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Course titles and one-line course ‘snapshots’ ISUP Faculty 
Marketing  
BHAAI1015U   Introduction to marketing - a course that provides a critical overview of marketing practice in light of the empirical laws 
of marketing. 

Max Winchester (Victoria University) 

BHAAI1002U   Brand management – a course that examines brands from the perspective of marketing managers and the consumers 
Sand also provides insights on brand management decisions required to build, measure and manage brands and also on appropriate 
theories, models and tools. 

Lars Bergkvist (Nottingham University 
Business School China) 

BHAAI1003U   Undergraduate consumer behavior and customer analysis – a course that demonstrates the role of frameworks from 
marketing and psychology in providing insights on how customers make buying decisions. 

Glen Brodowsky (California State 
University San Marcos)  

BHAAI1033U   Marketing strategy for startups – a course that provides students with a foundation of marketing strategy theory and 
practice aimed at startups in an effort to address the persisting high rates of failure. 

Sharon McIntyre (Chaordix & Royal 
Roads University) 

Communication  
BHAAI1020U   Organizational communication and reputation management – a course that examines how communication affects 
corporate decision-making, issues management, and relationships with various external and internal stakeholder groups. 

Jay Rubin (New York University) 

BHAAI1034U    The persuasive power of external communication in shaping business fates and fortunes Jay Rubin (New York University) 

Philosophy and ethics  
BHAAI1035U    Business, society and ethics – a course that provides a theoretical and applied overview of business ethics in a 
contemporary business context. 

Bill Holmes  (Sheridan Institute of 
Technology) 

CSR and sustainability  
BHAAI1036U    Sustainability and global food security – an analysis of theory and practice – a course that offers students an in-depth 
analysis of the long-term and escalating threat that food insecurity poses globally and an in-depth critique of entrepreneurial solutions. 

Patricia Plackett (Copenhagen Business 
School) 

BHAAI1037U   Sustainability and urbanization – an analysis of economic and policy considerations – a course that provides students 
with insights on the economic foundations of policies aimed at addressing the adverse impacts of rising urbanization rates on 
infrastructure and the environment. 

Claudio Lucinda (University of São 
Paulo) 
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Finance  
BHAAI1038U   Fundamentals of finance – global issues - a course about financial decision-making that provides students with tools to 
determine which investments should be made, how they should be financed, and how working capital should be managed. 

Claudio Lucinda (University of São 
Paulo) 

BHAAI1028U   Undergraduate corporate finance – a course that builds student capacity to understand the field’s basic theoretical 
underpinnings and to apply the techniques developed to manage firms financially in real-world situations. 

Shelton Weeks (Florida Gulf State 
University) 

BHAAI1011U   Undergraduate financial modeling – a course that provides practical experience in integrating financial and statistical 
concepts and techniques for constructing models and in using these models for solving problems. 

Simon Benninga (Tel Aviv University) 

BHAAI1013U   Undergraduate international financial management and hedging – a course that focuses on corporate risk 
management aimed at providing ease of understanding of hedging strategies. 

Jakob Müllner (Vienna University of 
Economics & Business) 

Innovation  

BHAAI1039U   Innovation and creativity - a course that determines how to achieve the right balance of operational efficiency and 
customer accommodation in supply chain design to generate market leadership and profit maximization.  

Rob Morgan (Cardiff Business School) 

BHAAI1049U  Undergraduate creative problem solving in business – a course that offers an overview of the theoretical underpinnings 
of creative problem-solving and an opportunity to apply creative problem-solving skills to real-world business challenges 

Bill Holmes (Sheridan Institute of 
Technology) 

Organization  

BHAAI1040U   Organizational theory and design – a course that examines theories for explaining organizational behaviour and their 
applications to real-world situations to give students insights on why some organizations are successful and some fail and also on how 
organizational structures can be designed to be most effective.  

Gary Schwarz (Harvard University & 
Nottingham University Business School 
China) 

BHAAI1016U   Foundational perspectives in leading and managing organizations – a course designed to prepare students to thrive in 
institutions that need to adapt to a changing environment. 

Gary Schwartz (Harvard University & 
Nottingham University Business School 
China) 

BHAAI1041U   Organizational behavior – a course that provides an understanding of how organizations work – how they diagnose 
their problems and how they deal with them, including the design of effective structures and the creation of organizational cultures 
that spur value-creation and prosperity for the organization and the individuals in it. 

Kinga Kinczey (Corvinus University of 
Budapest) 

Strategy  
BHAAI1051U   Management for the creative industries – a course that examines the role of art as a business and also the role of the 
arts in place branding. 

Ginger Grant (Sheridan Institute of 
Technology) 

Accounting  
BHAAI1009U   Principles of financial accounting – a course that provides a foundational introduction to accounting processes, 
accounting information systems and the language of accounting. 

Carol Adams (Monash University) 

BHAAI1017U   Principles of management accounting – a course that provides a foundational introduction to the information 
requirements of managers in order to make effective and efficient use of organizational resources to enhance both customer and 
shareholder value.  

Rafael Rogo (University of British 
Columbia) 

Economics  
BHAAI1022U   Principles of macroeconomics – a foundational course covering the aggregate domestic and international economy, 
business cycles, and government’s economic policies. 

Brad Hobbs (Florida Gulf Coast 
University) 
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BHAAI1023U   Principles of microeconomics – a business perspective – a foundational course that provides a rigorous economic 
framework for studying economic agents’ behavior and market equilibrium. 

Brad Hobbs (Florida Gulf State 
University) 

BHAAI1024U   Principles of microeconomics – a policy perspective – a foundational course that explains the principles of the 
operation of markets and the way governments can influence activities of firms and industries through microeconomic policies.  

Rodrigo Zeidan (Fundação Dom Cabral 
& New York University Shanghai) 

BHAAI1042U   Introduction to strategic thinking – a course that studies the competitive and cooperative behavior resulting when 

several parties with conflicting interests must work together and aims to provide the tools and models used in Game Theory.   
Juliana Kozak Rogo (University of 
British Columbia) 

Supply Chain Management and Logistics  
BHAAI1043U   Strategic supply chain management: Building the lean and agile business – a course that determines how to achieve 
the right balance of operational efficiency and customer accommodation in supply chain design to generate market leadership and 
profit maximization. 

Tom Goldsby (Ohio State University) 

Statistics and Quantitative Methods  
BHAAI1001U   Basic statistics for business and economics – a course that introduces the basic concepts of statistics and explores the 
uses of statistics in business and economics. 

Rene Ordonez (Southern Oregon 
University) 

BHAAI1044U   An introduction to econometrics – a course that teaches students about basic econometric techniques for analyzing 
economic data. 

Rene Ordonez (Southern Oregon 
University) 

Information Technology  
BHAAI1045U   Fundamentals of Internet technology and business models - a course that provides insights on the entrepreneurial 
opportunities and challenges of digital businesses and electronic markets highlighting digital business models, digital entrepreneurship 
and ethics. 

Ted Ladd (Hult International Business 
School San Francisco)  

Political Science  
BHAAI1046U   Politics in the European Union – Theoretical and empirical approaches – a course that draws on theoretical insights 
from political science and economics in examining the responses to crises over the EU’s history, in particular its current dilemmas. 

Kurt Huebner (University of British 
Columbia) 

International Political Economy  
BHAAI1047U   Politics and economics of globalization – a course that examines the interplay of political and economic factors in the 
ambivalent dynamics between nation-states and the escalating numbers of international businesses. 

Kurt Huebner (University of British 
Columbia) 

Management  
BHAAI1048U   Business anthropology and organizational fieldwork – a course that provides students with skills in the application of 
anthropological theories for problem-solving in public and private sector organizations.  

Ginger Grant (Sheridan Institute of 
Technology) 

BHAAI1014U   International marketing management – Strategic thinking for managing and marketing in a global economy – a course 
introducing students to the basic theoretical models of global strategic management through which they can develop a global strategic 
perspective for making value chain-related management and marketing decisions, e.g., market selection.  

Glen Brodowsky (California State 
University San Marcos) 

Business Psychology  
BHAAI1050U    Psychology of decision making – We are not irrational are we? - a course that provides students with insights on how 
decisions are made and how psychological processes can help to explain deviations from logic and rationality. 

Kinga Konczey (Corvinus University of 
Budapest) 

 

Programme dates: 29 June – 6 August 2015; course details and registration – www.cbs.dk/summer 


