ment. Two close collaborators assist in the administration of the more than 100 employees.  

The	CBS	matrix
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The whole MPP team in 2010 and 2007. Note that in addition to fulltime faculty potentially subject to tenure track promotion, 
such as post-docs, adjuncts, tenured associate professors, professors MSO (with special three-year assignments) and tenured 
full professors, doctoral candidates and external lecturers help out with teaching as well.

Right next door to me Thomas Basbøll serves as MPP’s “resident writing consultant,” our in-house language editor. 
In addition to helping us with the English language, he also comes up with ideas for writing articles, suggestions 
of publishers, and innovative ways of writing across our groups. In the office across the hall sits the head of the 
secretariat Henrik Hermansen. A day seldom passes when the head of the secretariat does not share new oppor-
tunities for funding, recruitment, guest positions, scholarships, or politically hot research topics with MPP faculty. 
Apart from handling the routine formalities of teaching and economic reporting to the central administration, the 
MPP support group actually generates research development and supports new projects by making them known 
in ways far more efficient than those of any central bureaucratic webpage. It is important to note that the scat-
tered somewhat insular life of the four research groups, as well as their contact with external stakeholders inside 
as well as outside CBS, requires that information activities are undertaken by a local secretariat as it is done by 
our mpp relations’ newsletter.

 MPP fans on our worldwide mailing list (more than 1500 subscribers) regularly receive the MPP newsletter which
  contains information about activities and events and links to some video-recorded lectures by distinguished guest 
 lecturers treating topics of cross-group relevance. For more information go to http://www.cbs.dk/mppnewsletter.

http://www.cbs.dk/mppnewsletter.
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In a business school of 570 faculty and 17,000 students, where tasks are routinely centralized, a local secretariat 
is necessary to bridge to the somewhat more bureaucratic central offices of CBS. However the secretariat is not 
primarily handling operations, as some rationalization experts might think, but is deeply involved in MPP’s stra-
tegic development. New MPP faculty quickly learn that it certainly pays off to hang out with the administrative 
staff on fourth floor, and the rewards seems mutual, for administrators have an impressive grasp of the themes 
that are central to research. They don’t miss an opportunity to suggest new interdisciplinary crossover projects 
between groups. They channel bonuses and academic awards or grants facilitating international networking to 
faculty in need of motivation and encouragement making the secretariat the fifth group of mpp.

Each group at MPP helps its individual members develop an academic identity. Each group has its own seminar 
series, with its own guests coming in. It attends and organizes its own specialized conferences in addition to join-
ing big managerial arenas such as Egos, AoM, and Euram. At lunchtime on the second floor you can eardrop on 
detailed interpretations of Foucauldian self-management; Ditte and Sverre, who also make up the editorial board 
of the international journal Foucault Studies, guarantee the high level of that debate. On the fourth floor you may 
run into an intellectual cross-fertilization between Niklas Luhmann’s system theory and Martin Luther’s concep-
tion of organization.  On the third floor you can enjoy historically informed conversations on nation branding and 
might even take part in a heated discussion on the role of design and aesthetics for Danish entrepreneurship. 

Professor Daved Barry and Associate Professor Stefan Meisiek, recent recruits to the management and innovation group, work 
on the overall CBS “Business in Society” challenge the Creative Enterprise Design platform.

As MPP intellectual forces converge and diverge, bouncing to and fro between the groups, I am reminded of the 
words of “management catalyst” Jesper Bjørn: “Mind your head; there are ideas in the air!”
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DISTINCTIVENESS	OF	MPP	RESEARCH
During the general strategy discussions of the 
spring 2010, I developed friendships with colleagues 
throughout CBS. The creation of a doctoral OMS 
school in 2008 – Doctoral School of Organisation and 
Management Studies - common for four CBS units 
(MPP and CBP, Center for Business and Politics, IKL, 
Intercultural Communication and Management and 
IOA, Department of Organization), signals a cluster-
ing of departments that are partly kindred spirits and 
as such find identity and distinctiveness in mutual 
comparison. The creation of OMS replaced previous 
local doctoral entities and has allowed for a greater 
interaction between PhDs at these four research units. 
Over the years, OMS has made significant efforts to 
implement a high degree of procedural-administrative 
standardization. A word from MPP’s PhD Coordinator, 
Associate professor Christian Borch:

With 33 PhDs, MPP is the largest entity in OMS. The 
group of PhDs is composed of 18 PhD research fel-
lows, 9 industrial PhDs, and 6 independent PhDs. 
MPP is characterized by a close interaction between 
department and doctoral school. One indication of 
this is that a large part of the faculty is active in 
organizing PhD courses. Courses often include guest 
lecturers from abroad. Another example is a success-
ful joint effort between the department and the doc-
toral school which in 2006 led to a research grant to 
help built up partnerships between MPP and selected 
research environments abroad (mainly European 
universities and business schools). This grant has 
not only allowed for a large number of research 
exchanges related to the doctoral realm, but also for 
hiring our academic writing consultant, as mentioned 
previously, who offers writing support services to MPP 
PhDs and faculty. Finally, department and doctoral 
school are closely related in the sense that the for-
mer has been very successful in generating alterna-
tive means of PhD funding. The department only has 
few PhD research fellowships at its disposal, but has 
managed to attract funding for several industrial and 
independent PhDs.

In terms of the life of PhD students, MPP is character-
ized by a socially and scholarly lively PhD environment 
where PhD students engage in cross-group activities 
within MPP as well as in cross-departmental activi-
ties within OMS. Over the past years, it has become 
increasingly common that PhD dissertations end in 
‘revise and resubmit’ assessments. We interpret this 
as a reflection of increasing requirements rather than 
as a sign of a lower standard of the submitted dis-
sertations. An increasing number of PhDs now write 
paper-based dissertations rather than monographs.

CBS history reveals little “rational” or “planned” depart-
mental development. I recall visiting Copenhagen’s 
Handelshøjskole in the days when I was a Stockholm 
student and long before its rector whimsically trans-
formed it into the fancy international CBS in the late 
eighties. Thirty years ago CBS was a school of trade 
and commerce modeled, as were all Nordic busi-
ness schools, after the German Handelshochschule in 
Cologne

When CBS internationalized, departments grew pri-
marily because people wanted to develop their own 
ideas, or as was the case of “centres,” they wanted to 
avoid conflicting constellations and split combatants 
in different places. As a result “branding research” 
was done in the department of organization, not in 
marketing, and “accounting research” was under-
taken in the department of “operations management,” 
not in accounting. While this may be confusing for 
a-historical and orthodox functionalists, it is under-
standable, maybe even reasonable, when you take 
human relations into account. CBS is in fact a moun-
tain grown out of sedimented personal relationships 
managed in the past. While this is not the place to 
dig into this complex interpersonal archeology, it is 
important to make clear the true forces gestalting the 
originality of CBS as a whole as well as shaping the 
distinctiveness of departments like MPP.

MPP’s current centres
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MPP does studies in politics, but not in the same way 
that CBP, the Centre for Business Policy, does! The MPP 
politics group is inspired by modern German thought, 
which is in turn rooted in older neo-Kantian thought, 
hardly present in streamlined monocultural business 
schools to which Europe is just another theme-park. 
The politics group does a sort of a hybrid political sci-
ence. Politics is not defined as a special set of institu-
tions, but primarily as a particular gaze at manage-
ment and organizational practices always keeping an 
eye on how the boundaries between logics and fields in 
society are put at stake by management, steering and 
organizations.  As group head Niels Åkerstrøm puts 
it:  “We strive for a diagnostic perspective on man-
agement. We engage in society but not just to come 
up with new solutions to problems but rather to offer 
alternative self-descriptions and alternative under-
standing of challenges. We try constantly to come up 
with new analytical strategies making our work some-
time contra-intuitive however with high sensitivity to 
social changes as well as producing insights in mana-
gerial contingencies”.

Indeed MPP philosophy sometimes characterizes itself 
as being about organization but not in the same sense 
as the department of organization IOA! Foucault and 
Deleuze become critical guides to the MPP study of 
organization while other CBS departments, 
like IOA or CBP, seem more closely connected 
to Anglo-Saxon trends founded in sociology. 
When MPP philosophers engage in studies of 
the human condition in economies and working 
life, it also differs from the intercultural stud-
ies done in the IKL department.  Thanks to this 
almost accidental paradigmatic differentiation, 
MPP philosophy has found a style of its own, 
one that leans toward phenomenology as well 
as hermeneutics. While philosophers in US busi-
ness schools can find legitimacy in focusing on 
“business ethics,” “analytical decision theory,” 
or perhaps “epistemology,” MPP philosophers 
probe the sources of continental philosophy to a 
much larger extent.

History at MPP presents itself as doing “business 
history.” This in turn may indicate that they do 
not really do “economic history” that focus on 
reading history through the templates of neoclassical 
economics. While MPP historians seem a little unhappy 
with the term “management history,” it may well be 
due to its concentration on abstract ideas rather than 
the more concrete materiality of trade and commerce.  
Even though the group is very diverse their shared 

research objective can be described as aiming to 
extend the usual business history canon by putting the 
broad societal contextualization of business activities 
at the heart of their common research focus.

MPPs Management group has a special focus on 
Innovation and entrepreneurship.  The focus is on the 
relationship between control and creativity/innovation/
entrepreneurship primarily in organizational contexts.  
Of course the interest of innovation is shared with 
many departments across CBS such as The Centre for 
Strategic Management and Globalization, SMG, and in 
the department for innovation and economy of organi-
zation, INO. At MPP our interest lies in the enigma of 
enterprise-creation centers on the cultural and aes-
thetic aspects of economic action reduced at most to 
footnotes and appendixes in other approaches. While 
Michael Porter has many friends throughout CBS, 
the innovation group at MPP takes Eric von Hippel as 
seriously as it takes Michel de Certeau or Miquel de 
Cervantes. By tapping into the knowledge in art and 
aesthetics and experimenting with media as video, 
playwriting in both research and education contrib-
utes to the highly innovative profile of this group. This 
particular way of the group allows many openings for 
conversation with MPP colleagues bridging manage-
ment into humanities.

PhD fellow Shannon O´Donnell, here at the annual Copenhagen 
Innovation Symposium organized by the innovation group at 
MPP, has a background in theatre and frequently uses video 
in her innovation teaching. In February 2010 she received 
the prestigious elite researcher travel grant by the Ministry 
of Science.
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AVANT	GARDE	MAINSTREAM
In the past some CBS departments remained loyal to the old school-of-commerce tradition while others quickly 
adapted to the US business-school model fitting the early Carnegie report. MPP however was left free to cultivate 
a managerial garden with roots in European intellectual traditions. Of course those who felt alien to master-
gardeners like Spinoza, Guattari, Zicek or Laclau have left MPP and joined other departments or found places 
of their own. The initial evaluation of the MPP department undertaken in 2004 hinted at the risk of MPP being 
sidestepped by standardized international systems of business education following the rapid globalization of the 
market for business education and its adaptation to ranking procedures. Today developments might reveal far 
rosier opportunities for CBS and departments like MPP. 

The new strategy of CBS as a business university captures the situation that the new Carnegie recommendations 
seem to herald. In addition, a further elaboration of the central CBS strategy launches what is called grand chal-
lenges or platforms for research that will pool competence and energy for five-year programs.

Three themes will determine the focus of the platforms: 

• Creative Enterprise Design

• Public Private Partnerships

• Sustainability 

The new CBS strategy has just been accepted by the board of the school and is currently being worked out in 
detail. 

The first two platforms immediately attract the attention of the MPP faculty. And as one of the heads of the first 
platform, a newly recruited MPP professor, has already been appointed and is enlisting his design crew, many MPP 
faculty might also be contenders for proposing projects.  In the future MPP recruitment may be heavily influenced 
by the platforms as efficient vehicles of new research and education constellations and clusters.     

JOINING	MPP
Recruitment is not an easy task. When young PhDs have achieved their whole education inside CBS, they some-
times lack the broad university experience gained at conservative traditional KU or AAU (Copenhagen University, 
Aarhus University). This staff on one hand fits very well with the many teaching obligation of current programs 
of CBS, on the other hand this might foster some conformism. To defend the creative edge of CBS a department 
must take responsibility to assume the risk of confronting curriculum status quo with radical MPP in a way that  
balances on the edge between avant-garde and mainstream as developments since the last evaluation in 2004 
indicate. The department today embraces the “publish-in-English-or perish” law, while realizing how connected 
it is to a “teach-in-English-or-perish” condition for the business of business schools. 

MPP has long been famous for its skilled Danish writers. Professors like historians Per Hansen and Kurt Jacobsen 
and philosophers Ole Fogh Kirkeby, Ole Thyssen, and Sverre Raffnsøe, as well as political scientists like Niels 
Åkerstrøm, are much appreciated stylists in the Danish humanist tradition. Today they also publish books and 
articles in English. In addition, during the past five years a relatively intensive international recruitment has also 
taken place. 



After the first phase of CBS internationalization that focused mainly on publication in English, the second phase implying inter-
national recruitment continued for some years. The next logical phase should be to improve all elements of internationalization 
and to offer even more programs and courses in English to an international audience!
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The recruitment of CBS “foreign legion” is subject to some special conditions however. CBS is a public uni-
versity and is run by politically decided rules. As a result, and for several legal and institutional reasons, CBS 
cannot play the Anglo-Saxon game of top recruitment. Heavily supported by a former president, however, 
MPP has successfully conducted headhunting campaigns to find candidates eager to join and not only for 
monetary reasons. By means of local workshops and network-building, potential candidates have been found 
and slowly but surely have joined the MPP faculty. Headhunting to fill new posts has been undertaken by the 
MPP secretariat using many different faculty established networks.

The Center for Art and Leadership (CAL) contact map, first presented at Flux laboratory, Geneva, 2009, serves as one 
example of academic networks the MPP groups use for scouting for new international talent. Through networks, MPP has 
landed Professors Robert Austin, Daved Barry, Daniel Hjorth, Pierre Guillet de Monthoux and Stefan Meisiek, all of whom 
are now happily integrated as CBS condottieri.

The presence of highly respected peers in all the groups has not only improved the MPP publishing-in-English 
record, it has also seemed to position special MPP competencies on main international stages. When locals 
bashfully tend to underrate their value on the international market, foreign faculty members foster a new 
self-confidence and create visibility for MPP. 

MPP historians now claim German as well as UK backgrounds; politicians are recruited from Sweden and 
Australia and maintain their German and Swiss academic links. Philosophers are extremely well connected 
with their US, UK, and French counterparts. Leaders in international recruitment are the management and 
innovation groups which count five senior foreign faculty, all of whom have interests close to the Creative 
Enterprise Design platform.
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Perhaps even more important though less visible are young faculty members:  adjuncts, post-docs and PhD 
students of the OMS doctoral school.  MPP is granted a number of PhD stipends, those salaried positions which 
include some teaching duties for three years. Apart from taking advantage of the central distribution of grants, 
MPP senior faculty are rather creative in recruiting talent for their own projects and by informally coordinating a 
demand for teaching in different programs.  Professor Sverre Raffnsøe of the philosophy group currently runs a 
project on self-management that actually populates much of the second floor, for example, and Professor Daved 
Barry will help pool many management group researchers on the third floor.  The history group is today influenced 
by a project on nation branding co-run with CBP by Associate Professor Mads Mordhorst, and Associate Professor 
Christian Borch from the politics group and Professor Daniel Hjorth are about to launch another venture. While 
this will bring in young researchers, there is also a clear tendency to conduct projects across the groups.
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Balancing our humanist core competencies by moni-
toring promotion of inhouse PhDs with recruitment 
of outside philosophers, historians, political scientists 
and innovation scholars with cross-group work is a 
main challenge for the MPP department. Here are 
some signs of how projects and cooperations are done 
across MPP groups and CBS departments:

•	 Modern work life – A project with participation 
from core members of the Philosophy group and 
the Politics group. Key persons: Sverre Raffnsøe 
and Niels Åkerstrøm Andersen.

•	 The Creative Schooling initiative (not yet funded). 
A project with participation of members of the 
Management group and the Politics group. Key 
persons: Rob Austin and Camilla Sløk.

•	 The design initiative: A project with participation 
from the Management group and the Philosophy 
Group: Key persons: Pierre Guillet de Monthoux 
and Daved Barry.

•	 Centre for Art & Leadership – internally funded. 
Key persons: Ole Fogh Kirkeby and Daniel Hjorth

•	 Blue Denmark initiative (shipping) funded by pri-
vate funds and internal allocations. An example of 
research project across two departments  - MPP 
and INO. Key persons: Martin Iversen (MPP) and 
Henrik Sornn-Friese (INO).

•	 Nation Branding – funded by the research council 
including a joint project across three departments 
- IOA (Majken Schultz), CBP (Uffe Østergaard) 
and MPP (Mads Mordhordt & Per H. Hansen). 

• Research and book project on The Danish Model 
in a historical and political frame work. Example 
of project with researchers from 2 groups – the 
history group and the politics group. Key persons: 
Kurt Jacobsen and Dorthe Pedersen.

•	 The Politics of Atmosphere. An example of a cross 
departmental research project (yet to be funded) 
between the Politics group and The Management 
group. Key persons: Christian Borch and Daniel 
Hjorth.

• Research and book project on Trust. Participation 
from the Philosophy group and the Politics group. 
Key persons: Sverre Raffnsøe and Niels Thyge 
Thygesen. 

•	 Theology and Organization. A cross group inter-
national project to explore theological approaches 
to management. Key persons: Camilla Sløk and 
Bent Meier Sørensen.

• Research project on Money. Participation from 
several MPP groups. Key persons: Ole Bjerg and 
Pierre Guillet de Monthoux.
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The core of the MPP support group includes 10 full time staff specializing in the following 9 areas:

•	 Support to Head of Department (Sparring with HoD, co-ordination of annual research report, strategy 
development and implementation,  secretariat for MPPs management team, secretariat for MPPs advi-
sory board, PA to HoD) 

•	 HR including secretariat for academic recruitment and contact to the central HR Office, hiring of time 
limited personnel and external part time teaching staff, employee development programs, reception of 
permanent and visiting foreign staff 

•	 Relation Management and Communication including internal communication e.g. update newsletter, 
external communication including four yearly issues of mpp news, editing the mpp website, stakeholder 
relations 

•	 Finance incl. MPP budgets and accounting of internal and external allocations as well as budgets for 
projects to be funded from Research Councils and Foundation or other private sources 

•	 Language support (writing process reengineering) 

•	 IT support 

•	 Program administration including electives, support for faculty’s teaching assignments 

•	 Research support including registration of publications and dissemination, planning and administration 
of research seminars and conferences, Doctoral School administration, administrative, management and 
sparring to the MPP centers 

•	 Fundraising including co-ordination of research proposals 

MPP support group strives to be a unifying and central element in MPP’s activities. Ideally the secretariat 
wishes to function as the departmental platform for building a sustainable and joyful organization where 
things gets done with constant care. The MPP administration works enthusiastically and professionally with the 
academic staff to meet the common challenges of providing excellent teaching and research. Furthermore the 
administration is proactive in the development of new activities in regard to new research projects, fundrai-
sing ideas, new educational programs, and organizational development.
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MANAGEMENT	
RESEARCH	GROUP

Group	members:
Professor	Robert	D.	Austin,	Professor	Daved	Barry,	Professor	Daniel	Hjorth,	Professor	Flemming	
Poulfelt, Associate Professor Sigvald Harryson, Associate Professor Finn Hansson, Associate 
Professor	Henrik	Herlau,	Associate	Professor	Søren	H.	Jensen,	Associate	Professor	Sven	Jungh-
agen,	Associate	Professor,	Stefan	Meisiek,	Associate	Professor	Mette	Mønsted,	Assistant	Profes-
sor Laurel Austin, Assistant Professor Helle Hedegaard Hein, PhD students Mark Holst-Mikkels-
en,	Thomas	S.	Sønderskov,	Tommy	Kjær	Lassen,	Lena	Olaisson,	Birgitte	Gorm	Hansen,	Søren	
Friis	Møller,	Mogens	Holm,	Shannon	O’Donnell,	Nicolaj	Brenneche,	Richard	Ledborg	Hansen,	
Martin	Gylling,	Christine	Thalsgård	Henriques,	Christian	Bason,	Paula	Guillet	de	Monthoux

Please	find	resumes	for	researchers	in	appendix



GROUP	HISTORY	AND	BACKGROUND
The Management Research Group is one of four research groups at the Department of Management, Politics 
and Philosophy (MPP). The Management Research Group (MRG) embraces this interdisciplinary approach, 
drawing in particular on aesthetics and philosophy in its focus mainly on Creativity, Entrepreneurship, and 
Innovation.

The MRG is held together by an interest in the relationships between management/leadership and creativity 
- entrepreneurship - innovation. Entrepreneurship is understood as the organisation-creative skill that makes 
creativity into innovation. The roles of knowledge (-creation and -management), strategy and leadership are 
considered central to innovation processes in contexts of formal organisations. MRG focuses on the relation-
ships between creativity and control, primarily in empirical contexts where art/aesthetics play an important 
role (such as in design companies, and in art-based organisations), and often from a theoretical interest in 
entrepreneurship and innovation. MRG finds this general area of challenges highly relevant to an innovative-
intense economy, moving beyond an industrial era.

RESEARCH	FOCUS	AND	OBJECTIVE	
The group’s research focus is on: The RELATIONSHIP between control AND creativity/innovation/entrepre-
neurship in organisational contexts. Emblematic examples of research issues include:

• how to lead/motivate researchers/artists/entrepreneurs/innovators; 
• how to collectively create; 
• how to do shared decision making; 
• how to lead in temporary organisations/networks for innovation; 
• how to manage knowledge-intensive, creative employees;
• what practices innovators across different fields share; and
• how aesthetics play a role in business competition.

The objective is to conduct research in the general spirit of MPP, meaning interdisciplinary, in ‘conversation’ 
with humanities, creative, and critical while participating in local, regional and global debates that concern 
society, for-profit as well as non-profit organisations (business-, cultural-, and voluntary organisations). The 
objective is not only to identify and work on relevant problems, but also to problematise and be visionary in 
research. Research should be fun. The drive is the desire to create new knowledge, to stimulate intellectual 
curiosity, and to address problems relevant to practitioners (leaders, employees, entrepreneurs, managers, 
students, researchers). This is stimulated by a passionate, collegial, open, generous conversation around 
issues in research, societal engagement and teaching. The central motor of this conversation is the RG’s 
research-seminars. 

RESEARCH,	EXAMPLES	AND	HIGHLIGHTS
Research fields that the group covers are the following:

• innovation- and entrepreneurship studies
• aesthetics and organisation studies
• knowledge- and innovation management studies
• art and leadership studies
• decision making theory

The group is the host of an open research seminar series, but also the international conference entitled The 
Copenhagen Innovation Symposium (CIS, biannual symposium). Apart from approximately 10 research semi-
nars each semester, the CIS was organised 2008 and again in December 2010.

MRG has a highly visible international team of scholars (4 from the US, 1 from Germany, 3 from Sweden, 
and 7 from Denmark) represented in numerous national research fund assessment teams, editorial boards 
and publishing houses. The group is represented in 15 editorial boards (scholarly journals). During 2010, the 
group hosts one Visiting Research professorship (Italy) and two visiting PhD-student positions (Finland and 
China). 
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COLLABORATORS/COMPETITORS
Collaborators: 

Outside CBS:
Professors at University of Washington
Harvard Business School
Swarthmore College 
Politecnico di Milano
Rotterdam School of Management
Harvard School of Public Health
Researchers at Carnegie Mellon University
Copenhagen University 
DTU 
Aalto University (School of Technology)
Dansk Energi (Danish energy industry association)
SEEIT (European partnership for innovation and education in
sustainable energy) 
World Energy Counsil (WEC)
University of Leicester 
Corvinus University Budapest
Bocconi Milan
Stockholm University 
CIRCLE (Lund University) 
University of Essex, UK 
Växjö University, Sweden 
Lund University, Sweden  
Kozminski Business School, Poland 
Uppsala University, Sweden 
University of Liechtenstein 
University of Utrecht 
Living labs, Interlace invent 
Steno Health Promotion Center 
Institut für Managementforschung Köln e.V
Fonden for Entreprenørskab
CSE / CSE Lab
DPU
SKEMA business school, France
ESADE, Barcelona
Hertfordshire University, UK
HINT (Norway)
BI, Norway
Stern School of Business, USA
Clemson University, USA
Aberdeen University, UK
Stockholm University, Sweden
St Gallen University, Switzerland
ESBRI Stockholm
Stockholm University

Inside CBS
Negotiations Group
Strategic Management Group (SMG) 
Creative Encounters group (IKL + others)
INO
IOA

Competitors: 
Rottman School at University of Toronto 
Case Western Reserve University
Stockholm School of Economics

What can be concluded from this list of collaborators 
and competitors is that it is far easier to mention those 
with whom you collaborate. Research is a gift-economy 
based activity and the group is focused on extend-
ing possibilities for research and teaching by build-
ing extensive networks with primarily other research 
contexts.

The group has been heavily involved in the Centre for 
Art and Leadership and is presently working to esta-
blish a new initiative within design and entrepreneur-
ship.

RESEARCH	RESULTS
Examples of the group’s research projects:

•	 A European School of Entrepreneurship: Seeks to 
build on a distinctly European tradition in society-
business-research relationships and a stronger 
commitment to a social-science and humanities-
conversant form of entrepreneurship research.

•	 Organisational creativity/collective creativity: 
Research that focuses on the intersections of 
art-based organizations and business. Empirical 
research includes the study of musical ensembles 
and design-intensive companies; the aim is to 
learn from how art-based practices and leadership 
practices balance aesthetics and economy.

•	 Shared/collective decision making: How is shared 
decision making done and reasoned in perspective 
of ‘democratised’ expert-user relationships. With 
special focus on shared medical decision making, 
the project is intended to help professionals and 
non-professionals manage inherent uncertainty 
and risk associated with medical interventions.

•	 Networks for innovation: With special focus on the 
energy sector and its focus on innovating new ways 
of producing and distributing energy, this project 
studies how a heterogeneous number of players – 
university, industry, society – seek to come up with 
organizational forms through which new ways of 
innovating can take place. This includes the ques-
tion of how leadership of research is exercised.

•	 Management in the cultural sector: Organisations 
in the so-called cultural sector include a number 
of challenges, moving from old financial models 
to new ones, operating on the basis of a fluctuat-
ing number of people and dealing with the tension 
between art and business. Several projects focus 
on how managing creatives, and how leadership in 
crises is done in these kind of organizations.
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•	 Business model innovation: Focus on how entrepreneurship/intrapreneurship is part of innovation that 
is distinctly post-industrial. The new global competitive landscape opens up for new ways of organizing 
and providing solutions to old or yet unknown user-needs. This area of research focuses on born-global 
companies that operate in an international arena with research-intensive business as basis.

Conferences
The research group’s members have organized and co-organised 8 international and national conferences/
workshops/symposia. More than 75 conference papers have been presented and approximately 45 presenta-
tions (of key not and special invitation kind) during the last three years.

Guests 
The group has hosted a number of guest professors (Christ Steyaert, St Gallen University, Switzerland, 
Dick Nolan, Washington University and Harvard Business School, USA, and Roberto Verganti, Politecnico di 
Milano, Italy). This answers to the group’s highly international orientation and emphasis on participation in 
conferences and publication in peer reviewed international scholarly journals.

Publications  
In-between them, 40 journal articles in international reviewed scholarly journals are published, together 
with 17 books (authored, co-authored, or edited) and more than 30 book chapters.

Visiting posts
4 members have spent (or will this year spend) time as visiting fellows at international research groups 
(including University of New South Wales, Stanford University, MIT, and The University of Lichtenstein).

Cooperations
In the following areas, we have collaborated and collaborate with other department-groups: 1) Experience 
Economy (with the Philosophy group); 2) Art and Leadership (with the Centre for Art and Leadership); 3) 
Play and Work (with the Politics group). But also extra-departmental collaborations are encouraged and goes 
on, in particular within the areas of: 4) Technology Management (with DTU); 5) Innovation and Collaboration 
(multiple partners); and 6) Entrepreneurship, Design and Innovation (CBS groupings, Danish design School, 
and the Architect School, and corporate partners), 7) CIEL – Copenhagen Innovation and Entrepreneurship 
Lab (with Copenhagen University and DTU).

RELATIONSHIP	RESEARCH	AND	TEACHING
The Management Research Group is the hub for large teaching commitments:

1. The IMM program (Søren H Jensen, co-ordinator) is a large Cand.Merc. program in CBS portfolio of Master 
programs. There are more than 200 students in the system (counting 1st and 2nd year students in the 
2-year program.

2. The Social Science Master program ‘Organisational Innovation and Entrepreneurship’ – OIE (Daniel 
Hjorth, co-ordinator) holds 120 students (counting 1st and 2nd year students in the 2-year program).

3. The Management Research Group also has the Head of CBS’s Cand.Soc. programs – Finn Hansson.

The continuous aspiration of our group is to make the potential ‘conversation’ between research and teaching 
actual and concrete. This is done by stimulating the publication process so as to enable the use of results from 
research in teaching. We also encourage collaboration among the MRG-members in terms of teaching – both 
when it comes to development of new courses and in the area of pedagogical and didactic innovation. So, for 
example, the Cand.Soc. program OIE is based on a fusing of cased-based teaching (Harvard Business School 
style) and Scandinavian dialogical teaching with direct reasoning together with actively involved students.

Several of our Group members are also engaged in executive education (within the field of innovation) and 
are central in the work of setting up new initiatives within the design platform. Several group members take 
on active roles all over CBS. Rob Austin is head of content in CBS’s executive education: CBSSIMI. Flemming 
Poulfelt is dean of dissemination. 

The group is also engaged in yearly PhD courses (Qualitative Methods; Organisational Entrepreneurship) as 
well as participating in several others provided by MPP.
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Upon direct questioning, all group members say they 
are involved in research-based teaching. This is an 
important part of the group’s work: the research 
seminars have this dual function of facilitating pub-
lications as well as helping members make progress 
in their roles as lecturers. Sharing experiences in the 
group, discussing pedagogical and didactical challeng-
es is thus also part of the raison d’être of the group. 
However, the research-side is generally considered 
under-financed and the teaching load, therefore, too 
big. This means that lots of time, an unreasonably large 
amount of time, is spent on writing research applica-
tions. Due to the present difficult match between MPP’s 
innovative research approach and the demands of the 
large research funds, the general ‘hit-rate’ of 11% 
(FSE, amount of applications that received money in 
the 2010 application round) strikes hard against our 
group. It is difficult to legitimize spending time on this 
when it is taken from writing. New models for financ-
ing research are therefore slowly developing, based on 
personal networks and corporate partners.

DISSEMINATION
The group has an extensive number of public and 
corporate arenas for disseminating research. Several 
of the group members combine large research com-
mitments with engaged scholarship when it comes to 
working with practicing managers. Some examples 
include:

1. International publications, e.g. Austin, R., Nolan, 
R., and O’Donnell, S. (2009) of high visibility

2. National publications, e.g. Poulfelt, F. and Holst-
Mikkelsen, M. (2008) Getting Strategy to Work: 
Achieving Strategic Effectiveness in Practice, 
Børsens Forlag.

3. The gradual recognition of a European School of 
Entrepreneurship, fronted by Daniel Hjorth

Organising the Copenhagen Innovation Symposium 
is a large commitment to a focused dissemination of 
research within the fields of innovation, entrepreneur-
ship and design. 
The research group is also – via its members – part of 
several communities (examples):
• SCOS (Standing Conference on Organisational 

Symbolism), member of board (Lena Olaison)
• Several are members of EGOS (The European 

Group of Organization Studies)
• The US Academy of management
• The Cutter Consortium 

…and part of several research councils and expert 
groups:
• Vinnova (The Swedish Governmental Agency for 

Innovation Systems, Mette Mønsted member of 
review committee)

• Riksbankens Jubileumsfond (SE, Mette Mønsted 
member of review committee)

• Norske Forskningsråd (Mette Mønsted member of 
review committee) 

• Swedish Foundation for Strategic Research (Daniel 
Hjorth member of advisory committee for elite 
researcher leadership program, until spring 2010)

FUTURE	WORK
Our research vision for the coming years is to 
strengthen the national and international research 
status of the group. We achieve this by the help of 
relevant, high-quality research with impact on the 
research community, on society (including public 
organisations and the business community), and on 
teaching. Our publications target a number of priority-
journals, but are not limited to those. We believe, e.g., 
that book projects are of great relevance when report-
ing a larger project, or as part of a more long-term 
effort to change the development of a field of research. 
Conference-participation is important in order for the 
group-members’ work to be continuously calling upon 
seminar-feedback, and in order for publication pro-
cesses to reach submission of manuscripts. The group 
aspires to contributing significantly to establishing 
MPP and CBS as one of the world-leading centres for 
business administrative research with interdisciplinary 
focus on the humanities and social sciences. We see 
this vision intimately related to the kind of teaching 
and societal engagements that are part of the group’s 
output as a whole. 

This teaching and research corresponds to an engaged 
scholarship that operates with research problems in 
both public and private organisations. We work on the 
thesis that we need to be both strong on management- 
and organisation studies (with special focus on creativ-
ity, entrepreneurship and innovation) and humanities 
as this is from where our distinctiveness is derived. 
Assessing the relevance of our research is a matter of 
maintaining a rich dialogue with our relevant stake-
holders, i.e., students, practicing managers, policy-
makers, and research colleagues in and outside mpp. 
Feed-back as well as interest from them provide crucial 
input to our self-assessment. The group’s emphasis 
on publication in peer-reviewed international scholarly 
journals is also considered a key to maintaining excel-
lence in research output. We believe that research is 
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advanced as much by curiosity as by generosity. This is our basis for providing an attractive research context 
that is invitational to guest researchers and potential recruits. We face the need to actively recruit a new gen-
eration of scholars within the nearest 5 years (due to age). We see our role not only to represent and address 
business in society, but also to be the research voice in business and other societal communities. We cherish 
and seek to nurture initiative: the group is sustained by imaginative work by its members. Excellence can be 
achieved in research, teaching, or dissemination/work with practitioners, or via a combination of those. There 
is room for all these versions as heterogeneity drives the group’s creativity and imagination.

THE	GROUP’S	CHANGE,	SYNERGIES	WITH	OTHER	MPP-GROUPS,	 
AND	WAYS	OF	SHAPING	THE	FUTURE	OF	CBS
In the previous evaluation of MPP in 2004, one comment regarding the MRG group (at that time strategy 
was the key topic) centred on the conclusion that the group was not gathered around its research. This obvi-
ously had implications for publications and teaching. Since then the group has become much more focused 
on innovation, creativity and entrepreneurship. We have grown by one professor of entrepreneurship, one 
professor of innovation, one professor of organisational creativity, two associate professors of leadership. The 
group now represents one of the strongest concentrations on Innovation, Creativity, and Entrepreneurship 
(ICE) in Scandinavia. The group’s big teaching portfolio is now well-supported by its research and the lively 
and frequent seminar series add to building the group.

What remains a challenge is the dilemma of being a ‘management’ group in a multi-disciplinary research 
department. It easily becomes all and nothing. This remains a continuous struggle – to be distinct and rel-
evant while at the same time addressing problems in a broader set of fields than the other groups. The impor-
tance of the group seminars is emphasised by this potential fragmentation. We also recognise that although 
we do partake in the other group’s research (we have had joint seminars, presented at their seminars, and 
applied for research funds together with the other groups; see below), much more of this could happen. The 
frustration there is not so much the lack of opportunity, but lack of time to take advantage of all opportunities 
we see and create. The group presently brings together organisation studies’ strong development within the 
fields of creativity, art and aesthetics (through the group’s focus on management in cultural organisations; art 
and leadership; and innovation and design) with management studies’ developments in the field of innovation 
(through its focus on innovation in the energy sector and on business model innovation in an intrapreneurial 
perspective), and entrepreneurship research (through its focus on organisational creativity). Already within 
such a triad, there are ‘interdisciplinarities’ to explore, but also tensions to deal with.

In terms of the synergies with the other MPP groups, we would like to emphasise three in particular. This 
represents three research themes that for their developments benefit from group collaborations: 
1) Entrepreneurship; 2) Control – Creativity; and 3) The Politics of Affect. 

1. On the theme of entrepreneurship, we have a long-term collaboration with the management phi-
losophy group (as well as other Departments within CBS). Especially Bent Meier Sørensen has 
collaborated with us on a number of publications and we continue to provide a PhD course on 
‘organisational entrepreneurship’. The agenda is centred on developing a European and humanis-
tic perspective on entrepreneurship. Together with the Management philosophy group we have also 
focused on the experience economy as a new field of entrepreneurship practices (Sverre Raffnsøe). 

2. On the theme of Control – Creativity, the management group problematises the role and function in man-
agement in perspective of the changing needs of the postindustrial organisation. Together with the Politics 
group, we focus on the role of play and playfulness at work (Niels Åkerstrøm Andersen). Together with 
the Management philosophy group we focus on the theme of governmentality (governmental rationalities) 
and its impact on forming the ‘valuable’ employee (which is very much the entrepreneurial employee). 

3. Together with the Politics group (Christian Borch; Susan Ekmann) we have developed a research applica-
tion on the theme of ‘a politics of affect’. We want to focus on how urban life, work life, and consumption 
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are affected by the aesthetic turn, expressed in 
the resent interest in design (both in product 
development and in life style change). This has 
changed office architecture and interior design 
for the purpose of creating playful workplaces. It 
has changed urban design as city-planners seek 
to facilitate citizens’ interaction with and crea-
tive use of the urban space. And it has changed 
the way consumers are addressed, as individuals 
seeking markers of identity via aesthetic expres-
sion.

We continue to collaborate on all three areas and 
find this to be a distinctive advantage of the multi-
disciplinary environment of MPP.

The Management Research Group frames its research 
as in continuous dialogues with students – via its 
large educational commitments, in charge of and pro-
viding three major master programmes – and practi-
tioners (whether in or outside business). This places 
the group in society (including business) where we 
see our role as providing analytical, communicational 
and organisational skills serving development and 
learning. As one example: our Social Science Master 
programme addresses entrepreneurship and innova-
tion in business- as well as non-business settings. It 
follows from what we see as an important element of 
the MPP tradition that society and business, the social 
and the economic are continuously in our attention. 
When we consider ourselves as a research group in a 
research department in a business school, we hereby 
understand our role as focusing on the dynamics of 
business, culture and society. The question is not how 
business is part of society, but equally so, how society 
is part of business. Humanities play a crucial role in 
problematising, analysing, describing, studying and 
handling this dynamics. This is how we can focus on 
societal needs and bring our expertise in the private-
public relationships to bear on solving problems. The 
group-members are therefore active networkers in 
the region and contribute to executive education 
as naturally as to CBS-based student programmes. 
Our master programmes are all of international ori-
entation and those in focus within the management 
research group – IMM and OIE – has proven highly 
attractive in a global perspective (OIE has South 
American as well as Asian students).
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PUBLIC	AND	POLITICAL
MANAGEMENT

  
RESEARCH	GROUP

Group	members:
Professor	Niels	Åkerstrøm	Andersen,	Professor	Lotte	Jensen,	Associate	Professor	Ester	Barina-
ga,	Associate	Professor	Christian	Borch,	Associate	Professor	Holger	Højlund,	Associate	Profes-
sor	Erik	Højbjerg,	Associate	Professor	Anders	la	Cour,	Associate	Professor	Dorthe	Pedersen,	
Associate	Professor	Camilla	Sløk,	Associate	Professor	Niels	Thygesen,	Associate	Professor	
Kaspar	Villadsen,	PhD	students	Sabrina	Speiermann,	Christian	Wyman,	Justine	Grønbæk	Pors,	
Kathrine	Hoffman	Pii,	Helene	Ratner.
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HISTORY	OF	THE	GROUP
When Department of Management, Politics and Philosophy was established at CBS in 1995 politics was speci-
fied as a field of interest for the new department from the beginning, but only two assistant professors were 
allocated to the area in 1997. A research environment was slowly emerging, consisting mainly of very young 
assistant professors and PhD students, some of them actually employed elsewhere (KU, RUC) but spending all 
their time at MPP. Around 2002, the politics group (PG) was formally established. It focused on establishing 
an educational foundation and a definition of what political science could be at CBS in relation to management 
studies. In the beginning, the result was a very homogeneous group. We worked with different empirical fields 
but shared a common set of interests in systems theory, discourse theory and institutionalism. During the last 
five years, it has been a goal to increase our theoretical heterogeneity without loosing our strong collective 
coherence. Passing some obstacles on the way we are pretty close to our goal. Today, PG is a well-established 
group at mpp. Our origins in the doctoral school can be seen in the relative youth of the researchers. The 
group currently consists of 2 professors, 8 associate professors, 2 assistant professors and 3 PhD students.

THE	MISSION	AND	RESEARCH	STRATEGY:	
To	have	an	eye	for	the	political	in	management
PG describes itself as a sort of a ‘hybrid political science’. Politics is not defined as a special set of institutions, 
but primarily as a particular political gaze at management and organization practices. The mission of the poli-
tics group is to have an eye for the political in organizational, governmental and managerial practices, whether 
these refer to the public, private or voluntary sector. What is in our focus is not a given set of organizations, 
but how boundaries between logics and fields of society are challenged by managerial, governmental and 
organization practices. These boundaries can for example be public/private, governance/citizen, organization/
employee, work/play or public/volunteer. Our field of objects is, so to speak, constituted by “boundaries to be 
challenged”. Our focus is on continuously making and remaking the discursive conditions of management and 
how changes of these conditions at the same time puts fundamentally societal values into play. We analyze 
management in society but also how the society asserts (and risks) itself in management. 

The group strives to maintain a diagnostic perspective on management. This perspective has at least two con-
sequences. First, it is a way to engage in society, not primarily through productions of solutions, but offering 
alternative self-description and alternative understanding of challenges. Second, it forces us to become very 
empirical and very theoretical at the same time, constantly developing new analytical strategies, and making 
our work counter-intuitive and sensitive to societal changes and abilities to produce insight into managerial 
contingencies.

Examples of projects in the group include:

•	 Management of educational organizations: Educational institutions in primary and second-
ary schools meet with higher expectations for self-management. We have a number of projects that 
study this development. The Danish school sector is currently facing a range of challenges regard-
ing how to re-organize itself in order to educate students to be successful in future labor mar-
kets as well as broader society. We investigate how current political reforms as well as educational 
innovation produces new possibilities for relations between education and society, education and 
the welfare state, between school leaders and teachers as well as between teachers and students. 

•	 Steering technologies: Today law and planning is partly withdrawn, and replaced with a grow-ing 
number of new steering technologies. Steering technologies are often observed as just a practical and 
instrumental matter. We try in a number of projects to observe the political in the technological. We 
look at welfare technologies in nursing homes, for example. The organizing of the residential home’s 
welfare services has resulted in detail regulatory management technologies, including detailed records 
of lavatory visits and stool quality. How does this specific type of welfare technology find its function 
within the organization of welfare services in nursing homes, and how does it simultaneously produce its 
own collapse?  We investigate visibility technologies observing how these technologies make manage-
ment, welfare products and services visible and how they are based on certain expectations about what 
the users should know. We investigate self-technologies in health policy, social policy and HRM. More 
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public responsibility is ascribed to the single indi-
viduals who are expected to create themselves 
in the eye of the society. We also try to develop 
a general theory of management and steering 
technologies and their historical transformations. 

•	 Suspension of power: Power communication is 
increasingly translated into pure noise by sub-
ordinates. Power communication has discovered 
the paradox that when it really insists on power 
it does not work, and, conversely, that when it 
presents itself less forcefully it actually works 
better. We have a number of projects that study 
how power within the welfare state desire non-
power. We look at areas like financial policy, 
voluntary policy, educational policy and public 
steering technologies. As an example we look at 
how the ministry of education learns that in order 
to subsume the school systems to the logic of 
evaluation they have to cancel direct demands on 
evaluation. They learn that governance only works 
as such when it is not observed like that by the 
many schools. So instead of insisting on national 
evaluation they talk about supporting the local 
self-evaluation cultures by different forms of invi-
tation that supply the school with voluntary evalu-
ation technologies, then later claiming that the 
school has to document their evaluation activities. 

•	 Undecidability and the playful state: Many 
public organizations are now in a situation where 
they have to manage and control activities that 
are either outside their domain or within domains 
where they fundamentally want self-management 
or the conditions are changing so fast that a fixa-
tion on decisions and regulation becomes counter-
productive. It becomes a general challenge to 
decide and not decide at the same time, how to 
fixate and open up simultaneously, how to take 
form both as a state and as a society, as supe-
rior and as equal partner, stepping into (private) 
areas as regulator and staying outside. Paradoxes 
become the point of departure, and games become 
a way to deal with them without solving them. 
Games become policy and the state emerge as 
a playful entity. We are study this in a number 
of policy areas through a number of subprojects. 

•	 Atmospheric management/the politics of 
architecture: This research focuses on how archi-
tecture is employed to manage affects and behav-
ior. This is studied through a focus on the design 
and management of architectural atmospheres, 
i.e. the moods that emerge when people interact 
with architecture. Empirically, this research studies 
organizational, political, and other public as well as 
private contexts.

•	 Government coordination in the light of the 
fiscal crisis: This project examines modern gov-
ernment coordination with a special focus on 
cross-disciplinary policy-processes. Special atten-
tion is devoted to the changing roles and rela-
tions between central government actors in the 
light of the fiscal crisis. The project is so far 
related to a cross-national panel at European 
Consortium of political Research. Subsequently the 
plan is to establish a comparative Nordic project.  

•	 Governance reforms in the public housing 
sector: This project uses a contemporary 
governance reform in the relationship between 
local authorities and social housing associations 
to address effects of transitions from legislative 
regulation to contract management and partnerships 
between public and private partners. What new 
governance structures, coordination processes, 
roles and competence gaps emerge and how do 
actors reposition themselves in the new games 
installed in the institutional setup?   The project 
is externally financed by private foundations for 
3 years and covers 3 Danish municipalities and 6 
housing associations. It builds on a large body of 
empirical fieldwork and cooperation with the field 
in terms of competence building. 

BUILDING	COMMUNITY	WHILE	
ALLOWING	FOR	COMPETITION	AND	
PERSONAL	PROJECTS
In the politics group we find that every employee 
has as a legitimate expectation to be part of a living, 
playful and dynamic research environment, where we 
cooperate with each other in all directions, according 
to our common understanding of how to work with 
a certain kind of problem-oriented analytic strategy. 
It has been crucial to us to become strong collective 
beings able to act and develop research and education 
together. Over the years, this has fostered a very fruit-
ful research environment, where the researchers are 
used to writing articles together, and where we have 
published several successfully anthologies together. 
We think that a dynamic research environment creates 
the necessary culture to create a strong collective were 
we can make use of each other’s individual strengths 
in order to find creative approaches and innovative 
diagnostics of current challenges within welfare end 
leadership. However, in our efforts to constantly keep 
and strengthen our internal research environment, 
we have experienced a challenge in integrating new 
colleagues. In other words it is not an easy task, for 
a newcomer to feel fully integrated in the research 
group. On the contrary it can take a while, and course 
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a lot of frustration, for new colleagues to find their specific way of creating themselves as a relevant playmate 
for the other well established colleagues. We have a big challenge in the integration of new members of the 
group, so they don’t feel excluded from our very dynamic but also very exclusive research environment.  

INTERNATIONAL	PARTNERS
The group is trying to walk on three legs regarding involvement and publications. We want our research to 
have an impact in the Danish society and to have effects on the national discussions of public and political 
management. We therefore find it important not only to publish in English but also in Danish in forms of books, 
anthologies, articles as well as newspaper articles, joint production with Danish actors such as ministries and 
unions. We are of course also heavily involved in international research communities and here we often find 
our self straddling different fields, precisely because boundaries are our priority. So we are in a process of 
building up collaboration with general theoretical environment on the boundaries between sociology, political 
science, public management and organization research. And on the other hand we also need to engage in 
the field specific research communities in areas like school management, partnerships, housing policy, public 
finance, public management and volunteer management research. 

In particular we have built up very good international relations with Hamburg, Basel, Munich, Bielefeld, Essex, 
Lancaster, LSE, Open University in London, Frankfurt, Hohenheim, ANU, Stockholm, Goldsmiths, University 
of London, University of Westminster, Gothenburg, Berlin, Rotterdam and Leiden. There are regularly visitors 
to the group from abroad.

A challenge for the politics group regarding internationalization is international recruitment: the group con-
sists mainly of Danish faculty, which in a sense reflects the group’s focus on Danish data/subject matters. On 
this basis, it is a challenge to recruit international faculty and to add a non-Danish dimension to the group’s 
empirical focus.

Balancing all these considerations in our relationbuilding efforts certainly produces dilemmas and chal-lenges 
as we interact with and in many communities simultaneously. But it also creates productive challenges and 
gives us a number of opportunities to act as network brokers.

EDUCATION	AND	RESEARCH
There has always been a very strong link between education and research in the politics group. We have 
always observed education from an interventionistic point of view, as a way of influencing society through 
educational development. To do that our teaching has to be an internalized perspective in our research. MPA 
was established before the group in 1994. In 2002, IKL developed HA(kom.) together with us. Today we coor-
dinate two courses at HA(kom.), and are represented in the study board. In 2005 we took part in developing 
another study program with IKL; HA(pol.) and later cand.merc.(pol.). There we also have two courses and a 
representative in the study board. In 2005 we also started up the first cand.soc. program at CBS in political 
communication and management. The idea was to develop a management education for all the organizations 
living at the boundaries of different fields in society. It should be a management education rooted in the 
polyphony of modern organizations. Politics here becomes the very orchestration of voices. To this end, we are 
trying to have many different bachelor degrees represented in the program. This year we got students with 
more than 25 different bachelor degrees. We are responsible for all courses in this program. In 2008/2009 
we created the flexmaster in public administration in collaboration with CBP. CBP runs the program, but the 
politics group is responsible for a lot of the courses. And we have invited the rest of MPP into the program 
as well. In 2010 we made a small master in education management (MLU) together with DPU. They run the 
program, but we do some courses together, and we have research seminars and write research applications 
together with the same people.

One of the challenges has been to balance our educational capacity and acting on windows of opportunity 
regarding educational development, always knowing that the educational foundation is important in stabilizing 
the politics group and grounding its legitimacy at mpp, CBS and beyond. One of the initatives (the flexmaster) 
in particular has involved some risk. It has grown rapidly because of public support. For many internal and 
external political reasons we had to take this initiative. On the other hand the public support will decrease in 
a few years. This creates an uncertain, changeable future.
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PARTNERSHIP	WITH	SOCIETY
The politics group is of course thinking politically about its research, always aware that knowledge should not 
only be valid but also make itself valid in the surrounding society, having an impact on public discussion. We 
have for some years worked strategically with this. Teaching is of course a way to have impact. But we have 
also been writing media articles, as well as participating in radio programs and television events during the 
last ten years. Almost all researchers in the group make public presentations around the country in ministries 
and departments, in management seminars in municipalities, and at diverse private conferences for all kinds 
of managers, primarily in the public sector and voluntary sector or in firms in the gray zone between public 
and private. Thinking politically about research impact the concept of “research communication” becomes a 
too narrow perspective. We have find it important to become a part of our environment, building partnerships 
where we are observed as “their” partner, not delivering solutions, but impractical questions to practice includ-
ing alternative descriptions of what is at stake in different problem complexes.

At present we have a few complementary partnerships:

•	 Center for School Management together with UCC functioning as a broader partnership platform for 
relations to Ministry of Education, DPA, The union of school leaders etc.

•	 The Academy of Trust-based Management with a number of different firms and organizations as 
members.

•	 Knowledge Club for Volunteer Social Organisations as a discussion and research partnership with a 
number of volunteer organizations.

•	 The Welfare Management Consortium together with KL, FOA and UCC.
•	 Advisory Board at PKL with representatives from organizations in “the grey zone” (Dansk Erhverv, 

Isobro, Danmarks Naturfredningsforening, among others).

The ambition is to become a network of networks where money is not simply exchanged for research, but 
where we build a shared responsibility for research as well a practice-informed critical management discus-
sion.
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THE	MANAGEMENT	PHILOSOPHY	RESEARCH	GROUP	AT	CBS
The presence of an active environment for management philosophy is a crucial and vital part of the brand of 
MPP as well as CBS. The researchers of the Management Philosophy (MP) research group have a clear profile 
in the Danish public; and the unique position of the group at a business school management department has 
attracted international attention and recognition. 

The MP group is a key element of the public image of CBS as a modern university where groundbreaking 
knowledge and innovative teaching is developed with continuous focus on the relevance for business as well 
as society. Internally at CBS, the group also functions as an important source of theoretical challenges and 
inspiration for other research fields. The maintenance and further development of this national and interna-
tional distinctive feature of MPP and CBS has vital importance.

The group is the largest of the four groups of the department, currently comprising 26 members, 4 Professors, 
1 Professor Emeritus,  three Associate Professors, 2 Post Docs, 4 Assistant Professors, 10 PhD fellows (includ-
ing 3 Industrial PhD), 1 Academic Project Manager and 2 Student assistants.

DISTINCTIVENESS
The purpose of the MP group is to apply and develop philosophical theories and methods within key areas of 
business administration: management, organization, communication and economy.

The group is concerned with fundamental research in so far as it deals with the basic conditions for manage-
ment and for the creation of value in economic as well as societal terms. These conditions are studied in their 
past and present forms in order to indicate how they might develop in the future.

We strive to produce knowledge that is applicable to the practice of business. Besides analyzing the condi-
tions for contemporary management, we also reflect how these conditions may be transformed to improve 
the creation of value in organizations.

The analytical approach of the group is critical in the sense that we insist on the changeability of things. We 
engage with practices in our fields of research in order to indicate, how these practices might rely on condi-
tions not recognized by the actors in the field themselves. By pointing to the contingency of these conditions, 
we intend to make practioners more reflective and to further redemption of hidden potentials in their practice.

In recent years, the group has done research in aesthetic leadership, modern work-life, management of self-
management, money and value, power and trust, phronesis, talent management, globalization, work-life bal-
ance, theology of organizations, stress, play and capitalism, ethics, and corporate social responsibility.

TEACHING
The MP group manages the BSc- and MSc-programs in Business Administration and Philosophy (FLØK). The 
main part of the teaching in these programs is undertaken by members of the group. With the purpose of 
teaching business administrators to think philosophically about economy and its preconditions, the FLØK-
program was founded in 1996 as the first full philosophy program ever at a business school. The program edu-
cates reflective practitioners with the ability to manage the creation of economic and societal value through 
other than the traditional tools of business administration. Furthermore, the members of the MP group teach 
in a number of other programs at CBS from HA- to Executive-level.

PRIORITY	AREAS
The identity of the MP group is constituted by the sharing of mainly continental European philosophical 
theories and methods of critical investigation. With respect to the empirical objects of research, the group is 
relatively heterogeneous and given the size of the group we cover a wide variety of areas. The research of 
the group is organized around the following three priority areas.
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CONTEMPORARY	WORK-LIFE
Modern work life is characterized by change. The 
daily lives of many employees today is characterized 
by increasing demands of productivity and efficiency, 
accelerating speed of organizational and managerial 
transformations, together with great ambiguity about 
the expectations towards the role of the employee and 
the content of his productive output. Technological 
innovations and the shift towards knowledge-based 
and emotional labor mean that the work may be car-
ried out independent of time and space. Work is no 
longer defined through work time and work space. 
Instead, it is left to the individual employee to deter-
mine the extent and quality of work and in effect, 
manage his or her own self. The employee becomes a 
self-managed subject.

The aim of this priority area is to understand these 
transformations of work-life and to demonstrate the 
implications for organization, management, and the 
individual well-being of employees. Our contribution 
to this ares is to address the challenges posed by con-
temporary conditions for work-life.

In 2007 modern work life was singled out as a prior-
itized transversal field of research and education for 
MPP in general and the MP research group shouldered 
responsibility on behalf of the department.  Research 
in the area is carried out within the framework 
of the LAS (Ledelse Af Selvledelse/Management of 
Self-management) and TRIPS (TRIvsel, Produktivitet 
og Selvledelse/Well-being, Productivity and Self-
Management) research programs that focus on the 
obligations and conditions, the challenges and poten-
tials of self-management. These research programs 
have received substantial funding from Veluxfonden 
(6.1m DKK), Arbejdsmiljøforskningsfonden (4.8m 
DKK) and Carlsbergfondet (1.5m DKK) within the last 
couple of years. The research programme LAS includes 
8 researchers from the MP group.  Publications for LAS 
during the past two years include 8 monographs, 5 
anthologies and themed journal issues, 34 research 
articles and 29 conference papers (http://uk.cbs.dk/
las). Research results have been disseminated through 
an international research seminar, 45 articles in the 
press and are communicated through a series of open 
seminars, 58 public talks and an interactive web-
portal, funded by the Danish Council for Independent 
Research Humanities (1.28m DKK, www.arbejdsare-
naen.dk, at design stage). A number of researchers 
from the MP group, from the MPP department, from 
CBS and from institutions outside CBS (e.g. University 
of Aarhus and National Centre for the Working 

Environment) are affiliated with the programme. 

ART	AND	LEADERSHIP
The goal of the research in this area is the fusion of 
aesthetic philosophy and art in order to capture and 
stimulate the creative practices of management and 
business economics, primarily in regard to leader-
ship and organization, through the totality of its inner 
contradictions, in order to develop a sensitivity for the 
unity, the core, through which the secret of its force is 
kept alive. The research explores new artistic forms, 
through which it influences leaders and their organiza-
tions. Through research activities, in conjunction with 
the work of artists, the goal is to develop art-education 
for business leaders and their organizations on the 
basis of sound aesthetic insight. The method consists 
in doing management philosophy in interaction with 
art and artists. The criterion of success is to make 
results that enable leadership development processes. 
This knowledge is not only communicated through 
educational programs, but also by symposiums, art 
events and regular counseling. Understanding the rela-
tions between art and leadership is also important for 
tackling the new CBS platform on “Creative Enterprise 
Design”. 

The group’s focus on research in this area is mani-
fested in the founding of Center for Art and Leadership 
in 2003.

TRANSFORMATIONS	OF	CAPITALISM
The starting point for research in this area is the view, 
that capitalism is not a static structure but rather  
constantly evolving systems for the production and 
distribution of value in society. The aim of this area is 
to diagnose the contemporary form(s) of capitalism by 
viewing these in a philosophical context.

Over the recent decades, there has been a trend 
towards an immaterialisation of production. The econ-
omy, at least in our part of the world, is more and 
more based on products, the value of which lies not in 
their physical but rather their symbolic or informational 
properties. There is talk of cultural economy, creative 
industries, information economy, bio-economy, etc. 
Research in this priority area aims to investigate and 
understand the implications of this transformation of 
capitalism by connecting to philosophical discourses 
often ignores in management research.

Concurrently with the immaterialisation of production, 
the principles of distribution of value in society have 

46 mpp self assessment 2010          
 

http://uk.cbs.dk/forskning/institutter_centre/projekter/ledelse_af_selvledelse/menu/aktiviteter
www.arbejdsarenaen.dk
www.arbejdsarenaen.dk


also been transformed. The way money and other mediums of value circulate in society is not just determined 
by actual events in the ‘real’ economy. Instead, the systems structuring the circulation of value in contempo-
rary capitalism seem to have developed their own endogenous logics. This pertains not only to the financial 
markets but even to our ordinary perception of money and value. This transformation of the conditions for 
the circulation of money and value is another key theme of the priority area.

Individual projects in this area have received funding from Statens Forskningsråd, Carlsbergfondet, 
Veluxfonden and Egmontfonden.

BUSINESS	IN	SOCIETY
The CBS strategy of Business in Society is already an integrated part of the work of the MP group. It is crucial 
to the MP group that our activities are carried out in constant dialogue and collaboration with those institu-
tions and organizations that are ultimately going to transform our research into new practices. Not only do 
these collaborations provide valuable input to our research but they also make us dedicated to relevance in 
our philosophical thinking. We are currently working on research projects in collaboration with DONG, Nordea, 
Mærsk, TrygVesta, Microsoft, Center for Ludomani, and LO.

Furthermore, the researchers of the group are in high demand as speakers at management courses and con-
ferences as well as commentators in the media. This provides another outlet for the group to communicate 
our research results to those publics where it is relevant. 

PROSPECTS	AND	CHALLENGES
The MP group is a dynamic and well functioning research community. The group generally succeeds in combin-
ing a high level of productivity with an intellectually lively milieu. In recent years, we have been successful at 
attracting new and talented colleagues and we have been equally successful at attracting funding to realize 
many of the ideas we come up with. This has generated a vibrant and imaginative environment. We wish to 
retain and develop this environment and in order to do so we have to address two challenges.

Recruitment
We judge that the group for the time being has an imbalance between tenured (3 associate and 4 full pro-
fessors) and temporary (6 assistant professors/post docs and 10 PhD candidates). MP has great amount of 
enthusiamsm and is constantly keen on improving bringing humanities and management in CBS business 
education. Running a full business administration and philosophy program (FLØK) on both undergraduate and 
graduate level take much effort, however. But we have to look after both recruitment (of people outside CBS) 
and promotion of temporary faculty to tenure positions.

Internationalization
Master students at FLØK are usually recruited directly from the FLØK bachelor’s programme. Given the unique-
ness of MP and its educational programs we believe in widening the students-base for our master’s level. We 
sense there is a domestic demand from students of other Danish universities and bachelors in programs other 
than FLØK. But we also sense a considerable international market for coming to Søren Kirkegaard’s city and 
getting a master’s degree in management philosophy.
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BUSINESS	HISTORY
RESEARCH	GROUP

Group	members:
Professor	Kurt	Jacobsen,	Associate	Professor	Steen	Andersen,	Associate	Professor	Lars	Heide,	Associate	Pro-
fessor	Martin	Iversen,	Associate	Professor	Mads	Mordhorst,	Associate	Professor	Alfred	Reckendrees,	Associ-
ate	Professor	Stefan	Schwarzkopf,		PhD	students	Birgit	L.	Pedersen,	Morten	Lind	Larsen,	Troels	Riis	Larsen,		
Ellen	Mølgaard.

Please	find	resumes	for	researchers	in	appendix



THE	BUSINESS	HISTORY	GROUP	AND	ITS	RESEARCH	OBJECTIVES
The Business History Group (BGH) is strictly speaking actually a “Centre” which was formally established in 
2000 and has grown significantly since then. Most recently, we recruited two scholars from abroad who have 
considerably contributed to the group’s research profile. BHG now consist of eight permanent members of 
staff and four PhD students. The group’s overall objective is to conduct historical research into all economic, 
cultural, social, and business aspects of relevance to a modern business university. In terms of temporal and 
geographical research focus, the group covers the Nordic region and Denmark in the 19th and 20th centuries 
quite extensively, and Europe and North America represent an integrated part of individual faculty members’ 
research. Crucially, the group’s research objectives can be described as aiming to extend the usual business 
history canon by putting the broad societal contextualization of business activities at the heart of our com-
mon research focus.
 
While sharing a common vision as to the role of historical research and teaching at a business university, 
theoretically and methodologically as well as in terms of topics and research questions, the group is very 
diverse. This fact is seen as a strength by the group, not only with respect to research but also to our core 
teaching competencies, which to a high degree mirror our various research foci. The research areas that are 
covered by the group’s members deal with the history of and/or historical perspectives on innovation and 
entrepreneurship; the interrelationship between the public and private sectors; business and politics; enter-
prises during international wars; big business and European integration; finance and banking; the design 
and fashion business; marketing and branding history; modern consumer society; the uses of history in and 
around organizations and at industry and national levels; globalization and organizational strategy; culture 
and change; economic  development; strategy, and entrepreneurship and innovation. 

RESEARCH	COLLABORATION
Members of BHG collaborate with a wide array of researchers in and outside of Denmark and with vary-
ing width and depth, ranging from larger common research projects such as the “Nation Branding Project” 
funded by the Danish Research Council for Culture and Communication to individual projects that are regu-
larly presented to the international research community at smaller workshops and seminars as well as larger 
discipline-wide conferences such as the BHC, EBHA, and EGOS. Since its inception, members of the Centre 
have raised more than DKK 30 Mio (ca. £ 3.4 Mio) in external funding. While this activity clearly signals that 
the group as a whole is benchmarking with the best international research institutions in the field of business 
history broadly conceived, the group is considering a strategy for at least a partial integration into other busi-
ness school areas such as organization studies; entrepreneurship, innovation, and strategy, and into more 
general historical and social science related research environments.

BHG benchmarks most favorably compared to other international business history environments and we are 
in close contact with many of them, including Bocconi, Harvard Business School, Stern School of Business, 
UC Berkeley, IB in Oslo, Uppsala University, Stockholm School of Economics, Utrecht University, York 
Management School, the Steiner Rocken Centre in Bergen, KTH in Stockholm and Frankfurt University. We 
do not see these groups as competitors but as collaborators in many ways. This collaboration includes visit-
ing fellows, direct co-operation on specific research projects, such as “Creating Nordic Capitalism” (by Martin 
Iversen) and the international consortium on the ESF project “The Emergence and Governance of Critical 
Transnational European Infrastructures” (joined by Lars Heide); regular research visits abroad, mainly in 
the United States, where our researchers have been or will be visiting Harvard Business School, Stanford 
University, UC Berkeley, Stern School of Business, and University of Pennsylvania. In addition, we closely co-
operate with the main professional organizations in the US and Europe and take part in their organizational 
activities at governance level (e.g. European Business History Association, Association of Business Historians, 
Arbeitskreis für kritische Unternehmens- und Industriegeschichte, AKKU, and Business History Conference).
At the wider CBS level, BHG members are actively cooperating with researchers from IOA, IKL and CBP in 
form of joint publication projects and the organization of workshops on branding, history and the nation state. 
The group greatly appreciates its departmental affiliation and concrete collaboration between BHG members 
and other MPP members take place at the level of individual researchers (e.g. a planned summer school on 
the historical and philosophical aspects of boredom in modern consumer society). BHG’s strategic focus is 
on international collaboration in accordance with the research interests of the individual group members. 
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BHG, however, aims at a more integrated vision of the 
Department and a strategic shift in MPP’s focus from 
a mainly ddisciplinary (i.e. history, philosophy, politics, 
management) position towards a keener concentration 
on general research questions which can be analyzed 
from multidisciplinary perspectives and which also cor-
respond with the core capabilities of the groups. This 
ambition is supported by the fact that in their research 
the Business History group’s members address CBS’s 
general “Business in Society” strategy and its focus 
areas, technological innovation, design and the rela-
tionship between public realm and private enterprise. 
In addition, the group avails itself of further research 
competencies that address significant societal issues 
of importance for securing the Copenhagen Metropol 
Region’s competitive position in the future, i.e. the 
Scandinavian model of balancing the needs of busi-
ness, politics, and society. With regards to industrial 
and public co-operation, a number of members enjoy 
collaborative relationships with small and medium-
sized companies such as FORCE Technology as well 
as major Danish enterprises, such as Carlsberg, and 
the East Asiatic Company (ØK), and with public sector 
organizations, like the Workers’ Protection Department, 
the Danish Ministry of Finance and Economics and the 
FOA Trade Union. 

DISSEMINATION	OF	RESEARCH
Our research results are published in mainly three 
languages: Danish, English and German. They appear 
in both the best academic journals in the field and 
in monographs. With regard to international publica-
tions, we hold editorial board positions in the top 
journals within our field: Business History, Business 
History Review, Enterprise & Society, and Management 
& Organizational History. BHG, through its member 
Alfred Reckendrees, will also hold the editorship of the 
Scandinavian Economic History Review. All of these 
journals have published the group’s research output 
and, in general, the group is increasingly focusing on 
publishing in international journals. At the same time, 
the group stands firm on the need to publish books and 
articles in Danish for a wider readership. With respect 
to this last point, researchers from the group have 
published well-received books with general Danish 
publishers and with Danish university presses.

With respect to research dissemination the business 
history group is particularly strong in the Danish 
public. This is not surprising since as historians we 
regularly focus on communicating our research to a 
wider public than narrow academic circles. Beyond 
publishing books, several group members are regularly 

interviewed in the media within their fields of exper-
tise, thus demonstrating that there is a societal need 
outside of the research community for a historical and 
contextual understanding of current events in culture, 
politics, business and finance. Several group members 
for example write regular columns in major Danish 
newspapers like Børsen.dk and Weekendavisen.

TEACHING	ACTIVITIES
In terms of teaching, as already indicated, the mem-
bers of BHG have significantly improved the posi-
tion over the last few years, a fact that testifies to 
the general applicability of the contextual and case 
approach that we represent. We teach at all levels 
from the BA over the M.Sc. to the MPA/MPG level and 
we teach both compulsory courses and electives. It 
is the expressed ambition of the BHG’s members to 
increase their teaching activities at the MBA and the 
EMBA level. In order to realize this ambition, we have 
strengthened our efforts to develop our case teaching 
capabilities, and we have initiated cooperation with 
Professor Geoffrey Jones, Harvard Business School, 
who is also an honorary doctor at CBS. Ultimately, 
it is our aim to develop cases that can be used in 
these courses and which address problems identified 
in CBS’s new strategy. Our current teaching activities 
cover a wide range of areas stretching from business 
economics and business research methods to modules 
in comparative business history, marketing, branding 
and consumer behavior, and financial crises and busi-
ness scandals. We further teach economic sociology, 
micro economics, innovation and entrepreneurship and 
strategy. In general, our teaching is based on the idea 
that research-based teaching means that teachers are 
active researchers, not that they necessarily teach the 
exact topics within which they excel as researchers. 
BHG’s teaching activities, therefore, need to be seen 
within this somewhat broader perspective, and there 
are various indicators to suggest that we are doing 
exceptionally well. Our evaluations are mostly very 
good and several teachers have been nominated for 
teaching prizes. Individual members of the group are 
also members of study boards for the BSc (IB), the 
BSc (FIL), BSc (SOC), BSc (IBP) and the HA Almen 
programs.

CONCLUDING	REMARKS
An overall assessment of the BHG’s activities over the 
last three to five years suggests that the group has 
strengthened its position in the international business 
history community immensely, including the contri-
butions of our PhD students, who also take part in 
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international conferences. This is the result of at least two factors: firstly, an increased focus on international 
publishing and cooperation; secondly, the recruitment of PhD students and additional staff who contribute to 
the group’s research profile and international outlook. 

We consider our group to be well functioning and a strong contributor to the international business history 
research community. In the future, we aim to further strengthen our group’s diversity while at the same time 
fostering its ability to cooperate with other MPP researchers and the national and international science and 
history community. One way of bringing the diverse interests and abilities of our group together is through 
collaborative research projects such as the “Industriens Denmark” (Corporate Denmark). We consider this to 
be a flagship project which will showcase to the social science, business, and historical communities as well 
as the wider public that business historical research that sees enterprises as embedded in social, political and 
cultural contexts is able to deliver new theoretical insights and provide historical landmarks that will guide 
future generations. 

GROUP	MEMBERS’	ACTIVITIES
Kurt Jacobsen, Professor and Centre Director 
Current Research Projects: Worker’s protection in Denmark 1870-2010.
Selected Publications: ”FOA og den danske model – da sosu’erne rystede det etablerede system (2009); 
FOSS (2008); “Ve og velfærd – læger, sundhed og samfund gennem 150 år” (2007). Articles in international 
journals and anthologies.
Teaching Activities:  Currently I am not teaching.
International Collaboration: Member of the editorial board for Business History. Collaborates with scholars at 
George Washington University, Moscow State Institute for International Relations etc.

Per Hansen, Professor
Current Research Projects: The International Financial Crisis of 1931; Cultural Perspectives on Financial 
Crises; Business, Banking and Politics in Denmark and Scandinavia, 1870-1930; Branding Denmark in the 
United States in the Postwar Period; Danish Design.
Selected Publications: “Da danske møbler blev moderne. Historien om dansk møbeldesigns storhedstid” 
(2006); ”Finn Juhl og hans hus” (2009); ”På glidebanen til den bitre end. Dansk bankvæsen i krise, 1920-
1933” (1996). Articles in Business History, Enterprise & Society, Business History Review, Scandinavian 
Economic History Review
Teaching Activities: Business Research Methods, Bubbles, Greed and Corporate Failure, Contextual Branding
International Collaboration: Member of editorial boards: Business History, Enterprise & Society, Business 
History Review, Management & Organizational History. Member of the council of the BHC. Co-Editor of special 
issue of Business History Review on “Scandals and Panics” (2009), Co-proposer with Profs Michael Rowlinson, 
Albert Mills and Andrea Casey for special issue of “Organization” on narratives. Visiting scholar at UC Berkeley, 
Harvard Business School, Stern School of Business etc.

Steen Andersen, Associate Professor 
Current Research Projects: Danish Business Diplomacy during World War I, Danish Multinational Construction 
Companies in Crisis and in War, 1919–1947. Manuscript is accepted for publication by Cambridge University 
Press.
Selected Publications:  Foss (2008), Nytænkning gennem 100 år (2006), De gjorde Danmark større… Danske 
entreprenører i krise og krig 1919-1947 (2005) ”Articles in Enterprise and Society, Business History and 
Scandinavian Economic History Review
Teaching Activities: Business administration, economic sociology
International Collaboration: Project about Organisation Todt together with Harald Espeli (BI, Oslo)
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Mads Mordhorst, Associate Professor 
Current Research Projects: “National Identity, Branding, History and Business” (project manager), National 
Narratives and national brands a historical comparative analyses of the Nordic countries, Nation Branding (to be 
published November 2010)
Selected Publications: Nation Branding (to be published November 2010), Articles in Business History, European 
Business forum, Management & Organizational History 
Teaching Activities: Contextual Branding, Strategically Communication, Branding History   
International Collaboration: Working together with researchers from York University, KTH Sweden, Lund, Sweden 
Steiner Roken Norway Carleston University. Visiting scholar at Queen Mary University London and Stanford 
University.

Lars Heide, Associate Professor 
Current Research Projects: The Emergence and Governance of Western European Air Traffic Control; Innovating 
in America: Shaping Mainframe Computer Industry and Machine Tool Industry in the United States, 1945-1975
Selected Publications: Punched-Card Systems and the Early Information Explosion, 1880-1945, Baltimore: Johns 
Hopkins University Press, 2009; Historien om FORCE Technology 1940-2006 (The History of FORCE Technology, 
1940-2006), Copenhagen: Børsens Forlag, 2008; Facilitating and restricting a challenger: Patents and standards 
in the development of the Bull-Knutsen punched card system, 1919B1938, Business History, 51(2009), 28-44 ; 
The Danish Welding Institute and FORCE Technology, 1940-2005: Technical Standardization and the Shaping of 
Business,@ Entreprises et histoire, 51(2008), 57-68
Teaching Activities: Managerial Economics; erhvervsøkonomi; Knowledge Creation in Society; Applied Theories  
and Methods 
CBS Collaboration: MPP innovation management and systems project with Finn Hansson and Mette Mønsted
International Collaboration: project “The Emergence and Governance of Critical Transnational European 
Infrastructures” med universiteter I Stockholm, Oslo, Laappeenranta, Eindhoven, Maastricht, Athens and Sofia.

Martin Iversen, Associate Professor 
Current Research Projects: The Structural and Strategic Development of the Danish Shipping Sector, 1960-2010; 
The History of ØK (EAC), 1897-1993; Changing market structures in Danish capitalism, 1850-2000
Selected Publications: Creating Nordic Capitalism (2008); GN Store Nord – a Company in Transition (2005); 
articles in Scandinavian Economic History Review, Business History Review, Business History and The European 
Journal of International Management  
Teaching Activities: The Company in its Historical and International Setting (BSc IB); Corporate Responses to 
European Integration (BSc IB, GLOBE)
International Collaboration: Nordic Shipping Anthology with Oslo University, Norwegian School of Management in 
Bergen, Stockholm School of Economics, University of Iceland, University of Jyväskylä; Special Issue of Business 
History with Bocconi University and Erasmus University, Rotterdam; Project on Corporate Networks with Utrecht 
University  

Alfred Reckendrees, Associate Professor 
Current Research Projects: The genesis of a »new economy« - capital, knowledge, technology, and labour in 
the early industrialisation (early 19th C); Corparate law, company structure and industrial development; Agency 
problems at Universum Film AG (1919-27)
Selected Publications: “Das „Stahltrust“-Projekt” (2000); “The West-German Consumer Society 1950-2000” 
(2007 with T. Pierenkemper); ”Institutioneller Wandel und wirtschaftliche Entwicklung” (2010, forthcoming arti-
cle). Articles in: Business History, Zeitschrift für Unternehmensgeschichte, Jahrbuch für Wirtschaftsgeschichte 
– Economic History Yearbook.
Teaching Activities: Business History (BA); The Economic Crisis and its predecessors (MA)
International Collaboration: international research groups: “Communication of Company Crisis”; “Creating a 
Transnational Rhine Economy”; “Business organizations in Europe”; Editor: Scandinavian Economic History 
Review (2011pp.); Organizations: AKKU, chairman; Conferences organized: “Trading companies and the con-
struction of markets” (2008); “Critical Business History today” (2009)
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Stefan Schwarzkopf, Associate Professor 
Current Research Projects: The British advertising industry, 1880-1951; A history of market and consumer 
research in Europe, 1918-1957; Consumer sovereignty and audience research methods 
Selected Publications: in Journal of Macromarketing; Journal of Cultural Economy; Theory, Culture & Society; 
Management & Org History; an edited collection on postwar consumer culture (Palgrave) 
Teaching Activities: Principles of Marketing; Branding in Context  
International Collaboration: Co-convener and co-organiser of the Social History Society conference (UK); 
special issue (J of Brand Management) on branding history co-organized with Dr. Heller, RHUL

Troels Larsen, PhD Student
Current Research Projects: Nation branding and Denmark 1990 – 2010.
Selected Publications: Morten Larsen and Troels Larsen: I medgang og modgang – Dansk byggeri og den 
danske velfærdsstat 1945 – 2007. (For Better or Worse: The Danish Building Industry and the Danish Welfare 
State 1945 - 2007) Byggecentrum 2007.
Teaching Activities: Contextual business theory (now strategy). 

Birgit Pedersen, PhD Student
Current Research Projects: Design as a competitive parameter in the Danish fashion Industry, 1945 – 2009
Selected Publications: Fra Jydsk Textil Messe til Scandinavian Fashion Week. Herning messen og markeds-
føringen af dansk tekstil- og beklædningsindustri 1947 - 1970. I Industrialismens Tøj, Museum Tusculanum 
2010 
Teaching Activities: Currently I am not teaching

Morten Larsen, PhD Student
Current Research Projects: The Confederation of Danish Industry and the shaping of the Welfare State 1945-
1957
Selected Publications: Morten Larsen and Troels Larsen: I medgang og modgang – Dansk byggeri og den 
danske velfærdsstat 1945 – 2007. (For Better or Worse: The Danish Building Industry and the Danish Welfare 
State 1945 - 2007) Byggecentrum 2007. 
Teaching Activities: Contextual business theory (now Strategy) 
International Collaboration: Visiting scholar at Boston University

Ellen Mølgaard, PhD Student
Current Research Projects: Darlings of the Danish knowledge society? – How small and medium sized enter-
prises have dealt with globalization.      
Teaching Activities: Strategy (spring 2011). 
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ENDS
When MPP looks into its mirror, we see a large depart-
ment with great challenges before us. Metaphorically 
speaking, we want to offer top shows for the CBS 
playhouse, performing for our international audiences 
of students, peers, and executives. Our aim is also to 
provide “five-star” administrative support to our facul-
ty, assisting them in making the most of their research 
time. This is an ambitious challenge considering the 
limited resources and the organization of the teaching 
programs at CBS, which makes seamless connections 
to research sometimes hard to achieve. But our aim is 
precisely to establish such connections between our-
selves and our stakeholders. More generally, our aim 
is to bridge the humanities to management.

MEANS
Three types of means have surfaced as MPP has devel-
oped over the past fifteen years. These means can be 
used to distinguish roughly between the three peri-
ods outlined below. Today, we sense there is a fourth 
period coming. 

1. Sturm & Drang, starting 1995; means: injecting 
critical MPP humanist ideas into CBS

2. Publication & Visibility, starting 2000; means: 
boosting MPP English publications

3. Recruitment & Visibility, starting 20005: means: 
hiring a “foreign legion” to MPP faculty

4. Business University Regime, starting 2010;  
THE OPEN QUESTION

How can we prepare for the fourth period? How can 
MPP find an intelligent remix of means, improving 
its procedures to help CBS reach the goal of becom-
ing a business university, now explicitly focusing on 
“Business in Society”? What this means for MPP is an 
open question in need of external expert guidance and 
assessment. Let’s look at each period and its means 
and see what questions can be asked to open up a 
discussion about the future. 

1. The STURM & DRANG period dominated the first 
five start-up years of the department, when scholars 
from non-traditional business school disciplines were 
given carte blanche to introduce philosophy, politics 
and history into a set of under-graduate and graduate 
teaching programs for future managers. We believe 

this early period has been instrumental, encouraging 
CBS to openly identify as a business university today. 
It required a considerable amount of risk-taking from 
the top of CBS, supporting a will to innovate on both 
departmental and school levels. Its main dynamics 
was “enthusiasm” and a will to contribute to manage-
ment research with new “critical voices”. Already at 
this early stage, MPP developed relations to society at 
large. An important effect of this initial period is the 
word-of-mouth information among academic peers. 
Something had happened at CBS that many dreamt 
of in other schools. The initial period was given extra 
momentum by joining a PhD school to the depart-
ment, which later developed into a multi-department 
operation. The creative spirit of this period has its 
continuity mainly in individual MPP  researchers mono-
graphic “oeuvre”, often written  in creative antagonism 
with that of others and in an academic spirit far from 
the tenure-track-driven production of articles.  Some 
“revolutionary” MPP developments from this period 
have since evolved into spin-offs in other CBS depart-
ments where they have been able to settle methodo-
logically in more “normal science” paradigmatic unity. 
Today even “critical management” has become one 
specialty of the business school-trade.  Thus MPP has 
been a generous greenhouse for ideas, subsequently 
chanelled into schools of thought such as “corporate 
social responsibility”, “STS” and even “strategic plan-
ning”. We might see this as successful bridge building 
in the past and also as the role for the MPP “refugium”, 
offering CBS researchers opportunities to reflect on 
the ethical, aesthetic and epistemological conditions of 
capitalism.  We are more than happy to see how many 
in CBS are attracted to cross and fortify the bridges 
MPP has designed over the years, both theoretically 
and methodologically!

Some related assessment issues; 
Creativity versus Continuity
There is no doubt that MPP is still, compared to many 
other business school departments full of creative 
energy. Not a day goes by without new events or pro-
jects being launched and discussed. It is not easy for 
the Head of Department to keep track of all initiatives! 
But how do we match creativity and continuity?  MPP 
seems to offer CBS a unique humanistic compound, 
fueling inventions. But in the innovation stage, the 
inventions mature in more traditional social science 
settings. So how could MPP’s spirit and its vital creati-
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vity, on the surface seemingly wild but on closer inspection deeply rooted in several humanities traditions, be 
combined with institutional continuity? 

Maybe MPP should nurture ideas better, be better at widening the base for new funding and partners when 
support fails to materialize from Danish sources? How should MPP better “capitalize” on its goodwill amongst 
international peers?

In addition to this administrative continuity we feel concerned to support intellectual continuity. How 
could MPP foster continuity in selecting new lines of flight, building new bridges between the humanities 
and management? How does the upcoming influences of, e.g., Koselleck, Nora, Ricoeur, Badiou or Zizek rest 
on intellectual continuities to old MPP master-minds such as Habermas, Foucault, Deleuze, Luhmann or de 
Certeau? Questions like that make it equally important to face discontinuities, and to move away from intel-
lectual blind-alleys. During spring of 2010 some international speakers (see http://www.youtube.com/mpp-
seminar) were invited for the purpose of engaging in such qualitative assessments.

Let us now move to the next period and its development of means to bridge humanities and management.
 
2. The PUBLICATION VISIBILITY period focusing on writing in English started around the turn of the 
millennium and provided the publications on which the 2004 evaluation marked the excellence of MPP. From 
there on, standard “publish or perish” criteria were softly introduced for both recruitment and promotion. 
Faculty members were encouraged and rewarded for translating their findings into English without losing their 
“voices” or “critical edges”. Especially in the humanities, with its long European traditions of monographs 
and an inclination to use language not primarily as a medium, this is a tricky process. Therefore a special 
English editor was employed at the department as a proactive publication support; not only editing texts but 
stimulating new co-authorships. For MPP as department it is interesting to note how this striving for English 
publication has generated network-building, supporting not only attempts for co-authorship and co-editing 
but common PhD courses, guest-visits and smaller symposia (for instance with Universities of Leicester and 
Essex, the Universities of Bielefeld, and St. Gallen as well as the Harvard Business School, the New School 
and NYU). The second period thus stimulated conferences resulting in publications in special issues and edited 
volumes (the Deleuze conferences, Foucault Studies, Distinction). We also see how the push for publication in 
long run affects the demand for new kinds of articles more in tune with MPP ideals (e.g., ephemera, Aesthesis 
and Organization Studies) and chapters in collective volumes. This in turn fosters joint authorship and edito-
rial work both with external partners and between MPP history, philosophy, management, and politics groups.

Some related assessment issues;  
Adaption and Differentiation?
We should, as all academics today, make quantitative investigations of MPP English publications. MPP surely 
has to improve its list of publications. But how should we tackle the challenge beyond simply parroting a “pub-
lish and perish” mantra, which is today increasingly put into question by mainstream top universities? Could 
we see the problem being, on one hand, a question of adaption and, on the other, of differentiation? When 
any business school has regular courses on “how to get published”, the time might have come to ask “how 
to inject new ideas” in existing publications! How might mainstream management and organization journals 
acknowledge European humanistic perspectives today? Will the earlier mentioned Carnegie-supported reori-
entation and the growing discontent with earlier management mainstream research affect the views on what 
ought to get published? Will we see a growing interest in MPP-like research? Has the time come to reformu-
late the MPP publication strategies? Here is again an area where we are in need of evaluation and expertise! 

The next period meant a third kind of means to bridging humanities and management.  
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3. The RECRUITMENT-VISIBILITY period focuses 
on MPP teaching in English and was roughly initiated 
after the last evaluation 2004. Since then, MPP has 
recruited a small “foreign-legion” of mainly senior 
faculty to further what is sweepingly called interna-
tionalization. In contrast to UK and US universities, 
recruitment in Denmark is a long process often going 
through several stages all in need of local MPP support 
and initiative. The road to tenure for a newcomer to 
CBS might go over a guest-professorship or an adjunct 
professorship ending with an official announcement for 
a newly opened position to be applied for in open com-
petition. Candidates have to be evaluated by external 
experts, and the positions go to the top ranked appli-
cants. To make this kind of recruitment possible, MPP 
has to devote time to explaining to the candidate the 
complex procedures, only after which there will finally 
be a formal job offer. Apart from all regular HR ex-pat 
services one should finally not neglect post-recruit-
ment support essential for helping new candidates 
fulfill their contracted teaching obligations with CBS 
(64%). One should not underestimate the MPP depart-
mental support necessary in order for recruitment to 
be successfully carried out at CBS.
 
As MPP expects international recruitment to be more 
than mere cherry picking for its English publication list, 
new recruits must be given extra support. The “foreign 
legion” is expected to increase the domestic faculty’s 
international mobility, to initiate international fund-
ing of research projects, and to attract new English-
speaking students on undergraduate, masters, PhD 
levels, as well as executive education programs. By 
involving experienced international faculty we hope 
to attract both talent and financial resources to MPP 
research in a very competitive environment.   

Some related assessment issues; 
Hospitability and Generosity?
New international faculty members usually join MPP 
because they see its originality and potential in the 
international landscape of business education and 
research. They are not primarily at MPP in order to 
isolate themselves, doing their individual research; our 
experience is that they want to be part of something 
new that makes a difference in the world of manage-
ment research and education. First, we may ask our-
selves how well we take advantage of their enthusiasm 
and goodwill in our internal development. How can we 
best welcome their fresh ideas and integrate them into 
the MPP team? What could be done to energize and 
challenge the international faculty to promote funding, 

diffusion of research, and fostering of new generations 
of researchers? How could MPP measure whether these 
high hopes match what our foreign colleagues expect 
and experience? But MPP needs also to qualitatively 
assess how we meet their generosity with the best 
possible hospitability. 

We have now surveyed three types of means that MPP 
has developed to bridge humanities and management. 
We are now in great need of expert opinions on how 
MPP could manage making best use of its heritage in 
the period that now is under formation, namely, what 
we call…

4. The BUSINESS UNIVERSITY period. This is the 
one MPP might be about to enter. In our backpack we 
have humanities ideas for management publications 
and a team with increasingly foreign recruits. This 
heritage can be employed to fully align MPP with the 
CBS strategy for being a leading business university. 
MPP is thus currently engaged in developing projects 
suitable as contents for the three new CBS Business in 
Society  platforms.

Allow us to speculate on how to draw on the MPP 
legacy from first inside out and, finally, outside in?

From inside out MPP wants to go on cultivating 
curiosity, crossing disciplinary boundaries of well-
protected academic turf and bridge chasms built in 
academia. MPP would like to work in an intellectual 
tradition where cultivating generosity is as central as 
nurturing curiosity. This means getting inspired by our 
‘internal others’ by reading what they do, participating 
in their seminars and gradually deconstructing the ‘us-
them’ sensibility. This is like kykeon, an Ancient Greek 
drink that, as Heraclitus suggested, separates if it is 
not stirred. Generosity makes us stir and it is from this 
blend that we draw inspiration. Reading each other is 
the easier part. But a department as a reading room 
where individual authors fill the empty shelves with 
their texts is not really what we strive for! It needs to 
be said, however, that we struggle constantly with the 
problem of writing together. For cross-group writing to 
happen one needs to stir, such as in publication work-
shops and joint applications for external funds. To what 
extent are the groups helpful, to what extent should 
a new way to organize be invented? But all rests on 
maintaining intellectual ethos and the critical pathos of 
common scholarship.
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How finally could MPP profit from outside-in trends? In the current global landscape of business schools, 
business universities, and schools of economics and management, the recent financial crisis has produced 
an urgently felt need to change. Harvard Business School, MIT (Haas), Oxford (Said), Berkeley, Stanford, 
and so on, have all announced that the content of their MBA programs will change to favor more humanistic 
approaches. This development is based on an analysis concluding that ethics, reflexivity and critical thinking 
are needed as part of management education’s curricula. Moves are made in this direction. MPP has 15 years 
of experience of nurturing a rich conversation between management and humanities. Much of CBS/MPP’s 
attractiveness as a research and teaching environment is based on the unique inter-disciplinary milieu that is 
established suitable for new society focused business research. Postmodernism once opened up to pluralism, 
but its whimsical phase is long over and we now experience that MPPs broad insights in intellectual history 
helps navigate to new sources in tune with our European continental heritage. MPP has good reasons for not 
accepting the simplistic “back to basics” reactions, but how should we best move ahead?
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ENCLOSURES
Appendix:

1. CVs for fulltime, academic staff at MPP
2. List of Adjunct Professors
3. List of current PhD fellows at MPP
4. PhD dissertations 2005 – 2010
5. International seminars and conferences 2007 – 2009
6. International guest researchers at MPP 2007 - 2010
7. MPP staff on international guest research visits 2007 - 2009
8. Editors of international journals or book series 2007 – 2009
9. Members of international editorial boards
10. List of Advisory Board and Knowledge clubs at MPP
11. Teaching
12. Research and Teaching Hours
13. External funding 2005-2010
14. Current list of externally funded research projects 
15. MPP support group 2010

Examples of Publications from each research group

Latest issue of mpp news: Design the Future

We are looking forward to welcoming you at our department!
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