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Books and dissertations  
 

• Kotler, Philip, Kevin L. Keller, Mairead Brady, Malcolm Goodman & Torben Hansen 
(2012), Marketing Management – Second European Edition, Pearson – Prentice Hall, 
forthcoming. 

• Kotler, Philip, Kevin L. Keller, Mairead Brady, Malcolm Goodman  
& Torben Hansen (2009), Marketing Management – First European 
Edition, Pearson – Prentice Hall, 889 pages. Reached position as  
no. 1 on Amazon (UK) marketing bestseller list (October 2009). 
 
 

 
 
• Hansen, Torben & Hans Stubbe Solgaard (2004), New Perspectives 

on Retailing and Store Patronage Behavior – A Study of the  
Interface Between Retailers and Consumers, Kluwer Academic  
Publishers, 122 pages.  
 
 
 
 
 

 

 
• Hansen, Torben (2001), Fødevarekvalitet – et forbrugerperspektiv  

[Food Quality - A Consumer Perspective, in Danish], Jurist- og  
Økonomforbundets Forlag, 251 pages.  

 

 

 

• Hansen, Torben (2001), Erhvervsvirksomhedens ydre forudsætninge
Environment, in Danish), Finansrådet, 62 pages.  
 

 

 

 

r [The Firm and the 



 

• Hansen, Torben (2000), Hukommelsesanalyse – en alternativ  
kvalitativ metode [Memory Work - An Alternative Qualitative  
Method, in Danish], Samfundslitteratur, 146 pages.  
 
 
 
 

 

 

• Hansen, Torben (1998), Forbrugerens perceptionsproces i relation ti
[The Consumer’s Perceptual Process in Relation to Food Quality], P
afhandling/dissertation, Ph.D. serie 11.98, Det Økonomiske Fakulte
København, 435 pages.  

• Hansen, Torben (1998), Forbrugerens opfattelse af fødevarers kvalit
Perception of Food Quality], Afhandling belønnet med Tietgen Prise
[Thesis awarded with the Copenhagen Business School Gold Medal]

 
 
 
Journal articles (refereed) 
 

• Hansen, Torben (2012), Understanding Trust in Financial Services: Th
Financial Healthiness, Knowledge, and Satisfaction, Journal of Service
forthcoming.  

• Hansen, Torben (2012), The Moderating Influence of Broad-scope tru
Seller Relationships, Psychology & Marketing, forthcoming.  

• Hansen, Torben, Suzanne C. Beckmann & Thyra Uth Thomsen (2012
consequences of consumers’ response to health information complexit
Marketing, forthcoming. 

• Hansen, Torben, Heidi Boye & Thyra Uth Thomsen, Post-purchase St
Marketplace, Journal of Marketing Trends, forthcoming. 

• Hansen, Torben, Jan Møller Jensen & Hans Stubbe Solgaard (2011), W
Consumers Get Stocked in the Middle, International Journal of Retaili
Management, 39(11), pp. 836-850. 

• Hansen, Torben, Ashesh Mukherjee & Thyra Uth Thomsen (2011), An
food choice: the moderating role of attitude towards nutritional claims
Marketing, 28(3), pp. 178-186.  
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• Hansen, Torben (2011), A Taxonomy of Customer-Seller Relationships in Consumer Financial 
Markets, Journal of Marketing Trends, 1(4), 47-56. 

 
• Hansen, Torben, Heidi Boye & Thyra Uth Thomsen (2010), Involvement, competencies, gender 

and food health information seeking, British Food Journal, 112(4), pp. 387-402. 
 

• Hansen, Torben, Ricky Wilke and Judith L. Zaichkowsky (2010), Managing consumer complaints: 
differences and similarities among heterogeneous retailers, International Journal of Retail & 
Distribution Management, 38(1), pp. 6-23. 

 
• Hansen, Torben, Ricky Wilke and Judith L. Zaichkowsky (2009), How retailers handle complaint 

management, Journal of Consumer Satisfaction, Dissatisfaction & Complaining Behavior, Vol. 22, 
pp. 1-20.  

 
• Hansen, Torben & Jan Møller Jensen (2009), Shopping orientation and online clothing purchases: 

the role of gender and purchase situation, European Journal of Marketing, special issue on e-
retailing and e-shopping, Vol. 43(9/10), pp. 1154-1170.  

 
• Thomsen, Thyra Uth & Torben Hansen (2009), The Application of Memory-Work in Consumer 

Research, Journal of Consumer Behaviour, 8, pp. 26-39. 
 

• Hansen, Torben (2008), Consumer Food Satisfaction: Fulfillment of Expectations or Evaluation of 
Performance?, Journal of Foodservice Business Research, 11(2), pp. 178-201. 

 
• Hansen, Torben (2008), Consumer values, the theory of planned behaviour and online grocery 

shopping, International Journal of Consumer Studies, 32, pp. 128-137.  
 

• Hansen, Torben & Jan Møller Jensen (2007), Understanding Voters’ Decisions: A Theory 
of Planned Behaviour Approach, Innovative Marketing, 3(4), pp. 86-93. 

 
• Hansen, Torben (2006), Determinants of consumers’ repeat online buying of groceries, The 

International Review of Retail, Distribution and Consumer Research, Vol. 16, no. 1, pp. 93-
114. 

 
• Jensen, Jan Møller & Torben Hansen (2006), An Empirical Examination of Brand Loyalty, 

Journal of Product and Brand Management, Vol. 15, pp. 442-449.  
 

• Hansen, Torben (2005), Perspectives on Consumer Decision Making: An Integrated 
Approach, Journal of Consumer Behaviour, Vol. 4, no. 6, pp. 420-437.  

 
• Hansen, Torben (2005), Rethinking consumer perception of food quality, Journal of Food 

Products Marketing, Vol. 11(2), pp. 75-93. 
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• Hansen, Torben (2005), Understanding Consumer Perception of Food Quality: The Cases 
of Shrimps and Cheese, British Food Journal, Vol. 107, No. 7, pp. 200-225.  

 
• Hansen, Torben (2005), Understanding consumer online grocery behaviour: results from a 

Swedish study, Journal of Euromarketing, Vol. 14, No. 3, pp. 31-58. 
 

• Hansen, Torben (2005), Consumer adoption of online grocery buying: a discriminant 
analysis, International Journal of Retail & Distribution Management, Vol. 33, No. 2, pp. 
101-121.  

 
• Hansen, Torben, Jan Møller Jensen & Hans Stubbe Solgaard (2004), Predicting online 

grocery buying intention: a comparison of the theory of reasoned action and the theory of 
planned behavior, International Journal of Information Management, December, 24, pp. 
539-550.   

 
• Hansen, Torben & Hans Stubbe Solgaard (2004), Strategic Pricing: fundamental 

considerations and future perspectives, The Marketing Review, Vol. 4, No. 1, Spring, pp. 
99-111.  

 
• Solgaard, Hans Stubbe & Torben Hansen (2003), A Hierarchical Bayes Model of Choice 

Between Supermarket Formats, Journal of Retailing and Consumer Services, Vol. 10(3), pp. 
169-180.  

 
• Hansen, Torben (2003), Intertype Competition: Specialty Food Stores Competing with 

Supermarkets, Journal of Retailing and Consumer Services, Vol 10(1), pp. 35-49.  
 

• Hansen, Torben (2002), The Effect of Physical Surroundings in Usage Situations on 
Consumer  Perception of Food Quality and on Consumer Emotions, Journal of 
International Consumer Marketing, Vol. 15, No. 1, pp. 31-52. 

 
• Hansen, Torben & Hans Stubbe Solgaard (2001), Food and consumer satisfaction: LISREL 

results from two Danish experiments, Journal of Food Products Marketing, Iss. 7-3, pp. 25-
39. 

 
• Hansen, Torben (2001), Quality in the Marketplace: A Theoretical and Empirical 

Investigation, European Management Journal, Vol. 19, pp. 203-211.  
 

• Engstrøm, Hans, Torben Hansen & Hans Stubbe Solgaard (2000), Internet og detailhandel: 
Et strukturperspektiv [Internet and Retailing: A Structural Perspective, in Danish], Ledelse 
& Erhvervsøkonomi, 1/2000, pp. 21-38. 

 
• Hansen, Torben (1997), Hukommelsesanalyse - en alternativ kvalitativ metode [Memory 

Work - An Alternative Qualitative Method, in Danish], Ledelse & Erhvervsøkonomi, nr. 3, 
pp. 232-240. 
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• Hansen, Torben og Lars Bonderup Bjørn (1997), Når ledelsesfloskler får indhold: Om 

kvalitet i teori og praksis [Theoretical and Applied Perspectives on Quality], Ledelse & 
Erhvervsøkonomi, nr. 3, pp. 211-231.  

 

Others 
 

• Hansen, Torben (2008), Er fødevarevalget blevet supra-komplekst?, Mærkning, Dansk 
Varefakta Nævn, april.  

 
• Hansen, Torben (2008), E-mails er godt for miljøet - og for tidsforbruget. Nykredit 

Barometer, juni. 
 

• Hansen, Torben (2008), Er fødevarevalget blevet overkompliceret?, SuperAvisen, juni, side 
11. 

 
• Hansen, Torben (2006), Varefakta som information om nonfoodvarer,  

Mærkning, Dansk Varefakta Nævn, juni. 

• Hansen, Torben (2006), Varefakta som information om fødevarer, Mærkning, Dansk 
Varefakta Nævn, marts. 

 
• Hansen, Torben (2000), Prisen i virksomhedsstrategien, Ledelse i Dag, nr. 38, forår 2000, 

pp. 142-151.  
 

• Hansen, Torben (1999), Myten om den loyale forbruger, Tænk, nr. 10, december.  
 

• Hansen, Torben (1999), Hvad er kvalitet?, Tænk, nr. 8, oktober.  
 

• Hansen, Torben (1999), Frit spil for lavprisvarehuse, Tænk, nr. 7, september.  
 

• Hansen, Torben & Lars Bonderup Bjørn (1998), Når Ledelsesfloskler får indhold: Om 
kvalitet i teori og praksis, Virksomhedens Strategi & Ledelse, april, artikel 1.5., pp. 1-12. 
(Artiklen er på anmodning fra professor Steen Hildebrandt, redaktør af Virksomhedens 
Strategi & Ledelse, genoptrykt fra: Hansen, Torben og Lars Bonderup Bjørn, 1997). 

 
• Hansen, Torben (1996), Kvalitetsbegrebet i samfundsvidenskaberne, Samfundsøkonomen, 

oktober 1996:6, pp. 20-26. 
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Conference papers (refereed) 

• Jensen, Jan Møller & Torben Hansen (2012), Brands versus Private Labels in the Grocery Market: 
Has the Financial Crisis Rocked the Consumer Loyalty Boat?, paper to be presented at the EIRASS 
2012 Conference, Vienna. 

 
• Hansen, Torben & Suzanne C. Beckmann (2012), The Moderating Effects of Stimuli in Consumer 

Research: A Meta-Theoretical Approach, paper presented at the 11th International Marketing 
Trends Conference, ESCP-EAP, Venice. 

 
• Hansen Torben, Christina Donslund Steen & Marie Risborg Søndergaard (2011) Understanding 

Consumer Purchase of ‘Free-Off’ Cosmetics: A Value-Driven TRA Approach, paper presented at 
IABPAD Conference, Hawaii, July 25-28.  

 
• Hansen, Torben (2011), Context Effects in Financial Customer-Seller Relationships: The Role of 

Broad-Scope Trust, paper presented at the 10th International Marketing Trends Conference, ESCP-
EAP, Paris. 

 
• Beckmann, Suzanne C. & Torben Hansen (2011), What comes first? Exploring the causal effects of 

consumer emotion, judgment and willingness to buy in relation to scented food products, paper 
presented at the 40th EMAC Conference, University of Ljubljana, Slovenia. 

 
• Hansen Torben, Thyra Uth Thomsen, Suzanne C. Beckmann & Heidi Boye (2010), Consumers’ 

Health Information Seeking Behaviour in the Food Market, paper presented in the Special Interest 
Group session: ‘Determinants of Consumers’ Attitudes to Healthy Food and Healthy Food 
Choices’ in cooperation with Wim Verbeke (Ghent University), Pierrick Gomez (Reims Management 
School), and Marie-Laure Mourre, IRG-University Paris East, 39th EMAC conference Copenhagen 
Business School. 

 
• Hansen, Torben (2010), Customer-Seller Relationships in Consumer Financial Market. Paper 

presented at the 9th International Congress, Marketing Trends, ESCP-EAP, Venice.  
 
• Hansen, Torben, Jan Møller Jensen & Hans Stubbe Solgaard (2010), The Influence of Consumer 

Preference Structure on Supermarket Satisfaction. Paper presented at the EIRASS 2010 
conference, Istanbul.  

 
• Beckmann, Suzanne C., Torben Hansen, Thyra Uth Thomsen & Heidi Boye (2009), Consumers’ 

Health Information Seeking Behaviour in the Food Market. Paper presented at the ANZMAC 
conference in Melbourne, Australia. 

 
• Beckman, Suzanne C., Torben Hansen & Thyra Uth Thomsen (2009), Food health branding in the 

consumer marketplace. Paper presented at the 38th EMAC Conference hosted by Audencia Nantes 
School of Management (Nantes, France), May 2009. 
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• Hansen, Torben, & Thyra Uth Thomsen (2009), Increasing consumer food health competencies: A 
strategy for improving food health behaviour and reducing BMI? Paper presented at the 38th 
EMAC Conference hosted by Audencia Nantes School of Management (Nantes, France), May 
2009. 

 
• Thomsen, Thyra Uth, &, Torben Hansen (2009), Weight loss for the mind: Consumers’ 

construction of food related health and its impact on BMI. Paper presented at the 38th EMAC 
Conference hosted by Audencia Nantes School of Management (Nantes, France), May 2009. 

 
• Hansen, Torben & Thyra Uth Thomsen (2009), Consumer Food Health Competencies, 

Involvement and Body Mass Index. Paper presented at the 8th International Congress, Marketing 
Trends, ESCP-EAP, Paris.  

 
• Hansen, Torben & Suzanne C. Beckmann (2008), Brand versus store loyalty: Consumer response 

to supermarket out-of-stock situations. Paper presented at the 37th EMAC Conference, University 
of Brighton, Brighton Business School. 

 
• Beckmann, Suzanne C., Torben Hansen, Jakob Thorbech & Lene Matthiesen (2008), Online 

Banner Ads: ELAM and Animation Effetcs. Paper presented at the 37th EMAC Conference, 
University of Brighton, Brighton Business School. 

 
• Beckmann, Suzanne C., Torben Hansen, Jakob Thorbech & Lene Matthiesen (2008), Animation 

Effects In Online Banner Ads: An Experiment Using Elam”, paper to be presented at the 
International Conference on Research in Advertising (ICORIA), Antwerp, Belgium. 

 
• Nielsen, Mette, Sanne Abildskov & Torben Hansen (2008), Teenagers’ judgmental, emotional and 

intentional responses to TV commercials. Paper presented at the 8th Annual Hawaii International 
Conference on Business, Honolulu Hawaii.  

 
• Hansen, Torben, Heidi Boye & Thyra Uth Thomsen (2008), Post-purchase Stress in the Consumer 

Food Marketplace. Paper presented at the 7th International Congress, Marketing Trends, ESCP-
EAP, Venice Italy. 

 
• Hansen, Torben & Jan Møller Jensen (2008), Consumer Online Grocery Behaviour: Synthesizing 

Values and TPB. Paper presented at the 15th International EIRASS Conference, Zagreb. 
 

• Jan Møller Jensen & Hansen, Torben (2008), Internet Users’ Intention To Purchase Clothing 
Online: The Role Of Gender And Shopping Orientation. Paper presented at the 15th International 
EIRASS Conference, Zagreb. 

 
• Beckmann, Suzanne C., Torben Hansen, Lene Matthiesen & Jakob Thorbech (2007), Animation 

effects in online banner ads. Paper presented at the ANZMAC 2007 Conference, December 3-5, 
Dunedin, New Zealand.  
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• Hansen, Torben & Suzanne C. Beckmann (2007), Consumers’ judgmental, emotional and 
intentional responses to scented food. Paper presented at the ANZMAC 2007 Conference, 
December 3-5, Dunedin, New Zealand. 

 
• Hansen, Torben & Suzanne C. Beckmann (2007), The influence of congruent and non-congruent 

product scent on consumer emotion, cognition and willingness to buy. Paper presented at the 6th 
International Conference on Marketing, July 7-10, Athens Greece. 

 
• Boye, Heidi, Torben Hansen & Thyra Uth Thomsen (2007), Engender mental accounting: How 

cultural and social spheres affect consumer justification of hedonic food consumption. Paper 
presented at the Nordic Consumer Policy Research Conference, Helsinki, October 3-5. 

 
• Boye, Heidi, Thyra Uth Thomsen & Torben Hansen (2007) Health Claims – a Solution to the 

Nutritional Cacophony? Paper accepted for presentation at the 3rd International Conference of 
IREMAS. 

 
• Hansen, Torben (2007), Consumer Food Satisfaction - Fulfilment of Expectations or Evaluation of 

Performance? Paper presented at the 6th International Congress, Marketing Trends, ESCP-EAP, 
January 26-27 2007, Paris, France. 

 
• Hansen, Torben, Heidi Boye & Thyra Uth Thomsen (2007), Understanding food consumers’ 

health information seeking behaviour. Paper presented at the 1st Biannual International Conference 
‘Strategic development in service marketing’, September 2007, Chios Greece. 

 
• Hansen, Torben & Suzanne C. Beckmann (2006), Innovator characteristics as discriminators: The 

case of online grocery shopping. Paper presented at the ANZMAC 2006 Conference, 4-6 
December, Brisbane. 

 
• Beckmann, Suzanne C., Torben Hansen & Thyra Uth Thomsen (2006), Comparing cognitive and 

cultural perspectives on online grocery shopping. Paper presented at the ANZMAC 2006 
Conference, 4-6 December, Brisbane. 

 
• Hansen, Torben & Jan Møller Jensen (2006), Understanding Party Loyalty: 

An Application of the Dick and Basu Framework in Relation to Voting Behaviour. Paper presented 
at the 13th International EIRASS Conference, Budapest. 

• Jensen, Jan Møller & Torben Hansen (2006), An Investigation of Men’s and Women’s Adoption of 
Internet Shopping for Clothing. Paper presented at the 13th International EIRASS Conference, 
Budapest.  

 
• Hansen, Torben, Hans Stubbe Solgaard & Thyra Uth Thomsen (2006), Consumer Supermarket 

Satisfaction: A Matter of Preference Structure? Paper presented at the 4th International Conference 
on Business, Economics, Management & Marketing, Athens. 
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• Beckmann, Suzanne C., Torben Hansen & Thyra Uth Thomsen (2006),  
Online Shopping: A Cultural Perspective. Paper presented at the 35th EMAC Conference, Athens. 

• Hansen, Torben, Anders Bruun-Christensen & Jonas Schauman (2006), Consumers’ emotions, 
cognition and approach/avoidance behaviour in relation to scented food products. Paper presented 
at the ESCP-EAP Conference, January, Venice 2006. 

 
• Hansen, Torben & Jan Møller Jensen (2005), Understanding consumers' political voting decisions - 

A theory of planned behaviour approach, Best papers proceedings of the 8th International Forum 
on The Sciences, Techniques and Art Applied to Marketing, Madrid, November 24-25, 2005. 

 
• Hansen, Torben & Ricky Wilke (2005), Complaint Management in Nordic Countries: A 

Conceptual Framework and Empirical Results. Paper presented at the third International 
Conference on Business, Economics, Management and Marketing, June, Athens 2005.  

 
• Hansen Torben, Hans Stubbe Solgaard & Flemming Cumberland (2005), Determinants of 

consumers’ adoption of online grocery shopping, the seventh European Association for 
Consumer Research Conference (E-ACR), June 15-18, Göteborg. 

 
• Beckmann, Suzanne C. & Torben Hansen (2005), Consumer adoption of online grocery 

shopping: A three-country study. Paper presented at the 34th EMAC Conference, May, 
Milan. 

 
• Hansen, Torben (2004), A Framework for Understanding Consumer Online Grocery 

Buying Intention. Paper presented at the second International Conference on Business, 
Economics, Management and Marketing, Athens, June 24-27.  

 
• Hansen, Torben, Anders Christensen & Jonas Schauman (2004), Scent in the Marketplace: 

A Study of Consumer Reactions and Intentions. Paper presented at the EIRASS 
Conference, Prague, July 10-13.  

 
• Jensen, Jan Møller & Torben Hansen (2004), An empirical investigation of an extended 

model of brand loyalty: LISREL results from a Danish survey. Paper presented at the 
EIRASS Conference, Prague, July 10-13.  

 
• Hansen, Torben & Suzanne C. Beckmann (2004), Understanding consumer adoption of 

online grocery shopping, presentation at the First international workshop on consumer 
behaviour and distribution in the E-Grocery Sector, may 24-25, Copenhagen Business 
School.  

 
• Hansen, Torben, Jan Møller Jensen & Hans Stubbe Solgaard (2003), Predicting Online 

Grocery Buying Intention: A Comparison of the Theory of Reasoned Action and the 
Theory of Planned Behavior. Paper presented at the 12th Conference of the EAERCD 
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European Association of Education and Research in Commercial Distribution, ESCP-EAP, 
Paris, July 2-4.  

 
• Hansen, Torben & Jan Møller Jensen (2003), Predicting Consumer Online Buying 

Intention: A Conceptual Model Tested on Five Product Categories. Paper presented at the 
1st International Conference on Business, Economics, Management and Marketing, Athens, 
June 26-29.  

 
• Hansen, Torben & Christine Partsch Sestoft (2003), Value-driven Planned Behavior: A 

Model for Predicting Consumer Online Grocery Buying Intention. Paper presented at the 
1st International Conference on Business, Economics, Management and Marketing, Athens, 
June 26-29.  

 
• Friese, Susanne, Suzanne C. Beckmann, Mogens Bjerre, Torben Hansen, Christine Sestoft 

& Niels Kornum (2002), Motivators and barriers for online shopping of FMCGs, 
Conference Paper, ANZMAC-EMAC joint symposium: Marketing Networks in a global 
economy, Perth, Australia, December, 16-17.  

 
• Hansen, Torben & Jan Møller Jensen (2002), Consumer Adoption of Online Buying : 

LISREL Results from two Danish Surveys, Conference Paper, The fifth Etienne Thil 
Conference, La Rochelle, Frankrig, September, 26-27.  

 
• Hansen, Torben (2002), Consumer Decision Making: An Integrated Approach. Paper 

presented at the British Academy of Marketing Conference, July 2-5, Nottingham.  
 

• Hansen, Torben (2001), Consumer Choice Process: A Structural Equation Model and 
Empirical Results, Best Papers Proceedings, IV International Forum on The Sciences, 
Techniques and Art Applied to Marketing, Madrid, Nov. 28-30, pp. 35-44.  

 
• Solgaard, Hans Stubbe & Torben Hansen (2001), Modelling Store Choice: Choice Between 

Discount Stores, Hypermarkets, and Conventional Supermarkets, Paper presented at the 
2001 Marketing Science Conference, Wiesbaden, July 5-8.  

 
• Hansen, Torben (2000), Specialty Food Stores Maneuvering for Competitive Advantages. 

Paper presented at the 3rd International Forum on The Sciences, Techniques and Art 
Applied to Marketing, Madrid, Nov. 27-29. 

 
• Solgaard, Hans Stubbe, Hans Engstrøm & Torben Hansen (2000), Store image – a 

correspondence analysis of consumers perception of grocery retail chains. Paper presented 
at the 3rd International Forum on The Sciences, Techniques and Art Applied to Marketing, 
Madrid, Nov. 27-29. 
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• Solgaard, Hans Stubbe, Hans Engstrøm & Torben Hansen (2000), Choice of grocery retail 
store: Discount stores versus supermarkets. Paper presented at the 7th Recent Advances in 
Retailing & Services Science Conference, Sintra Portugal, July 7-10, 2000.  

 
 
 
Book chapters (refereed) 
 
 

• Hansen, Torben (2010), Values and Lifestyles, In: K.M. Ekström (Ed.), Consumer Behaviour - A 
Nordic Perspective, Studentlitteratur, 1:1, pp. 307-324.  

• Hansen, Torben & Suzanne C. Beckmann, The influence of scented food on consumer emotion, 
cognition and willingness to buy, to be published as a chapter in an edited book, ATINER, 
forthcoming. 

• Hansen, Torben, Heidi Boye & Thyra Uth Thomsen (2008), Food Health Information seeking and 
Post-purchase Stress, In: Cleopatra Veloutsou & Nicolas Papadopoulos (Eds.) Marketing in 
Dynamic Environments: Contemporary Research Advances, ATINER, pp. 327-340.  

• Hansen, Torben, Hans Stubbe Solgaard & Thyra Uth Thomsen (2008), The Influence of 
Preference Structure on Consumer Supermarket Satisfaction, In: Cleopatra Veloutsou & Nicolas 
Papadopoulos (Eds.) Marketing in Dynamic Environments: Contemporary Research Advances, 
ATINER, pp. 239-250.  

• Hansen, Torben & Ricky Wilke (2006), Complaint Management in Nordic Countries: A 
Conceptual Framework and Empirical Results. In: Ioannis-Dionysios Salavrakos (ed.), From Small 
Firms to Multinationals: Industrial, Entrepreneurial, Managerial, Financial, Fiscal, Transaction Cost 
and Consumer Perspectives in the Era of Globalisation, ATINER, pp. 375-392.  

• Hansen, Torben (2004), A Framework for Understanding Consumer Online Grocery Buying 
Intention, In: Petragos P. (ed.), Global Information Technology, Innovation and Entrepreneurship, 
ATINER, pp. 67-88  

• Hansen, Torben & Jan Møller Jensen (2003), Understanding Consumer Online Buying Intention: A 
Conceptual Model Tested on Five Product Categories, In: C. Veloutsou (ed.), Communicating with 
Customers: Trends and Developments, ATINER, pp. 117-130.  

• Sestoft, Christine Partsch & Torben Hansen (2003), Value-driven Planned Behavior: A Model for 
Understanding and Predicting Consumer Online Grocery Buying Intention, In: C. Veloutsou (ed.), 
Communicating with Customers: Trends and Developments, ATINER, pp. 131-144. 

 
Others 
 

• Hansen, Torben & Suzanne C. Beckmann (2005), Understanding consumer adoption of 
online grocery shopping: Results from Denmark and Sweden, In: Niels Kornum and 
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Mogens Bjerre (Eds.), Grocery E-Commerce: Consumer Behaviour and Business Strategies, 
Edward Elgar Publishing.  

• Hansen, Torben (2003), Forbrugeren og internettet: mulige implikationer og 
fremtidsperspektiver. Trykt i: Flemming Cumberland (red.), Marketing Casesamling, 
Samfundslitteratur, pp. 241-246.  

• Hansen, Torben (2003), Fremtidens forbrugeradfærd, Trykt i: Flemming Cumberland (red.), 
Marketing Casesamling, Samfundslitteratur, pp. 247-250.  

• Hansen, Torben (2000), Hvad er kvalitet? I: Peter Larsen (red.): Problemer og teknologi, 
Systime 2000, pp. 76-77.  

• Hansen, Torben (1998), Consumer perception of the quality of food products, In: 
Neergaard, Peter (red.), New Perspectives in Quality Management, pp. 17-36, 
Samfundslitteratur.  

 

 

Working papers 
 

• Hansen, Torben & Thyra Uth Thomsen (2006), Supra-complex decision making - A 
framework for understanding the choice behaviour of the modern food consumer, Working 
Paper No. 1, Department of Marketing, Copenhagen Business School.  

• Hansen, Torben, Jan Møller Jensen & Hans Stubbe Solgaard (2003), Consumer Online 
Buying Intention: A TRA versus TPB Approach, Working Paper No. 2, Department of 
Marketing, Copenhagen Business School.  

• Hansen, Torben (2003), The Online Grocery Consumer: Results From Two Scandinavian 
Surveys, Working Paper No. 1, Department of Marketing, Copenhagen Business School.  

• Hansen, Torben & Jan Møller Jensen (2002), Determinants of Consumers’ Intentions to 
Purchase on the Internet, Working Paper, December, Institut for Afsætningsøkonomi, 
Handelshøjskolen i København.

• Hansen, Torben (2002), Forbrugerens valg imellem on-line og off-line indkøbskanaler – en 
litteraturgennemgang og forslag til yderligere  forskning, Working Paper, November, 
Institut for Afsætningsøkonomi, Handelshøjskolen i København.  

 
• Hansen, Torben & Hans Stubbe Solgaard (2002), Measuring the Effect of Distance on 

Consumer Choice Behavior: A Structural Equation Model and Empirical Results, Working 
Paper, November, Institut for Afsætningsøkonomi, Handelshøjskolen i København.  

 
• Hansen, Torben (2001), Consumer Perception of Food Quality and Consumer Emotions: 

Two Experimental Studies, Working Paper August, Institut for Afsætningsøkonomi, 
Handelshøjskolen i København.  

  12



 
• Solgaard, Hans Stubbe & Torben Hansen (2001), A Hierarchical Bayes Model of Store 

Choice: Modeling Choice Between Discount Stores, Hypermarkets and Conventional 
Supermarkets, Working Paper, Center for Detailhandelsstudier, Institut for 
Afsætningsøkonomi, Handelshøjskolen i København.  

 
• Hansen, Torben & Hans Stubbe Solgaard (2001), Food and Consumer Satisfaction: A 

Structural Equation Model and Empirical Results, Working Paper June, Center for 
Detailhandelsstudier, Institut for Afsætningsøkonomi, Handelshøjskolen i København.  

 
• Solgaard, Hans Stubbe, Hans Engstrøm & Torben Hansen (1999), A Model of Store Choice 

and Loyalty, Working Paper no. 21, Center for Detailhandelsstudier, Institut for 
Afsætningsøkonomi, Handelshøjskolen i København.  

 
• Engstrøm, Hans, Torben Hansen & Hans Stubbe Solgaard (1999), Forbrugerens 

indkøbsadfærd for dagligvarer – anvendte modeller for afstandens betydning, Working 
Paper no. 20, Center for Detailhandelsstudier, Institut for Afsætningsøkonomi, 
Handelshøjskolen i København.  

 
• Hansen, Torben, Hans Engstrøm & Hans Stubbe Solgaard (1999), Forbrugerens 
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