
1 
 

 

 

Copenhagen Business School 

International Summer University Program 
 

Graduate Courses 
SUMMER 2015 

 
 

Course titles and one-line course ‘snapshots’ ISUP Faculty 
Marketing  
CCMVI2014U   Graduate consumer behavior – a course that provides an empirical basis for evaluating marketing practice 
in light of how consumers make buying decisions. 

Max Winchester (Victoria 
University) 

CCMVI2002U   Advertising and marketing communications – a course that provides a comprehensive overview of 
advertising and marketing management techniques, including planning and evaluation of campaigns. 

Lars Bergkvist (Nottingham 
University Business School China) 

Finance  
CCMVI2000U   Advanced graduate corporate finance – a course that provides students with real insights into the practical 
implications of the field’s latest theoretical advances using seminal articles in corporate finance. 

Shelton Weeks (Florida Gulf Coast 
University) 

CCMVI2017U   Graduate financial modeling – a course that provides practical experience in integrating financial and 
statistical concepts and techniques for constructing models and hands-on practice in using these models for solving 
problems. 

Simon Benninga (Tel Aviv 
University) 

CCMVI2001U   Advanced international financial management and hedging – a course that addresses both the operational 
implications of hedging instruments and the managerial issues in corporate hedging.  

Jakob Müllner (Vienna University 
of Economics & Business) 

Innovation  
CCMVI2024U   New models of entrepreneurial innovation – a course that focuses on applying emergent entrepreneurial 
innovation model frameworks for new industry scenarios. 

Sharon McIntyre (Chaordix & Royal 
Roads University) 

Entrepreneurship   

CCMVI2013U   Social entrepreneurship, sustainable business practice and development economics: An integrated 
framework – a course focused on analysis of relationship of social entrepreneurship with corporate sustainability policies 
and development policies. 

Rodrigo Zeidan (Fundação Dom 
Cabral & New York University 
Shanghai) 

CSR and sustainability   

CCMVI2020U  Food for thought: Food security and entrepreneurship – a course analyzing global food security issues in 
three distinct contexts – a developed economy, an emerging economy and a ‘Bottom of the Pyramid’ economy. 

Patricia Plackett (Copenhagen 
Business School) 
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Organization  
CCMVI2011U   Advanced perspectives in leading and managing organizations – a course designed to prepare students to 
thrive in institutions that need to adapt to a changing environment. 

Gary Schwarz (Harvard University 
& Nottingham University Business 
School China) 

Accounting  
CCMVI2008U   Financial statement analysis – a course that examines the financial information provided by financial 
reports and its use for finance-based decisions. 

Carol Adams (Monash University) 

CCMVI2025U   Cost analysis for decision-making - a course that examines the use of managerjal accounting systems for 
predicting consequences of different actions. 

Rafael Rogo (University of British 
Columbia) 

Supply Chain Management and Logistics  
CCMVI2026U   Supply chain analytics – Sustainability and risk management – a course that examines ways to leverage 
the business opportunities uncovered through sustainability while mitigating the risks and vulnerabilities associated with 
conducting business around the world. 

Tom Goldsby (Ohio State 
University)  

Statistics & Quantitative Methods  
CCMVI2029U   Applied statistical analysis for business and economics – an advanced statistical methods and applications 
course that serves as a foundation for qualitative and analytical courses in business programs. 

Rene Ordonez (Southern Oregon 
University) 

Information Technology  
CCMVI2030U   Advanced Internet business models – a course that provides insights on the entrepreneurial opportunities 
and challenges of digital businesses and electronic markets highlighting digital business models, digital entrepreneurship 
and ethics. 

Ted Ladd (Hult International 
Business School San Francisco) 

Economics  
CCMVI2028U   Macroeconomics and global issues - a course focusing on the role of macroeconomics in understanding 
how an economy responds to different fiscal and monetary policies and how such policies affect product and financial 
markets. 

Juliana Kozak Rogo (University of 
British Columbia) 

Strategy  
CCMVI2023U   Strategic market management: Marketing processes, practices and pitfalls in an era of hypercompetition 
– a course that examines how companies develop and execute their business strategies from a marketing perspective, 
balancing different explanations of theory and emphasizing tools for practice.  
 

Rob Morgan (Cardiff Business 
School) 

 

Programme dates: 29 June – 6 August 2015; course details and registration – www.cbs.dk/summer 

http://www.cbs.dk/summer

