
BSc Business Administration and Service Management 
 
The three concentrations: 
1) Tourism and Hospitality  
2) Art and Culture  
3) Service and Innovation 
 
The three concentrations  all have an international focus and are taught completely in English. 
The concentrations aim to provide the students with the necessary qualifications to function as 
administrators and managers in the special service sectors the concentrations are targeting.  
The successful graduate will be given skills to handle tasks within the sectors noted above as well as in 
businesses and agencies that interact with these sectors. 
 
Knowledge within three different areas are combined within each of the three concentrations: 
1) Special sector knowledge. Tourism sector, the art and culture sector or the service sector in general. 
2) General economic theories and methods. This element is important for a full understanding of the 
economics of the service sectors where public support as well as politics often plays an important role. Each 
of the concentrations will also develop a solid foundation in quantitative as well as qualitative methods. 
3) General business theories. This element includes organisational theory, marketing, accounting and 
strategy. The theories will be used as a solid foundation for the understanding of service management, and 
there will be focus on the special problems in the specific service sector you have chosen to study. 
Some classes and general courses are common for the three different concentrations, while other courses 
are taught separate in each of the concentrations. This is done to provide the student with specific 
knowledge about the service sector they have chosen. 
 
The concentrations will provide a solid understanding of the service economy, including a knowledge and 
understanding on management, politics and framework conditions of the selected service sectors of the 
program. 
 
The concentrations aim at developing and enhancing the student’s ability to visualise the strategic and 
economic potential of businesses and institutions within the relevant sectors. Furthermore, it aims at 
accumulating knowledge and generating skills so that the organizations’ potential can be fully realised 
through marketing, product development and teamwork. 
BSc Service Management graduates must be able to:  
Know and apply general business and socio-economic theories and methods, with special focus on the 
theories and methods of special relevance for the chosen service sectors.  

 Gather and analyse relevant data in identification, analysis and solution of problems  
 Identify possibilities for innovative thinking and action across professional fields  
 Identify ethical and social aspects of business problems and analyse their causes and effects  
 Communicate information, ideas, problems and solutions to relevant audiences  
 Develop their learning skills in a life-long learning perspective 

 
By combining different pedagogical methods the concentrations will develop the students´ personal skills, 

making the candidates able to communicate professionally and co-operate successfully with people of 

different background, and the ability to work across disciplines and in a project-orientated and process-

oriented manner will be developed. 


