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Consortium. CORPUS Discussion Paper 2: Policy Instruments for Sustainable Food
Consumption. CORPUS - Enhancing the Connectivity between Research and Poli-
cy-making in Sustainable Consumption. Funded by the European Commission, FP 7
| Project No. 244103. January 2011 (available at www.scp-knowledge.eu).

(2010) [Lucia A. Reisch, Gerd Scholl & Ulrike Eberle] — on behalf of the CORPUS
Consortium. CORPUS Discussion Paper 1: Sustainable Food Consumption; Facts
and trends. CORPUS — Enhancing the Connectivity between Research and Policy-
making in Sustainable Consumption. Funded by the European Commission, FP 7 |
Project No. 244103. October 2010 (available at www.scp-knowledge.eu).

(2010) [Gerd Scholl, Sabine Bietz, Kora Kristof, Siegmar Otto, Lucia A. Reisch &
Frieder Rubik]. Konsumenten- und kundennahe Instrumente der Ressourcenpolitik.
2. Meilensteinbericht, Arbeitspaket 12 des Projekts ,Materialeffizienz und Ressour-
censchonung“ (MaRess). MaRess Paper 12.6. Wuppertal: Wuppertal Institute for
Climate Energy Environment (ISSN 1867-0237).

(2009) [Gerd Scholl, Carolin Baedeker, Sabine Bietz, Kora Kristof, Siegmar Otto,
Mathias Onischka, Lucia A. Reisch, Frieder Rubik & Martina Schmitt]. Konsumen-
ten- und kundennahe Instrumente der Ressourcenpolitik. Zusammenfassung der
Politikoptionen. Arbeitspaket 12 des Projekts ,Materialeffizienz und Ressourcen-
schonung“ (MaRess), Wuppertal Institut fir Klima Energie Umwelt (ISSN 1867-
0237).

(2008) [Lucia A. Reisch, Clive L. Spash & Sabine Bietz]. Sustainable consumption
and mass communication: A German experiment. Socio-Economics and the Envi-
ronment in Discussion (SEED) Working Paper Series, CSIRO - Sustainable Ecosys-
tems Division, Canberra (The Commonwealth Scientific and Industrial Research Or-
ganisation) (ISSN 1834-5638).

(2005). Die Rolle der Verbraucherpolitik in einer Food Chain Politik. Arbeitsbericht
Nr. 1/2005, Institut fir Haushalts- und Konsumokonomik der Universitat Hohenheim
(ISSN).

(2004). Kommunikation des Nachhaltigen Konsums — Hintergrund und Exposé eines
Forschungsprojekts. Balance-Arbeitspapier No. 1. Reihe ,Nachhaltiges Wirtschaften
— Berichte aus Forschung und Praxis, ed. by Institut fiir Betriebswirtschaftslehre,
Fachgebiet Umweltmanagement, Universitat Hohenheim (ISSN).

(2004). Nachhaltiger Konsum: Aufgabe der ,Neuen Verbraucherpolitik®. Artec-paper
No. 120, Paper Series of the ,artec —Forschungszentrum Nachhaltigkeit®, University
of Bremen.

(2003) [Project Group Ethical-Ecological Rating & oekom research AG, Eds.]. Ethi-
cal-ecological rating. The Frankfurt-Hohenheim Guidelines and their implementation
via the Corporate Responsibility Rating. Schriftenreihe zur 6kologischen Kommuni-
kation No. 8, 2nd extended version. Munich: oekom.

(2000) [Project Group Ethical-Ecological Rating Frankfurt-Hohenheim, Ed.]. Intercul-
tural comparability of the ethical assessment of enterprises according to criteria of
cultural, social, and environmental responsibility. Schriftenreihe zur 6kologischen
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Kommunikation No. 8. Munich: oekom.

(2000) [Project Group Ethical-Ecological Rating]. Ethisch-6kologisches Rating. Der
Frankfurt-Hohenheimer Leitfaden und seine Umsetzung durch das Corporate
Responsibility Rating. Schriftenreihe zur 6kologischen Kommunikation No. 7. Mu-
nich: oekom.

(2000) [Charles Vlek, Lucia A. Reisch & Gerhard Scherhorn]. Transformation of
unsustainable consumer behaviours and consumer policies; problem analysis, solu-
tion approaches, and a research agenda. University of Groningen Centre for Envi-
ronmental and Traffic Psychology Report COV O0-04.

(1999). Ethics, consumer perceptions and regulation: The case of organic salmon.
CEC Working Paper No. 16 / CeSaM Working Paper No. 3, July 1999. Copenhagen:
Copenhagen Business School.

(1998). Time and money. Stuttgart, Universitat Hohenheim: Lehrstuhl fir Konsum-
theorie und Verbraucherpolitik, Working Paper No. 71.

(1998). Der ,heimliche Lehrplan” der Geldsozialisation. Bestandsaufnahme und An-
satzpunkte fiir die Forschung. 2nd enlarged edition (1%'ed. 1996). Working Paper
No. 69. University of Hohenheim: Department of Consumption Theory and Consum-
er Policy, Stuttgart.

(1998). Sustainable consumption — three questions about a fuzzy concept. CEC
Working Paper No. 13 / CeSaM Working Paper No. 1, September 1998. Copenha-
gen: Copenhagen Business School.

(1997) [Gerhard Scherhorn, Lucia A. Reisch & Sabine Schrédl]. Wege zu nachhal-
tigen Konsummustern. Literaturstudie und Diskussionspapier, vorgelegt beim Exper-
tenworkshop ,Nachhaltiger Konsum® in Stuttgart, March 1997. Working Paper. Uni-
versity of Hohenheim: Department of Consumption Theory and Consumer Policy,
Stuttgart.

(1997) [Gerhard Scherhorn, Lucia A. Reisch & Sabine Schrddl]. Wege zu nachhal-
tigen Konsummustern. Final Report of the Expert Panel on ,Sustainable Consump-
tion® in Stuttgart, March 1997. Munich: Gesellschaft flr Sozialforschung (GSF).

(1996) [Johannes Hoffmann, Konrad Ott, Lucia A. Reisch, Gerhard Scherhorn et
al.]. Ethische Kriterien fir die Bewertung von Unternehmen. Frankfurt-Hohenheimer
Leitfaden. Frankfurt am Main/ Tlbingen/ Stuttgart: Arbeitsgruppe ,Ethik der Technik®
der Interdisziplindren Arbeitsgruppe Technikforschung (IATF), Frankfurt am Main.

(1996) [Lucia A. Reisch & Gerhard Scherhorn]. Women and addictive buying. The-
ory and research. Working Paper No. 70. University of Hohenheim: Department of
Consumption Theory and Consumer Policy, Stuttgart.

(1992) [Gerhard Scherhorn, Ariane Glaser, Michael Neuner, Gerhard Raab & Lucia
A. Reisch]. Indikatoren der Bevolkerungsumfrage 1992. Working Paper No. 62.
University of Hohenheim: Department of Consumption Theory and Consumer Poli-
cy, Stuttgart.

(1991). Positionalitat. Bericht Uber die testkritische Analyse eines neuen Indikators.

Working Paper No. 59. University of Hohenheim: Department of Consumption Theo-
ry and Consumer Policy, Stuttgart.

(1990) [Gerhard Scherhorn, Michael Neuner, Gerhard Raab & Lucia A. Reisch].
Konzepte und Indikatoren der Untersuchung tber promaterielle und postmaterielle
Lebensstile. Working Paper No. 53. University of Hohenheim: Department of Con-
sumption Theory and Consumer Policy, Stuttgart.

(1990) [Gerhard Scherhorn, Gerhard Raab & Lucia A. Reisch]. Erhebungsverfah-
ren und Messmethoden der Kaufsuchtstudie. Working Paper No. 51. University of
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Hohenheim: Department of Consumption Theory and Consumer Policy, Stuttgart.

(1990) [Gerhard Scherhorn, Lucia A. Reisch & Gerhard Raab]. Kaufsucht. Bericht
tiber eine empirische Untersuchung. Working Paper No. 50. University of Hohen-
heim: Department of Consumption Theory and Consumer Policy, Stuttgart. (10"
enlarged edition 2001).

(1989) [Gerhard Scherhorn, Lucia A. Reisch & Gerhard Raab]. Annahmen Uber
suchtiges Kaufverhalten. Working Paper No. 49. University of Hohenheim: Depart-
ment of Consumption Theory and Consumer Policy, Stuttgart.

IX. Book Reviews

(2010). The Library of Corporate Responsibilities (5 volume set). By Tom D. Camp-
bell (Ed.). Journal of Consumer Policy, 33(4), 427-428.

(2002). Okologische Okonomik. By Robert Costanza et al. Kyklos, 55(1), 101-102.

(1999). The non-stop society and its price. By Barbara Adam, Karlheinz Geil}ler and
Martin Held (Eds.). Journal of Consumer Palicy, 22(3), 361-374.

(1994). How much is enough? The consumer society and the future of the earth. By
Alan Th. Durning. Journal of Consumer Policy, 17(3), 376-383.

(1992). Kaufentscheidungen im privaten Haushalt: Eine sozialpsychologische Ana-
lyse des Familienalltags. By Erich Kirchler (1989). Zeitschrift fiir Arbeits- und Orga-
nisationspsychologie, 36(3), 153-154.

X. Research Reports

(2011) [CORPUS consortium with Lucia A. Reisch]. First Periodic Report. Publish-
able Summary. CORPUS Knowledge Brokerage for Sustainable Consumption.
Funded by the European Commission in FP 7 | Project No. 244103. Berlin: IOW.

(2011) [Lucia Reisch, Wencke Gwozdz & Gerhard Raab]. Compulsive buying in
Denmark: The first study on Danish consumers’ tendency to compulsive buying.
http://www.cbs.dk/content/download/165178/2149224/file/report_on_compulsive bu
ying_FINAL.pdf

(2011) [Lucia A. Reisch & Sabine Bietz]. Evaluation des Projekts Energieeffizienz-
jetztl. On behalf of the Deutsche Bundesstiftung Umwelt (DBU). (German Federal
Environmental Foundation). SRH Calw: Calw.

(2011) [Kornelia Hagen, Hans-W. Micklitz, Andreas Oehler, Lucia A. Reisch &
Christoph Strinck]. Empirisch fundierte Entscheidungshilfen fir die Verbraucherpoli-
tik. Gutachten im Rahmen der Leistungsbeschreibung “Verbraucherpolitische Be-
wertungs- und Folgeabschatzungsmethodik” des Verbraucherzentrale Bundesver-
band e.V. Berlin/Florence/Bamberg/Copenhagen: vzbv e.V..

(2011) [Lucia A. Reisch & Sabine Bietz]. Studie zu Méglichkeiten der Verbraucher-
information fur die Zielgruppe ,Digital Natives” (Study on the Possibilities of Consu-
mer Information for the "Digital Natives"). On behalf of the Baden-Wuerttemberg
Ministry of Consumer Protection (MLR), Stuttgart. Final Report.

(2011) [Lucia A. Reisch & Sabine Bietz]. Studie zur ,Nanotechnologie — Verbrau-
cherwahrnehmung und verbraucherpolitische Handlungspotentiale” — Aktualisierung
2011 (Study on Nanotechnology - Consumer Perception and Consumer Policy Opti-
ons). On behalf of the Baden-Wuerttemberg Ministry of Consumer Protection (MLR),
Stuttgart. Final Report.

(2010) [Lucia A. Reisch, Sabine Bietz, Manuela Wiest & Christoph Fasel]. Senio-
rengerechte Verbraucherinformation. Ein Praxisprojekt der Robert-Bosch Stiftung
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Stuttgart. Final Report.

(2010) [Wencke Gwozdz & Lucia A. Reisch]. Internal and external factors influenc-
ing food preferences and actual food choices. IDEFICS Deliverable D 7.5. Copen-
hagen: CBS.

(2010) [Lucia A. Reisch & Wencke Gwozdz]. Children’s food choice and the role of
commercial communication.IDEFICS Deliverable D 7.3. Copenhagen: CBS.

(2010) [Kathrin Graulich, Laura Degallaix, Sylvia Maurer, Nicole Bernfeld, Lucia A.
Reisch]. Work on Preparatory Studies for Ecodesign Requirements for EuPs (l11)
and on Stakeholder Representation. Lot C: Stakeholder Representation: Consum-
ers. Final. Report of the EUP Project. Freiburg, Brussels, Copenhagen.

(2010) [André Martinuzzi, Gerald Berger, Maria Miguel Ribeiro, Gerd Scholl, Sieg-
mar Otto, Lucia A. Reisch, Olof Soebech, Harri Kalimo, Francois Jégou, Marton
Herczeg, on behalf of the CORPUS consortium]. Inception Report. CORPUS Project
Deliverable. Berlin, April 2010.

(2010) [Gerd Scholl, Sabine Bietz & Lucia A. Reisch]. Forderung von Ressourcen-
effizienz im Rahmen der Verbraucherberatung im Web 2.0. Dokumentation eines
Experten-Workshops, 16.11.2009 im BMU. MaRess Internal Report. Berlin: IOW.

(2010) [Kora Kristof, Elisabeth StiRbauer with Carolin Baedeker, Gerd Scholl, Sieg-
mar Otto, Institut & Lucia A. Reisch]. Handlungsoptionen zur Steigerung der Res-
sourceneffizienz im Konsumalltag. Hintergrundpaper zu Arbeitspaket 12 des Pro-
jekts ,Materialeffizienz und Ressourcenschonung®. MaRess Internal Report. Wup-
pertal: Wuppertal Institute for Climate Energy Environment.

(2009) [Lucia A. Reisch & Sabine Bietz]. Nanotechnologie - Verbraucherwahrneh-
mung und verbraucherpolitische Handlungspotentiale. Eine Vorstudie im Auftrag
des Ministeriums fur Erndhrung und Landlichen Raum Baden-Wdrttemberg (MLR).
Abschlussbericht/ Final Report. Stuttgart / Calw: SRH Hochschule Calw, June 2009.

(2009) [Kornelia Hagen & Lucia A. Reisch]. Verbraucherpolitische Strategie Baden-
Wirttemberg — Erhebung von volkswirtschaftlichen Basisdaten fur eine zielorientier-
te Weiterentwicklung der Verbraucherpolitik. Ein Projekt im Auftrag des Ministeriums
fur Erndhrung und Landlichen Raum Baden-Wirttemberg (MLR). Projektbericht/ Fi-

nal Report. Stuttgart /Berlin / Calw: SRH Hochschule Calw, May 2009.

(2008) [Lucia A. Reisch, Ina Ridenauer, ANEC & BEUC]. General consumer-
related aspects of (energy-using) products. Background Paper within the Project on
"Consumer organisations’ representation in the European energy-using products
process.” Copenhagen/Freiburg/Brissel: CBS, Oko-Institut, ANEC, BEUC.

(2008) [Andreas Oehler & Lucia A. Reisch]. Behavioural Economics — eine neue
Grundlage fur die Verbraucherpolitik? A Study on behalf of the vzbv e.V.. Bam-
berg/Berlin/Copenhagen: vzbv e.V.

(2008). Democratization and consumption. Background document delivered for the
,Citizen’s Guide for Sustainable Consumption®, published by the Council of Europe.
Straltbourg, January 2008.

(2008) [Lucia A. Reisch & Sabine Bietz]. Transparenz von Altersvorsorgevertragen
und Dokumentation des Runden Tischs ,Altersvorsorge-Produkte” des Ministeriums
fur Erndhrung und Landlichen Raum Baden-Wurttemberg (MLR). Ein Projekt im Auf-
trag des Ministeriums fiur Erndhrung und Landlichen Raum Baden-Wiirttemberg
(MLR). Abschlussbericht/ Final Report. Stuttgart / Calw: SRH Hochschule Calw,
February 2008.

(2007) [Rainer GrieBhammer, Matthais Buchert, Carl-Otto Gensch, Christian Hoch-
feld, Andreas Manhart, Lucia A. Reisch & Ina Ridenauer]. PROSA — Product Sus-
tainability Assessment. Guidelines. Freiburg: Oko-Institut e.V..
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(2007) [Lucia A. Reisch & Alena Schuster]. Untersuchungen zur Wechselwilligkeit
der Verbraucher in einem liberalisierten Gasmarkt (Versorgerwechsel). Ein Projekt
im Auftrag des Ministeriums flr Erndhrung und Landlichen Raum Baden-
Wiurttemberg (MLR). Abschlussbericht / Final Report. Stuttgart / Calw: SRH Hoch-
schule Calw.

(2002) [Susanne Friese, Lucia A. Reisch, Linda Steg, Birgitta Gatersleben, Alison
Anderson & Marleen Strategier]. Environmental socialisation within the European
news media. Final Report to the European Science Foundation (ESF). Copenhagen:
Copenhagen Business School, February 2002.

(2000) [B. Aarset, S. Beckmann, J. Bigne, M. Beveridge, T. Bjorndal, M. Bunting, P.
McDonagh, C. Mariojouls, J. F. Muir, A. Prothero, Lucia A. Reisch, A. P. Smith, R.
Tveteras & J. Young]. Organic salmon production and consumption: Ethics, con-
sumer perceptions and regulation — ,Orgsal”. Synthesis of findings: results and im-
plications. European Union Commission DG XllI, June 2000.

(2000) [B. Aarset, S. Beckmann, J. Bigne, M. Beveridge, T. Bjorndal, M. Bunting, P.
McDonagh, C. Mariojouls, J. F. Muir, A. Prothero, Lucia A. Reisch, A. P. Smith, R.
Tveteras & J. Young]. Organic salmon production and consumption: Ethics, con-
sumer perceptions and regulation — ,Orgsal”. Assessment of the sustainability of or-
ganic salmon farming. European Union Commission DG XlI, May 2000.

(2000) [B. Aarset, S. Beckmann, J. Bigne, M. Beveridge, T. Bjorndal, M. Bunting, P.
McDonagh, C. Mariojouls, J. F. Muir, A. Prothero, Lucia A. Reisch, A. P. Smith, R.
Tveteras & J. Young]. Organic salmon production and consumption: Ethics, con-
sumer perceptions and regulation — ,,Orgsal”. Perspectives on the use of chemo-
therapeutics in Organic Salmon. European Union Commission DG XII, February
2000.

(1999) [B. Aarset, S. Beckmann, J. Bigne, M. Beveridge, T. Bjorndal, M. Bunting, P.
McDonagh, C. Mariojouls, J. F. Muir, A. Prothero, Lucia A. Reisch, A. P. Smith, R.
Tveteras & J. Young]. Organic salmon production and consumption: Ethics, con-
sumer perceptions and regulation— ,Orgsal“. Animal welfare issues. European Union
Commission DG XII, September 1999.

(1999) [Charles Vlek, Gerhard Scherhorn & Lucia A. Reisch]. Transformation of
unsustainable consumer behaviors and consumer policies. Problem analysis, solu-
tion approaches, and a research agenda. Report prepared for the subprogramme on
»industrial Transformation” (IT) of the International Human Dimensions Programme
(IHDP) on Global Environmental Change. Amsterdam (NL), December 1999.

XI. Conference and Workshop Presentations

05.-08.09.12: [Lucia Reisch, W. Gwozdz, G. Barba, S. De Henauw, N. Lascorz, K.
Konstabel & I. Pigeot]. The role of food commercials on children’s food knowledge
and preferences and its impact on diet and weight. Competitive paper at the IAREP
- International Association for Research in Economic Psychology, 5-8 September
2012, Wroclaw (PL) (accepted) http://www.iarep2012.org/

05.-08.09.12: [W. Gwozdz, L. Reisch & G. Raab]. Compensatory and compulsive
buying behavior in Denmark: Who is a shopaholic? Competitive paper at the IAREP
- International Association for Research in Economic Psychology, 5-8 September
2012, Wroclaw (PL) (accepted) http://www.iarep2012.org/.

05.-08.09.12: [Gerhard Raab, Lucia A. Reisch, Lucia, Wencke Gwozdz, Karl Koll-
mann, Anna-Maria Schubert & Alexander Unger]. Pathological buying behaviour: In-
vestigating the trend of compensatory & compulsive buying in Austria, Denmark &
Germany. Competitive paper at the IAREP - International Association for Research
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Publications and Disseminations by Lucia A. Reisch (1989 — 2012)

in Economic Psychology, 5-8 September 2012, Wroclaw (PL) (accepted)
http://www.iarep2012.org/.

05.-08.09.12: [S. Bly, W. Gwozdz & L. Reisch]. Exit from High Street: a study of
sustainable fashion pioneers’ strategies for sustainable fashion consumption. Com-
petitive paper at the IAREP - International Association for Research in Economic
Psychology, 5-8 September 2012, Wroclaw (PL) (accepted).
http://www.iarep2012.org/

20.08.12: Sustainable consumption and behavioural economics. Invited key lecture
at the 18th ASEF University: "Conscious Consumers for Environmental Sustainabil-
ity", Tartu (EST).

02.-04.07.12: [Wencke Gwozdz, Alfonso Sousa-Poza, Lucia A. Reisch, Gabriele
Eiben, Jaun Fernandez, Charalampos Haddjugeorgiou, Eva Kovacs, Fabio Lauria,
Toomas Veidebaum, Garrath Williams, Wolfgang Ahrens, Karin Bammann on behalf
of the IDEDICS consortium]. Maternal employment and child obesity — A European
perspective. Competitive paper at Gender, Marketing & Consumer Behavior Confer-
ence, 2-4 July 2012, Queenstown (NZ) (accepted).

30.05.-01.06.12: [S. Bly, W. Gwozdz & L. Reisch]. Exit from High Street: a study of
sustainable fashion pioneers’ strategies for sustainable fashion consumption. Com-
petitive paper at the 2nd Nordic Conference on Consumer Research, 30 May - 1
June 2012, Gothenburg (S) http://www.cfk.gu.se/nccr2012 .

27.-29.06.12: [W. Gwozdz, L. Reisch, S. De Henauw, L. Lissner, L:A. Moreno, V.
Pala, M. Tornaritis, D. Molnar, A. Siani, T. Veidebaum & |. Pigeot]. Childhood obesi-
ty: A European cross-geographical analysis of individual factors influencing diet
quality & obesity. Competitive Paper at the 2012 International Social Marketing Con-
ference, 27-29 June 2012, Brisbane (AUS) (accepted).

27.-29.06.12: [L. Reisch, W. Gwozdz, G. Barba, S. De Henauw, N. Lascorz, K.
Konstabel & I. Pigeot]. Associations between commercial communication and food
knowledge, preferences and diet: A cross-European study. Competitive Paper at the
2012 International Social Marketing Conference, 27—-29 June 2012, Brisbane (AUS)
(accepted).

28.06.12: [Kornelia Hagen, Lucia A. Reisch, Hans-W. Micklitz, Andreas Oehler &
Christoph Strinck]. Mehr empirische Evidenz, mehr Realitatssinn - Vorschlag fir ei-
nen 'Check Verbraucherpolitik und Verbraucherbeteiligung. Invited speech at the
Fachgesprach Friedrich-Ebert-Stiftung "Verbrauchercheck", 28 June 2012, Fried-
rich-Ebert Stiftung, Berlin (DE).

28.06.2012: Implications of Rio+20 results — perspectives from the European Eco-
nomic and Social Committee (EESC). Keynote at the conference Rio+20 and its im-
plications for Sustainable Development Policy at the EU and national level. Europe-
an Sustainable Development Network (ESDN) in cooperation with the Danish EU
presidency. ESDN Conference 2012, 28-29 June 2012, Copenhagen (DK).

20-23.06.12: [W. Gwozdz, A. Sousa-Poza, L.A. Reisch, S. De Henauw, G. Eiben, J.
Fernandez, C. Hadjigeorgiou, E. Kovacs, F. Lauria, T. Veidebaum, G. Williams, W.
Ahrens & K. Bammann]. Maternal Employment and Child Obesity — A European
Perspective. Competitive Paper at the 26th Annual Conference of the European So-
ciety for Population Economics (ESPE), Bern (CH) (accepted).

15.06.12: Gesundheit, Essen und Nachhaltigkeit: Anspriiche an die Ernahrungsauf-
klarung der Zukunft. Invited speech at the Danone Institute, Nuremberg (DE).

13.06.12: Konsumwende: Wie viel Wende wollen wir? — Und wie viel Wende kdnnen
wir? Invited talk at the ,,15th Mainauer Mobilitatsgesprach — Energiewende - Mobili-
tatswende — Konsumwende® on invitation of the Ministry of Environment, Climate
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Change and Energy, Baden-Wuerttemberg, Insel Mainau (DE)
http://www.um.baden-wuerttemberg.de/serviet/is/90084/.

05.06.12: All inclusive - Freizeit im Grinen ohne Grauen fur die Natur. Panel ses-
sion at the ,Woche der Umwelt” on invitation of the Federal President of Germany
and the German Environmental Foundation (Deutsche Bundesstiftung Umwelt),
Schloss Bellevue, 5-6 June 2012, Berlin (DE) http://www.woche-der-
umwelt.de/index.php?menuecms=2028&menuecms_optik=2024&programm_id=99.

14.-17.05.12: [Wolfgang Ahrens, Christoph Buck, Claudia Bérnhorst, Hermann
Pohlabeln, Anne Lanfer, Antje Hebestreit, Inge Huybrechts, Valeria Pala, Lucia
Reisch & Iris Pigeot]. Does environmental food supply influence junk food consump-
tion of preschool and school children? First results of the IDEFICS study. Presenta-
tion at the 8" International Conference on Diet and Activity Methods, 14-17 May
2012, Rome (I).

02.05.12: [Gerd Scholl, Gerald Berger, Marton, Herczog, Francois Jégou, Harri
Kalimo, Tamas Kallay, Lucia A. Reisch, Frieder Rubik, Benoit Simon & P4l Strand-
bakken]. Knowledge for sustainable consumption policies — experiences form
CORPUS, a European project on knowledge brokerage. European Roundtable on
Sustainable Consumption and Production (ERSCP), 2-4 May 2012, Bregenz (AT)
http://www.erscp2012.eu/.

28.04.12: [W. Gwozdz, A. Sousa-Poza, L. A. Reisch, S. De Henauw, G. Eiben, J.
Fernandez, C. Hadjigeorgiou, E. Kovacs, F. Lauria, T. Veidebaum, G. Williams, W.
Ahrens & K. Bammann]. Maternal Employment and Child Obesity — A European
Perspective. Competitive Paper at the 4th Annual Meeting on the Economics of
Risky Behaviors (AMERB), Istanbul (TR).

20.04.12: Die neue Nachhaltigkeitsstrategie Baden Wurttemberg: Erwartungen, Bei-
trage, Perspektiven. Expert at the ,Auftaktveranstaltung zur neuen Nachhaltigkeits-
strategie® on invitation of the Ministry of Environment, Climate Change and Energy,
Baden-Wuerttemberg, Stuttgart (DE).

27.03.12: Von der Bedeutung der Nachfrageseite fur die Energiewende. Invited talk
on the 11th Kolloquium ,Wege aus der Wachstumsgesellschaft® on invitation of the
Stiftung Forum fur Verantwortung. 25-28 March 2012, Europaische Akademie Ot-
zenhausen, Nonnenweiler/Saarland (DE)

20.03.12: Die Wissens-Broker: Was kann gesellschaftsbezogene. Nachhaltigkeits-
forschung leisten? Keynote at the BMBF-Agenda-Konferenz "Sozial-6kologische
Forschung fiir eine zukunftsfahige Gesellschaft® on invitation of the German Federal
Ministry of Education and Research. 19-20 March 2012, Bonn (DE).
http://www.sozial-oekologische-forschung.org/_media/Programm_Agenda-

Konferenz.pdf

13.03.12: [Wencke Gwozdz, Alfonso Sousa-Poza, Lucia A. Reisch, Stefaan de He-
nauw, Gabriele Eiben, Juan Fernandez, Charalampos Hadjiegeorgiou, Eva Kovac,
Fabio Lauria, Toomas Veidebaum, Garrath Williams, Karin Bammann & Wolfgang
Ahrens]. Maternal employment and child obesity — a European perspective. Faculty
seminar, Stirling (UK).

10.02.12: Expert at the “Expert Workshop within the BfR project NanoView: Interna-
tional study of factors influencing public perception of nanotechnology.” 10" Febru-
ary 2012, Federal Institute for Risk Assessment (BfR), Berlin (DE).

7.02.12: Mindige Burger und sorgender Staat — ein Widerspruch? Invited talk at the
conference: ,Der sanfte Diktator — weild Vater Staat alles besser?“ on invitation of
the Stiftung Marktwirtschaft. Deutscher Bundestag, Berlin (DE).

26.01.12: Kinder als Verbraucher: Einfluss von Marketing und Werbung auf Kinder.
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Invited talk at the ,IGW-Forum: Konsumfalle Kinderlebensmittel, Verbraucherpoliti-
sches Forum zur Internationalen Griinen Woche 2012 on invitation of the Federati-
on of German Consumer Organisations (vzbv), Berlin (DE).
http://www.vzbv.de/8413.htm

20.01.12: Brauchen wir sozialwissenschaftliche Forschung in den Ernahrungs- und
Gesundheitswissenschaften? Invited speach and abstract at the workshop of the
BioOkonomieRats ,Die Zukunft im Sektor Lebensmittel, Erndhrung und Gesundheit*
on invitation of the BioOkonomieRa, 19-20 January 2012, Berlin (DE).

02.12.11: Kommentar: Kongress Stromeinsparung in Haushalten - 1.000 kwh Strom
pro Haushalt sparen. Commentary on the Congress ,Stromsparen im Haus-halt®, on
invitation of the Oko-Institut Freiburg e.V., 2 December 2011, Berlin (DE).

01.12.11: Im Nano-Dialog: Kernfragen, Hintergrund und Herausforderungen des
Nano-Dialogs. Baden-Wirttemberg. Keynote at the Nano-Dialog Baden-
Wirttemberg — ,Kleine Teilchen, grof3e Fragen!” Kongress zu Verbraucheraspekten
im Umgang mit Nanotechnologien, 1 December 2011, Stuttgart (DE).

29.11.11: Konsum und Energie — Ansatze flr eine verhaltensorientierte Ener-
gienachfragepolitik. Keynote on invitation of the Austrian Energy Agency and the
Climate Fonds Austria at the Congress ,Ergebnis-Workshop zum Projekt ,,Outlook
Life Style 2030 — Determinanten fir den Energieverbrauch in dsterreichischen
Haushalten - On the track 2020: Effektive Instrumente und Programme zur Senkung
des Stromverbrauchs im Haushalt“. 29 November 2011, Vienna (AT).

24.11.11: Wirtschafts- und Sozialwissenschaften: Wo stehen wir? Welche For-
schung brauchen wir? Keynote at the ,1st Verbraucherschutz Netzwerkkonferenz*
on invitation of Bundesamt fir Verbraucherschutz und Lebensmittelsicherheit / Bun-
desministerium fir Ernahrung, Landwirtschaft, 24 November 2011, Berlin (DE).

21.11.11: Wer spricht, wenn die Wissenschaft spricht? Bremer Forum flir Wissen-
schaftsjournalismus, 21-23 November 2011, Bremen (DE).

18.11.11: Energiewende in Deutschland 2011 - Ziele und Wege. Keynote at the
Congress ,Sustainable Development — a Global Challenge® on invitation of the
DAAD (Deutscher Akademischer Austausch Dienst) and Birzeit University, Ramal-
lah, 18-19 November 2011, Ramallah (PS).

08.11.11: Waltzing with a monster: The challenge of knowledge brokerage between
research and policy in the field of SCP. Keynote at the International Conference
“Sustainable Consumption — Towards Action and Impact”. International Scientific
Conference on behalf of the German Federal Ministry of Research, 5-8 November
2011, Hamburg (DE).

31.10.11: How can Behavioural Economics improve energy consumption policy? In-
vited talk at the 4™ Singapore International Energy Week on invitation of the Energy
Studies Institute (ESI), National University of Singapore, Singapore (SG).

28.10.11: [Steingerdur Olafsdottir, Gabriele. Eiben, Hillevi Prell, Sabrina Hense,
Lauren Lissner, Staffan Marild, Lucia A. Reisch & Christian Berg]. Lower consump-
tion of soft drinks among children with parents who limit tv.commercials. Poster pre-
sented at the 11" European Nutrition Conference (FENS), “Diversity versus Globali-
zation: A Nutritional Challenge for a Changing Europe”. Madrid Convention Centre,
26-29 October 2011, Madrid (ES).

28.10.11: [A. Santaliestra-Pasias, T. Mouratidqu, V. Verbestel, K. Bammann, D.
Molnar, S. Sieri, A. Siani, T. Veidebaum, S. Marild, L. Lissner, C. Hadjigeorgiou, L.
Reisch, I. De Bourdeaudhuij & L. Moreno]. Screen time and availability of European
children (2 to 10 years old): the IDEFICS study. Poster presented at the 11" Euro-
pean Nutrition Conference (FENS), “Diversity versus Globalization: A Nutritional
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Challenge for a Changing Europe”. Madrid Convention Centre, 26-29 October 2011,
Madrid (ES).

27.10.11: [Wencke Gwozdz & Lucia A. Reisch]. Internal and external factors influ-
encing food preferences and actual food choices in the IDEFICS study: a consumer
science perspective. Competitive paper presented at the 11" European Nutrition
Conference (FENS), “Diversity versus Globalization: A Nutritional Challenge for a
Changing Europe”. Madrid Convention Centre, 26-29 October 2011, Madrid (ES).

25.10.11: [Lucia Reisch & Hartwig de Haen]. Charta fiir Landwirtschaft und Ver-
braucher. Zusammenfassende Schlussfolgerung aus den vier Workshops. Ergeb-
nisse des Dialogs mit gesellschaftlichen Gruppen. Presentation at the Final Work-
shop of the “Charta fur Landwirtschaft und Verbraucher” (Charter for Agriculture and
Consumers), on behalf of the German Federal Ministry of Agriculture, Food and
Consumer Protection, Berlin (DE).

21.10.11: Worauf kommt es an? Faktoren fur Glaubwirdigkeit und Erfolg eines
Nachhaltigkeitssiegels. Nachhaltigkeitssiegel. Strategischen Konsum stéarken. Par-
liamentary Expert Hearing on Invitation of the ,Blndnis 90/Die Grunen®, Bundes-
tagsfraktion, Berlin (DE).

13.10.11: Verbraucher — das miindige und selbstbestimmte Wesen? Von Informati-
on bis staatlicher Regulierung — Was setzt Verbraucherrechte effektiv durch? Key-

note at the ,Verbraucherpolitischer Kongress des Landes Nordrhein-Westfalen®, 13
October 2011, Cologne (D).

30.09.11 [W. Ahrens, A. Siani, K. Bammann, S. De Henauw, L. Lacoviello, LA.
Moreno, L. Reisch, M. Tornaritis, T. Veidebaum & I. Pigeot on behalf of the
IDEFICS consortium]. The IDEFICS study. Presentation at the 12. Jahrestagung der
Osterreichischen Adipositasgesellschaft, 30. September — 1. October 2011, Seggau,
Osterreich (AT). Wiener Klinische Wochenschrift, 2011, 123(17/18, 35-41.

29.09.11: Energiewende in Deutschland — Auswirkungen auf Wirtschaft und Gesell-
schaft. WirtschaftsForum 2011, on invitation of the ,Initiative Wirtschaftsraum Mem-
mingen-Unterallgau®, 29 September 2011, Memmingen (DE).

10.09.11: Energiewende — und wie soll das bitte gehen? Blirger. Macht. Staat.
Presentation at the ,Hochschultag der Zeppelin University Friedrichshafen®, 10 Sep-
tember 2012, Friedrichshafen (DE).

08.09.11: [W. Ahrens, A. Siani, K. Bammann, S. De Henauw, L. Lacoviello, A. He-
bestreit, S. Marild, D. Molnar, LA. Moreno, L. Reisch, M. Tornaritis, T. Veidebaum &
| Pigeot on behalf of the IDEFICS consortium]: The IDEFICS study — updated insight
into a multilevel European intervention study on children. Presentation at the 21°
Workshop of the European Childhood Obesity Group (ECOG) and 1% European
Congress of Childhood Obesity, 8.-9. September 2011, Pécs (HU).

15.07.11: [Wencke Gwozdz & Lucia A. Reisch]. Enhancing healthy lifestyles - An
analysis of factors influencing diets of European children. Presentation at the Joint
International Association of Research in Economic Psychology (IAREP) / Society for
the Advancement of Behavioral Economics (SABE) / International Confederation for
the Advancement of Behavioral Economics and Economic Psychology (ICABEEP)
Conference, 13-16 July 2011, Exeter University, Exeter (UK).

14.07.11: [Gerhard Raab, Lucia A. Reisch, Karl Kollmann, Alexander Unger &
Wencke Gwozdz]. Compulsive buying from Skagerrak to Styria: How similar are the
consumers concerning their compulsive buying tendencies — A comparative study of
Denmark, Germany and Austria. Presentation at the Joint International Association
of Research in Economic Psychology (IAREP) / Society for the Advancement of Be-
havioral Economics (SABE) / International Confederation for the Advancement of
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Behavioral Economics and Economic Psychology (ICABEEP) Conference, 13-16
July 2011, Exeter University, Exeter (UK).

07.07.11: Welche Verbraucherforschung bendtigt eine gute (Verbraucher)Politik?
Invited Keynote at the ,Gesprachskreis Verbraucherpolitik“ (Expert Workshop) ,Ver-
braucherpolitik ohne Fundament? Ansatze politikbegleitender Verbraucherfor-
schung®, Friederich-Ebert-Stiftung, Verbraucherzentrale NRW & Land Nordrhein-
Westfalen, 7 July 2011, Bonn (DE).

23.06.11: [Wolfgang Ahrens, Alfonso Siani, Karin Bammann, Stefaan De Henauw,
Licia lacoviello, Antje Hebestreit, Staffan Marild, Dénes Molnar, Luis A. Moreno, Lu-
cia A. Reisch, Michael Tornaritis, Toomas Veidebaum, Iris Pigeot, on behalf of the
IDEFICS Consortium]. IDEFICS Study — Obesity prevalence and risk factors in Eu-
ropean children. Competitive presentation at the 3" North American Congress of
Epidemiology, Montreal, 21-24 June 2011, Montreal (CD).

22.06.11: [Iris Pigeot, Christoph Buck, Hermann Pohlabeln, Inge Huybrechts, Yian-
nis Pitsiladis, llse de Bourdeaudhuij, Lucia A. Reisch, on behalf of the IDEFICS
Consortium]. Development and application of a moveability index to quantify possi-
bilities for physical activity in the built environment of children. Competitive presenta-
tion at the 3™ North American Congress of Epidemiology, 21-24 June 2011, Mon-
treal (CD).

25.05.11: [Iris Pigeot, Alfonso Siani, Karin Bammann, Stefaan De Henauw, Licia
lacoviello, Antje Hebestreit, Lauren Lissner, Staffan Marild, Dénes Molnar, Luis A.
Moreno, Lucia A. Reisch, Michael Tornaritis, Toomas Veidebaum, Garrath Wil-
liams, Wolfgang Ahrens, on behalf of the IDEFICS Consortium]. IDEFICS study —
baseline results and future perspectives. Presentation at the 18" European Child-
hood Obesity Congress (ECO), 24-28 May 2011, Istanbul (TR).

25.05.11: [Lucia A. Reisch & Christoph Struenck]. Waren testen, Verbraucherpolitik
testen. Keynote at the ,Deutscher Verbrauchertag®, on behEalf of the Verbraucher-
zentrale Bundesverband vzbv e.V., 25 May 2011, Berlin (D).

12.05.11: Scenarios for sustainable food futures. Presentation at the 3 CORPUS
Knowledge Brokerage Interaction Exercise on “Sustainable Food Consumption”,
Lebensministerium Austria (Ministry for the Environment, Food, Consumers), 26-28
May 2011, Vienna (AT).

02.05.2011: Shoppen, Surfen, Simsen: Verbraucherinformation fiir die Digital Nati-
ves. Invited presentation at the ,Stuttgarter Medienkongress*, Stuttgart (DE).

28.04.11: Can behaviourally informed social regulation nudge us towards more sus-
tainable consumption patterns? Conference paper on invitation of the Helsinki Col-
legium for Advanced Studies (HCAS) and the University of Manchester / Sustaina-
ble Consumption Institute (SCI) for the Conference “Social Science and Sustainable
Consumption”, Helsinki Collegium for Advanced Studies (HCAS), 26-29 April 2011,
Helsinki (F1).

15.04.11: [Lucia A. Reisch & Wencke Gwozdz]. Childhood obesity, sustainable de-
velopment, and behavioural economics. Paper presented at the SCORAI (Sustaina-
ble Consumption Research and Action Initiative) Seminar “Socio-technical Transi-
tions, Social Practices, and the New Economics: Meeting the Challenges of a Con-
strained World”. Mountain Lakes House, Princeton University, 14-16 April 2011,
Princeton, NJ (US).

01.03.11: Consumers and climate. Statement at the Lufthansa Cargo Climate Care
Conference 2011: Energieeffizienz in der Luftfracht — Realitat und Vision. Frankfurt
Airport Sheraton Conference Centre, Frankfurt/Main (D).
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21.02.11: Vom sanften Stupsen und smarten Settings: Verhaltens6konomik in der
Verbraucherpolitik. Inauguration lecture for Guest Professorship at the Zeppelin
University, Friedrichshafen (DE).

12.02.11: [Nicholls, S. G., Voigt, K., Siani, A., De Henauw, S., Marild, S., Molnar, D.,
Moreno, L.A., Tornaritis, M., Veidebaum, T., Pigeot, |., Ahrens, W., Reisch, Lucia
A. - on behalf of the IDEFICS consortium]. Price strategies and health inequalities:
support for taxation of unhealthy foods among low-income groups in European
countries. Poster Presentation at the international Conference “Promoting Health
Equity: Action on the Social Determinants of Health”, 11-12 February 2011, Ryerson
University, Toronto (CD).

02.02.11: Stellungnahme der Verbraucherkommission Baden-Widrttemberg zum Ab-
schlussbericht der Arbeit der NanoKommission. Invited speech at the Conference
.Ergebnisse des NanoDialogs 2009-2011%, Vertretung des Landes NRW, Berlin (D).

27.1.11: Policies for sustainable food consumption. Presentation at the 2nd
CORPUS Knowledge Brokerage Interaction Exercise on “Sustainable Food Con-
sumption”: Workshop, “Lebensministerium” Austria (Ministry for the Environment,
Food, Consumers), 26-28 January 2011, Vienna (AT).

11.11.10: Behavioural economics: A new base for consumer policy? Invited paper
presented at the DG Research Workshop “Consumer Science for Today and Tomor-
row. Challenges for Research in the Area Food, Health and Well-Being". DG Re-
search, Brussels (BE).

08.11.10: [Ahrens, W., Pigeot, |., Bammann, K., Hebestreit, A., De Henauw, S.,
Krogh, V., Marild, S., Molnar, D., Moreno, L., Reisch, Lucia A., Tornaritis, M.,
Veidebaum, T., Siani, A. - on behalf of the IDEFICS consortium]. Introduction to the
IDEFICS Study — Obesity prevalence in European children. Presentation at the In-
ternational Symposion “Child health in Europe. The IDEFICS Study: towards a bet-
ter understanding of obesity”, 8-9 November 2010. University of Zaragoza, Zarago-
za (ES).

08.11.10: [Lucia A. Reisch, Wencke Gwozdz & Karin Bamann]. Socio-demographic
risk factors for obesity. Paper presentation at the Symposion “Child health in Eu-
rope. The IDEFICS Study: towards a better understanding of obesity”, 8-9 Novem-
ber 2010. University of Zaragoza, Zaragoza (ES).

29.-30.09.10: Wie ,ticken“ Verbraucher? Die wichtigsten Erkenntnisse aus der Ver-
haltensdkonomik. and: ,Wie sieht eine gelungene Verbraucherpolitik aus“? Two
Presentations at the ,,14. Heidelberger Erndhrungsforum®: Neues aus der Verbrau-
cherforschung: Erkenntnisse und deren Umsetzung in Politik und Praxis, September
29-30 September 2010, Dr. Rainer Wild Stiftung, Heidelberg (DE).

15.09.10: Kann der Konsumwandel gelingen? Wie die Verhaltensdkonomik Hoff-
nung und Zweifel nahrt. Invited Keynote at the Conference ,,Growing by Shrinking?
Konsum, Glick und Lebensqualitat” on invitation of the “Kulturwissenschaftliches In-
stitut Essen® (KWI) / Center for Responsibility, 14-15 September 2010, Essen (DE).

06.09.10: [Lucia A. Reisch & Wencke Gwozdz]. How can behavioural economics
inform policy making in food and public health issues? Paper presented at the
Joined IAREP (International Association for Research in Economic Psychology) /
SABE (US Society for the Advancement in Behavioral Economics) Annual Confer-
ence, 5-8 September 2010, Cologne (DE).

12.07.10: [Ahrens, W., Pigeot, |., Bammann, K., Hebestreit, A., De Henauw, S.,
Krogh, V., Marild, S., Molnar, D., Moreno, L., Reisch, Lucia A., Tornaritis, M.,

Veidebaum, T., Siani, A. - on behalf of the IDEFICS consortium]. Prevalence of
overweight, obesity and cardio-metabolic risk factors in European children - The
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IDEFICS study. Paper presented at the International Congress on Obesity (ICO),
11-15 July 2010, The Official Congress of the International Association for the Study
of Obesity, Stockholm (SE).

14.06.10: Taking energy practices into account: Towards a behaviorally informed
approach to regulation. Presentation on invitation by the University of Oslo interfac-
ulty initiative “Environmental change and sustainable energy” (www.milen.uio.no),
Oslo (NO).

02.06.10: Nudging consumers into more sustainable lifestyles: Some lessons from
behavioural economics. Invited Keynote at the Conference “Biotechnology Research
for a Complex World” on invitation of the Spanish EU Presidency, on the occasion of
the 20™ anniversary of the EC-US Task Force on Biotechnology Research, Barcelo-
na Biomedical Research Park, Barcelona (ES).

14.05.10: [Gerhard Raab, Lucia A. Reisch & Alexander Unger]. Unkontrolliertes
und sichtiges Kaufverhalten in Deutschland: Wen interessiert die Wirtschaftskrise?
Paper presented at the 8™“Kongress fiir Wirtschaftspsychologie* (Congress for Eco-
nomic Psychology), 14-15 May 2010, Potsdam (DE).

14.04.10: Die ,Fixing Business Schools Debatte: Was kénnen die UN PRME Princi-
ples of Responsible Management Education bewegen? Invited presentation at the
“6. Deutsches CSR Forum — Forum EnviComm: ,Rio wird 18: Nachhaltige Unter-
nehmensflihrung von Rio bis Delhi“. 13-14 April 2010, Stuttgart (DE).

01.03.10: Verbraucherzentralen im politischen Prozess. Gesellschaftliche Akteure
zwischen Interessenvertretung und Zivilgesellschaft. Presentation at the Joined vzbv
(Verbraucherzentrale Bundesverband e.V.) & AGEV (Arbeitsgemeinschaft Ernah-
rungsverhalten e.V.) Annual Conference “Uber den Tellerrand —Gestaltungsaufgabe
Ernahrungspolitik”, 1-2 March 2010, Charité Berlin (DE).

02.02.10: [Lucia A. Reisch, Sabine Bietz & Manuela Wiest]. Das Praxisprojekt ,Se-
niorengerechte Verbraucherinformation®. Presentation at the Workshop ,Consumer
information for senior consumers in Baden-Wuerttemberg“, Robert-Bosch Stiftung,
Stuttgart (DE).

03.12.09: [Wencke Gwozdz, Lucia A. Reisch & Liselotte Hedegaard]. Between vol-
untary agreement and legislation — The delicate case of food advertising aimed at

children in Denmark. Competitive Paper presented at the conference “Food Market-
ing and Ethics Today”, 3-4 December 2009, Paris (FR).
30.11.09: [Lucia A. Reisch, Wencke Gwozdz & Suzanne C. Beckmann] (2009).

Sustainability and childhood obesity. Competitive Paper presented at the Australian
and New Zealand Marketing Academy (AMZMAC), Melbourne (AUS).

26.11.09:Wie “ticken” Konsumenten — und was hat das mit dem ,Change” zu tun?
Presentation at the Utopia Conference 2009, Berlin (DE).

04.11.09: [Wencke Gwozdz & Lucia A. Reisch]. How unhealthy diets, sustainability
and corporate social responsible behaviour are related. Competitive Paper present-
ed at the Global Dialogue Conference 2009, 3-6 November 2009, Aarhus (DK).
05.11.09: Libertarian paternalism — a consumer policy for ,humans“? Paper pre-
sented at the 70th Anniversary Symposium of SIFO — National Institute for Consum-
er Research, University of Oslo, 5-6 October 2009, Oslo (NO).

02.11.09: Verbraucherpolitik im Windkanal. Festvortrag anlasslich des 50jahrigen
Bestehens der Verbraucherzentrale Schleswig-Holstein, Landeshaus in Kiel (D).

08.09.09: [Lucia A. Reisch, Wencke Gwozdz & Wolfgang Ahrens]. Gesundheit und
Konsumentenverhalten — Interne und externe Faktoren der Adipositas im Kindesal-
ter. Competitive Paper prasentiert auf der 54. gmds-Jahrestagung, 7-10 September
2009, Essen (DE).
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29.06.09: Responsible management education at a time of crisis. Speech delivered
at the Conference “Higher Education at a time of crisis — challenges and opportuni-
ties”, co-convened by IMHE, OECD and CBS, 28-30 June 2009, Copenhagen (DK).

24.06.09: Marktmechanismen und Verbraucherverhalten im Energiebereich. Panel
contribution at the Conference “EU Charta der Rechte der Energieverbraucher®,
Landesvertretung Baden-Wurttemberg, Berlin (DE).

19.06.09: [Lucia A. Reisch, Wencke Gwozdz & Wolfgang Ahrens]. Food choice and
consumer behavior — Internal and external factors influencing childhood obesity.
Competitive Paper presented at the International Society for Behavioral Nutrition
and Physical Activity (ISBNPA) 2009 Annual Meeting, 17-20 June 2009, Lisbon
(PT).

18.06.09: [Lucia A. Reisch, Gerd Scholl & Sabine Bietz]. Nanotechnology: con-
sumer perception and consumer policy options. Presentation at the NANOMAT sat-

ellite meeting: Responsible Nanoscience and Nanotechnology, 18 June 2009,
Lillehammer (NO).

10.06.09: [Lucia A. Reisch & Wencke Gwozdz]. Obesity, sustainability and the key
role of contexts. Presentation at the Conference on “Joint Actions on Climate
Change”, 8-10 June 2009, Aalborg (DK).

07.06.09: [Lucia A. Reisch & Wencke Gwozdz]. Choice and consumer behaviour —
Achieving sustainability by preventing childhood obesity. Competitive Paper pre-
sented the 34™ Annual Macromarketing Conference, University of Agder, 4-7 June
2009, Kristiansand (NO).

28.05.09: [Lucia A. Reisch & Wencke Gwozdz]. Financial cultures in Europe: Simi-
larities and differences. Invited Presentation at the Robert Schumann Centre for Ad-
vanced Studies, European University Institute Florence, Conference: “Consumer
Loans and the Role of Consumer Credit Bureaus in Europe”, 28-29 May 2009, Flor-
ence (IT).

27.05.09: [Lucia A. Reisch, Suzanne C. Beckmann, Katharina Keimer, Wencke
Gwozdz & Wolfgang Ahrens]. Healthy eating and living: a comparative analysis of
food based dietary guidelines (FBDGS). Competitive Paper presented at the 38th
European Marketing Academy Conference (EMAC) 2009, 26-29 May 2009, Nantes
(FR).

26.05.09: Verbrauchervertrauen und Verbraucherkompetenz auf Finanzmarkten.
Presentation at the Conference ,Produkte-TUV fiir den Finanzmarkt: Wie viel Schutz
brauchen die Burger® by the Stiftung Marktwirtschaft, Berlin (DE).

14.05.09: Behavioural Economics — eine neue Grundlage fir die Verbraucherpolitik?
Keynote at the Conference ,Die Verbraucher — Retter in der Wirtschaftskrise? Ver-
braucherpolitische Strategie Baden-Wurttemberg und wissenschaftliche Erkenntnis-
se“, Landesvertretung Baden-Wirttemberg, Berlin (DE).

06.05.09: [Kovacs, Eva, Lucia A. Reisch, Stefaan DeHenauw, Valeria Pala, Lauren
Lissner & Dénes Molnar]. Contribution of children's consumer behaviour to child-
hood obesity: A promising target for intervention. Paper presented at the
17"European Congress on Obesity (ECO), 6-9 May 2009, Amsterdam (NL).

24.04.09: Habits as drivers and barriers for sustainable consumption: insights from

Behavioural Economics. Presentation at the Workshop “Economic processes in the
formation and transformation of habit”, Workshop Series “Alternative approaches to
sustainable consumption: preparing the grounds for a research programme”, Man-

chester University, The Sustainable Consumption Institute, 23-24 April 2009, Man-

chester (UK).
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31.03.09: To nudge or not to nudge: Towards evidence-based consumer policy.
Keynote at the Joint Conference “EU Consumer Protection Policies: Market or
Regulation?” of Stiftung Marktwirtschaft and Friedrich-Naumann-Stiftung fur die
Freiheit, European Parliament, Brussels (BE).

14.03.09: [Lucia A. Reisch & Wencke Gwozdz]. Gendered food consumption and
sustainability. Invited Presentation at the Gendering Climate and Sustainability Con-
ference, 13-14 March 2009, Copenhagen (DK).

17.01.09: [Wencke Gwozdz & Lucia A. Reisch]. Maternal employment and its ef-
fects on obesity. Presentation at the IDEFICS gender workshop, 17 January 2009,
Copenhagen (DK).

16.01.09: [Lucia A. Reisch & Wencke Gwozdz]. IDEFICS qualitative studies on the
role of commercials — Training in Copenhagen. Presentation of the IDEFICS qualita-
tive studies on the role of commercials, 16 January 2009, Copenhagen (DK).

28.11.08: How can behavioural economics improve consumer policy? Panel contri-
bution at the DG SANCO Conference “How can Behavioural Economics Improve
Policies Affecting Consumers? Brussels (BE).

13.11.08: Consumer science: Progress report. Presentation at the IDEFICS General
Assembly, 12-16 November 2008, Larnaca (CY).

14.11.08: [Lucia A. Reisch & Wencke Gwozdz]. IDEFICS - Qualitative Studies (QS)
on the role of commercial communication. Panel Presentation at the IDEFICS Gen-
eral Assembly in Larnaca, 12-16 November 2008, Larnaca (CY).

25.09.08: The role of consumer behavior in academic research and policy marking.
Keynote at the Informal Working Group Meeting on Consumer Behaviour, on invita-
tion of DG SANCO (Directorate General of the European Commission for Health
and Consumers). DG SANCO’s Project on Consumer Behavior 2008, 25" Septem-
ber 2008, Brussels (BE).

26.06.08: Systems of Provisions im Lebensmittelsektor und Ubergewicht bei Kin-
dern. Paper presented at the Workshop ,Systems of Provision & Industrial Ecology:
Neue Perspektiven fur die Forschung zu nachhaltigem Konsum?“ on invitation of the
Research Center Sustainability (artec) at the University of Bremen, 26-27June 2008,
Bremen (DE).

19.06.08: Sustainability policy, consumer policy, and behavioural economics. Key-
note at the Workshop “The Dilemma of the Sustainable Consumer” on invitation of
DG SANCO (Directorate General of the European Commission for Health and Con-
sumers). Workshops series on "The Sustainability of DG SANCO policies - New
Consumption and Production Patterns”. 19th June 2008, Brussels (BE).

11.03.08: [Clemens Schwender, Dennis Mocigemba, Siegmar Otto, Lucia A.
Reisch & Sabine Bietz]. Learning from commercials - Communicating sustainability
issues to new audiences. Why emotions matter. Competitive Paper presented at the
SCORE! Conference "Sustainable Consumption and Production: Framework for Ac-
tion”, Conference of the Sustainable Consumption Research Exchange (SCORE!)
Network, 10-11March 2008, Brussels (BE).

05.03.08: The influence of behavioural economics on consumer policy. Keynote at
the Australian National Consumer Congress 2008, 5-6 March 2008, Perth, WA
(AUS). www.ncc2008.com/programme.htmi

06.03.08: [Lucia A. Reisch & Jens Karsten].Consumer protection laws and sustain-
ability. Panel Speech at the Australian National Consumer Congress 2008, 5-6
March 2008, Perth, WA (AUS).
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05.02.08: Verbraucherpolitikforschung. Invited Speech at the Workshop ,Indus-
triepolitischer Workshop: Verbraucherpolitik”, Federal Association of German Indus-
try (BDI), Haus der Wirtschaft, Berlin (DE).

03.10.07: [Suzanne C. Beckmann, Katharina Keimer & Lucia A. Reisch]. Food
based dietary guidelines: National differences and the challenges of developing a
standardised European guideline. Competitive Paper presented at the Nordic Con-
sumer Policy Research Conference, 3-5 October 2007, Helsinki (FI).

04.10.07: [Angela Jain, Lucia A. Reisch, Martin Schielfelbusch, Alexander Schulz &
Dennis Tanzler]. Sustainability as a consumer policy goal: Results from an interna-
tional study. Competitive Paper presented at the Nordic Consumer Policy Research
Conference, 3-5 October, 2007, Helsinki (F1).

02.07.07: Consumer sovereignty and the paradigm of sustainability — a behavioural
science perspective. Keynote at the Network on Product Life Spans Event “Con-
sumers and choice in a throwaway culture”. EPSRC Network on Product Life Spans
Seminar, DTl Conference Centre, London (UK).

03.06.07: [Lucia A. Reisch, Sabine Bietz, Martin Kreeb]. An alternative to “preach-

ing to the choir”: Communicating sustainable lifestyle options to a low interest target
group. International Society of Marketing and Development and the Macromarketing
Society Joint Conference “Macromarketing and Development: Building Bridges and

Forging Alliances”, 2-5 June 2007, Washington DC (US).

19.03.07: Nachhaltigkeit und Ernahrung. Eingeladener Vortrag auf den Seminar
»,Gesundheitsforderung und Bildung flr nachhaltige Entwicklung® des vzbv e.V., Ber-
lin und der Landesinitiative BeKi des Ministeriums flir Ernahrung und Landlichen
Raum (MLR) Baden-Wirttemberg, 20-21 March 2007, Kapfenburg/Aalen (DE).

16.12.06: Communicating sustainable life styles — The case of “project balance”.
Competitive Paper at the ISEE 2006 9th Biennial Conference of the International
Society of Ecological Economics (ISEE) on “Ecological Sustainability and Human
Wellbeing”, 15-19 December 2006, Delhi (IN).

25.11.06: How to communicate sustainable lifestyles to hard-to-reach consumers? A
report on the large scale experiment “balance-f’. Competitive Paper at the SCORE!
Launch Conference, November 2006, Wuppertal, Institute for Climate, Energy, and
Environment, in cooperation with the UNEP Centre for Sustainable Consumption
and Production (CSCP), 23-25 November 2006, Wuppertal (DE).

24.10.06: Nachhaltige Produkte im Massenmarkt — Ein Kommentar. Invited Speech
given at the 3rd BMBF Forum fir Nachhaltigkeit (Forum for Sustainability), 23-25
October 2006, Berlin (DE).

12.10.06: [Suzanne C. Beckmann & Lucia A. Reisch]. Consumers’ perceptions of
and responses to CSR: Much ado about nothing? Competitive Paper presented at
the 2" International Conference on Corporate Social Responsibility, Humboldt Uni-
versity Berlin, 11-13 October 2006, Berlin (DE).

12.10.06: Is CSR consumer information really just for the brains? Poster presented
at the2nd International Conference on Corporate Social Responsibility, Humboldt
University Berlin, 11-13 October 2006, Berlin (D).

12.09.06: Project balance, or: How not to preach to the choir but to the uninterested
crowd. Invited speech on behalf of the Department of Marketing and Statistics, the
Aarhus School of Business, Aarhus (DK).

25.04.06: CSR consumer information — is CSR really “just for the brains”? Presenta-
tion on the invitation of the “CBS? — Copenhagen Business School Cluster of Busi-
ness in Society”, Research Seminar, Copenhagen Business School, Copenhagen
(DK).

29



354.

355.

356.

357.

358.

359.

360.

361.

362.

363.

364.

365.

20.04.06: The symbolic value of sustainable consumption — Discussion. Invited Dis-
cussion Paper at the SCORE (Sustainable Consumption Research Exchanges)
Workshop 1: “Perspectives on radical changes to sustainable consumption and pro-
duction,” European Environmental Agency (EEA), 20-21 April 2006, Copenhagen
(DK).

18.01.06: Konsumentenverhalten: Wie werden Verhaltensénderungen fir eine zu-
kunftsfahige Entwicklung angestolien? — ein Kommentar. Invited comment at the
Conference "Impulse fur Landwirtschaft und Ernahrung - Ergebnisse der sozial-
Okologischen Forschung®, GSF / BMBF, 17-18 January 2006, Berlin (DE).

28.11.05: Potentials and pitfalls of intervention strategies for behavioural change in
nutrition behaviour: An overview of scientific state-of-the-art and strategies for
change. Invited speech at the EU Platform on Diet, Physical Activity, and Health, In-
forming Consumer Behaviour Working Group, European Commission, Brussels
(BE).

15.10.05: Consumer policy and Sustainability policy — A European View. Invited
speech at the Conference “New Forms of Environmental and Consumer Identity and
Governance from World War One to Accession”, A co-convention of University of
Wisconsin, Madison and Harvard University, 14-15 October 2005, Boston NJ (USA).

12.10.05: Implications of the Oslo Declaration. Opening Speech at the Session “The
politics of sustainable consumption within an era of global environmental change”,
convened by Lucia A. Reisch & Joachim Spangenberg at the 6™ Open Meeting of
the Human Dimensions of Global Environmental Change Research Community
(IHDP), 9-13 October 2005, Bonn (DE).

29.09.05: Zeit gemalRe Ernahrung — Folgerungen fur die Erndhrungspolitik. Invited
Speech at the Conference ,Der Geschmack der Zeit. Grundlagen einer Zeit gema-
Ren Erndhrung®, organized in cooperation of Tutzinger Zeitakademie, Tutzing, Hei-
delberger Ernahrungsforum and Dr. Rainer Wild-Stiftung, Heidelberg, 27-29 Sep-
tember 2005, Heidelberg (DE).

10.09.05: The politics of necessity: A consumer policy perspective. Invited Lecture
at the Interdisciplinary Workshop , The Politics of Necessity”, St Hilda’s College, Uni-
versity of Oxford, 9-10 September 2005, Oxford (UK).

09.09.05: Consumers and deregulation - the case of the liberalisation of electricity,
gas, and railways in Germany. Invited lecture at the international workshop ,The pol-
itics of necessity — An interdisciplinary workshop”. St. Hilda College, University of
Oxford, ESRC Research Programme “Cultures of Consumption”, 9-10 September
2005, Oxford (UK).

06.07.05: A case for more consumer research in the EU. Presentation at the Euro-
pean Parliament, Strasbourg, on invitation of the Health and Consumer Intergroup’s
Meeting on the 7" Research Framework Programme, Strasbourg (FR).

29.04.05: Compulsive buying as a consumer policy issue in maturing consumer so-
cieties. Paper to be presented at the Symposium ,Consumers, Policy, and the Envi-
ronment”, Honouring Folke Olander, Aarhus School of Business, Aarhus (DK).

26.02.05: Cultivating sustainability: The long haul towards more sustainable con-
sumption. Competitive Paper to be presented at the International Conference on
Environmental, Cultural, Economic & Social Sustainability, 25-27 February 2005,
Hawaii (US).

17.12.04: balance — Zur Medialisierung der Nachhaltigkeit. Paper presented at the
Conference of the ,Deutsches Kompetenzzentrum Nachhaltiges Wirtschaften® of the
University Witten/Herdecke ,Nachhaltiges Wirtschaften 2010: Towards Balanced
Economy*, 16-17 December 2005, Berlin (DE).
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25.11.05: Sustainable consumption — A business case? Invited Lecture at the Forum
for Corporate Sustainability Management (CSM), IMD Business School, 25-26 No-
vember 2004, Lausanne (CH).

19.11.04: Choosing the Joneses: Status- und Positionsmotivation im Kon-
sumverhalten. Invited Speech at the Conference ,Ethik des Konsums”, 7" Confer-
ence of the Committee Business Ethics of the German Association of Philosophy,
18-20 November 2004, Zeppelin University Friedrichshafen (DE).

02.11.04: Erndhrungszuklnfte in der Prognose. Paper presented at the 2nd work-
shop of the research project ,Zeit & Ernahrung”, Heidelberg. Dr. Rainer Wild-
Stiftung, Heidelberg / Evangelische Akademie Tutzing (DE).

08.10.04: Die "balance” Markenstrategie: ein Experiment der Medialisierung der
Nachhaltigkeit. Vortrag auf der Tagung "Ausweitung der Markenzone. Zur interdis-
ziplnaren Analyse von Marken im Profit- und Non-Profit-Bereich.” 2. Wiesbadener
Gesprache, FH Wiesbaden / Uni Essen, 8th October 2004, Wiesbaden (DE).

06.08.04: Kultur der Nachhaltigkeit — Kultivierungs,event” oikos olympos? Paper
presented at the international Internet Conference ,Oikos Olympos — Nachhaltigkeit
und Olympia“, University Witten/Herdecke and Goethe-Institute Athens (GR).

21.07.04: Nachhaltiger Konsum: Aufgabe der neuen Verbraucherpolitik? Invited
speech at ,artec - Forschungszentrum Nachhaltigkeit®, Lecture Series “Nachhaltige
Entwicklung” (Sustainable Development), University of Bremen, Bremen (DE).

07.05.04: Corporate Citizenship und Verbraucherpolitik — eine Annaherung. Paper
presented at the Symposium of the Transatlantic-Institute of the ,Fachhochschule
fur Wirtschaft Ludwigshafen®: ,Corporate Citizenship: Verbraucherpolitik als unter-
nehmerische und gesellschaftspolitische Herausforderung”, Ludwigshafen (DE).

08.04.04: Verbraucherpolitik auf Vertrauensgutermarkten. Paper presented at the
Seminar of Agricultural Economics, University of Hohenheim, Stuttgart (DE).

03.04.04: Compensatory and compulsive buying in maturing consumer societies: An
empirical re-inquiry. Refereed Paper Session (Competitive Paper): Consumer buy-
ing behaviour and retailing issues. American Council on Consumer Interests (ACCI)
50th Anniversary Conference, Washington, DC, 31 March - 3 April 2004, Washing-
ton, DC (US).

12.03.04: Vertrauen in anonymen Transaktionen — Verbraucherpolitische Implikatio-
nen. Invited Speech at the Conference ,Reputation und Vertrauen”. Conference Se-

ries ,Normative und institutionelle Grundfragen der Okonomik”, Evangelische Aka-
demie Tutzing, 10-12 March 2004, Tutzing (DE).

16.02.04: Nachhaltig konsumieren und produzieren. Was ntitzt das? Paper present-
ed at the Conference "Nachhaltige Konsum- und Produktionsmuster”, on behalf of
the Federal Ministry for the Environment, Nature Conservation and Nuclear Safety,
and the Federal Environmental Agency, 16-17 February 2004, Berlin (DE).

04.12.03: Verbraucherpolitik in Zeiten der Globalisierung. Invited Speech at the
Conference ,Wirtschaftsethik der Globalisierung”, 6" Conference of the Committee
Business Ethics of the German Association of Philosophy, Ludwigs-Maximilians-
University of Munich, 3-5 December 2003, Munich (DE).

26.11.03: Pladoyer fur eine nachhaltige Konsumforschung. Paper presented at the
Workshop ,Produkt-Nachhaltigkeits-Analyse (PROSA/PLA)”, organized by the Oko-
Institut Freiburg, 25-26 November 2003, Frankfurt am Main (DE).

17.10.03: Grine Gentechnik — Wie sahe eine ,Politik fur die Verbraucher” aus? In-
vited Speech at the Conference ,Die richtigen Mal3e fiir die Nahrung? Biotechnolo-
gie, Landwirtschaft und Lebensmittel in ethischer Perspektive” of the Interdepart-
mental Centre for Ethics in the Sciences and Humanities (IZEW), Eberhard Karls
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University Tubingen, 17-18 October 2003, Tubingen (D).
08.10.03: Ergebnisse der Studie ,Stand der Verbraucherforschung in Deutschland”.
Invited Speech at the Conference ,Verbraucherforschung in Deutschland”, Federati-

on of German Consumer Organisations (Verbraucherzentrale Bundesverband vzbv
e.V.), 8.10.2003, Berlin (DE).

03.10.03: [Lucia A. Reisch, Michael Neuner & Gerhard Raab]. Die Schattenseiten
der Konsumgesellschaft: kompensatorisches und suchtiges Kaufverhalten. Vortrag
auf dem Deutschen Psychologentag 2003, Bonn (DE).

25.09.03: Internationale Kaufsuchtforschung — ein Uberblick. Invited Speech at the
»Abteilung Psychosomatik und Psychotherapie in der Klinik fiir Psychiatrie und Psy-
chotherapie der Friedrich-Alexander-Universitat Erlangen-Nirnberg”, University of
Erlangen-Nurnberg, Erlangen (DE).

24.09.03: [Lucia A. Reisch, Michael Neuner & Gerhard Raab]. 10 Jahre verhal-
tenswissenschatftliche Kaufsuchtforschung in Deutschland: Forschungsbiographie
eines emergierenden marktpsychologischen Phéanomens. Competitive Paper at the
3" Conference of the ,Fachgruppe Arbeits- und Organisationspsychologie der Deut-
schen Gesellschaft fur Psychologie”, University of Mannheim, 22-24 September
2003, Mannheim (DE).

22.09.03: [Gerhard Raab, Michael Neuner & Lucia A. Reisch]. Geldanlageent-
scheidungen als Mixed Motive Games. Competitive Paper at the 3™ Conference of
the ,Fachgruppe Arbeits- und Organisationspsychologie der Deutschen Gesellschaft
fur Psychologie”, University of Mannheim, 22-24 September 2003, Mannheim (DE).

22.07.03: New models of wealth: Wealth in time and wealth in goods? Competitive
Paper at the Fifth Conference of the International Society for Quality-of-Life Studies
(ISQOLS), ,Challenges for Quality of Life in the Contemporary World”, Johann-
Wolfgang von Goethe University Frankfurt am Main, 20-24 July 2003, Frankfurt am
Main (DE).

13.06.03: Elements of a theory of sustainable consumption. Competitive Paper at
the 6th Nordic Environmental Social Science Conference (NESS), Session ,Limits to
growth”, University of Turku / Abo Akademie, 12-14 June 2003, Turku (F1).

29.05.03: [Michael Neuner, Gerhard Raab & Lucia A. Reisch]. Money investment
decisions as mixed motive games. Competitive Paper at the 12th International Con-
ference on Gambling and Risk-Taking, Session ,Game theory, Information, and
Wagering”, 26-30 May 2003, Vancouver (CD).

13.05.03: ,Nur Wasser, Getreide und Gras?” — Sicherheit in der neuen Verbrau-
cherpolitik. Presentation at the ,Landwirtschaftlicher Hochschultag der Universitat
Hohenheim”, ,Sicherheit und Funktionalitdt von Lebensmitteln”, University of Ho-
henheim, Stuttgart (DE).

26.03.03: New opportunities and challenges for consumers. Invited Speech at the
Anniversary Conference ,Sustainable Ties in the Information Society”, Workshop
,How to serve consumers better in the information age”, Tilburg University, 26-28
March 2003, Tilburg (NL).

09.12.02: Transparenz. Paper presented at the Conference ,Gesunde Erndhrung —
Sicherheit, Transparenz, Vertrauen” of the German Nutrition Society, German Nutri-
tion Society Baden-Wirttemberg and the Ministry of Food and Rural Area Baden-
Wirttemberg, Stuttgart (DE).

29.11.02: [Lucia A. Reisch, Michael Neuner & Gerhard Raab]. Zehn Jahre verhal-
tenswissenschatftliche Kaufsuchtforschung in Deutschland. Competitive Paper at the
Symposium ,Psycho-bio-soziale Aspekte bei Zwangsspektrum-Stérungen (,nicht-
stoffgebundene Abhangigkeiten”), Conference of the German Association of Psy-
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chiatry, Psychotherapy and Neurology, 27-30 November 2002, Berlin (D).

26.06.02: Stoff-Wechsel. Paper presented at the Interdisciplinary Forum ,Ge-
schlechterverhaltnisse und Nachhaltigkeit” of the University Lineburg, Lineburg
(D).

03.06.02: Developing a time ecological perspective on consumer policy within a Eu-
ropean context. Position Paper delivered for EU Foresight for Transport Expert Con-
sultation, The Interdisciplinary Centre for Comparative Research in the Social Sci-
ences, European Commission 5" Framework Programme, 3-7 June 2002, Semmer-
ing (AT).

29.04.02: The consumer-citizen as investor: The case of ,Corporate Responsibility
Rating“. Paper presented at the Seminar on Environmental Psychology, Department
of Marketing, Aarhus School of Business, Aarhus (DK).

12.03.02: Status und Position. Soziale Vergleichsprozesse und deren Einfluss auf
wirtschaftliches Verhalten. Invited Speech at the Conference ,Experimente in der
Okonomik®, Series ,Normative und institutionelle Grundlagen der Okonomik”, Evan-
gelische Akademie Tutzing, 11-13 March 2002, Tutzing (DE).

29.11.01: Kultivierung der Nachhaltigkeit. Invited Speech at the Conference ,Nach-
haltiger Konsum — auf dem Weg zur gesellschaftlichen Verankerung?“, University of
Stuttgart / University of Hohenheim / BMBF, 29-30 November 2001, Stuttgart (DE).

16.11.01: Internet und die Ethik nachhaltiger Konsumtion. Invited Speech at the 4th
Conference of the Committee Business Ethics of the German Association of Philos-
ophy ,Wirtschaftsethische Fragen der e-economy*®,University of Stuttgart, 15-17 No-
vember 2001, Stuttgart (DE).

02.11.01: Perception, communication, and the social representation of environmen-
tal risk — Report and evaluation of Theme D. Presentation at the Final Conference of
TERM (Tackling Environmental Resource Management), Phase 11 1998-2000,
Standing Committee for the Social Sciences (SCSS), 1-4 November 2001, San Feliu
de Guixols (ES).

15.06.01: The Internet and sustainable consumption. Competitive paper presented
at the 5th Nordic Environmental Research Conference on ,Ecological Modernisa-
tion®, 14-16 June 2001, Aarhus (DK).

01.05.01: Vielfalt und nachhaltiger Konsum. Competitive Paper presented at the
Annual Conference of the German Association for Ecological Economics ,Vom Wert
der Vielfalt, Evangelische Akademie Tutzing, Tutzing (DE).

05.04.01: Eco-labelling in Europe: Lessons to be learned from the introduction of a
national label for organic food in Germany. Poster presentation at the 47th Annual
ACCI (Association of Consumer Interest) Conference, 4-9 April 2001, Washington
DC (US).

08.01.01: The new media and the consumer. Background paper presented at the
Oxford Commission on Sustainable Consumption, Expert Workshop on ,The Media:
A resource for sustainable consumption®, Oxford Centre for the Environment, Ethics
and Society, Mansfield College, 8-9 January 2001, Oxford (UK).

08.01.01: The media and consumption: Empirical evidence from audience research
in Germany. Background paper presented at the Oxford Commission on Sustainable
Consumption, Expert Workshop on ,The Media: A Resource for Sustainable Con-
sumption®, Oxford Centre for the Environment, Ethics and Society, Mansfield Col-
lege, 8-9 January 2001, Oxford (UK).

07.10.00: Vom Zeitwohistand der Nation: Eine 6konomische Betrachtung. Paper
presented at the Conference ,Zeitwohlstand und Giterwohlstand” of the Evangeli-
sche Akademie Mulheim an der Ruhr, 27-28 October 2000, Miilheim an der Ruhr
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(DE).

13.10.00: The challenge of sustainable consumption in an IT-based society. Paper
presented at the Maastricht Economic Research Institute on Innovation and Tech-
nology (MERIT), CUSP Project ,Sustainable Patterns in Consumption and Produc-
tion vis-a-vis the Rise of the Information-Based Economy*, Maastricht (NL).

17.07.00: Funktionen des Konsums bei Kindern und Jugendlichen. Keynote Speech
at the Conference ,Kids, Knete und Konsum”, Evangelische Akademie Bad Boll, 17-
18 July 2000, Bad Boll (DE).

16.06.00: Positional goods, sustainable consumption, and new models of wealth. In-
vited Speech delivered at the International Conference ,,Challenges for Science and
Engineering in the 21st Century”, International Network of Engineers and Scientists
for Global Responsibility (INES), KTH Stockholm, 14-18 June 2000, Stockholm
(SE).

19.03.00: Zeitwohlstand und Rhythmus. Paper presented at the Agency for Civic
Education Baden-Wirttemberg, Seminar ,Alle Zeit dieser Welt”, 17-19 March 2000,
Bad Urach (DE).

10.03.00: Zeitwohlstand und materielle Orientierung in der Okonomik. Wiederge-
winnung aller Bereiche des Wirtschaftens fir die Theoriebildung. Paper presented at
the Conference ,Nachhaltiges Naturkapital: Der Beitrag nachhaltiger Entwicklung
zur Okonomik®. Conference Series ,Normative Grundfragen der Okonomik”, Evan-
gelische Akademie Tutzing, 8-10 March 2000, Tutzing (DE).

24.06.99: Gender and compensatory consumer behavior:The case of addictive buy-
ing. Competitive paper presented at the ACR Bi-Annual European Summer Confer-
ence, Groupe HEC, 24-26 June 1999, Jouy-en-Josas / Paris (FR).

28.05.99: Zur Okonomie und Okologie der Zeit in der Giiter-Wohlstands-
Gesellschaft. Introductory Paper at the 4th Austrian Conference on Contemporary
History ,Globalisierung”, Karl-Franzens-Universitat Graz, 27-29 May 1999, Graz
(AT).

05.05.99: Ethics, consumer perceptions, and regulation: The case of organic salmon
in Germany. Paper presented at the Research Seminar on Sustainable Consump-
tion (Research Group CEC), Copenhagen Business School, Copenhagen (DK).

25.02.99 [Lucia A. Reisch & Charles Vlek]. Transformation of unsustainable con-
sumer behaviours and consumer policies. Invited Speech for the International Hu-
man Dimensions Program UNDP / IHDP meeting on Industrial Transformation, 24-
26 February 1999, Amsterdam (NL).

21.01.99: Zum Wert des Wertlosen. Podiumsbeitrag. Veranstaltungsreihe Okodis-
kurs”, veranstaltet vom Umweltbundesamt Berlin, TU Berlin, FU Berlin, HU Berlin,
Berlin.

05.01.99: Nachhaltigkeit versus Positionalitat — Zur Leitbildfrage in der Okonomi-
schen Theorie. Vortrag im Rahmen der Vortragsreihe ,Spektrum der Umweltethik”,
Universitat Greifswald, Botanisches Institut, Professur fur Umweltethik, Greifswald
(DE).

20.11.98: Sustainable household management. Opening address of session A/ In-
vited speech at the International NWO Conference: ,Beyond Sustainability”, Inte-
grating behavioural, economic and environmental research, 19-20 November 1998,
Amsterdam (NL).

09.11.98: Nachhaltiger Konsum — das Beispiel Wasser. Paper presented at the
~<Akademie fur Technikfolgenabschatzung®, Stuttgart (DE).

25.09.98: Sustainable consumption — three questions about a fuzzy concept. Paper
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presented at the Department of Marketing, Copenhagen Business School, Copen-
hagen (DK).

30.05.97: Weniger ist mehr — Vier Thesen zum Nachhaltigen Konsum. Paper pre-
sented at the Conference ,Wege aus der Wachstumsfalle“, Heinrich-Boll-Stiftung
e.V. in cooperation with the Friends of the Earth Germany, 30-31 May 1997, Ham-
burg (DE).

03.05.96: Zeitraffer und Zeitsparer — Materieller Wohlstand und Zeitwohlstand. Pa-
per presented at the International Conference ,Zeiten der Natur - Kultur der Zeiten®,
Evangelische Akademie Tutzing, 1-5 May 1996, Tutzing (DE).

27.08.92 [Gerhard Scherhorn, Gerhard Raab & Lucia A. Reisch]. Addictive buying:
Further investigations in West and East Germany. Competitive Paper presented at
the IAREP/ GEW Joint Conference on Economic Psychology and Experimental
Economics, Johann-Wolfgang von Goethe University, 27-30 August 1992, Frankfurt/
Main (DE).
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