
BSc in Business, Asian Language and Culture, Asian Studies Programme 
 
The Asian Studies Programme (ASP) offers a unique combination and integration of the academic fields of 
intercultural organisation, strategic management, marketing and other aspects of international business 
combined with area specific cultural and societal studies. As an important element ASP also offers Chinese 
and Japanese language studies that are to complement the political and economic studies. As such an ASP 
student is well equipped to understand and critically analyse the business dynamics in and between specific 
Asian economies as well as those associated cross-cultural issues that emerge when engaging in 
international business.  
 
These interdisciplinary skills are further refined by the ASP student’s language abilities in either Chinese or 
Japanese, which allow for a much deeper understanding of the cultural settings than could otherwise be 
achieved. The ASP furthermore develops strong research skills through the writing of projects during all 
three years of the programme. This is supported by the study of quantitative and qualitative business 
research methods.  
 
The ASP stresses the importance of studying abroad and offers the individual student a unique opportunity 
to experience Asia first hand through extensive exchange programmes with universities in China and Japan 
respectively.  
 
Generally speaking the ASP addresses key aspects of today’s business environment, including global 
competition, global organisation and the changing framework of global political and economic governance. 
 
Resulting from insights into societal structures and institutions as well as competitive factors and overall 
developments within the Asian business environment, the ASP graduate’s most important asset is the 
ability to view a given issue from more than one angle thus providing well-founded analyses of 
international businesses and organisations as well as of their activities in a dynamic global environment.  
 
Other related qualifications include the ability to specify internal and external communicative tasks that 
enhance organisational success. Finally, an ASP student acquires the ability to formulate goals for Asia-
related firms and organisations based on qualitative/quantitative analyses and to manage teamwork 
towards a successful implementation of stated goals. However, what makes an ASP graduate truly unique 
beyond the above-mentioned business qualifications is a contextual understanding of China and Japan 
brought about by a deep cultural understanding combined with pertinent language competencies taught 
and nurtured throughout all three years of study. 
 
The B.Sc. in Business, Asian Language and Culture (ASP) qualifies the graduate for business and related 
careers in global and internationally oriented companies and organisations with an Asian engagement. 
Graduates are equipped to work in the fields of international marketing, intercultural communication, 
organisational development, strategic management and development projects and go on to become e.g. 
sales managers, product advisors, business and media consultants, area managers, controllers and 
international liaison officers. 
 
Given the complex and interdisciplinary nature of the Asian Studies Programme, companies hiring ASP 

graduates will gain employees with a global outlook and an inherent drive, patience and ambition to define 

things not only as they currently are, but also what they might become in an ever-changing Asian economy. 


