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THEMES 

ÅThe basic agency model and its uses 

(Hendrikse, Chpt. 5 & 6).

Å Incentive management: Watered down version 

of Holmström & Milgrom (1991). 

ÅExercise. 

ÅEnd at 11.45 é. Higly relevant seminar at 

SMG, 1st floor w/ TL Hill & Ram Mudambi, 

Temple U.: òLonging to Belong and the 

Governance of Knowledge Intensive 

Organizations.ò 
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òThe Soviet managerôssuccess indicator was a 

measure of gross output, such as weight, quantity, 

square feet, or surface area. Gross output indicators

played havoc with assortments, sizes, quality, and 

so on. Nikita Khrushchev complained of chandeliers

so heavy ñthat they pull the ceilings down on our

heads.ò A famous Soviet cartoon depicted the 

manager of a nail factory being given the Order of 

Lenin for exceeding his tonnage. Two giant cranes

were pictured holding up one giant nail.ò 

-- Paul Craig Roberts
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Ringelmann, M. (1913). « Recherches sur les 

moteurs animés: travail de l'homme; » Annales de 

l'Institut National Agronomique, 12, 1-40.
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Steven Cheung (1983: 5) 

claims that riverboat 

pullers who towed 

wooden boats along 

shore line in Pre-

communist China agreed 

to hire monitors to whip 

them to restrict shirking.
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