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Ludic technologies and active 

citizenship 

• School-home partnership games 

• Family games prescribed by the schools 

• Value games on voluntary work 

• Social responsibility game for managers 

• Community building games 

• Health games 

• Games empowering unemployed people 





Health at play 

"It is not okay for students to try 

alcohol at home",  

 

"Parents are the children’s most 

important role models”,  

 

"Children and young people need 

to be motivated to live a healthy 

lifestyle” 

 

"Children and young people must 

learn to take responsibility for 

their own health”.  



Infection Protection The aim of this game is to 

empower children to take 

responsibility for their own health 

and hygiene. Through play, the 

children are to learn to protect 

themselves against infections.   

One child is selected to be the 

‘virus,’ and another to be the 

‘body.’ The remaining children are 

the ‘immune system.’ 

The children representing the 

immune system join hands and 

form a big circle around the 

body. The virus is on the outside. 

The virus tries to touch the body, 

while the immune system moves 

around to prevent the virus from 

touching the body. (Right to play 

2007) 



Thesis 

• With the concept of ”active citizenship” the public 

administration expands its steering ambitions 

regarding the inner will and self-creation of the 

individual citizen 

• The administration experience resistance among 

citizens. They lack the will of steering their inner will 

in the name of public administration. 

• Ludic technologies is a way of handling this 

resistance. 

• And this type of steering technology put at stake the 

form of state.  



Get healthy through play 

 

 

• A campaign by the Danish Veterinary and 

Food Administration and the National Board of 

Health  



Resistance 

• ”Many (employees) are attentive to the barrier that may be 

present with socially exposed citizens in form of a general 

scepticism and antipathy towards everything that they 

associate with the public system. In order to avoid citizens 

reacting with an unwillingness towards health promoting 

initiatives, the employees suggest the following principles for 

their work:  

• 1) The employees must show that they ’are like the citizens’, 

ie. they have to be open about their own difficulties with living 

a healthy life.  

• 2) The employees must be role models but in a way where 

they don’t appear as perfect or unattainable.” (National Board 

of Health 2007: 28). 



The system should not look like a 

system 

• ”The employees also tell how they use humour 

and self irony when they make physical 

activities with the citizens. Eg. by making fun 

of their own lack of fitness, the employees can 

contribute to creating an unpretentious 

atmosphere that can include all.”(National 

Board of Health 2007: 40) 

 



Steering has to be fun 

• ”Finally, several employees point out that happiness and fun 

should be an important element of the health promoting work. 

Some employees come with examples of activities that have 

been fun for everybody such as a snowball fight, rounders and 

cooking” (National Board of Health 2007: 31) 

• ”In general, it stands to reason to consider how to promote 

people’s health through humour and fun. An interviewee, for 

example, says that she in an earlier activation course 

participated in a catch penny workshop as a part of the 

activation. They finished the workshop with a one hour catch 

penny show for their children to the delight of themselves, 

their children and the employees” (National Board of Health 

2007: 40) 

 



Health promotion cannot look like 

health promotion 

• ”One has to take ’small steps’ when working with 

health in relation to socially exposed citizens. (…) 

Many have a certain ’resistance against the system’ 

which means that they probably also will be sceptical 

towards health promoting initiatives. In those regards, 

the employees find it important not to focus too much 

on health. It must be integrated as a part of daily life 

through for instance fruit bowls at the lunch table 

etc.” (National Board of Health 2007: 30) 



Edutainment 



A ludic 

cookbook 



Family contract schemes 



Heterogeneous logics of communication 

Play 

Decision 

This is play That is reality 

Fixed contingency 

of expectation 

Open contingency 

of expectation 

Power 

power – 

superiority 

power – 

inferiority 

Contract 

Obligation Freedom 

Pedagogy 

 

Better in 

terms of 

learning 

Worse in 

terms of 

learning 



Oscillocracy and triple binded 

communication 
• What is constructed is a scene of interaction in 

constant oscillation between heterogeneous logics of 

communications 

• We got drifting packages of expectations 

• One can never fully know whether one is playing, 

agreeing, steering, being steered, making a decision 

or something else 

• The participants risk to be put in a double or even 

tripled-binded communication where they are 

expected to fulfill contradictory expectations 



Play as the last retreat of steering 

• The campaign keep the selection of communication 

media open 

• The effect is that the campaign always can withdraw 

its offers of communication when resistance is 

observed 

• When the families articulate resistance against 

steering, the professionals can say that the matter is a 

volunteer contract,  

• and when the families then say that the contract is too 

much obligation, then the contracts can be agued as 

“just a game” 

 



Self-suspension 

• The “Healthy through Play” campaign neither wants to be 

recognized as campaign nor to be rejected as such.  

• We get regulation that does not want to be seen as regulation, 

contracts that do not care for obligations but only freedom, and 

a pedagogy that seek not to be instructive.  

• Perhaps the most probable result is that the campaign itself 

becomes a game.  

• It is play-campaigning with the benefit of being able to quickly 

and easily suspend the campaign’s quality of regulation, 

pedagogy, and obligation if it senses opposition from citizens.  



Yum-Yum as the self-description of the 

State 

• Is the State becoming a game master or is it deconstructing 

itself just playing to be a State?? 

• We are dealing with at State who desire to 

become civil society 

 

•It is a cute cartoon State, to which all 

citizens are children, and resistance is 

childish and unnecessary 

 

•A State where the concept of rights is 

cancelled because the state understands the 

individual better than the individual 

understands itself 

 


